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5 iesame Street Beats 
Trisha Yearwood is among 63 
acts on "Songs From the 
Street." celebrating 35 years 
of "Sesame Street." 




7 Blues Clue 

Martin Scorsese's anticipated 
blues series features a host of 
acts, including Robert Cray. 




11 Jane's New Day 
After a 13-year hiatus, Perry 
Farrell and his Jane's 
Addiction bandmates launch 
"Strays" on Capitol. 
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Bruuuce! 

European Tour A Triumph; 
U.S. Stadiums Are Next ^ 



www.billboard.com • julyi2, 2003 



BY RAY WADDELL 

In what i.s .shaping up ;ls hi.s most succeiwlul world tour 
in nearly 2( • years. Bruce .Springsteen has added more U.S. 
stadiums to his summer route, including an inaugural 
rock engagement at Bo.slon s legeiidaiy Fenwa\' Park. 

Any doubLs that Springsteen remains a stadium-level 
attraction have been erased by the huge numbers he is 
garnering in Europe and the U.S. 

(Continued on page 63) 





A page from the Appte ITunes Musk Store Web site 

Seeking Profits At 99(J 



BY BRIAN GARRUY 

NliW YORK— Tlie music industry' 
may have begun to figure out 
tiow to sell digital downloads, but 
making money from them is 
another slor>'. 
As the 99 cent digital singles 



model begins to take root acro.ss the 
industry Uirough .senices like i\pple 
Computer's itunes Mu.sic Store. 
Liquid Audio. Rhapsody and a host 
of others set to bow for the K this 
fall, indusln,' executives and artist 
representatives are questioning 
(Continued on page 64) 



Labels Bank On 
Domestic Talent 



BY CORDON MASSON 

LONl)0.\— While acknowledging 
tliat local repertoire is risk\' business, 
international label e-xecutiw-s .say the 
investment in domestic talent is 
es.scntial for future profitability. 

Undoubtedly, local repertoire 
has helped fuel the growth of the 
European music industry during 
the past decade. 

But unUi sales down in most mar- 
kets and shareholders demanding 
better returns, the global record 
companies in particular are facing 
tough choices about the resfiurces 
required to build, market and main- 
(Continued on page 10) 
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American Urban Radio Networks invites you to... 

suBVEY jHE MUSIC INDUSTRY'S 
MOST IMPORTANT 
R&B/HIP HOP EVENT 
OF THE YEAR! 

BilllK^ad 



Skip Cheatham 



AMERICAN UREAN 
RADIO NETWORKS 





MUSIC 
MAGAZINE 




John Monds 



Come join us at The Billboard AURN R&B/Hip Hop 
Conference Awards, the industry's premiere star studded 
urban music event of the year! Here's your opportunity 
to network with the most respected names in radio, 
records and retail... the major players!!! Celebrate in style as we 
honor the best performers in urban music who shape the music of 
America and the world!!! Broadcasting live from the conference are 
AURN's entertainment shows: Superjam Survey, USA Music 
Magazine, Hollywood Live with Tanya Hart, and the fastest 
growing morning show — the Russ Parr Morning Show!! 

It all takes place August 6-8 at the Roney Palace, on 
Miami's South Beach — where major business happens! 
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AMERICAN 
UREAN R\D10 
NETWORKS 

The proud Title Sponsor of the Billboard/AURN R&B/Hip Hop Conference Awards, and The 
Urban Leader, broadcasting more than 300 weekly news, entertainment, sports and information 
programs to more than 450 radio stations reaching approximately 25 million listeners. 

CONTACT: 

American Urban Radio Networks Registration and Croup Discounts 
Corporate Sponsorships Kelly Peppers 



Andy Anderson 

212.883.21 17 
aanderson@aurn.com 



646.654.4643 
kpeppers@billboard.com 
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Dangerously In Love 



ALISON KRAUSS * UNION STATION Live 



ANDREA BOCELLI 



SARAH BRIGHTMAN 



LONESTAR ftom There To Here: Greatest Hits 



LOUIE DEVITO loutc DeVltos Dance Faclory Level 2 



VENDETTA RED Between Ttie Newer Arit The Now 



DAVID SANBORN 



NORAH JONES 



KIDZ BOP KIDS 



RICKY MARTIN 



MANNHEIM STEAMROLLEH'CW, MCCAIL teincai Spun 



MATCHBOX TWENTY 



MARCO ANTONIO SOUS T» Amor 0 In Oesprecm 



THE WHITE STRIPES 



KELLY CLARKSON 



LIL JON 8. THE EAST SIDE BOYZ Kinas Dl Creoli 
ANNIE LENNOX Bate 



BOB MARLEY AND THE WAILERS legend 



Timeagain 



Come Away With Me 



Almas Del Silencio 



Dangerously In Love 



2 Fast 2 Furious 
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TTTLE PAGE 



BEYONCE FEATURING JAY Z Cta;y In Love 



UNCLE KRACKER FEATURING POBIE GRAY Drill Aim 



TOBY KEITH DUET WITH WILLIE NELSON 8<«r fa Xi H»nei 



DEB ORAH COX Plav Your Part 
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STACIE ORRICO Stuck 



LIL' KIM FEATURING SO CENT Magic Stick 



Send Tho Pain Below 



Seven Nation Army 
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Top of the News 

6 A CalKornia bill that would 
regulate label accounting pro- 
cedures Is off the agenda for 
this year. 

7 Two labels plan a host of 
blues releases In conjunction with 
Martin Scorsese's documentary 
series on PBS. 

Music 

1 1 The B«at: Eininem and Luis 
Resto will write songs for Shady 
Records acts Obie Trice, D12 and 
Eminem himself. 

12 ian Notes: lohn Snyder 
relaunches his 1970s artist- 
oriented label, Artists House. 
14 Higher Ground: Flicker 
Records' new CM, Troy Vest, holds 
Pillar as his first priority. 

14 In the Spirit: Marvin Sapp 
walks a spiritual path with his 
Verity Records release, "Diary of 
a Psalmist." 

1 5 Touring: John Mayer and 
Counting Crows' brand of back- 





SNOOP DOCC: lOTH ANNIVERSARY 



to-basics touring Is proving to be 
a suaess. 

23 R&B: Hollywood Records 
focuses on R&B/hip-hop with the 
release of Calvin Richardson's 
debut, "2:35PM.'' 

24 Beats & Rhymes: DeVyne 
Stephens and Johnny Wright 
team up to present Upfront 
Entertainment. 

27 BpM Bo»: Mirhapl Pmrntnir 

focuses on the facts as he launches 

his new company. 

29 Latin Notos: Though she is 

no stranger to the Latin musk 

scene. Aline is only now releasing 

her debut solo album. 

32 Countiy: Pat Green has a 

slate of albums both new and old 

set for release on Republic. 

42 Studio Monitor: As EMTFC 



runs out of tape, Quantegy 
becomes the sole provider of 
analog tape products. 
4a Songwriters & Publishers: 
The JVC Jazz Festival pays tribute 
to the songwriting career of 
Peggy Lee. 

Retail 

37 GRP finds an All-Star's album 
deserves an ail-star promotion 
with New York Yankee Bemie 
Williams' bow. 

3H The lndl« Retailer Amneha 
Music gives free positioning and 
advertising to Indie acts within 
its Home Crown program. 

39 Rftall Track: Mu.sic Network 
succumbs to filing for Chapter 11 
bankruptcy protection. 

40 Home Video: lfU.K.con- 



sumers are prepared to pay more 
for DVDs, why Is the video Indus- 
try facing major price erosion? 

Giobai 

43 The Hup minlf til? thrlvK 
In Spain. 

4S Global Pulse: Epic's Super 
Furry Animals release their sixth 
album, "Phantom Power." 

Programming 

62 Tuned In — The Tube: Avrll 
Lavlgne makes a startling display 
at the 14th annual MuchMusIc 
Video Awards show. 

Features 

B Market Watch 
1 fi Rn¥^f nrp 

3S Reviews & Previews 

44 Hits of the Worid 



50 aassmeds 

53 Behind the Bullets 

65 Update 

66 The Blllhoard BafkB»at 



QUOTE OF THE WEEK 

6 We're on the verge of a rebirth of rock'n'rolL 
All it needs is a little encouragement 9 



-UTTU- STEVEN VAN lANDT 
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Provocative sessions covering the industry's 
current trends, issue and cliallenges. 

THIS YEAR'S PANELISTS INCLUDE: 

Chris Atlas, Cornerstone Promotion 

Randy Chin. VP Records 

Will Griffin. Simmons Lathan Media Group 

Haqq Islam. GreeneStreet Records 

James Leach. SESAC i 

Michelle Lin, VP Records / 

Ted Lucas, Slip N SIide Records / 

Bernie Resnick. Bernard M. Resnick. Esq.. PC. / 

Anasa Troutman. Groovement. Inc. / 

Damon Williams. Music Choice / 

MORE TO BE ANNOUNCED! / 



BILLBOARD 

R&B*HIP-HOP 

AWARDS 

HONORING THE TOP URBAN ARTISTS OF THE YEARf 

To see this year's finalists visit 
WWW.BILLB0ARDEVENTS.COM 

STAY TUNED FOR THIS YEAR'S UNEUP! 




Herbie Mann 
dead at 73 
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Labels get the 
blues with 
forthcoming 
Scorsese series 



TOP OF THE NEWS 



On Sesame Street 

Boxed Set Celebrates Show's Musical History 



BY CATHERINE APPLEFELO OLSON 

In a time of musical ses^mentation and strat- 
ification, there remains a place where artists 
of all genres can play on common ground: 
"Sesame Street." 

In celebration of the ii.'Sth anniversary of the 
seminal — and seminally hip — children's 
show, on Sept. 2, Legacy/Sony Wonder will 
release the three-CD boxed .set "Songs From 
the Street." 

The commemorative box features 615 digi- 
tally remastered artist tracks, 22 of which are 
being released for the first time and 12 of 
which are no longer commercially available. 

The set. which also includes an extensive 
booklet with liner notes from (Irammy- and 
ICmmy-winning songwriter/composer/pro- 
duccr Christopher Cerf. kicks off a year-long 
campaign sponsored by '.Se.same Street" cre- 
ator company Se.same Workshop. 

Slated to roll out throughout 2004 are a new 
teen-oriented clothing line, a separate video 
project, a possible Hollywood Bowl concert 
and a new series of classic artwork. 

" 'Songs Krom the Street' is a celebration 
of one of the most creative and influential 
programs in the history of children's televi- 



sion," .says Michele Anthony, executive VP of 
Sony Music Kntertainment. "We're very 
proud to he associated with Se.same Work- 
shop as they mark their li.'ith year in chil- 
dren's entertainment." 

Indeed, from its inception in November I9(i7. 
"Sesame Street" began building a musical guest 
roster without rival. The likes of Johnny Cash, 
Kay Charles. Celine Dion. Lena Home. Billy 
Joel, B.B. King, H.K.M.. Paul Simon. James Tay- 
lor, Steven Tyler and Slevie Wonder have all 
stopped by to mingle with the Muppets. 

ARTIST PERFORMANCES ' 

"I'll tell you why '.Se.same Street' is .so cool." 
says longtime fan Tony Bennett, who.se 199.'i 
performance of "Little Things" is featured on 
the new set. "When I play with my quartet, the 
music is very much in the moment. And they 
are doing the .same thing at Sesame Street" 
with words. It's spontaneous: it comes right 
from the head and the heart, and it is just 
wonderful." 

"Being on Sesame Street' was one of the 
biggest highlights of a career that's had many; 
I got to sing with C.rover — how cool is that?" 
Trisha Yearwood says of her 1998 version of 
(( 'milimu'd im pufic li'l) 





URIE: NOW S THE TIME 
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SoundScan Adds 
Download Data 



BY MAHHEW BENZ 

NKW YORK— In a move that renects 
the rising commercial and strategic 
value of online music. Nielsen Sound- 
Scan has begun compiling sales of 
permanent music downloads. 

SoundScan — a sister company of 
Billbuard — will add these .sales to its 
"nontraditional" categon'. which also 
includes Internet, mail-order and 
concert-venue sales of phj-sical music. 

Sales of downloaded singles and 
albums will be included in Bill- 
hoards charts for those configura- 
tions. In addition. SoundScan and 
Billboard will offer a new download 
tracks chart, w'hich is previewed on 
page 64. 

"I'm glad they're starting it now." 



says Jim I'rie. president of t'niver.sal 
.Music & Video Distribution. "Having 
data to look back on and look at how 
you're doing this year vs. last year 
and how the different things that 
you're tn'ing to do work and affect 
the market is good. It's better to have 
that sooner than later. " 

"It's only appropriate that [Sound- 
Scan and Billboard] track all streams 
of music sales." adds Phil Quar- 
tararo. executive VP of EMI Music 
.Marketing. It "further legitimizes the 
digital download format as a viable 
business model." 

Sales data initially will come 
from the digital-music scr\'ices run 
by Apple Computer. Liquid Audio, 
MusicNet. RealNetworks and Rox- 
(Continued on page 64) 



British Lords limit 
Media Deregulation 



GORDON MASSON 

and EMMANUEL LEGRAND 

LONDON— The British music 
industr\' is celebrating what is wide- 
ly being seen as its biggest victory in 
recent times after the government 
made a series of changes to the 
Communications Bill. 

.Added July 1 during a debate of 
the bill at the parliament's House of 
Lords, the amendments limit the 
media deregulation planned by 
Prime Minister Tony Blair's govern- 
ment {Billboard. July 51. 

The amendments provide a legal 



duty for new regulator Ofcom to 
consider the impact of changes in 
license ownership or station for- 
mats. Clauses also reinforce Ofcom's 
role in awarding radio licenses. 

"It was an important victory 
because it has to do with ensuring that 
U.K. music continues to get aired in 
the U.K., " EMI Recorded Music U.K. 
chairman/CEO Tony Wad.sworth says. 

Andrew Yeates, director general 
of industo' body the British Phono- 
graphic Industry, is equally satis- 
fied: "Firstly, we wanted a clause to 
recognize that when people apply 
(Continued on pane 50) 
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Artists Put On Hold 

Accounting Bill Pulled From California Agenda 



BY BILL HOLLAND 

A California bill to give recording 
artists more ammunition, ensuring 
they are paid correct royalties, was 
withdrawn from the Sacramento leg- 
isiatiw calendar. 

But the players involved say they'll 
be back next year to debate the mea- 
sure's future. 

Proponents and opponents of the 
legislation say they have bookmarked 
more debate on the bill when it is rein- 
troduced in early 2004. 

California state Sen. Kevin Murray. 
D-Culver Cit)', withdrew his artist ac- 
counting bill July 1 from coraideration 
by the .Assembly Committee on Arts, 
Entertainment, Sports, Tourism and 
Internet Media. 

Murray's bill. SB 10,34. would 
make it a "fiduciary duty" for a rec- 
ord company to accurately report 
royalty earnings owed to its contract 
recording artists. It would enable art- 
ists who have audited their labels and 
found underpayments to go to court 
to seek damages. 

The lawmaker cited overwhelming 
focus by the legislature on the state 
budget crisis as a major reason for his 
action. He also pointed to suggested 
amendments offered by the committee 
that he feels are impractical. 

The Senate passed Murray's bill 22- 
15 May 29. His decision to pull the bill 
from Assembly Committee action effec- 
tively kills it for the legislative ^-ear. 

"We'll reintroduce it early next year." 
Murray said, "By that time, members 
won't be ownvhelmed by this budget 
crisis land] artists won't be on the road 
making their living or working on 
albums. It'll also give us more time to 
educate Assembly members." 



A Recording Industry Assn. of Amer- 
ica spokesman commented. "We re- 
spect that a sponsor of legislation can 
withdraw it for later consideration, but 
we will still oppose the bill." 

A spokesman for the Recording .Art- 
ists' Coalition sang a similar tune, 
albeit with a different refrain: "We defer 
to Senator Murray as far as how he 
wants to handle the bill. We're still in 
favor of the changes the measure 
would offer artists. " 



Vi 

MURRAY: WITHDREW BILL 



RIAA president Cary Sherman, who 
flew from Washington, D.C.. to attend 
the hearing, had earlier testified before 
a Senate committee that California law 
already' provides remedies and protec- 
tions to artists when companies fail to 
report and pay royalties accurately 

"California law recognizes an obli- 
gation of good faith and fair dealing 
under contract law." Sherman said. 
"Deliberate underreporting is subject 
to the law on fraud, for which punitive 
damages are available. " 



Murray countered that while cur- 
rent law has an exception for outright 
fraud "the artist must prove a specific 
intent to be fraudulent on the part of 
the record company 

'"Specific intent is one of the hardest 
things to prove in court." Murray 
added. "So the record company is free 
to be purposefully negligent in its roy- 
alty accounting without penalty. No 
matter how bad their behavior, they 
suffer no penalty for underpa^Tnent. So 
there is incentive for the record com- 
pany to play hide-the-ball." 

Since Senate hearings were initiated 
by Murray in 2002. several major 
recording companies have instituted 
changes in royalty and auditing 
processes in an effort to bring clarity 
and simplicity to the process. 

The RIAA argues that in light of 
recent royalty changes, the legislature 
"should give sufficient time for the 
market to adjust before rushing toward 
enacting legislation that will have ill 
effects on the industry." 

Murray characterized the suggest- 
ed amendments offered by the Assem- 
bly committee before the canceled 
hearing as "off the point," adding, 
"ironically, they call for legislating 
contract provisions, which both the 
industry and artists agree is not prac- 
ticable and wouldn't hold up" in court 

The amendments included mandat- 
ing a right to review or audit label roy- 
alty reporting, requiring that ongoing 
contracts include a "more favorable" 
minimum audit right of once every 
three years, prohibiting contract limits 
dealing with auditor contingency fees 
that often force cash-strapped artists to 
forgo audit rights and barring label lim- 
its on accountants doing audits for 
more than one client at a time. 



Ruuiypack Hopes Novelty 
Song Fbsters Legit Success 



BV RASHAUN HALL 

NEW YORK — Summer ahvays seems to be the season for 
fun and frivolous singles. This summer is no exception. 
Tommy Bw recording act Fann^iack i.i off to an early start 
with its tongue-in-cheek single "Camcltoe." 

Best-described as an ode to the "frontal wedgie." 
"Cameltoe" senses as the lead single to the group's debut 
effort. "So Stylistic" (July 81. 

Tommy Boy Records founder and president Tom Sil- 
verman says that "Cameltoe" was an obvious choice for 
a first single. 

"When we got the first six or seven tracks, it was one of 
them." Silverman says. "When we were playing them for 
people. 'Cameltoe' was the track that people immediately 



responded to." 

WTiile "CameltfH;" st(»d out for Silwrman. it wasn't the 
Brooklyn. N.Y.-based quintet's first choice for the single. 

"It wasn't even our favorite song on the album." 
Fannypack's Cat says. "In fact, it's one of our least 
favorite songs. 

""We got extremely lucky that we immediately got 
some attention." bandmate Fancy adds. "We didn't want 
to use "Cameltoe" as the first single, but apparently we 
were wrong."" 

WTiile Cat Fancv' and the otlier members of the group — 
Belinda. Jessibel and .Matt — may not have chosen 
"Cameltoe " as their introduction to the music industry, it 
certainly has provided re.sults. 

(Continued on page 27) 



Herbie Mann Dies 



BY TROY CARPENTER 

Jazz flutist Herbie .Mann, who 
achieved international acclaim by in- 
corporating world music elements 
into jazz, died July 1 in New Me.xico 
after a long battle with 
prostate cancer He 
was 73, 

.■^lann is one of jazz's 
most recognized tlu- 
tists: he began record- 
ing in the mid-'50s aiid 
had relea.sed dozens i if 
successful albums. i)v 
cluding 1969's "Mem- 
phis Underground " (.At- 
lantic), which peaked at 
.\o. 20 on The Bill- 
board 200. 

Mann fell in love with the rhy 



thms and harmonies of the many 
countries he visited, most notably 
Brazil, where he recorded and 
toured many times. 

He helped usher in a bossa nova 
craze in the U.S. with such albums 
as ""Do the Bossa Nova 
With Herbie Mann" 
aiid ""Herbie Mann/Joao 
Gilberto/ Antonio Car- 
is Jobim." 

Mann formed his 
mvn jazz label. Koko- 
pelli Music, in 1992. 
severing ties with it 
iViur years later. 

His last performance 
was iMay 3 at the New 
Orieajis Jazz & I leritage 
Festival. Mann is sunnwd by his wife, 
four children, his mother and a si.ster. 




Market Watch 

A Weekly National Music Sales Report 



YEAR-TO-DATE OVERALL UNIT SALES 



2002 20O3 


Total 


317,761,000 291,699,000 


(o8.2%l 


Albums 


311,050,000 285,880,000 


(':>8.1%) 


Singles 


6,711,000 5,819,000 


('-•13.3%) 


YEAR TO DATE SALES BY ALBUM FORMAT 


2002 2003 


CD 


293,885,000 275,688,000 


|'>6.2%) 


CsssetM 


16,404,000 9,297,000 


(•43.3%) 


Other 


761.000 897,000 


(o17.9%) 


OVERALL UNIT SALES 


This Week 


10,849,000 This Week 200Z 


12,019,000 


Last Week 


11,088,000 Changs 


^9.7% 


Change 


•02.2% 




ALBUM SALES 


This Week 


10,493,000 This Week 2002 


11,816,000 


Last Week 


10,620,000 Change 


•^11.2% 


Change 








SINGLES SALES 




This Week 


356,000 This Week 2002 


203,000 


Last Week 


468,000 Chang* 


■<:>75.4% 


Change 






DISTRIBUTORS' MARKET SHARE 6/02/03-6/29/03 




UMVD WEA INDIES BMG 


SONY EMM 


Total Albums 


25.2% 19.8% 17.3% 15.2% 


12.8% 9.8% 


Current Albums 


25.4% 20.4% 14.9% 18.4% 


11.4% 9.5% 


Total Singles 


10.3% 4.2% 10.6% 65.4% 


4.8% 4.7% 



YEAR-TO-DATE SALES BY ALBUM CATEGORY 



Current 

Catalog_ 



2002 
189,995,000 
121^54,000 



2003 
180,336,000 
105,544,000 



(05.1%) 
(012.8%) 



Deep Catalog 



83,757,000 



74,606,000 



>10.9%) 



In calcuhlh^ curreni sales. Sielsen SoundScan cvunts only album sales that have occurred wilhm the (irsl 
IS months nf a title's release 1 12 months for classical and jazt albums), exctvl for titles that stav in the top 
half of The Billboard 200. in irhich case sales continue to count as current until a lille falls Mou- .\o. 100. 
Catalog counts sales gerterated by titles oul for more than IS months, excluding the exceptioru noted abotv. 
Deep catalog is u iubsel n/ cxilakm. which ri-fln-ts titles that hai'e Iven out for more than 36 months. 



ROUNDED FIGURES 



fORWEBCENDINe&Tava 



Cornpiledffom a naMmal sample of fetaflslore and rsck sales iepomcoltecied,compiM 2^ N«laeft 
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Labels Plan Tie-Ins To PBS Blues Series 



BY a<RIS MORRIS 

LOS ANGELES— The U.S. Congress 
has declared 2003 "the year of the 
blues." and Sony Legacy and Universal 
Music Enterprises (IJME) are perform- 
ing their civic duty. 

The two companies are issuing a 
nood of releases tied to the fall PBS 
series "Martin Scorsese Presents the 
Blues — \ Musical Journey. " 

This is the second time that Sony 
and Universal have joined together 
for a PBS-related project. Two years 



ago, their mammoth effort for "Ken 
Burns Jazz" ignited new interest in 
the genre {Billboard. Feb. 10, 2001), 
followed by appreciable sales. 

Executives hope the upcoming re- 
lea.ses will do the .same for the blues. 
Sales in the genre totaled 0.5% of the 
entire business last year, according 
to Nielsen SoundScan. 

"'What the series of films can do, 
along with the promotion over the last 
year, is to make sure that people are 
refocused on blues music and every- 
thing that comes from blues music and 



NEmUNE. . 



THE WEEK IN BRIEF 



Martin Hall has joined Ixjndon-based Sanctuary Group's artist manage- 
ment division, bringing with him responsibility for Manic Street Preach- 
ers and platinum-selling dance act Groove Armada. Rod Smallwtxxi, 
chairman of Sanctuary artist management, says Hall will play a key role 
in developing Sanctuary into one of the world's top management compa- 
nies. .Sanctuary's management roster includes Guns N' Roses. Iron Maid- 
en. Jane's Addiction. Jimmy Page. Robert Plant, Mac>' Gray. Pet Shop 
Boys, Super Furrv' ;\nimals and the Who. CORDON MASSON 

The U.S. Court of Appeals for the Seventh Circuit in Chicago June ."50 
affirmed a preliminary injunction against the peer-to-peer service Aim- 
ster and its owner. John Deep. The U.S. District Court originally issued 
the injunction in December; Aimster appealed that ruling. The Appeals 
Court rejected virtually every argument made by Aimster. "Teenagers 
and young adults who have access to the Internet like to swap computer 
files containing popular music," the ruling .says. "If the music is copy- 
righted, such swapping, which involves making and transmitting a digi- 
tal copy of the music, infringes copyright.'" The Recording lndustr>' Assn. 
of America says the ruling supports its appeal of a decision made earlier 
this year in its copyright-infringement case against Grokster and Mor- 
pheus, in which a district court judge rejected a motion for summary 
judgment. In that case, the judge found the P2P services not liable 
because they arc capable of non-infringing uise. The RIAA says the Aim- 
ster decision 'Vould call this into question by requiring the District 
Court to consider the overwhelmingly infringing nature of the system." 
Deep could not be reached for comment. BILL HOLLAND 

Jose Antonio Ebdi has been named CM of Universal Music Brazil. Eboli was 
most recently president/managing director of Sony Music Brazil, where he 
helped make Rouge a success. Eboli, who is ba.sed in Rio de Janeiro, 
reports to Jesiis Lopez, chairman of Universal Music Latin America/Iberian 
Peninsula. Lopez continues as acting president in Brazil for now, and Eboli 
will handle A&R. marketing, international product and sales. LELA COBO 

BMC Entertainment has Inked a deal to use CD copy-protection technology 
from Ph(>(;ni.\-ha.sed SunnComm Technologies on commercial relea.ses 
worldwide. SunnComm claims the deal marks the first publicly disclosed 
licensing agreement for widescale distribution of cop>'-protection technolo- 
gy that includes the U.S. BMG has already deployed SunnComm technology 
on several promotional and advance releases. It remains to be seen when 
SunnComm copy-protected CDs will hit the market. SunnComm 's technol- 
ogy enables the secure transfer of music to a computer but bl<x'ks the abili- 
ty to bum copies or share files via peer-to-peer networks. BRIAN CARRHY 

The vear-kxw effort to consolidate two major perfomiing-arti.st unions, the 
Screen Actors Guild and the American Federation of Television and Radio 
ArtisLs, failed July l.The SAC member \>ote was just shy of the 60% needed 
for approval. AFTRAs members, including recording artisLs, voted more 
than 75% in favor. The boards of the two bodies had approved the proposal 
in April. Leaders of SAG and AFTRA had tried to persuade members that a 
consolidated union would be more capable of dealing with the increasing 
consolidation of the entertainment industries and resulting healthcare and 
contract issues for members. BILL HOLLAND 



make people understand that the 
music continues to live." Legacy 
Recordings .<*nior VP Jeff Jones says. 

UME senior VP of A&R And>' McKaie 
says the excitement around the project 
by those involved feels like the 
groundswell surrounding the Burns 
jazz .series. But "'it's also different from 
the Bums — it s an exciting ne^v varia- 
tion on a theme, which will 
reach the audience 
as effectively as the fl 
Bums series did." T 

The series is exec- » 
utive-produced by | 
Scorsese and airs SepL 
28-Oct.4. 

Promotion for the 
series begins Aug. 26 
with the release of ""Thf 
Best of the Blues," a T\' 
advertised collection from 
UMEsUTV Records. 

The 21-track set i: 
priced at $18.98. Lik 
many of the packages lit iJ 
to the series, it will rnchiA 
archival selections and 
songs recorded specifically 
for the series. 

Tentatively set to con- 
tribute new material are 
Robert Cray & Shemekia Copeland. 
Bonnie Raitt, Van Morrison & Jeff 
Beck and Cassandra Wilson, 

A five-CD boxed set will be issued 
SepL 9 1^' Hip-O/UME. Offering a com- 
preheasive oven'iew of blues history. 



the cross-licensed box, priced at S59,98, 
tentatively will feature exclusive tracks 
from the series by Raitt, Wil.son. Los 
Lobos. Steve TV'ler & Joe Perr>' of Aero- 
smith and Keb' Mo" & Corey Harris. 

Also due Sept. 9 are individual 
$18.98 soundtrack CDs for the seven 
highly impres.sionistic epLsodes in the 
series, each directed 
by a noted inter- 
national director. 
.Most will feature 
lewly recorded 
music. There are 
also 12 artist 
compilations, 
tilling out at 
SI 1.98 each. 

The Colum- 
bia/Legacy 
soundtracks 
I include "The 
\ Soul of a 
Man, " from 
director 
Wim Wen- 
ders' epi- 
sode, with 
a bounty' 
of new 
recordings by Beck, 
Lou Reed, Lucinda Williaras, Nick Cave, 
the Jon Spencer Blues Explosion, T- 
Bone Burnett, Alvin Youn^lood Hart 
and others; "Feel Like Going Home," 
drawn from Scorsese"s film; ""Piano 
Blues, " from Clint Eastwood's episode; 
and ""Warming b>' the Dexil s Fire,"" fn)m 



Charles Burnett s installment 

lIip-OAIME"s .soundtracks will be 
""The Road to Memphis. " accompa- 
nying Richard Pearce's episode, 
with new tracks by Bobby Rush, 
G^temouth Moore, Robert Belfour 
and Hubert Sumlin & David 
Johansen; " Godfathers & Sons," 
from Marc Levin's entry, with new 
recordings by Otis Rush, Lonnie 
Brooks, Magic Slim, Common, Pub- 
lic Enemy and Chuck D <6 the Elec- 
tric MudKats; and "Red, White and 
Blues," from Mike Figgis' film, with 
new numbers by Morrison, Tom 
Jones, Jeff Beck and Lulu. 

The artist packages comprise pre- 
viously released material. Chroni- 
cle,s/UME"s titles feature the Allman 
Brothers. Eric Clapton, Jimi Hen- 
drix, B.B. King, J.B. Lenoir and 
Muddy Waters. 

Columbia/Legacy's packages spot- 
light Robert Johnson, Taj Mahal. 
Bessie Smith, Stevie Ray Vaughan, 
Son House and Keb' Mo". 

A seven-DVD set of the series 
will be issued Sept. 30 by Sony, 
selling for $139.98. Other PBS 
series, like "Ken Burns Jazz." have 
also been issued on video during 
the shows' broadcast airings. 

Jones says the company hopes to 
include additional material on each 
DVD. Individual DVDs of each show 
will be released sometime in 2004. It 
has not been determined if "The 
Blues" will he released on VHS. 



BPI Faces Myriad Challenges 
But Remains Optimistic 



BY GORDON MASSON 

LONDO.N— The future of the British 
music industr\' is dependent on intel- 
ligent cooperation among record 
companies, music publishers, gov- 
ernment, radio, artist management, 
the media and even its monarchy. 

So said British Phonographic 
lndustr\' IBPII executive chairman 
Peter Jamieson at the trade body's 
July 2 annual meeting. 

Pulling no punches. Jamieson 
issued challenges to those key con- 
slituents. while reminding BPl s 
record company members that they 
must first tackle internal problems. 
'"Government (jnly helps those that 
help themselves, " he stated. 

Urging BPI members to " embrace 
new technologv' fiLster." he .said, ""the 
future will mean making more sales 
to more people in more ways, but at 
|a| less [than] average price."" 

Only hours after the successful 




conclusion of the music industry's 
Communications Bill campaign (see 
stoiT. page 5). Jamiesitn also took a 
swipe at those in the industry' who 
shy away from lobbying by failing to 
meet with politiciaas. ""You know who 
you are. It's got to improve." he said. 

Reminding the go\>emment not to 
take the music industr\' for granted. 
Jamieson voiced hopes of gaining 



political support in .several areas: 
expediting the EC Copyright Direc- 
tive into U.K. law; recognizing music 
as a cultural product, exempt from 
sales tax; and taking trade barriers 
seriously, such as the "current U.S. 
visa nightniare. where musicians face 
inter\^iews. fingerprinting and high 
fees for e\'en a promo tour." 

Turning to music publishers. 
Jamieson commented: '"We don"t 
belong in a tribunal. We belong 
together in a te.'un of self regulating 
architects creating new industry 
models of the future in an amicable 
and progressive environment. " 

A similar plea was made by 
Jamie.son to retailers to increase in- 
vestment in online business beaiu.se 
"music, a non-physical product, will 
nem again be able to depend simply 
on physical sales to recoup the cost 
of its investments," 

He re.seaed his harshest criticism 
iContinui'tl on piiue 63} 
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The Ins And Outs Of VAT 



To many outside the European Union 
— and. to be fair, to many within — 
the current lobbying blitz by the 
music industry over the VAT. or value- 
added tax. on recorded mu.sic mu.st appear 
quite Byzantine. 

The i.s-sue really is quite simple. The 
industry wants to .see the VAT reduced .so 
that consumers can pay less for CDs. 

That's the simple part. Now it gets 
complicated. 

VAT was created in the 20th century as 
an "invisible" tax that vTOuld be incorporat- 
ed into the price of consumer gcxids. VAT 
now represents more than 50% of the ta,x 
revenue in most European countries. 

.Ml prerecorded music carriers are sub- 
ject to V.AT. albeit at different rates in dif- 
ferent EU member states. The rates range 
from \6% in Greece to 25% in Sweden. 
On average, about one-fifth of the price of 
a CD bought by an EU consumer goes to 
an EU government. 

Perhaps there's nothing wrong with 
that. Except that in many countries, books 
and other copyrighted works are treated 
differently. These so-called 'cultural " prod- 
ucts enjoy VAT rates of up to only 6%. In 
some markets, they are not ta,\ed at all. 

The music communiti' in Europe is ask- 
ing for similar treatment. Why should a 
book about Mozart or Eminem be in a dif- 
ferent tax category than a CD of Mozart's 
sonatas or Eminem's "The Eminem Show"? 



The European mov'ement in favor of a 
lm«;r VAT rate has its roots in France, where 
cultural matters are taken seriously The 
French music industry has diways viewed the 
different rales as unfair and discriminatory. 

The industr)' in France was quick to 
utilize last year's presidential election to 
win the support of then-candidate 
Jacques Chirac, who now is sponsoring 
the cause at the EU level. 

With France fully geared up. the Intema- 



M% should a book about 
Mozart be in a different 
category than a CD of 
Mozart's sonatas? 



tional Federation of the Phonographic In- 
dustry and other trade groups have hopped 
onto the V.AT bandwagon, creating the first 
industrywide effort to lower the tax. 

The industrv''s case is a good one. If rates 
are cut. sales should rise and make up the 
tax revenue shortfall. Wliat's more, local 
busine.sses, including hard-pressed retail- 
ers, will be supported. They. too. pay taxes. 

The industry has presented research 
biicking the contention that a drop in VAT 
rate would help music sales. More than 
1.2(HI artists, including Elton John, signed 
a petition asking for fair treatment. Retail- 
ers and labels have pledged to pass on the 



benefits of a lower tax rate to consumers. 

Unfortunately, tax-related issues are 
matters for local governments, which are 
already strapped for revenue. To compli- 
cate matters, Europe's executive body, the 
European Commission, sets the agenda 
for rate reform. 

This is where it gets sticky. 

The EC is engaged in a vast effort to har- 
monize tax rates in Europe, but proposed 
reforms require unanimous approval by 
the 15 EU member states. In the V.AT case, 
some countries, like Denmark, are openly 
hostile to any fiscal change. 

The EC itself has not warmed to the 
idea and has left music off its list of prod- 
ucts likely to see rate reform. 

The EU's Council of Ministers will meet 
July 15 to discuss the EC's fiscal proposal. 
Any council member — there's one from 
each EU state — can bring up the VAT issue 
and push for tax relief on music. 

Still, many in the industry' feel that current 
economic condiliom haw d<x)med the cause. 

Nevertheless, the industry mu,st pre.ss its 
case, as fiscal discussions continue among 
the complex w^-b of EU ruling bodies. 

In the end, any decision to lower the VAT 
on recorded music will be political, EU 
pf>lilicians should understand that lowering 
the VAT on CfJs would not only be a fair 
measure but one also likely to please young 
consumers. In other words, it's a good pub- 
lic relations exercise at a relatively low cost 
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Synch Income Is The Key To Supporting New Writer/Artists 

Publishing's Real Economics 



A recent liillhiiard cover stor>' 
reported lliat b\(, publishing 
advances to new songwriters 
were drying up. 

In the article, a list of high-profile 
publishers (a.s well a.s altome>'S anil 
managersi cited the "new economics 
of publishing deals," arguing that 
their necessan' response to piracy' and 
the recession-driven drop in tradi- 
tional royalty' fl(M's was to significant- 
ly decrease offered advances to new 
writers and acts. 

Since all admitted that decades' 
worth of huge publishing advances 
were ba.sed almost entirely on the 
mathematics — the publishers' esti- 
mation of that act's ability to generate 
lots of mechanical.-! — this new 
advance austerity would seem a logi- 
cal reality check. 

What is troubling, however, is the 
apparent conventional wisdom on the 
part of those polled that, under the 
new paradigm, they would be signing 
far fewer writers and bab\^ bands and 
th;it those writer/artists should no 
longer expect their publishers to be 
an economic engine, financially sup- 
porting their careers in the early 
going. 

Much of this seemed to be based 
on the assertion that new writers see 
most of their income from mechani- 
cal royalties on records .sold, and 
with record sales down, revenue flow 



land the advances they in- 
spire! dwindles to practical- 
ly nothing. 

VVTiile some lip sen'ice w;is 
given to publishers partner- 
ing with their writers in 
offering demo time and 
career advice, one got the 
impression that most did not 
have a good answer as to 
how they would drive their 
new signings' income. 

There's .something terribly 
wrong with this picture. Music 
publishers, from their earliest 
incarnation in the days of Tin Pan 
Alley, were supposed to be the 
songwriters' equal partners in the 
aggressive collection of royalties 
and the proactive promotion of 
songs and careers — by any means 
necessary. 

Somewhere along the way. as pub- 
lishing companies have become big- 
ger and bigger, the pursuit of market 
share seems to have become more 
important than the early di.scover\' of 
promising talent. 

Over time, a generation of pub- 
lishing e.\ecutivcs has become 
unwilling or unable to ofl'er their 
diverse rosters focused promotion, 
leaving song plugging and artist 
development to the writer/ artists 
themselves. 

VVTiile I don't believe this was ever 



Taking 

Issue 
• -* 

By Mark Fried 



acceptable, in an era where the re- 
.sources of record companies, man- 
agers, agents and others are severely 
diminished, I think it's nothing 
.short of criminal. 

The truth is. publishers have 
more new avenues by which to gen- 
erate early and ongoing income for 
their writers and writer/artists than 
ever before. 

With the explosive grov\'th of glob;il 
media — from cable to digital — the 
production of T\' and film program- 
ming has exploded. 

While the top charting acts and 
biggest hits still command a good 
deal of the highest-profile synch 
uses, at least .50'Xi of all songs placed 
in network and cable TV series and 
feature films are by newly signed up- 
and-comers. as well as unsigned acts. 

Directors and music super\'isors 
— who are always tracking current 
hits, generally looking for evocative. 



licen.sable songs that fit their .scripts 
— don't care much if the act is on a 
label, and they are pleased and 
thankful when a music publisher 
takes the time and effort to pre.sent 
a killer track. 

Similarly, advertising company 
creatiws are activ'ely l<x)king for 
vibey. under-the-radar music— 
whether by signed or unsigned acts — 
to underscore hip campaigns and are 
more open than ever to the smart 
.suggestions of publishing creatives. 

.iXnd the makers of a slew of new 
technology-driven pnxlucLs, from 
interacti\'e videogames to chip-dris'en 
consumer products to value-added 
DVDs, are more willing to use a new 
wTiter/artist's quality song or score 
than the much more expensive work 
of a more established artist. 

-A g(HKl number of up-and-coming 
writer/artists use the coasistent fiow 
of synch income that their output has 
generated to do everything h-om pay 
for new equipment and recordings to 
develop Web sites, hire publicists and 
underwrite their tours— basically all 
the things necessar\' to keep their 
careers on track. 

Indeed, such efforts are not just 
key to supporting writers financially 
in the early going but a critical 
means of introducing their music to 
the world. 

We've found that a series of high- 



profile .SN-nch placements in the right 
media is capable of effectively intro- 
ducing a new artist to millions of 
likely fans. With the right focus and 
contacts, it's now possible t'or a 
music publisher to not only place an 
artist's songs in highly visible pro- 
gramming but also negotiate for 
end-of-show ad cards, publicity on a 
show or product's Web site and the 
hot linking of a band's own Web site 
directly from the licensor's site. 

In as little as one year's time, 
such synch-driven artist develop- 
ment campaigns can accomplish 
what many years of small-town gig- 
ging used to. 

.So while upfront advances may be 
necessarily shrinking along with 
mechanicals, the tools to generate 
new and considerable capital organi- 
cally — and. at the same time, con- 
tribute meaningfully to the develop- 
ment of our .songwriters and 
breaking of our writer/artists — are in 
all of our hands right now. 

.Any publisher that does not com- 
mit .significant re.sources to aggres- 
sively exploring these new avenues is 
doing a serious disservice not only to 
its writers, but also to their own 
ongoing economic health and to the 
overall credibility of our business. 

Mark Fried is president of Spirit 
Music Group in New York. 



'Idol' Successes Prove Public Wants Singles 



First off, the new look and style 
o( Billboard is breathtaking, and 
long overdue. All the right moves 
w^ere made. 

However, in the June 2S issue, 
the feature dealing with Simon 
Fuller makes reference to "the fad- 
ing market for retail singles. " 

This inference is misleading and 
incorrect. The singles market has 
not faded; the availability of product 
has been deliberately phased into 
oblivion, out of ignorance and greed. 

\\\ the woes of the industry can 
be traced to the genocide of the 
retail single, as a revisit to my 
Commentary in the Jan. 25, 1997, 
issue of liillboard vi\\\ make clear. 

In that piece, in which I identify 
the singles market as the key to 
bringing in the next generation of 
music buyers, 1 warn of "bringing 
the industry to its knees in the 
next 10 years. " 

It seems that I was right on tar- 



get, as the loss of the retail singles 
market led to the illegal download 
singles market, which is spurred 
and spawned by the majors. 

The success of the ".American 
Idol " singles is clear proof that the 
public wants and will support sin- 
gles and that the format benefits 
the industry overall. 

Jimi LaLumia 
Record Connection 
Ronkonkoma, N.Y. 

Gamble & Huff 
Deserve Fame, Too 

A recent letter by Alan Warner 
regarding the need for a Record 
Producers Hall of Fame had me 
pondering the fate of Kenneth 
Gamble and Leon Huff. 

It is hard to believe that the inven- 
tors and architects of the Sound of 
Philadelphia have yet to be recognized 
bv the Rock and Roll Hall of Fame. 



If their production chores aren't 
enough to induct them, then how 
about the songs they wrote'^ Or the 
record company (Philadelphia 
International Records! that they 
founded in 1971? 

I might also throw in a plug for 
some of the I lall-worthy artists thai 
these men had on their label: The 
O'Jays. Teddy Pendergrass and the 
Spinners, who used Gamble & 
Hufl's stable of writers and produc- 
ers while on Atlantic Records. 

As the Hall begins to induct artists 
whose first records came out in 1978. 
it is time for them to recognize Gam- 
ble & Huff — worthy additions to any- 
one's .Music Hall of Fame. 

Tom Lane 

Editor, Tom Lane's Music Page Online 
Marina, Calif. 

Editor's Note: Gamble & Huff were 
inducted into the Songwriters Hall 
of Fame in 1995. 




Does $4Mneihing make you jump and shout? Wrtte a letter to the editor! Send submissions lo Keilh Cirard, EdllOF-in-Chiel. Billboard. 770 Broadway, eth Floor, New York. N.Y.. 10003, or by e-mail to leltersebHIboard.aMn. 
Include name, title, address and phone number for veriflcaUon purposes. Letters should be condsc and may be edited for length or content Names can be withheld. If m|u<sted. at the dlsaelion of the editor. 
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Top 10 European Music Markets: 2002 



Domestic 
Talent 

Continued from page 1 

tain domestic rosters. 

Domestic acts are thought to return 
Iwver margins than international stars, 
but they still can be extremely prof- 
itable in their home markets. 

"Successful markets earn at least 
the same money v\ith domestic reper- 
toire as they do with international." 
says Jorgen Larsen, London-based 
chairman/CEO of Universal Music 
International (UMI). 

"If they are not successful, you 
have to look for the reason some- 
where else, like in local A&R abilities. 
You may have the wrong roster or the 
wrong guy making creative deci- 
sions," he says. 

But at least one prominent media 
analyst questions the ability of record 
companies to build profits through 
their reliance on home-grown talent. 

"Logic would dictate that local 
repertoire is likely to generate lower 
margin than the big international sell- 
ers and therefore it's not such a fan- 
tastic trend for the industry." London- 
based UBS Warburg media analyst 
Helen Snell says. 

She explains: "When you start to get 
into stratospheric levels of global sales, 
the marginal economics jast keep get- 
ting better and better. There comes a 
point at which there is just a fixed cost 
associated with |the product], and the 
more sales are made, the more the level 
of profitability increases." 

Other than English-language releas- 
es from the U.S. and the U.K., it is rare 
that an album racks up multi-million 
sales outside its home territory. "So the 
rrtarkets where you get into the sweet 
spot land can) start hitting the num- 
bers when the marginal economics get 
better and better are much more 
restricted," Snell says. 

Similarly, Doug D'Arcy, founder of 
London-based music consultancy 
Songlines and former president of 
Chrysalis Records International, says, 
"Profit has to be lower on local reper- 
toire. (Record companies) have to 
sign it, they have to develop it — and 
that costs money — and they have to 
market it in the territory, which is 
quite expensive." 

But D'Arcy adds that record compa- 
nies would be wrong to turn their 
backs on domestic A&R. 

LOCAL SHARE nSING 

The latest "Recording Industry in 
Numbers" yearbook from the Interna- 
tional Federation of the Phonographic 
Industry (IFPl) states that the past five 
years have seen a clear trend toward 
increased market share for domestic 
repertoire in mast European markets. 

"The majors haw to deal with local 
repertoire, because in any given mar- 
ket, local repertoire accounts for 50%, 
30% or 60%, depending what territory 
you are in," D'Arcy .says. 

"However, there is no doubt that it 
is less profitable than global megastars. 
There is a threshold of marketing 
spend beyond which you get takeoff, 
and that's the most profitable end of the 
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business. Once Shania TVain has sold 
7 million, you clock on to the next 10 
million after that, and you've got wry 
serious returns on sales." 

Other industry executives challenge 
that perspective. 

I.arsen says: "By and large, if you 
have a successful domestic artist, it 
doesn't matter if it's in a large mar- 
ket or a small market: That artist is 
probably more profitable |to the 
local affiliate] than an artist coming 
from outside. 

"Although a small market will get, 
for instance, U.S. repertoire free of 
charge — in other words, it does not 
have to share the artist advances, the 
video costs and so forth — it pays a 
higher inter-company all-in fee to the 
country of origin, " Larsen continues. 
"Whereas to the local artist, it will pay 
a lower royalty normally, which when 
sales get above a certain level, will give 
you higher profitability." 

Rick Dobbis. New York-based presi- 
dent of Sony Music International, says: 
"For some companies, in some territo- 
ries, ]local repertoire] may very well 
generate low profit margins. But in any 
discussion about margins, we have to 
be careful. We don't run Sony Music as 
Sony Music France disconnected from 
Sony Music global. We are a global 
company — ^what is important to us is 
the job that we do on behalf of our 
artists in each of the markets where we 
have responsibility to do that." 

Labels also note that the U.S. and the 
U.K. are not the only markets that can 
thrive on exporting talent Spanish-lan- 
guage repertoire also travels well. 

Mariano Perez, president of Warner 
Music Spain and Portugal, says: 
"Because we export our artists to l^tin 
America, for us. local artists are more 
profitable, in many cases, than inter- 
national. I don't know of any other 
European market that has the same 
opportunities to export the music out- 
side of its cwn territory." 

At the same time, IFPI figures shcuv 
that the biggest global sellers are not 
moving the quantities they once did — 
meaning that the majors have to look 
to local acts to maintain revenue. 

But taking a risk on signing such 
acts is not as straightfonvard as it used 
to be. Label chiefs tell Billboard that 
the economic difficulties currently 



Market 


2002 MikIc Sales 


1, U.K. 


$2,859 billion 


2.Fran<€ 


$1,989 billion 


3. Germany 


$1,988 billion 


4. Italy 


$554 million 


5. Spain 


5542 million 


6, Netherlands 


5397 million 


7. Sweden 


5282 million 


8. Russia 


5257 million 


9. Norway 


5254 million 


10. Switzerland 


5253 million 







afflicting the industry are dictating pol- 
icy on signing new acts. 

Gero Caccia, executive VP of Warn- 
er Music Europe, says, "|The industry] 
needs to become much more careful 
in making investment decisions. 
Breaking a new artist is becoming 
more difficult, and the inve-stment for 
marketing these acts is becoming 
more expensive. What has changed in 
the last 12 months is that we need to 
be more focused in selecting the right 
projects: We need to invest more 
money in less projects." 

Dobbis concurs. 'There was a time 
several years ago that local repertoire 
in nearly every market was on the in- 
crease and people were, as ]U.S. Feder- 
al Reserve Board chairman] Alan 
Greenspan would call it, in irrational 
exuberance of the growth market and 
were signing more acts than they could 



Top-Selling Domestk Act 

Robbie Willi3ms."Escapology'*(EMI:Oi(>salts) 
Patrick Bmel.'Entre-Dcux" (BMC) 
Herbert Gronemeyer."'Mensch"(EMI) 
Vasco Rossi, "Vasco RossiTracks"(EMI) 
David Bisbai.-Corazon Latino" (Vale MusiO 
Marco & Sita,"Lopen Op Water" (Universal) 
Kenl."Vapen & Ammunition" (RCA Swetjen) 
T.a.t.u.,'200Km/h In the Wrong Lane"(lnterscope) 
Bjom Eidsvag."Talt"(Sony) 
&otlhar()."Onc Life One Sour(BMC) 



expect to have success with." 

UMrs larsen says: You have a num- 
ber of smaller markets where the 
domestic marketplace, especially if it is 
a language that doesn't travel, is so 
small that your risk factor is automat- 
ically higher. If that market shrinks, the 
risk becomes even higher." 

A case in point is the Netherlands. 
Theo Roos, presidenUCEO of Universal 
Music Netherlands, reveals, "We're 
signing fewer acts, deals are becoming 
a bit less heavy and more marketing 
money than before has to be spent to 
break domestic acts." 

Across the border from Roos, Bemd 
Dopp, president of Warner Music Ger- 
many, is experiencing similar con- 
straints. "In a dramatically declining 
market — vie are down 25% year to date 
in Germany, coming on top of the 
11.2% we lost last year — the |com- 



pensation] level domestic acts have on 
deals Is now over-proportionately high. 

"We are very restricted in our release 
policy, " Dopp adds. "We haw to be wry 
carehil and sensitiw that we sign the 
right acts and release the right singles." 

But Dobbis says Sony has not rewrit- 
ten its local repertoire policy. "I like to 
think our approach is one of wry care- 
hil scrutiny of what we sign." 

Despite her concerns about margins, 
analyst Snell also sees the wisdom in 
local repertoire centers. "I'm not sug- 
gesting for a minute that |the growth 
of local repertoire] is an cjwrall nega- 
tiw, because if you're going to haw a 
global business, you haw to be actiw 
in ewry market," she says. "If you're 
not active in ewry market you're not 
going to be signing new talent" 

BUIUNNG A CATALOG 

New talent, carefully chosen, can 
driw profits for years, label executives 
point out 

Yan-Philippe Blanc, chairman of 
Warner Music France, looks at the big 
picture. "You can sell double the 
amount of a local act than you could 
an international act." Blanc says. "So 
in France, when an international act is 
a major success, you'll be looking at 
maybe 1 million album sales. But the 
equivalent success on a local act in 
France might bring sales of 2 million. 

"If you add the whole back catalog 
of local repertoire, in terms of a rev- 
enue source, it is extremely profitable," 
Blanc adds the cawat "Of course, to 
have a catalog, you have to start by 
building one. According to where you 
are in that cycle, then obviously your 
investment spend is higher, or your 
return on money is higher " 

In France, local repertoire accounts 
for 60% of the overall market. Last 
year, nine of the top 10 albums in the 
market \wre French-language, includ- 
ing the No. 1 seller, Patrick Bruel's 
"Entre-Deux." 

With this emphasis on local talent 
France had been notable for several 
years for bucking the global trend of 
declining music sales. Then in fourth- 
quarter 2002, sales slipped 6% from the 
same period in 2001. The downward 
trend has continued, with sales off 
6.8% in first-quarter 2003. 

Against this backdrop. Blanc admits 
that the cost of breaking new acts in 
France can Ik high. "A local act usual- 
ly does not break big on its debut 
album; it normally takes the progres- 
sion of hvo or three albums to find out 
if an act will succeed. 

"So the entry price into the market 
is high for local acts, but at the same 
time, you are building catalog that at 
some point will generate money. And 
if you really score big, you can make 
more money on the local act than a big 
international act." 

Strength in local repertoire also 
helps in dealing with legislatiw Lssues 
and political controversies. Blanc says. 
"11 is obvious that when you contribute 
to any type of cultural dewlopment in 
one's country, any gowrnment or offi- 
cials will be sensitive to your efforts in 
that area." 

Roos observes that the strong do- 
mestic repertoire in the Netherlands is 
helping the indiistry's lobbying efforts. 
"(We use it] in our fight for VAT reduc- 
tion, anti-piracy, copyright protection 
and so on." 
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How MTV Benefits From Local Talent 



One operation that clearly benefits from the 
music industry's investment in local repertoire 
is MTV. 

While the music industry has suffered 
declining sales. MTVs European 
arm has claimed annual revenue 
growth in excess of 20% during the 
past few years, thanks to its expan- 
sion into local territories. 

When the channel first launched 
in Europe in the 1980s, it was a 
single, Pan-European network. 
But when it switched from analog 
transmission to digital, compre-ssion 
technology enabled MTV to beam mul 
tiple signals from its .satellite tran- 
sponders, allowing it to grow to its 
current network of 32 channels 
throughout Europe. 

Noting the increase in local reper- 
toire throughout the Continent, Brent 




Brent Hansen 



Hansen, president/CEO of MTV Networks Europe, 
warns: "There comes a point with regionalization 
when you are so local that you have to rebuild 
internal relationships to get people to cooper- 
ate with each other, and I know ttiat's an issue 
for the labels, " 

But aware of the music industry's woes, 
Hansen says he is determined to use his 
channels to help record companies break 
local repertoire wherever possible. 

"We can work with the labels to sup- 
port and develop artists locally, as well 
as move them across territories," 
Hansen says. "One such act we helped 
break is T.a.t.u., which we started off 
in Riissia, then moved on to the Euro- 
pean feed and then it was picked up by 
Interscope for North America. Even- 
tually. we had them on the MTV 
Movie Awards this year." 

GORDON MASSON 
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John Snyder 
rebuilds his 
Artists House 



Music 



POP / ROCK / COUNTRY / R&B / HIP-HOP / LATIN / DANCE / TOURING 
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Troy Vest tries 
on new Ideas 
for his Flicker 
Records 




EMINEM: SOMETHINGS INTRIGUE HIM. SOMETHINGS NOT AS MUCH' 



Eminem At Work 
On Shad/s Future 



When he's not tossing baby dolls 
out of his hotel window in Glasgow. 
Scotland. Marshall Mathers, aka 
Eminem, continues to work on his 
next project. Songwriter Luis 
Resto. with whom Eminem and 
Jeff Bass shared an Oscar for "Lose 
Yourself." tells Billboard that when 
Mathers is in Detroit. "|Eminem| 
and I work together every day. 
We're writing for artists on Shady 
Records: Obie TVice and D12 and 

after that, it will be 

Eminem again." 

Resto continues. "A 
lot of the time we're 
writing for all three 
projects. You go in and 
you're jamming, doing 
music, and it gets 
spread here and there. 
Some stuff goes to Em. 
some to Obie and some 
to other artists. We sit 

down and write and we 

parcel it out. Marshall 
takes home CDs and he listens to 
them, some things intrigue him, 
some things not a.s much — you just 
keep backlogging the ideas and see 
what comes of it. " 

Trice's Shady Records/Interscope 
debut is set for a September release, 
while street dates for D12 and 
Eminem have yet to be set. An 
Interscope Records representative 
says Eminem's album will not come 
oiit until 2004. 

STUFF: Queen Latifah. Anschutz 
Entertainment Group president/CEO 
Tim Leiweke and Blue Note Records 
president Bruce Lundvall are recipi- 
ents of the 2003 Children's Choice 
Awards from the Bogart Pediatric 



Cancer Research Program of the T.J. 
.Martell Foundation. The ceremony 
will take place Oct. 23 at the Kodak 
Theatre in Hollywood . . . Fountains 
of Wayne snared Rachel Hunter to 
star in the title role in the video for 
"Stacy's Mom." The first single from 
the band's current S-Cur\'e album is 
about having a crush on your girl- 
friend's mother. The clip, which goes 
to video outlets this week, was direct- 
ed by Chris Applebaum. 



"fine 
Beat 



By Melinda Newman 

mr>ewma n@blllboard.com 



COMING AND GOING: Secret Machines 

have inked a deal w^ith Sire/Reprise. 
The Texas band, which now lives in 
New York, is in the studio with co-pro- 
ducer Jeff Blenkinsopp worki ng on its 
label debut, which will come out later 
this year ... After their 2001 self-titled 
bow. Evan & Jaron have parted ways 
with Columbia Records. The last 
album, one of our fa\"orite pop records 
of that year, spawned the top 20 hit 
"Crazy for the Girl." 

A Uni£ MORE ElVlS: RCA will release 
"Elvis 2nd to None" Oct. 7 (Billboard 
Bulletin. July 1). The set. which in- 
cludes a number of Ehis Presley hits 
as well as a Paul Oakenfold remix of 
(Continued on page 13) 



Jane's Addiction Returns 

'Strays' Is First New Album In 13 Years 



BY JONATHAN COHEN 

Assembling a promotional campaign for a vet- 
eran band that has been out of the spotlight is a 
tough enough feat. But Capitol Records is facing 
the daunting task of reintroducing a group that 
hasn't released a new album in 13 years. 

Luckily, the campaign behind pioneering alter- 
native rock outfit Jane's Addiction's "Strays." due 
July 22. has had a huge prerelease boost from first 
single "Just Because." 

The song is No. 4 on Modem Rock Tracks after 
four weeks, returning Jane's Addiction to the top 
of the format at which it scored five lop 1.5 hits 
bet\veen 1988 and 1991. 

The tremendous response bodes well for the for- 
tunes of "Strays." as well as the revived Lolla- 
palfK)za tour, which the band will headline for the 
first time since the event's inaugural 1991 run. 

"We had to make sure we brought Jane's 
back to its core base," Capitol senior director. 



of marketing Ricky Riker says. "We di.stributed 
several hundred thousand stickers in rock 
clubs and tattoo parlors to remind kids that 
Jane's is back together." 

Once "'Just Becau.se " went to radio in early June, 
Capitol "moved into making the band accessible," 
according to Riker. Jane's made surprise appear- 
ances at festivals sponsored by WBCN Boston, 
KROQ Us Angeles and \WFS Baltimore, easur- 
ing that fans were aware that " Jane's is headlining 
Lollapalooza, they'll have a new record out soon 
and they already have a huge song on the radio, " 
Riker says. 

As an added incentive for buyers, a limited- 
edition pressing of "Strays " will include a bonus 
30-minute DVD. featuring live versions of three 
new tracks, interviews and studio footage. ""We 
wanted this to be something the fan of Jane's 
Addiction would look at as a prime piece to add to 
their collection, " Riker says. 

(Continued on page 13) 
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Musici 

Snyder Rebuilds Artists House 



Veteran producer John Snyder has 
relaunched Artists Hou&e. the jazz 
label home of Snyder-produced 
artists including Omette Colenun, 
Gil Evans and Chet Baker. 

The reju\'enated Norwalk. Conn.- 
based, R>'kodisc-distributed company 
retains the original's idealism, with 
artists again 
owning their 
masters and 
approving all 
production 

aspects. 

Mil "The goal 

m. M is to record 

Ift **" music that 
■* might not 

otherwise be 
recorded and 
present it in 
a way that pushes the technology and 
addresses issues facing the music 
business," sajis Snyder, who founded 
Artists House in 1977. having previ- 
ously worked for CTl Records and 
A&M's Horizon. Shuttering his label 
in 1983. he directed jazz production 
at Atlantic, before heading out In 
1987 as an independent producer. 

An unsolicited private foundation 
grant last spring prompted .Artists 
House's restart as a nonprofit, with all 




SNYDER: OPENS HOUSE 



proceeds going to the production of 
more jazz and other noncommercial 
genres neglected by the major.s. Ini- 
tial releases are literary jazz artist 
Nancy Harrow's "W'lnter Dreams. " 
Albnan Brothers' bassist Oteil Bur- 
bridge's band Oteil & the Peacemak- 
ers' "The Family Secret," 

and 'Scrapomatic, ' a self- 
titled debut disc by a 
group led by Derek 
IVucks Band lead singer 
Mike Mattison and gui- 
tarist Paul Olsen. 

Due .Aug. 12 are the 
Bob Brookmeyer/Kenny 
Wheeler Quintet's 
■Island" and key- 
boardist^'iolinist Jason 

Crosby's "Four Chords 

and Seven Notes Ago." On Sept. 23 
comes acclaimed singer/ 
songwriter/trumpet player Kami 
lyle's "Somersault " and avant-garde 
jazz pianist/composer V(jay Iyer's 
"Blood Sutra." 

All CDs are enhanced with MP3s of 
all the songs. "We want people to 
send them to their firiends," Snyder 
says. "It's the best kind of promotion." 

Snyder also wants to "compete in 
the world of free music by giving 
more to customers," he says, adding. 



"We don't want to demonize them as 
the majors are doing. The best way for 
people to respect the work of an arti,st 
is to realize that it is work and it is all 
oriented toward them — and it's not 
anonymous but personal. We don't 
think people will rip off their friends." 



Jazz 
Notes 



ByJimBessman 

jbess(nan@billboard.com 




Further fostering improved con- 
sumer relations, most Artists House 
titles will include an accompanying 
DVD documenting the recording ses- 
sions and even including music les- 
sons by the artists. 

All of this creates "a community of 
intere.st." Snyder says, consisting of 
"artists who want to create music for 
those who want to hear it and are 
willing to pay a reasonable price for 
it — ^with profits channeling back into 
the creation of more music " 
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Jane's 
Addiction 

ConVnued from paoe 11 



And although Lollapalooza's July 5 
launch in Indianapolis comes more 
than two weeks before "Strays" hits 
retail, Capitol hopes to have in place 
a promotion wherein fans who pre- 
order the album will receive a down- 
load of the full album that times out 
at street date. 

"The band is on the road, and we 
want people to know the new music," 
Capitol VP of new media Ted Mico says. 
"But we want to do it in a fashion that 
still allows us to sell records." 

BACK IN THE GROOVE 

The first incarnation of Jane's Addic- 
tion — frontman Perry Farrell, guitarist 
Dave Navarro, bassist Eric Avery and 
drummer Stephen Perkins — splintered 
in 1991, just as alternative rock was 
exploding into the mainstream. 

Its members pursued various side 
projects before reuniting for a 1997 
tour minus Avery, who was replaced 
first by Red Hot Chili Peppers' Flea 
and then by Porno for Faros' Mar- 
tyn LeNoble. 

According to Navarro, the band did 



not get serious about returning to the 
studio until its 2001 Jubilee tour. 

"We saw how it was going, and we 
were really digging it," he says. "It was 
then that Perry said, 'What do you 
think about making another record, 
because we can't continue touring 
without new songs. We're going to go 
crazy.' I said, 'I agree.' I mean, I love 
our catalog, but come on. Let's play 
something else," 

Remarkably, the music on "Strays" 
in no way betrays the decade-plus lay- 
off since Jane's Addiction's 1990 swan 
song, "Ritual de lo Habitual," which has 
sold 1.1 million copies in the U.S., 
according to Nielsen SoundScan. 

Produced by Bob Ezrin (Pink 
Floyd, Kiss), the new set is awash with 
the group's signature heavy, psyche- 
delic sound. 

Highlights include the groove- 
rooted "Wrong Girl" and 'The Riches " 
and the intense rock of "Price I Pay, " 
"Just Because" and "To Match the 
Sun," which Farrell describes as "a deep 
love song about a fellow who has to 
travel an awful lot and leave his loved 
ones behind," 

Aside from "Suffer Some" and the 
acoustic-tinged "Everybody's Friend," 
all songs were written in the studio. 
Navarro says sessions "kicked up to 
another hyperspeed notch" once bassist 
Chris Chaney joined the band (tracks 
recorded with LcNoblewere scrapped). 
The guitarist also credits Ezrin with 



helping the band "turn songs around 
that we didn't really believe in. 

"I think it is possible that 13 years 
ago. we wouldn't have approached the 
level of musicianship that we did 
here," Navarro admits. "Something 
comes from just playing our instru- 
ments for this long. We have limita- 
tions on what we want to present, but 
when it comes to trying stuff, we're 
completely open guys," 

ON THE ROAD 

Farrell says that the new material 
will have a major presence on the 
band's Lollapalooza setlisL "We want to 
give the people who have never seen 
Jane's some old songs," he says, "but at 
the same time, we're extremely excit- 
ed to play them new material 13 years 
in the making." 



At each Lollapalooza show, audience 
members will have the chance to meet 
the band or have their tickets upgrad- 
ed by participating in the interactive 
"Mindfield" game. 

In a further element of interactiv- 
ity, Mico says fans will be able to 
remix tracks from Jane's and other 
Ixillapalooza bands using raw mate- 
rials found on the soon-to-relaunch 
janesaddiction.com. 

Riker .says Capitol has four different 
street teams mobilized to spread the 
word about the album and tour, includ- 
ing one that will visit other major sum- 
mer package treks. On street date, 
Jane's will make its first-ewr in-store 
appearance at a location to be deter- 
mined in New York, and it will also per- 
form on CBS' "The Ute Show With 
David Letterman." 



Capitol expects the "Strays" cam- 
paign to last well into the fall, when the 
band will tour Europe and then return 
for a North American headlining jaunt 

"We have gotten unbelievable feed- 
back," Riker sms. ".No one was really 
aware of how many big hardcore Jane's 
fans were still out there." 

Indeed, both Farrell and Navarro 
insist "Strays" is not a one-off venture 
and say they are reveling in the fact that 
Jane's is once again a full-time, func- 
tioning band. 

"1 went and 1 thought I made some 
good records, but I came to find after 
that journey that there's no place like 
home," Farrell says. "It has just been 
a matter of time for us to get to this 
point. By all means, this is not anoth- 
er reunion. This is where the band is 
right now," 



The Beat 
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"Rubberneckin , " is the companion to 
RC.\s extremely successful "Elvis 30 
#1 Hits." That collection, which RCA 
released in October 2002, debuted at 
No. 1 on The Billboard 200 and has 
sold 2.9 million copies in the U.S., 
according to Nielsen SoundScan. 



IN THE PIPELINE: "Life for Rent," 
Dido's follow-up to 1999's "No 
Angel, " will be released Sept. 30 on 
Arista. The first single, "White Flag," 
goes to adult formats July 7. The sin- 
gle was produced by Dido and her 
brother Rollo. "No Angel" sold more 
than 12 million copies worldwide, 
according to the label . . . Aero- 
smith's blues album, which the band 
had predicted would come out by 
year's end, has been pushed back to 
at least January 2004 (billboard.com. 



June 30). The Columbia release will 
include a mix of blues classics and 
new Aerosmith tracks. The band is 
co-producing the album with Jack 
Douglas . . . The Bangles will release 
their first album of new material in 
more than 10 years Sept. 9, when 
"Doll Revolution" comes out on Koch 
Entertainment in the U.S. It's the 
band's first new music since it reunit- 
ed four years ago to record a song for 
the soundtrack to ""Austin Powers 2: 
The Spy Wlio Shagged Me." 
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KISS 30TH ANNIVERSARY 





Billboard turns the spotlight on Kiss, 
one of rock 'n' roll's premier bands, 
as they celebrate 30 years of suc- 
cess. We report on the group's top 
20 albums, and take a look at their 
illustrious career including their 
branding success and worldwide 
recognition. 



issue date: august 9 • ad close: july 1 5 

Pat Jennings 646.654.4614 • pjennings@billboard.com 

R8(B/HIP-HOP CONERENCE 

In advance of the Billboard R&B Hip 
Hop Conference & Awards, Billboard 
reports on the issues confronting the 
rhythm nation in 2003. We provide a 
complete guide to conference events 
and award finalists, plus we profile 
ttie lop-name honorees. Bonus dis- 
trubtion at ttie conference & awards. 



JssuaMe: august 9 • ad close: july 1 5 

Pat Jennings 646.654.4614 • pjennings@billboard.com 

RETAIL HOLIDAY BUYER'S 
GUID^^^D^D PREVIEW 

Billboard looks into its crystal ball to 
see what CDs, DVDs, video games, 
and accessories will be hot lor the hol- 
idays. We preview the strongest mar- 
keting campaigns and place bets on 
some of the longshots this holiday sea- 
son. Make Billboard's Buyer's Guide 
part of your Q4 strategy with an ad in 
this special issuel 

issue date: august 16 • ad close: july 22 

Joe Maimone646.654.4694 • jmaimone@billboard.coni 

UPCOMING SPECIALS 

LATIN MUSIC 6 PACK 5 issue date: August 23 • ad close: August 9 
NATIVE AMERICAN issue date: August 30 • ad close: August 5 
JOSE JOSE 40TH ANNIV. issue date: August 30 • ad close: August 5 
CLASSICAL issue date: September 6 • ad close: August 12 
ALAN JACKSON issue date: September 13 • ad dose: August 18 
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Vest Joins Friends At Fliclcer 



Troy Vest has joined Flicker 
Records as CM. He will oversee 
sales, marketing, brand manage- 
ment and operations for the 
Franklin. Tenn.-ba.sed independent 
label. Previously senior director of 
major accounts for EMI Christian 
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Music Croup's Chordant Distribu- 
tion, Vest exited April 1 after 10 
years with EMI's Christian division. 

Flicker is owned by Audio Adren- 
aline members Bob Herdman, Will 
McGinnis and Mark Stuart Herd- 
man, who came off the road when 
the label launched in January 2000, 



will continue to serve as president. 
' I've been friends with the Audio 
Adrenaline guys for years," Vest 
says. "I knew that I wanted to work 
with these guys at some point. 

"There are three things that are 
important for any solid business 
relationship. You've got to like them, 
trust them and respect them. .And I 
can say beyond a shadow of a doubt 

that I love these 

riuw. I respect 
what they're doing, 
and I trust who 
they are and what 
they do." 

Vest is already 
working at the 
Flicker offices and 
says he's impressed 
by the operation. 

"Bob has done 

an amazing job 

being the lead visionary for this com- 
pany, putting together a team of real- 
ly scrappy, aggre.s.sive employees that 
have taken the label to where it is at.' 

One of Vest's first priorities is 
Pillar. The rockers remain on 
Flicker but are now also part of the 
Geffen roster. 

Vest is also gearing up for the 
Sept. 2 release of Stereo Motion, 
which will be Flicker's first new 
release since Noveml>er 2002. The 



label's roster includes T-Bone, the 
Swift, Everyday Sunday, Royal 
Ruckus, Riley Armstrong and new 
act Kids in the Way, 

PEARLS AWARDED: Michael Dowdle 
and Kenneth Cope were among the 
top winners at the Pearl Awards, 
held June 20 at Cottonwood Audi- 
torium in Salt Lake City. Dowdle 



Giound 



By Deborah Evans Price 

dprice@billboard.com 



and Cope each took home three 
honors at the event, which will air 
July 13 on ABC4. Cherie Call, Jeri- 
cho Road and Hilary Weeks walked 
away with two awards each. Jerold 
Ottley was presented with the 
Legacy Lifetime Achievement 
Award, and Utah senator Orrin 
Hatch was the recipient of the Rich 
Gibbons Humanitarian Service 
Award. For a complete list of Pearl 
winners, visit billboard.com/awards. 



Verity Opens Sapp's 'Diar/ 



With the July 22 release of "Diary 
of a Psalmist," New York-based Verity 
Records hopes to establish former 
Commisskmed-frontman-tumed- 
solo-performer Marvin Sapp as "one 
of the premiere singer/preachers in 
the gospel music industry," reports 



In The 
Spirit 



By Lisa Collins 

eye4gospel@aol.com 



Jaz^ Jordan, .senior VP of black mu- 
sic marketing at Verity/Jive Records. 

"Our first record with Marvin, 'I 
Believe,' established a base for him, 
and that record — which sold over 
100,000 units — was his best-selling 
release thus far, " he adds. 

Radio already has the first single, 
"You Are God Alone, " which is play- 
ing in heavy rotation, Jordan says. 
"It's going to be one of his signature 
songs, and that's not even the best 
single off this album. 

"The rollout includes a promo- 
tional tour that is generating a lot of 



excitement as well, " he adds. "We're 
hitting all the major markets, in- 
cluding Memphis; LA; Washington, 
D,C.; Chicago; New York; and De- 
troit. In each city, he's doing per- 
formances and preaching engage- 
ments at churches." 

For Sapp, the 

project is a culmi- 
nation of a personal 
and spiritual jour- 
ney, "I chose the 
title of the album 
as both a chronicle 
for people to learn 
how to worship and 
praise God based 
on my own person- 
al experiences, 
landl I wanted peo- 
ple to .see me in a different light to 
understand who 1 am and who God 
called me to be."' 

GOSPa CATCHES 'IDOL' FEVER: The 

newest surge in reality shows is com- 
ing to gospel. From "Gospel Dream 
2003 " to Washington, D.C.-based 
Sweet Finesse Entertainment's 
"National Gospel/Christian New 
i\rtist Showcase, " there is no escap- 
ing the phenomenon that has capti- 
vated American TV audiences, 

"Sometimes, all you need is a 
chance, " Bishop Paul Morton .says 



of "Gospel Dream, " which is being 
pitched as gospel's version of 
"American Idol." 

The talent search will be taped for 
TV during the 10-year anniversary 
celebration of the Full Gospel Bap- 





tist Church Fellovv'ship International 
Conference, which takes place July 
7-1 1 in Atlanta. The winner will re- 
ceive a recording contract. 

"C«spel Dream" is likely to get its 
biggest competition from Verity Rec- 
ords president Max SiegeL 1 le is ne- 
gotiating with BMG's parent company 
(which owas "".American Idol"') to tape 
the first episode of a gospel spinoff in 
L/xs Angeles in the next six weeks. Top 
talent and gospel executives are ex- 
pected to be part of the show. 
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Mayer, Crows Take Their Guitars On The Road 



BYSUSANNEAUU 

LOS .^NGELES— Despite their low profile, male 
singer/songwriter tours are shaping up as high 
priorities for summer music fans. 

The upcoming John Mayer and Counting 
Crows tour lacks the skin-baring theatrics of the 
Christina Aguilera/Justin Timherlake outing. Un- 
like Lollapalooza or Ozzfest. Jack Johnson does 
not boast multiple headliners. In contrast to Mari- 
ah Carey. nev\'Comer Jason Mraz is not returning 
to the stage for the first time in several years. 

But all are .selling tickets. 

Promoters and booking agents believe the acts' 
laid-back, "just me and my guitar" approach is 
endearing to the fans. 

The Mayer/Crows outing be one of the 10 
biggest tours of the summer," promises Mitch 
Rose, senior music agent at Creative Artists 
.Agency, which represents both acts. 

Spanning 42 shows, the arena and shed road 
trip starts July 7 at Fiddlers Green Amphitheatre 
in Englewood, Colo., and wraps Sept 2 at Verizon 
Wireless Amphitheatre in Charlotte, N.C. 

Rose says 19,000-capacity concerts Aug. 22 and 
23 at the 1\\'eeter Center in Boston should both 
sell out. Already cleared are hvo 19,000-capacity 
shovx-s Aug. 26 and Aug. 28 at the PNC Bank Arts 
Center in Holmdel. N.J. 

Mayer had muscle early in his touring career 
as well. Of the 84 shows reported to Billboard in 
2001 and 2002, 55 were sellouts; overall, the tour 
reached 94% of capacity at venues. 

"1 think it's a simple explanation. It's because 
it's real. There's not a lot of pyro or special effects." 
sa^-s Jeff Tisler, senior VP at House of Blues Con- 
certs, regarding the expected Mayer/Crows sellout 
July 1 1 at the Gorge Amphitheatre in George, 
Wash. "But it's about things people can relate to." 

Mayer says that the romantic nature of his 



songs speaks to the guys as well as the gals. 

"That's the guitar-playing part of it." he says. "If 
I didn't play the guitar and just sang, well, think 
about it: The guitar is almo.st phallic and the 
vocals are vaginal. That's the first time I've 
thought about that!" 

Several observers think the teens who 
fltK'ked to Backstreet Boys and 'N Sync shows 
several years ago are now craving more grown- 




up, singer/songwriter fare. 

Tom Chauncey, Johnson's booking agent at 
Partisan Arts, says the allure lies in songs that are 
"simple but direct, too," and adds, "there is some- 
thing to be said about all those teeny hoppers now 
maturing, now looking for more mature artists. " 

As for Johnson, the 30 shows reported to Bill- 
board for his performances from 2001 through 
this spring filled 99% of venues' total capacities. 

Likewise, the 39-date Johnson/Ben Harper 
trek, running June 6-Aug. 28, ■\vill be 99% sold 
out," Chauncey saj's. 

Meanwhile, .some of this summer's higher-pro- 



file concerts are hardly racing out of the sales 
gates. Lollapalooza. resurrected after a six-year 
laj'off, is off to a slow start in some markets iBill- 
hoard. May 241. Care>' had to .scale back her arena 
tour to theaters, most likely because of weaker- 
than-anticipated intere.st [Billboard, May 31 1. 

Crows' frontman Adam Duritz says his band 
hooked up with Mayer "because you're looking 
for something that's going to sell a lot of tickets. 



It's hard to tour nowadays. It's expensive — peo- 
ple are hemorrhaging money on summer tours." 

The Crows, while arguably more established 
than Mayer, agreed to have the singer/songwTiter 
be the closing act for all their shows. 

"Bios and egos did not get in the way of this 
happening. Eve^wne was incredibly intelligent." 
CAA's Rose says. "If this is a concession, it's a con- 
cession that won't hurt the Counting Crows. It 
helped make the package happen. Both camps 
will benefit from the other's fan base." 

V\'hile Duritz says he likes the quiet style of 
Mayer and Johnson, he admits being skeptical of 



musical trends in general, because "any move- 
ment is a tired thing. All it means is that a bunch 
of people are copying somebody good. " 

Yet there are signs that singer/songwriters are 
here to stay. 

Mraz, one of the up-and-comers, is on his 
first summer tour since the October 2002 
release of his Elektra debut, "Waiting for My 
Rocket to Come. " 

The album may be a modest seller (100.000 
copies, according to Nielsen SoundScan), but 
"ticket sales are spectacular. Sellouts across the 
board," sa^fs Mart>' Diamond, president of Little 
Big Man and agent for Mraz. The singer will play 
about 20 club dates in July and August 

Inexpensive tickets help in the fan-building 
strategy. Mraz tickets are averaging $15-$20 
apiece; Johnson/Harper, $35; and Mayer/Crows, 
$30-$45. 

"They are very cognizant of their fan base." 
says Don Strasberg. a Clear Channel Entertain- 
ment promoter for sold-out Jackson/Harper 
shows Aug. 27 and 28 at Red Rocks Amphithe- 
atre in Denver. "Jack played the Fox Theatre |in 
Boulder. Colo.) for $20. He could have easily 
charged $50, but he wouldn't dream of it." 

WEB SriES BOOST SAUS 

The singer/songwriters also make good use of 
their Web sites. 

"I owe most of my popularity to the Internet" 
says Mraz. "This became obvious to me when I 
would visit a city I'd (never been to] and find a 
room full of supporters. The>' would not only sing 
songs from the record, but 1 could tell they had 
ordered the old songs from my Web site." 

Jim Mallonee. HOB VP of Concerts Southeast, 
credits Johnson and Harper's Web sites for recent 
sellouts of HOB club shows in Myrtle Beach, S.C., 
and Orlando, Fla. 




Winning Partnership, lin^^ and t^ns did noi get in the way" regarding 
the hilling oi John Mayer, left, and Counting Crows. 



KCRW Takes Concert Promotion To East Coast 



BYSUSANNEAUU 

LOS ANGELES — It is almost un- 
heard-of for a radio station to promote 
shows outside of its home market But 
that's precisely what Los Angeles-based 
KCRW is undertaking in New York. 

The noncommercial outlet is ex- 
panding its LA-based KCRW Presents 
concert program to the Big Apple. And 
if the program is as successful in New 
York as it is at home, look for further 
expansion into San Francisco, says the 
station's music director, Nic Harcourt 

Titled "KCRW.com Presents for the 
East Coast," the initiative pushes 
artists' tracks on-air and online as 
their concert dates near. 

Fueling the expansion of the pro- 
gram is the triple-A station's Web site, 
which gives national exposure to the 
LA station and its adventurous pro- 
gramming mix. 

"I love the idea." says Marty Dia- 
mond, president of N.Y. -based book- 
ing agency Little Big Man. 

"1 know quite a few people who lis- 
ten to KCRW online." he says. "Any 
time we can find an alternative way to 



break an artist that reeks of 
credibility and integrity, it 
should be heralded." 

SmCE INVADER 

With its arrival in New 
York, howes'er, KCRW will be 
invading another like-mind- 
ed station's space. Triple-A 
station WFUV New York al- 
ready presents concerts on 
the East Coast. 

V\TIJV music director Rite 
Houston doubts an LA-based 
station can have impact on a 
cit)' so far away "It's hard to 
imagine how something like this 
would be effective, and I don't perceive 
us as competing against each other in 
New York for shows." 

Harcourt agrees with the latter half 
of Houston's comment, explaining 
that WFUV's programming differs 
from KCRWs playlist He says his sta- 
tion "presents artists that no one else 
is playing. We're not here to tread on 
anyone else's toes." 

But at least one promoter dismiss- 
es Houston's theory, saying that 




HARCOURT: SPREADING THE WORD IN N.Y. 



KCRW.com Presents is unlikely to take 
a significant bite out of the Big Apple. 

Clear Channel Entertainment pro- 
moter Eric Herz says it would be hard 
to work 20%i of his usual slate of 
shows without KCRW Presents. 

For example. Sigur Ros recently sold 
out two Herz-promoted KCRW Presents 
shows at the 2,200-seat Wiltem Theater 
and the 3.200-seat Dorothy Chandler 
Pavilion, he says. This was achieved 
despite a lack of major radio airplay. 

"KCRW has a very loyal listener- 



ship," he explains. 'When the}' put their 
stamp of approval on .shows, people will 
go on the basis of KCRVVs word." 

BOOSTING CAREERS 

The station aims to generate buzz 
for about one New York show per 
week. KCRW Presents, which kicked 
off two years ago. averages one to two 
shows per week in LA 

KCRW launched its New York efforts 
with a June 23 shmv at the Pianos club 
with Diamond's act Butterfly Boucher. 

Exact ticket counts weren't avail- 
able, but Diamond reports the club 
was full. .Another KCRW.com Bouch- 
er date is lined up for July 7 at the 
Mercury Lounge. 

Since the station began streaming 
its radio broadcasts online in 1997. it 
has des'eloped ses^ral thousand fans in 
New York. Harcourt says. He claims 
that more than 1.100 New York resi- 
dents have made donations to the sta- 
tion since the Web site became active. 

Overall, KCRW.com claims 197,961 
unique visitors in May compared with 
104,878 in May 2000. 

The figures pale in comparison to 



such commercial music-related Web 
.sites as AOL Music, which claims 15 
million unique visitors per month. 

Nevertheless. KCRW "has a really 
good track record" of discovering 
future stars. Diamond snys. That helps 
the station and its Web site stand out 
from rivals, he adds. 

KCRW s support of another Dia- 
mond client, Irish singer/songivriter 
Damien Rice, "is the reason that [Rice] 
has what looks like a healthy and suc- 
cessful career," Diamond says. 

Rice's album "0" was licensed to 
the new Vector label following KCRW 
airplay and three sold-out KCRW Pre- 
sents club shows. 

Norah Jones. David Gray and Dido 
also were pet projects of KCRW. all 
before they broke into the commer- 
cial mainstream. 

Unlike a traditional concert pro- 
moter. KCRW does not receive a cut 
ft-om ticket sales. But by forging rela- 
tionships with musicians and hang- 
ing up station banners at shows. 
KCRW can win over more listeners 
and potentially more paying sub- 
scribers — its key source of funding. 
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EAGLES 


Amcfican AiriinH CanMr. 
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Juno 19-20 


S3.S00 020 
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30,544 1W0 shows 


Concerts West 


JUSTIN TIMBERtAKE A CHRISTINA 
AGUILCRA. BLACK lYED PEAS 
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iMAagalM 

June 16-17, 20 
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44.in 

44,569 three shows 
one sellout 
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June 16-17 
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22.710 

24.447 two shows 




CHEIt DOM imtERA 


MaditM Squan Garden. 
NawYorh 

June 11-12 




29.77S 

twvo sellouts 


Clear Channel 
EntartainmanI 


DIXIE CHICKS. JOAN OSBORNE 


Palace ol Aubam Htlla. 
Aabum Hitls. Mich. 

June 2-3 
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35ja9 

two sellouts 


TBA EntartaiMiMiit 
Concam West Palace 
Sporta A EMartaiMnant 


DIXIE CHICKS, JOAN OSBORNE 


MCI Cantaf. 
Waaliinglon, O.C. 

June 25-26 
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two sellouu 


TBA Entartainmant 
Concam Watt 


DAVE MATTHEWS BAND. MOE. 


Columbua. Onia 

June 17-18 
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Clear Channel 
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June 6 
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June 9 
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FlaetCanter. 
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June 19 
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sellout 


Clear Channel 
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Oklahoma Clfy 

Juno 22 
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EAGLES 


Haw Orlean* Arena. 
New Orleans 

June 12 


tijonsn 
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HSBC Arena. 
Buffalo. N.Y 

June 13 
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Clear Chanaal 

EmartainmeBt 
The IMessina Group 


JUSTIN T1M8ERLAKE k CHRISTINA 
AGUILERA. BLACK EYED PEAS 


MOM CremI Garden. 
Las Vegas 

June 21 


tijnuH 

S98/S78/$48 


i2jno 

13.030 


Cancans Waal 


EAGLES 


Pepsi Cenlar; 
Oenver 

June 24 


$I7SII»S45 


9tS22 
13.256 


CencartaWett 


PEARL JAM, BUEECOCKS 


DTE Eaergv Music CeMaf. 

Clarlislen.WKch. 

June 2S-26 


smxt 

$41Sa/S4IS0 


27M3 

30.404 two shows 

one sellout 


Qaar Chamwl 

Entanainment, Palaca 
Sports & Entartainmant 


DIXIE CHKKS, JOAN OSBORNE 


GuiMl Arena. 
Clavelead 

June 1 1 


S8S/S35 


16iZS 

19.769 


Clear Channel 


DIXIE CHKKS. JOAN OSBORNE 


U S BankAiene. 

Cincinnati 

June 9 


S95I13N 

$es«3s 


Kjm 

MJOO 


Clear Channel 
Entertainment 
The Msssina Group 


EAGLES 


Tallalisiins 1 eon Coawhr 
CMC Cantot Mill Ha. 

Juno 14 


nxas 

S1S2/S87/S42 


u» 

I0.6S2 


Concerts Wast 


DAVE MATTHEWS BAND. MOE. 


Blossom Music Center, 
Covahotia Falls, Ohio 

June 21 


t92GL9t1 

S56.50/S39 


21.172 
sslloirt 


Hoaaa of Btaaa Conearia 


DAVE MATTHEWS BAND, MOE. 


Sis Hay Darisn IMta Psrhsiisati 
«tB CsnM, Dsriaa CaolK N.V 

June 20 


Sn7,72t 

sws3eso 


2l.7Si 

sellout 


Claar Chaaoal 
EMaftaianMiN 


DIXIE CHICKS, MICHELLE BRANCH 


Pepsi Ann*. 
Albany, N Y 

June 27 




i4.ni 

sellout 


JimPn<s-.SMe 


EAGLES 


The Pvremid. 
MempUs 

June 7 


nG5JS2 

$I5225«7Z2SI$42.25 


ittt 

I2.72S 


Caocaits Mlaat 


ELTON JOHN 


Rasch Center, 
Green Bsy. Wis. 

May 30 


ssaiM 

SS2/S57 


IMTO 

selkiut 


AEOUw-NV 


KROO WEENIE ROAST: GODSMACK, 




S7S7.7IE 

SS8SC«Si3S0 


1*270 


Claat ChwMMl 


STAIND, SUM 41. AFI, THE ATARIS, BLUR. 
CHEVELIE, DEFTONES & OTHERS 


byios.Ca», 

June u 


selkiut 


EntaftaiiHiienl 


THE DEAD, STEVE WINWOCO 


CanlBi; SanMoge Springs, N.V 

June 20 


S54-MVX37.S0 


21 JM 


Clear Channel 
Entaftainmefll 


JUSTIN T1MBERLAKE ft CHRISTINA 
AGUILERA, BLACK EYED PEAS 


HP Pevlllon. 
San Jose. CelH. 

June 14 


K^a^.so/ng.M 


I3.S3< 

sellout 


ConcarisWoal 


CHER. DOM IRRERA 


Papal Center. 
Denver 

June 17 


t729JI77 

t79.ai/S34,S0 


U.2B 

12.534 


Clear Channel 
Entertainmenl 


JUSTIN TIMBERLAKE ft CHRISTINA 
AGUILERA. BLACK EYED PEAS 


Amaneaa AMnes Comet 

Dallas 

June 26 


(717.161 

$B9.50/$5S.»VS42.50 


tiin 

I3J0S 


Concaili Waal 


JAMES TAYLOR 


Nissan Pavilion m Stone 
Riilge, Bristow.Ve. 

June 19 


siTMn 

ISS-5CI/S29S0 


MM 

22M2 


Cleer Channel 
Entartainmenl 


CHER. DOM IRRERA 


Bryce Joolsn Center. 
University Parlt. Pe. 

June 8 


tnci«7 

$77.7SS39.50 


11M4 

sellout 


Claar Channal 
EiHertalnmaol 


JUSTIN TIMBERLAKE ft CHRISTINA 
AGUILERA. BLACK EYED PEAS 


Oaklanil Arena. 
Oskiand. Calil. 


$mj27 

SSS.7S/SS6.2S/S41.Sa 


12.194 

UJOO 


Coitc#itt lAtaat 


CHER, DOM IRRERA 


Verizon Wirolass Arenn. 
Mancheator. N,H. 

June 7 


ia97W 


91290 
9i36a 


Claar Chaaael 
Entartainaianl 


JUSTIN TIMBERLAKE ft CHRISTINA 
AGUILERA. BLACK EYED PEAS 


America Weat Arena. 

Phoonis 

June 4 


K72JZ2 

9>4ja/SS4.S(VS41jO 


IZSH 

12.998 


Concafts Waal 


JUSTIN TIMBERLAKE ft CHRISTINA 
AGUILERA. BLACK EYED PEAS 


Compaq Comer, 
Houston 

June 29 


S8S91540 

S70.8VSS6.8S/SI3.8S 


191990 

11,347 


CoRcartsWast 



Musiclkimi^ 



UNLV Tickets Program 
Gets Thumbs Up 



After a year of operation, the ver- 
dict is in on the new in-house ticket- 
ing system for Thomas & Mack Cen- 
ter at the University of 

Nevada Las Vegas 
(UNLV): It works. 

Launched last July in 
an effort to create a ne%v 
revenue stream while 
controlling all aspects 
of the ticket-buying 
experience, the new 
UNLV Tickets program 
has enabled the school's 
venues to boost their 
bottom lines and 
diwrsify operations. 

UNLV Tickets has contracted with 
local casino company Station Casi- 
nos and the new Orleans Arena to 
facilitate their respective ticketing 
services, along with UNLVs Thomas 
& Mack Center, Cox Pavilion and 
Sam Boyd Stadium. 

The UNLV Tickets system utilizes 
Paciolan software and can move 
100,000 tickets in an hour. 

"In an environment where arena 
management and finding new ancil- 
lary revenue is changing every day, 
UNLV Tickets has allowed us to reap 
better financial rewards, better 



Park, moved 150,000 tickets in its 
first day of sales. 
While not commenting on the 



On The 
Road 



ByRoyWoddell 
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database management and better 
communication with our everday 
customers and corporate partners," 
says Daren Libonati, arena director. 
"We believe we've doubled what we 
used to do on a third-party (ticket- 
ing) model, and in time we think 
we can triple it," 

MR. MKONE MOVES ON: Ed Micone, 

executive VP and executive producer 
of concerts, attractions and events at 
Radio City Entertainment, will be 
leaving the company after 14 years. 
As executive VP, Micone oversaw all 
concerts, attractions and events at 
Madison Square Garden. Radio City 
Music Hall and the Theater at Madi- 
son Square Garden. 

Sources say Micone will announce 
his future plans soon; no other man- 
agement changes at Radio City 
Entertainment were announced. 

SARS ROCK The Molson Canadian 
Rocks for Toronto concert, set for 
July 30 at the city's Downsview 



number of tickets sold. Ticketmaster 
Canada confirms the June 27 on-sale 
as the largest one-day single event 
sale for the company and one of the 
largest sales days ever for TM Canada. 

The blockbuster, genre-crossing 
bill boasts the Rolling Stones. 
AC/DC. Justin Timberlake. Rush, the 
Guess Who, Flaming Lips. Kathleen 
Edwards and others. House of Blues 
Concerts Canada is the promoter/pro- 
ducer. Tickets are priced at $16 U.S. 

Grocery chain A&P purchased 
another 240,000 tickets at ftjll price, 
which they will sell at stores in 
Ontario and the U.S. 

The concert is in response to the 
negative impact that SARS (severe 
acute respiratory syndrome) has had 
on the Toronto economy, particularly 
tourism and hospitality. One dollar 
from every ticket sold will go toward 
the Health Care and Hospitality Work- 
ers Relief Fund. SARS has resulted in 
39 deaths in the greater Toronto area. 

BIG COUNTRY: Billed as the largest 
country music room in the U.S.. 
Wild Bill's is now open in Gwinnett 
County, Ga., just north of Atlanta. 
With an attendance capacity exceed- 
ing 5,000, the venue expects to host 
30 national country acts per year. 

DEALS: Philadelphia-based venue 
management firm SMG has won a 
contract to manage the Forum in 
Inglewood, Calif. Once the Los Ange- 
les market's premier arena and home 
to the LA Lakers and Kings, the 
Forum has been owned by the Faith- 
ful Central Bible Church since 
December 2000. 

Global Spectrum, Philadelphia's 
other venue management firm, has 
been selected to operate the new Rio 
Grande Valley Events Center, set to 
open this November in Hidalgo, 
Texas. Paul Davis has been named 
the arena's first GM. 

Davis, who joins Global Spectrum 
fi-om a similar position with the 
l^IandaUoi Bay Events Center in Las 
Vegas, will handle all booking and 
oversee day-to-day operations for the 
new $18 million, 6,800-seat multi- 
purpose fecility. 
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Snoop 

1 0 Years Of 
His Doggy 
Style 



BY RHONDA BARAKA 

Hip-hop has worn many laces, spoken with 
different voices and 
has taken 
lots of twists 
and turns in style 
and content since its 
beginnings more than 30 years ago. 
And only a chosen few boast careers 
that last long enough for them to be 
considered working veterans. 

One artist that embodies longevity in hip- 
hop and who has reinvented himself, remaining fresh and cur- 
rent and standing fast against the rapidly changing winds, is 
Snoop Dogg. 

Born Calvin Broadus in Long Beach. Calif.. Snoop Dogg 
came into the rap game as a proud representative of the West 
Coast. In 1992. when he first emerged — the West Coast was 
known for giving birth to the careers of such rappers as 
Eazy E. Dr. Ure. Ice Cube and Ice T. These artists had a 
clever, albeit hardcore, approach to rap and spewed lyrics 
that painted an often disturbing but verj' realistic picture of 
their lives. 

Snoop Dogg began his rap career as a member of the group 
213. which also included Warren G and Nate Dogg. But all 
three are better-known for their individual careers than they 
are as a group. 

The hip-hop heads first heard Snoop Dogg when he intro- 
duced his mellifluous rap style on Dr. Drc's "Deep Cover" from 
the movie of the same name. He later appeared on Dre's classic 
double-platinum album. "The Chronic." which featured his most 
notable performance on the No. 1 hit "Nuthin But a C Thang." 
Dre. who met Snoop through Warren G (Dre's step-brotherl. 
was taken by Snoops style, and the two formed what would 
become a lasting musical bond. 

His own release. "Doggy Style" (1993). was met with a great 




deal of anticipation. The statistics were staggering: It was the first debut 
album to enter The Billboard 200 chart at No. 1. and it received advance 
orders in exce.ss of 1.5 million units. 

Snoop Dogg's appeal w'as broad and contagious, thanks in large part 
to his affiliation with Dre and a string of hits like ".Murder Was the Case." 
"WTiafs My Name." "Gin and Juice" and "Doggy Dogg World." But the 
Snoop Dogg phenomenon has been as much about him and his life as 
it has been about his music. 

Plagued by controversy and a well-documented criminal past. Snoop 
Dogg embodies rap's philosophical staple of "keepin' it real." For him. 
the gangsta lyrics were not just fabricated hype churned out to sell 
records — they were the product of a life of drama. 

Snoop Dogg was arrested for drug possession shortly after leav- 
ing high school and spent subsequent years in and out of jail. He 
was a member of the notorious Crips gang and in 1993 was 
charged with murder in connection with a drive-by shoot- 
ing. In 1995. Snoop Dogg, leaning on the legal arm of 
renowned O.J. Simpson attorney Johnnie Cochran, stood 
trial for accessor)' to manslaughter in the ca.se of a rival gang 
member who was allegedly shot by Snoop's bodyguard. 
McKinley Lee. A year later. Snoop Dogg and Lee were acquit- 
ted. 

Snoop Dogg's success was tempered by more contro- 
versy, mostly courtesy of critics who opposed his depiction 
of women and what appeared to be his glorification of 
street life. But the criticism hardly blunted sales: "Doggy 
St\'le " has sold more than 7 million copies worldwide. 

Its successor. "Tha Dog- 
gfalher." also debuted at 
No. 1 on The Billboard 200 but 
did not fare as well as "Doggy 
Style." This was perhaps because of its 
inopportune timing: It was released only 
weeks after the shooting death of Tupac 
Shakur — during a time when there was a 
clear and adamant backlash against gangsta rap. 
Yet in spite of these obstacles. Snoop Dogg's popu- 
larity continued to soar. 

FROM SURFERS TO THE STREETS 

In the years thai followed. Snoop Dogg continued to experi- 
ment both musically and professionally. 

He parted company with Dr. Dre's Death Row Records and 
moved to Master P's .No Limit Records, where he released 
"The Game Is to Be Sold. Not to Be Told" in 1998. "No Limit 
Top Dogg" arrived the following year. Snoop Dogg ended 
his stint with No Limit last year with the release of "Tha 
Last Meal." Also in 2002. "Paid Tha Cost to Be Da Bo$$" 
came out on Priority/Capitol, and Snoop Dogg has now 
moved on to .MCA. 

Not one to be boxed in. Snoop Dogg has extended his 
reach beyond recording and performing. I le has tested his 
acting skills in such movies as "Training Day" with Den- 
zel Washington. "Bones " with Pam Grier and "The Wash" 
with Dr. Dre. As a testament to his entrepreneurial skills. 
Snoop is also running a full-lledged record label. Doggy- 
style Records, which is distributed by MCA. 

Frank Cooper. president/GM of Doggystyle. says the 
abel "shows the breadth of ISnoop's] own creative ener- 
gy and fills a void in the marketplace. He felt that no one 
had truly established a presence in the past few years" in 
terms of rap, hip-hop, and R&B music. 

Describing Snoop Dogg as an astute businessman with 
a great deal of vision. Cooper .says the rapper "relies on 
his instincts as to which way to go. He usually makes the 
right decision. Vision is simply having the confidence to 
rely on your own intuition." 

fCnntimicd on pai/c -'<>> 
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special Report 



SNOOP DOGG 



Snooping Around: A Billboard Q&A 



BY RASHAUN HALL 

Ten years in the music business is a long time, especially 
for a rapper The fickle tastes of rap fans often see many artists 
here today and gone tomorrow. Not so for Snoop Dogg. 

The Long Beach, Calif., native has not only maintained a 
thriving music career but has branched out to become an 
entrepreneur, clothing designer, label owner and film/TV star 
all while maintaining a relationship with his peers and fans 
that is unparalleled in hip-hop. From his 1993 debut, "Doggy 
Style" (Death Row), to his latest set, "Paid Tha Cost to Be Da 
Bo$$" (Doggystyle/Priority/Capitol), the rapper continues to 
raise the bar as an entertainer. 

In this exclusive Q&A, Snoop Dogg talks about his careen 
his fans and his goals. 

Did you ever expect the success that you have had 
thus far? 

Nope. I was just doing it to be doing it. It was something 
that I loved and I was having fun doing it. but I never really 
had that thought in my mind because 1 didn't have a picture 
of that |success| even happening. I just wanted to work hard 
and be in a position that if it ever did happen. I would have 
earned it instead of someone just giving it to me. 

When did you first realize that you were a star? 

I never really paid attention to the numbers or how 1 did. 
It was never a numbers thing. It was about the people put- 
ting me in a position where they wanted me to be. Once peo- 
ple started putting me in that position, I had to cater my 
lifestyle and my music according to them. They make me who 
I am. It was more about me being personal with the people 
and trying to stay on point with them. 

What is your favorite Snoop Dogg album? 

1 don't even know. All of them have meant a lot to me. I 
was going through completely different things with every 
record that I've worked on. That's what I love about my 
albums. Every record is reflective of a time in my life where 
I was going through some things, and the record expressed 
that. So it's hard to make a decision and say one record is bet- 





ter than the others. I have to look at all of them as a whole. I 
just feel like all the work that I've done to this point has been 
a great depiction of my heart and whatever it was that I was 
feeling at that time. 

Why did you get involved in the movie business? 

There were many reasons. Considering that most artists 
only last so long in the rap game and then they |are forgot- 
ten] so fast — it's a wrap if you don't have a hot record out. 
So I thought. If I had other hot commodities associated with 
me when it was time to drop a record, there would be peo- 
ple still with me whether I had a hot record or not.' That's 
why I wanted to create that bond and that love between the 



public and myself by creating things that were within the 
realm of Snoop Dogg. 

You mentioned the bond you have with fans, and that is 
evident. How did you develop that? And what does it mean 
to you to continue to have that a decade into your career? 

That just shows that I've been dedicated to what I do. I'm 
also thankful to God for putting me in a position where peo- 
ple can listen to me, respect me, and appreciate the music 
that I do. It makes me want to make better music. It also helps 
me to be more creative, to where it all comes off real swell. 
After 10 years in the game, it's finally looking like this was all 
worth doing. 

Having had success as an artist and as an actor, why did 
you then decide to enter the business side of entertainment 
by launching the Doggystyle label? 

Basically, I just wanted to let the world see that the talent 
that 1 believe in is worth believing in. If they hadn't given me 
a .shot then 1 wouldn't be where I am, so I just wanted to 
give a few shots back. 1 feel like the artists that I put on my 
label are definitely superstars, and I wanted to put them in 
the spotlight. 

In addition to all of that, you have also done things like 
the Snoop Dogg doll. Snoop Dogg Clothing, MTVs Doggy 
Fizzle Televizzle and the Cirls Cone Wild project. How 
important was it for you to diversify? 

It was all necessary. Things were already bigger and better, 
so TV and movies were just new avenues for me to showcase 
my talenLs and show that I'm more than just a rapper Those 
other business projects, like the dolls, open up more and more 
opportunities for me and all the people I'm associated with. 

What is next for you? 

I recently wrapped a mix tape, Volume 1, which is out right 
now. It introduces all of my artists to let people know that 
they're coming. Then we plan on dropping a 213 album and 
an Eastsidaz album. The 213 is Warren G, Nate Dogg and I. 
That will be coming at the end of the year, and the Eastsidaz 
will be before that. 



Flexing His Branding Muscle, Snoop Became A Household Name 



BY GAIL MrrCHEU 

Snoop Dogg may be best-known for his music skills, but 
his talents as an entrepreneur are also considerable. Though 
his rapping possesses a laid-back flow, the California native 
is anything but a slacker when it comes to parlaying his music 
success into lucrative business ventures. 

Whether operating his label, acting, or overseeing his self- 
named clothing line along with his Santa Monica, Calif.-based 
attorney Stephen Barnes, Snoop Dogg seeks opportunities 
that are consistent with his image. 

"Snoop is creative, humorous, extremely charismatic, and 
very smart," says Barnes, who has worked with the rapper for 
nine years. "We have laid out a game plan that expands into 
related but ancillary businesses. We've also tried to either 
have an ownership stake or a significant involvement in those 
ventures. And it's quite a diverse list." 

UBEL OPERATOR 

In 2000 and 2001, Snoop Dogg introduced proteges Tha 
Eastsidaz ("Snoop Dogg Presents Tha Eastsidaz, Duces N' 
Trays: The Old Fashioned Way") and Doggy's Angels 
("Pleezbalevit ") on TVT-distributed Dogghouse Records. He 
now operates the MCA-distributed Dogg>'style Records, a sep- 
arately funded, stand-alone company, according to Barnes. 

Doggystyle's first release, the compilation album "Dogg\' 
Style Allstars; Welcome to the House, Vol. 1." was issued in 



August 2002. Snoop Dogg plans three more releases on his 
label this year as well as a possible third Eastsidaz album. 

Meanwhile, he's also launching a three-volume mix-tape 
series this summer, the first installment of which is "Wel- 
come 2 the Chuuch, Vol. 1." It includes unreleased materi- 
al by Snoop Dogg, Nate Dogg, Warren G., Redman, Marvin 



Gaye and Soopafiy. The compilation can be ordered through 
doggystylerecords.com. 

Snoop Dogg. Warren G. and Nate Dogg are also working 
together under the group moniker 213. The act is expected to 
release an album this fall. 

Snoop's latest gold-certified album, "Paid Tha Cost to Be 
Da Bo$$, " is his last for Capitol. He is now signed to MCA 
Records, which will relea.se his next solo project. 

AaOR/ENTREPRENEUR 

The rapper has had cameos in a slew of movies — from the 



comedy "Half-Baked " (1998) and Master P's "Hot Boyz" (1999) 
to co-starring with Ice-T in action flicks "The Wrecking Crew" 
(1999) and "'Urban Menace" (1999). More recently, he appeared 
with Dr Dre in 200 I s " The Wash, " with fellow artist Tyrese in 
director John Singleton's "Baby Boy" (2001 ) and with Academy 
Award winner Denzel Washington in "Training Day" (2001). 

Snoop Dogg's first starring role was in the 2001 horror film 
"Bones." Now he has taken on the role of the slick Huggy Bear 
in the film adaptation of the popular TV series "'Starsky & Hutch" 
alongside Ben Stiller and Owen Wilson. Snoop Dogg is also slat- 
ed to appear as a pilot in a remake of the 1980 comedy "Air- 
plane! " titled "Soul Plane." His co-star will be Method Man. 

Also in the mix is a DVD tentatively titled "The Longest 
Yard. " It will document the Snoop Dogg All-Stars' win over 
the Inland Empire Police Department Enforcers. The 
fundraising football match, staged last December at Long 
Beach City College Veteran Stadium in California, benefited 
the Loma Linda Children's Hospital. 

In addition. Snoop Dogg has a direct-to-video company, 
Snoopadelic Pictures. The 5-year-old firm's inventory includes 
the adult video ""Doggy Style, Vol. 1." ;\lthough nothing is in 
production right now. Snoop Dogg has also done a Hustler video 
and a Girls Gone Wild video. "Girls Gone Wild: Doggy Style." 

No stranger to TV appearances. Snoop Dogg is part of MTVs 
summer lineup with " Doggy Fizzle Televizzle." The show, 
which began airing June 22 and has a 10 p.m. slot, has been 

IConlinued on page 20) 
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SNOOP DOGGi 



Doggy Style 

Continued from page 17 



Projects slated for release by Doggystyle include a 213 
reunion project, as well as albums by Soopafly. R&B singer 
LaToiya Williams, and R&B vocalist Delano. 

Cooper says Snoop Dogg's mission with Doggystyle is to 
"really establish and extend the brand that he has made for 
himself into other areas" and find new ways to appeal to his 





vast audience. According to Cooper, those listeners consist of 
everyone from "the streets" to "skaters and surfers." 

Just as he has managed to artistically reinvent himself 
through the years and stay on the creative cutting edge, as a 
businessman Snoop Dogg continues to be versatile. 

'He's juggling a lot of different balls." Cooper says. "Music, 
film, business." He also has a clothing line. Snoop Dogg 
Clothing. 

And thus far. he's been successful with all of them. Stephen 
Barnes. Snoop's attorney/business advisor, says his client has 
endured the fickle hip-hop industry largely because of his tal- 
ent and ability to car\'e his own niche. 

"He is multi-talented, and he has been able to find within 
himself things that he does that are unique. He's been able 
to build on that. It has allowed him to expand his horizons 
to film, television, video, clothing, record labels, and other 
things. I think that having transcended the role of an artist 
and becoming a personalit>' has allowed him to express him- 
self in a way that many other artists are not able to do. And I 
think that he has a lot to sav. " 



On The Charts 




Snoop Dogg's preeminent spot in tlie rap world 
is evidenced by a quicit loolc at liis performance on 
the BillboardJop R&B/Hip-Hop Albums chart. Five 
of his albums have topped 
the chart, including his 
1993 solo debut, "Doggy 
Style," which spent five 
weeks at the peak. (The 
set spent nearly two years 
on the chart.) His most 
recent album, "Paid Tha 
Cost to Be Da Bo$$," 
debuted at No. 3 on 
R&B/Hip-Hop Albums. 

Snoop Dogg's top 10 singles are based upon the 
rap chart published in Billboard iisXer publication 
Airplay Monitor. One may wonder why hit singles 
like"Nuthin' but a 'G'Thang"and"Dre Day" are not on 
this list. Both of those hits, though they featured 
Snoop Dogg, were only credited to Dr. Ore. 

Snoop Dogg has never had a No. 1 rap title — 
though he has reached No. 2 three times, with 
"Episode," "Gin and Juice" and his most recent hit, 
this year's "Beautiful." The latter has became his 
biggest hit on both The Billboard Hot 100 and the 
Hot R&B/Hip-Hop Singles & Tracks chart, where it 
reached Nos. 6 and 3, respectively. 

Titles on these charts are ordered by peak position 
on their respective chart, if more than one title 
peaked at the same position, ties were broken by the 
number of weeks spent at the peak. Remaining ties 
were broken by the number of weeks on the chart 
and then by the number of weelcs spent in the top 10 
and/or top 40, depending on where the title peaked. 

Compiled by Keith Caulfield. 



TOP R&B/HIP-HOP ALBUMS 

Rank— Tilk'— Peak Piisilm—\i'eeb on Chart— Debut Date— Label 

1. " Doggy Style"— No. 1— five— Dec. 11. 1993— Death 
Row/lnterscope 

2. "'Tha Last Meal"— No. 1— four— Jan. 6. 2001— No 
Limit/Priority 

3. "Da Game Is to Be Sold— Not to Be Told"— No. 1— 
three— Aug. 15. 1998— Death Row/lnterscope 

4. "No Limit Top Dogg"— No. 1— one— May 29, 1999— 
No Limit/Priority 

5. "Tha Doggfather "— No. 1— one- Nov. 23. 1996— Death 
Kdw/lnterscope 

HOT RAP SINGLES 

Kanit — Title — Peak Position — Debut Date — Label 

1. "The Next IJpisode" (Dr. Dre Featuring Snoop Dogg) — 
No. 2— .April 29. 2onn— .Aftermath/lnterscope 

2. "Gin and Juice "—No. 2— Dec. 25. 1993— Death Row/ 
Interscope 

3. " Beautiful" (Snoop Dogg Featuring Pharrell & Uncle 
Charlie WilsonI— No. 2— Feb. 1. 2003— Doggy Style/ 
Prioritv/Capitol 

4. "What's My Name?"— No. 3— Dec. 18, 1993— Death 
Row/lnterscope 

5. " Doggy Dogg World"— No. 4— April 30. 1994— Death 
Row/lnterscope 

6. "Snoop s Upside Ya Head"— No. 5— Nov. 2. 1996— 
Death Row/lnterscope 

7. "Still a G Thang "— No. .5— .Aug. 15. 1998— No Limit/ 
Priority 

8. "B-Please" (Snoop Dogg Featuring .Xzibit & Nate 
Dogg)— No. 8— Aug. 28. 1999— No Limit/Priority 

9. "Lay Low " iSnoop Dogg Featuring Master P. Nate Dogg, 
Butch Cassidy & Tha Eastsidaz) — No. 8 — Feb. 24, 
2(J()1— No Limit/Priority 

10. "Snoop Dogg "—No. 1 1— Dec. 9. 20OO— No Limit/ 
Priority 



Snoop Brands 

Continued from page 18 

described as a satirical view of news, politics and pop culture. 
The six-episode series finds the rapper as a surprise guest at 
such events as a wedding and a bar mitzvah. 

Earlier this year. Snoop Dogg co-hosted the first week of 
the ABC new late-night strip, "The Jimmy Kimmel Show. " 




CLOTHES/MERCHANDISE 

Nearly 3 years old. Snoop Dogg Clothing is a line of casu- 
al clothes for adults sold in department stores across the U.S. 
and Europe. 

The rapper has also lent his image to a variety of mer- 
chandising and marketing projects. He has a doll manufac- 
tured by Los Angeles-based Vital Toys and is the inspiration 
behind the specialty Cadillac Snoop de Ville. Snoop Dogg is 
also seen as a valuable pitchman; He promotes satellite radio 
station XM and is featured in a new ad campaign for Passion 
Blend, a new drink from V.S.O.P 



Snoop: Man's Best Friend 



"Snoop's lO-ycar conn ibiili4Hi lo the ^amc lia.s been 
exiniordinary for the West (loast, ihv Kasi (loasi and (he 
SoLidt. I've Ixcn al)lc io IxhisI dinctoni records because 
of Snoop, and I'm gratef ul lor ihat. His voice is very 
iniporiant lor the journey or this music. It's been a fan- 
tastic ride. And there's more to come." 

— Batdecat, producer 

"He's a real cimiI. lunuN guv. He iau|j;hi me a lot. I owe 
him a lot. I le's the one who ga\e me m\ name. Whenev- 
er I need an\ tiling, he alua\s responds. And. a> a rapper, 
there aren't many f>eller. I'm glad we know each otiier. 
and I'm glatl I can call him a fi iend.** — Bow Wow, rapper 

"Bigg Snoop Dogg. over the past 10 years, you ha\ e 
brought us great music, amazing videos, classic M IA' per- 
formances and nttw vou are bringing us the lumiv. Here's 
to another great 10 vearsi Koshiz/le." 

— Tom Calderone, Michele Dix, Jesse Ignjalovic, 
MTV music and talent programming department 

"Snoop started oiu broke in Long Beach [Cialil.] and was 
the lirst peison loaclualK makegangsta rap tnainstream. 
He has i>ecome one ol the premier riippers of all time — and 
hv's had longevity. Nolx>dycando what Snt>opd<x's. When 
\oii think about rap. vou're always going have to include 
Sn(X)p Dogg." — Nate Dogg, rapper 



"Sn<K)p"s laid-back flow — along with Dr. Dre's beats — 
is the cornerstone or modern West Coast hip-hop. With 
a h(mey-coaied drawl thai speeds up with sophisticated 
couplets and triplets. Sn<M»p .sia)s popular because be is 
constantly developing his persona, not changing it to fit 
the limes." 

—Stephen Hill. BET senior VP 
of music programming 

"It's great to see Sn<K>p Ix-ing honored b\ liillfmnd for 
his w()rk in the business, and I'm suie he ll be honored 
again 10 years li'om now. We ll always be brothers; we'll 
always tlo music and business together. We had a lot of 
fun making records, hanging in the studio, traveling the 
couniiA. ^bu can t share tlK)se kinds (if times with some- 
one and not c<«ne out being IrientK for file." 

— Master P. rapper entrepreneur 

"What's the thing alxiut SiUKip thai makes him still lel- 
evant? It's just talent. .At the end of the da\. Sn(«»p"s talent 
and ability to entertain are what make him so dope. 
Beyond that, he's so real. .And when von're real, you 
always idenliiv with w hat people want. He's a huge super- 
star, but al the same time, he's as close to the streets as vou 
can get." 

— Chris Robinson, director of Snoop Dogg*s 
"Beautiful" Wdeo 
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Snoop, 



Congratulations on your tremendous success. 



Ten years, and counting. 



. . .So glad we are along for the ride. 



Your friends at, 



Barnes Morris Klein Mark Yom Barnes & Levine 



Copyrighted material 



^MMiMaaa Music 



Songwriters' Grant Extends Reach 



The Heineken Music Initiative/ 
ASCAP Foundation christens the sec- 
ond year of its grant program for 
emerging R&B songwriters by ex- 
panding from five to seven markets. 



writers) receives a $3,000 grant. 

Applicants must be ASCAP mem- 
bers and 21 years or older. Log onto 
ascapfoundation.org for more details. 



Rhythm 
(8(Blues 



By Gail Mitchell 

ginHchell@billboord.com 



Philadelphia and BaltimoreAVashing- 
ton. D.C.. join last year's roster of 
Atlanta. Chicago, Los Angeles. New 
York and Miami. 
The winning songwriter (or song- 



UVING 1£GENDS: 

Inner Cit>' presi- 
denfCOO 
Charles WarTield, 
operations man- 
ager/PD of 
WPECVWY 
andWGIVin 
Chariotte, N.C., 
Terri Avety and 
attorney/former 
Columbia Rec- 

ords executive 

Vernon Slaughter are among this 
year's Liwng Legends honorees. They 
will be saluted during the Living Leg- 
ends Foundation's .Aug. 7 dinner at 
Billboard/AIIRN's R&B/Hip-Hop Con- 



ference and Awards show (Aug. 6-8). 

Among confirmed panelists who 
will be sharing their perspectives at 
the fourth annual e\'ent are Rap 
Coalition founder and CEO Wendy 
Day, Simmons Lathan Media Croup 
president/coo Will Griffin and Slip- 
N-Slide CEO Ted Lucai. Visit bill- 
boardevents.com for more details. 

STAMP FOR SOUL Speaking of leg- 
ends ... To commemorate Marvin 
Caye's 65th birthday next year (.'\pril 
2), the Los Angeles chapter of the 
Motown Alumni Assn. is campaign- 
ing for a U.S. postage stamp in his 
honor. Over the next three months, 
fans worldwide are urged to write let- 
ters of support. 

These letters should be addressed 
to Dr. Virginia Noelke. Chair, Citi- 
zens Stamp Advisory Committee, 
U.S. PosUl Sen-ice. 47.=; L'enfant 



High Hopes For Hollywood 

Label's Newest Artist Is Opening For Nelly 



BY GAIL MITCHELL 

LOS ANGELES— Calvin Richardson 
finds himself in the enviable position 
of opening act on Nelly's upcoming 
national tour. 

With that nod, the singer/song- 
writer aims to leave a career-building 
impression while promoting his Hol- 
lywood Records debut, '2:35 PM." 

Hollywood, too. wants to leave the 
impression as a player in black music. 

The label scored urban/pop success 
with its 2000 "Save the Last Dance" 
soundtrack. But Hollywood isn't a 
name generally associated with R&B/ 
hip-hop artists. 

Formerly home to R&B singers Sy 
Smith and Ti-Cana and rappers 0 and 
Lil' J. the label released producer Vikter 
Duplaix's "International .Affairs v2.0" 
this year. The album has sold 3,000 
units, according to Nielsen SoundScan. 

Recent R&B/hip-hop soundtrack 
albums "Undercover Brother." "Deliv- 
er Us From Eva " and " Bringing Down 
the House" have racked up 71,000. 
99.000 and 70.000 in sales, respective- 
ly, for the label. 

Holl>%v'ood believes the tide will shift 
with Richardson's "2:35 PM." The 
album will be released Aug. 12. 

The value-added boost of opening 
for Nelly "will give Calvin higher visi- 
bility." says his manager Willie Young. 
Young's four-person U Marketing & 
.Management recently merged with 
Nelly's 20-member management com- 
pany, Team Lunatics. 

Richardson signed with HolK-wood 
in December 2001. Despite Hollyss'ood's 
black music track record, he describes 
the new affiliation as more "adv-antage 
versus disadvantage. Before this, 1 was 
limited in terms of control and direc- 



tion. I took the lead and set the pace on 
this album. I wasn't pushed in different 
directions like a crash-test dummy" 

Richardson is a veteran in the busi- 
ness. The Monroe, N.C., native created 
the group Undercover, which appeared 
on the 1995 film soundtrack "New Jer- 
sey Drive." And, in 1999, Richardson's 
Universal Records solo debut, "Coun- 
try Boy," met with mild success. 

Richardson has since guested 




RICHARDSON; "I'M A SOUL SINGER" 



and/or co-wrote songs on albums by 
Pieces of a Dream, Cobra and Raphael 
Saadig, and he produced and wrote llie 
majority of his new album. 

Saadiq is a guest producer on '"2:.35 
PM." named for the time when 
Richardson's son, Souljah. was born. 
.Among the album's other guests are 
producers the Underdogs, Mike City 
and Eddie R and Darren Eighty. 

The latter duo produced the solo 
version of the Richardson-penned 
"2u55 PM " cut " More Than a Woman." 
Richardson initially performed the 
song as a duet v\'ith Angle Stone on her 



"Mahogany Soul" album. 

Exuding old-school soul with a 
contemporary bent, Richardson calls 
to mind a young Bobby Womack or 
Sam Cooke. 

That description especially holds on 
the album's lead single, "Keep on 
Pushin'." A video for the single, direct- 
ed by Sylvian White, was serviced to 
BET June 30. 

The visibility afforded by Nelly's July 
8 tour launch is one thing, but there's 
still the matter of radio promotion and 
marketing. 1 loll.wood has contracted 
out for various services. 

■"We don't haw an urban staff here," 
acknowledges Hollywood manager/ 
marketing Stacy Satz. "But we've 
brought in a team that knows the 
urban worid." 

Independent promoter Ruben Rod- 
riguez is overseeing radio, working 
urban AC first then mainstream. 
Street-team firm Brand X Marketing 
is canvassing the country by targeting 
lifestyle accounts, radio and retail. 

Given Richardson's Southern roots, 
the label is aggressively working retail 
in Florida, South Carolina, North Car- 
olina, Georgia, Texas and Louisiana in 
tandem with Universal Music and 
Video Distribution's urban arm. 

Former Virgin executive Eric Ferris is 
overseeing marketing. A strong online 
presence is also being axirdinated with 
BET.com. Okaxplay-er and others. 

While gearing up for the release of 
"2-35 PM," Richardson is also working 
on his joint venture with Hollywood, 
Reel Soule Records. 

" I'm looking to do a lot of alterna- 
tive things," Richardson says. ""Not just 
R&B and hip-hop. With this album I 
got the chance to |be| what I really 
am — a soul singer " 



Plaza. SW, Room 5670, Washington. 
D,C. 20260-2437, 

TAYLOR-MADE MUSIC .An insurance 
policy on future music; that's what 
producer/engineer Wolf Stephenson 
found he had during Johnnie Tiy- 
lor's last Malaco sessions in 1999. 

"Every album we did |with| him, 
we made a conscious effort to do one 
or two extra songs," Stephenson re- 
calls. 'There's a period from '87 to 
'90 when we didn't do that. Then 
during that last session. Johnnie was 
having some problems. But we ended 
up with 26 songs. 

"So I told him. "Let's finish up the 
songs we need' (for 1999's ' Gotta 
Get the Groove Back"]. Then we'd 
finish vocals on a few more so we 
could put an album out later from 
what's in the can." 

The result is the July 1 release 
Malaco is promoting as Taylor's final 
album. ""There's No Good in Good- 
bye." The 16-track set features unre- 
leased recordings culled from Tciy- 
lor's 16-year Malaco stint. 

The soul singer, best-known for 
his Stax (""Who's Making Love") and 
Columbia ("Disco Lady") crossover 



pop hiLs, died in 20O0 of heart failure. 

Son Floyd duets with his dad — a la 
Natalie and Nat "King" Cole — on 
" Take Me to the Mardi Gras. " Floyd 
Teiylor's own Malaco album, "Legacy," 
was issued last spring. 




TAYLOR: A GOOD" COODBYE 



'This is not a project that came 
from studio rejects," Stephenson 
emphasizes. "I'm not so bold as to 
say all the cuts are hits, but fans will 
enjoy the wide example of Johnnie's 
talents: ballads, uptempo stuff, a cou- 
ple of bluesy numbers. He could nail 
a .song to the wall." 
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Get By 

M. 5>..%fU iHAkMOISMCAl 






Snake/I'll Never Leave 


56 




Throw Up 

;,ir.F- ■ r. «, i *S05PffDl 


39 




Beautiful 

1 .. ' ■■-i,'2mt*«IC»if>CA^T[;L. 






Z1 Questions 


62 




Get Low 

.ii 1 ■hi -i-r t.Ot B0V7 ■BMF.m) 






Baby You Can Do H 

■. iCAiitwchri.winisAi.'.wiii 






Roll Wit M.Vi^ (Wc Be Like' The Li Li Son^) 


43 




Through The Rain 

m;.mui.,.,.i.:,. M:i'iSfltl£LAND'IDJMGI 








Crush On You 

■.'H .-i-.r 1- ..- ■.■i>--;0 «WAMS 'JWrtRiAtUMRBi 






Slop/Excuse Me Miss Again 


66 




Gel Busy 








Camel Toe 
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Upfront Opens Up 

Stephens, U^ght Partner For New Label 



One of the music industry's most 
renowTied and sought after choreog- 
raphers is now one of its most 
watched record label executives. 




STEPHENS; MAKING NEW MOVES 



Atlanta-based De)^e Stephens, 
who has created dance routines and 
served as creative director for such 
artists as Jennifer Lopez. Sean Paul. 
Usher. Mariah Carey. P. Diddy, Maiy 
J. Blige. Pink and Ginuwine. has 
formed a new label and partnership 
with Johnny Wright (manager of 
such acts as Britney Spears, 'N Sync, 
Nick Cannon, Boyz II Men. Dream, 
Justin runberlake and P. Diddy). 

"We came together and formed an 
artist develo|> 



be able to create and give an artist 
direction, you have to really under- 
stand the business side of it. 1 do cho- 
reography from a marketing stand- 
point more than from a dance 
standpoint, because you have to 
know what fits in the marketplace." 

Stephens also plans to release his 
own CD later this year. 

"My album is the soundtrack to 
my dance DVD, 'Starmaker'." he says. 
"It's rap, some R&B. I've got songs 
from P. Diddy, Teddy Riley. Erick 
Sermon. Jazze Pha, Bink, and I pro- 
duced a few on there with my 
Upfront producers." 

PRODUCER WATCH: These days, new 
producers generate almost as much 
excitement as new artists. One pro- 
ducer on the horizon is a 1 7-year-old 
Riverside. Calif., talent who goes by 
the name of Notes. He's worked with 
Just Blaze and Brian Michael Cox and 
has just completed work on "Game 
Tight," a song featured on the upcom- 
ing album by former LaFace Records 
act Az Yet The song was used by Fox 
Sports during the NBA playoffs. 

WINDY CRY HIP-HOP: Noted Chicago 
rapper IWista and underground act 
Crucial Conflict have lent a helping 
hand to homeboy Natris G, a rapper/ 
lyricist who is also founder and CEO 
of Cross My Heart Records Idistrib- 
uted by Seiec-t-O-Hits). The Windy 
City natives join forces on Natris C's 
CD. "Me and My Guys. " due Sept. 9. 



Beats8( 
Rhymes 



By Rhonda Baraka 

rtxiraka@coincast.net 



ment company 
and a record 
label called 
Upfront Enter- 
tainment," 
Stephens says. 
"When it comes 
to developing 
stars, we both 
have a track 
record already. 

Before we were 

doing it for others: now we're doing 
it for our own label. " 

The first release from Upfront, in 
conjunction with SRC/Universal, vwll 
be the album "TVouble" by Sene- 
galese rapper Akon, due this fall. 

Stephens says Upfront will contin- 
ue to develop acts for other labels in 
addition to working on its own ros- 
ter, which currently consists of rap- 
pers FA. Daddy T. Picklehead, Lex 
Dh^ and 20 East. He says the com- 
pany will use suitable distributors 
for the various projects a.<isociated 
with the label. 

Upfront has also signed several 
songwriters and producers. 
Stephens says. 

Making the transition from the 
creative to the business side of music 
is not that big a challenge, Stephens 
says. "It's been business the whole 
time, even with the choreography. To 




The set's first single is "His World." 

Natris G says the project aptly 
reflects flavors from the East, West, 
Midwest and the South. "I put all the 
game I know on this CD." he says. 

Natris G and his label are re- 
bounding following a recent carjack- 
ing that left the company without its 
promotional van. 

About the theft. Natris G says, "I 
just handled my business. People 
get jacked everyday. I knew I would 
get it back." And he did. 

ON THE HORIZON: Hip-hop veterans 
Christopher "Play" Martin and 
Cheryl "Salt" Denton will co-direct 
and co-write "Rise." a new hip-hop 
musical that will hit 12 cities next 
year The musical will showcase Dec. 
9-12 in Atlanta. The production is 
executive-produced by .New York 
Knicks player Allan Houston. 
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1^ NUMBER 1 -S: 4 Weeks ftl Numbei 1 








54 




OFFICIALLY MISSING YOU 


Tamia v 


49 




1 


1 




SO GONE O Monica 

Vi_.JiIi- >l 4iJ.VA«L MLi«n^CUflNatGHWJIHt2JWM0NUEtJ O flv: 


1 




f;j 


42 




THE JUMP OFF O 


Lil' Kim Featuiing Mr. Cheeks v 


8 




3 


5 




CRAZY IN LOVE Beyonce Featiiring Jay-Z 

' "j".3i. ', 6 t^l:■,■JLL;■ e 'v^'.'iHSfl HWisaiiscwiEHi RlcoBC' en — 'iv.'i ■ ■! ■ .. - ■.' 








56 




HOW YOU WANT THAT O 

■ir.l.- :3MEjCE.|^\CI-i S^MiC-(,>.lM(J\SJG1IibXMi COMBSJ<;VGHIJ(.«CGfRS' 


Loon Featuring Kelis ^ 


41 




2 


3 




MAGIC STICK Ul' Kim Featuring 50 Cent 


2 




54 


63 




FANATIC 

in.rN",:, ,H vf.fiEEMVSGHESVFOaNNFr JHi 


Vivian Green 


52 




6 


11 




IN THOSE JEANS Giouwine v 


4 




47 


52 




FLIPSIDE O 

. JV iiLAJl I CROGtVJ SMtfkPZfaSI 


Freeway Featuring Peedi Ctahk v 


40 
















(lO 


60 




FAR AWAY 


Kindred The Family Soul 


53 




7 


12 




RIGHT THURR 0 Cilingy « 






55 






FIRE (YES, YES Y'ALL) 

■ ^F.VF 'J HI.Ci^f'i-S.MTh-SMrHMnif-'i'ERfSMA'/riARiM 


Joe Budden Featuring Busta Rhymes 

T:ff .nMiiF..iM : n ici.'.s 


55 




4 


6 




ROCK WIT U (AWWW BABY) O Ashanti V 

ij si'.-i;,^ : - ....Li.,LJ; i''i--th OMu«MR!r*CjttFJ<ivi»!rH;-tDj',i; 


4 




63 


64 




CRAZY O 

L 1. .III'.-'. 'jri>»EVjVSJir[B.EH[)G£RSCS1>W;jCa3M 


Javier 


56 




11 


19 




P.I.M.P. SO Cent 

DfCsrift : .JiCtiGUDPCSTTR -;h4D* trTEHMWh lli.liM iUTiiVRK jP; 


7 




66 


69 




DAMN! 


YoungBloodZ Featuring Lil Jon v 


57 




5 


4 




21 QUESTIONS 0 50 Cant Featuiing Nali Dogg v 

Mil' . ' . Cil'.'t'.j". ; O SfJ."!' i-^EHW-TirH ■ 


1 




61 


65 




24'SO 


T.I. V 

O ."-.i ■■ ■ '.' ,i- Vi.i'.rr: 


58 




10 


15 




NEVER LEAVE YOU - UH OOH, UH OOOH! O lumiiiee ■. 


Fy 










BABY BOY 


Beyonce Featuring Sean Paul 


59 




12 


18 




GET LOW O Lil Jon & The East Side 8oyz Featuring Ving Yang Twins v 


10 




71 


77 




THUG LUV 

^■1I2K» i-XViSSSHMCMCMnCNiLtl 


Ur Kim Featuring Twisla 


60 




20 


23 




COME OVER Aaliyah 

EM. ■■■ ■ '/ CCX,R*liXA\CeSIO(IC<.SJiJ5:iNi L .'■ 


11 




67 


67 




1 WANT YOU 

■ i-.: '.;■. F "HCO'JtlGeMJ'JajGUlTASt'WFBniJSSUU 


Thalia Featuring Fat Job v 


61 


1 


B 


9 




NEVER SCARED O Bone Crusher Fealiinng Killer Mike & 11. '•• 

- - O OF--"' i-'.' "- ■ -1 ' --H 


8 




65 


70 




RIDIN- SPINNERS 


Three 6 Malia Featuring Lil' Flip v 


62 




9 


7 




CAN'T LET YOU GO 0 Fabolous Featuring Milie Sborey S Ui' Mo <f 


2 




56 


59 




SHOULDA, WOULDA, COULDA 


Brian McKnight 

Mrrrvj>j.i.flivri.T'.iMRr, 


35 




13 


13 




GET BUSY o Sean Paul <f 


1 




59 


76 




PON DE RIVER, PON DE BANK O 


Elephant Man 


59 




16 


8 




PUT THAT WOMAN FIRST Jalwim V 

M'-itL.', .."iv L -tjxuiMtDCiCMrFMMmnjMUGiriuiA'BdiaTjcnc!" :'■..•^^'.".i■>^J.lwc.'"■■vfcF^t-6w3s 


5 




79 


71 




1 STILL LOVE YOU 

"i".',L''":.',.:. !■- .Va "ISC-jGOi 


702 


49 




18 


21 




LIKE A PIMP O David Banner Featuring Lil' Flip v 


16 




69 


80 




ICE CREAM 


JS 


63 




24 


24 




LIKE GLUE O Sean Paul v 

•ft..' i - T... O O ii'^' 


17 




68 






LIGHT YOUR ASS ON FIRE 

ifE •.E=rL'.Esn;MrT-i?.iviiiiAMst.HUGL;i 


Busta Rhymes 


67 




23 


25 




1 WISH 1 WASN'T Heather Heailley v 


17 




62 


62 




HAIL MARY 

HilFT^,' ■lini.Tf,H,l>lfiRm';hJV[iTr%,VA=',llA.t:i:OV,HC0Wr=.,t'*r.LFTTfTJ',lrsl!j\ 


Eminem. 50 Cent & Busta Rhymes 


33 




28 


40 




LOVE AT 1 ST SIGHT Mary J. Blige Featuring Mellloil Man <■• 


19 








COP THAT SH#! Timbaland & Magoo Featuring Missy "Misdemeanor Elliott 


69 




26 


26 




ACT A FOOL 0 luilaclis ■v 


20 




64 


57 




BEWARE OF THE BOYS (MUNDIAN TO BACH KE) 


Panjabi MC Featuring Jay-Z 


21 




17 


14 




SAY YES Fioeny V 


e 




70 


61 




LIGHTS OUT Wesuide Connection Featuring Knoc Turn'AI 


61 




25 


28 




FRONTIN' 0 Pharrell Featuring Joy-Z 

■F*',Fru».= EiF..V(.,-lUSi :.'.H-EF' o - 


22 




53 


44 




IN LOVE WITCHUO 


Da Brat Featurmg Cherish v 

O 0 - ■ ■ - ■ .'.I. -.1 


32 




14 


10 




1 KNOW WHAT YOU WANT O Bulla Rhymes & Matiah Carey Featuring The Flipmoile Squad v 

■:0. S]CF. TiMTH f, JwSflF/rrta^fltLjG'rfSRFiiilERFlTMWAi. O . -'.'i ■J.lJh 


2 




73 


74 




YOU ALREADY KNOW 

TaiL'f:!^ J ■W.M'.N^IllEJ'i''- 


HAWK. Featuring Big T 

LfiTIQ aHLiVj i-iiW ClI jJf.^ 


73 




21 


20 




SNAKE O R. Kelly Featuring Big Tigger v 

R.t„VlF"^li< O. 


9 




74 






SMOOTH SAILIN- 

:■■( .^-■^[ri.L L- D .M_lWM3j:jW0VES;fc«MSMW'ti 


Rascee 


74 




29 


30 




INTO YOU Fabolous Featuring Taniia Or Ashanti 

;i."..LtL'jF'C'jj*aFSOvLSn«vji.ifiai :i[!e«f i.T:*rAi.iii«j ■ mi. 


25 




75 


82 




CANDI BARO 

" ■ ■ ■■ 'IF,.-. . ',.,: jL llAHMa^»^usrr.■^ 


Keith Murray 

OLUiiysTOj- i;i.\«i 


63 




19 


17 




4 EVER 0 Lil' Mo Featuring Fabolous v 

9F,'-:'j<c.i;'-ni! MccvtLavE:sT:\!j .i>!ov o 'fi -.l. n •■^.■.r ■;'!!■ ff^ 


13 










FEELIN- FREAKY 

H':..-fi>- .1 :l',; i-j :A.SM7.i»:£:LY.UBJ«iifSJCaLH'i[llriK stunj 


Nick CaniMn Featuring B2K v 


76 




15 


2 




SUPERSTAR 0 Ruben Sluddatd 

.1 '.VMILU\ iB HFWAF'F , FLiieil O O-F 'FfcBF.IG 


2 




77 


78 




ALL IN THE WAY 

f.r,'.--il! ■.■,'.'f-i'-,Hf|iW ■.',>■ IF.'. '.Hi.i.iHNVJVfiUGtHWb'HJCMVF 


Earth, Wind & Fire 


77 




22 


16 




PUMP rr UP 0 Joe Budilen 

L.-FFA.-^ In riFF, 1 -■.■.T" . LIUFPF i:-jlFJSjjWXMMASMI>l«rUf0-j3F^ST WF O FEF |J-.' M.-'- CU'^G 


16 








FAITHFUL TO YOU O 


Syleena Johnson 

<»Jf.'!.av. jUtSEWIJ- 3LtSSJWiJ.'*ii 


78 




27 


22 




WHAT WOULD YOU DO? The Isley Brollwra Featuring Ronald Isley s> 


14 








REST OF OUR LIVES 

. ._ '.: L- ■ ■. ... '■■ : M'StifilAN 


Jettrey Osborne 


79 




37 


38 




SHAKE YA TAILFEATHER Nelly. P Diddy & Murphy Lee 


30 




80 


81 




TRY IT ON MY OWN O 

i-_F-:.i ', !i.ie'>aCEi: SJiGtlASiWMUNSi 


Whitney Houston 


80 




30 


29 




1 LOVE YOU DruHill v 


27 




72 


58 




HOT DAMN 0 Clipse Featuring Ab-Uva & Rosea P Coldchain v 


58 






















■m[ ViF'TF.i'j;:; if; Iiti:<<MON.irMORM0NFLWU.l»MSC«LGDI 








36 


66 




LET'S GET DOWN o Bow Wow Featuring Baby v 


32 




76 


68 




21 ANSWERS 

MUllf/AIUFd jAUl£UM*;ASTajCAMilOS.vCAMillDSXSTaN[J BUMtEl 


ur Mo Featuring Free 


50 




32 


27 




HOW YOU GONNA ACT LIKE THAT Tyrese V 


3 




91 


99 




FIND A WAY O 

St L&GM(MHGG«RON»jn-i 


Dwale 


83 










^KtAi EST GAINER/SALES S 






86 


72 




FOREVER 


R. Kelly 


72 




34 


37 




MY LOVE IS UKE... WO o Mya v 

MfUJLFI* FFF! .-M tiiJUTT c arHULAtiLnU.i • AaM nr.'ifclF.rtFlSjlOBF 


34 




69 






NAGGIN O 


Ying Yang Twins 

Oct'-. 9v>.:-tif-T.- 


65 




38 


43 




SIGNS OF LOVE MAKIN' O Tyrese 


35 




83 


79 




GET BY O 


Talib Kweli «? 


29 




31 


31 


I'LL NEVER LEAVE O R. Kelly 

FFFt.l'iF 'l^Fi O J'FF'FiV, riFWFi- 


31 




88 


87 




ROCK YOUR BODY 


Justin TlmbeHake 'V 


45 










DANCE WrrH MY FATHER Uilber Vandross 


37 




81 


73 




AMAZIN' O 


LL Cool J Introducing Kandice Love 

03fj:.MilJjr.-|['.M5 


73 




33 


33 




IN DA CLUB 0 50 Cent-? 

HP t-^f,' It. SU'.ZC 'C JiCfcjCS AVDUNGM EliTG^JSO' O '--i-r '■4F'rHMA''- fSIl^' \T=Rnrn=f 


1 




90 


97 




CLOSER O 

JA'i J'. ! '.tiir,(i .;. \1„f_i,i(A',E*,i-,CiHb;:-,'.>AA5L«i. . 


Goapele -9 


85 


3 35 


32 




BEAUTIFUL O Snoop Dogg Featuring Ptiirrell & Uncle Charlie Wilson v 

■ H' • ■" i'l •MiLiWS.CK'llO) O CC'jfliS"'\t'PfiOHrv 'iw:- jiH'C. 






84 


84 




DONT WANNA TRY O 

WAMUt JJ UAtVtJIf J BXUTlSUl 


Frankie J 




41 


35 




IF 1 CAN'T 50 Cant 

[""f " ' " ■■ * F ^ A ¥DL'*G M Ef.IZO\D[I' S*tAi>.iifTW/AT»* AJILf/ ■ dl.^^^T^HJL^^'L 


35 




82 


86 




WHERE rS THE LOVE? 0 

I'.^.i JMA=L:^s-=M'H'Viuiy.U-a«ftj)itjG:ivt:A=i»«ii*'Bti«OMtiuiM-ut*:) 


Black Eyed Peas 


82 




42 


49 




LA-LA LA (EXCUSE ME AGAIN) O Jay Z v 

-he '.FP" '.-S f', f,f. ,',i,<r r ■!, ." ".. O flflCBCfrft'ASfOPl' L"-*li 


41 




85 


83 




STEP DADDY© 

= L 'M-.-f S t'Mi, JR.r.-en.HHLLi 


Hitman Sammy Sam •5* 




-1 


46 


47 




LOVE CALLS Kern v 


42 




93 






DREAM EYES 0 


Ax Featuring Killer Mike 


93 


50 


46 




STILL BALLIN 2Pac Featuring Trick Daddy 

niT' J ■• ..flj .JTusc", iPMf i.TrvM >WWi J.'.uni! r^n'i-mw *,BijM ■ r i'.--;Fi^[r,pr 


31 








OK 


Sheek Louch 

OiM'-t"^A. rnn"<-.i',-P.-. 


94 




51 


51 




WHAT UP GANGSTA 50 Cent 

s'tiM'T.'. _ ..■.--•IJ'. R 'l',VH;i.VI StUDV,'*rTIIlUUI4Al£l)M : rUaTn'. 


44 




93 


89 




21 QUESTIONS (AGAIN) 

MilFFj.L L . ._.i.ii;;i.t l-.-.-l . LiML«iM'CAMUIXO.SM(IH.MAI>EUSDi.) 


Debreca 


42 




43 


36 




MISS YOU 0 Aaliyah 


1 




96 






THAT GIRL 


Joe Featuring Mr. Cheeks 


71 




40 






STEP IN THE NAME OF LOVE a Kelly 


40 




87 


85 




HE PROPOSED 

■. .il'i _ sM'>-iaA'insi:-'L'«*f 


Kelly Price 


58 




48 


53 




CANT STOP, WONT STOP Young Gunz 


47 




92 


92 




OFF THE WALL 0 


Skillz 


92 
































^ SHOT DFRi tT 






99 


94 




IF YOU LET MEO 


Lou Mosley 


89 










THOIATHOING R. Kelly 


48 




94 


93 




STOP 0 


Jay-Z 


53 
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ARTIST 

IMPRINT & NUMBER/DISTRIBUTING LABEL 


Title 


PEAK 
POSITION 




57 






NUMBER 1 ST GAINER 


1 Week At Number 1 






47 


36 




WAYNE WONDER AnAMicuM AGitwxw 


No Holding Back 


10 


1 






BEYONCE cKUMBiA asjt&siA'' musjc i i j « Ea<ii ni 






Dwigefously In Love 


1 




44 


43 




FREEWAY ROC a mjAWjAMHraJO-.IDJMGHISa'IHBl 


Philadelphia Freeway 


3 










! SHOT DEBUT 










37 


40 




MOBB DEEP LANosptEOsnrKCCHotwcoi 


Free Agents: The Murda Mix Tape 




2 








THREE 6 MAFIA KrfMOTiZEMLNDS'COtuMBLAmxr/sMTuusicir 






Dfl Unbrsakables 


2 










^ PACESETTER 










LUTHER VANDROSS j-,iai&*MGii!wit» 






Dance With My Father 




54 


86 


61 




INDIA.ARIE • MOTatmoMnaLUMfisiiiK'isMt 


Voyage To India 


1 




2 


84 




MON IC A J nmi -/fiMG i i2wib ai 






Alter The StDfin 


2 




43 


48 




BRIAN MCKNIGHT • i40TDA<ta7iivu>MG(awiiM 


UTam 


4 








GANG STARR viR&iNBow^iiitKin 






The Ownerz 






52 


5 1 




NELLY A' Fo f)EEL-UMvfnsAioir74r,uMfieiii«'iuii 


Nellyville 


1 




5 


5 




50 CENT 4* SMADYiAFniW*AIM«»M-,WTEIISCOf£lllMil«l 






Get Rich Or OiaTryin' 


1 


, -. 


56 


54 




ANITA BAKER Atlantic mofRHivooTwcoi 


The Best 01 Anita Baker 


29 




3 


2 




JOE BUDDEN ocr jAMODWjiojMGiitwuw 






Joe Buddeffl 






60 


44 




DONNIE MCCLURKIN vE»iv«inzowAit2wiini 


Donnie McClurkin... Again 
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BLU CANTRELL nEozoNEtimMsuniaaii 






Binerevml 
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54TH PLATOON lusuaoiiissicD.iHi 


All Or N.O.diin 


21 




4 


3 




SOUNDTRACK oisiukbimg tha peaclthf jam south dohii'iiojuo 


izwiin 




2Fnt2Furious 






48 
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MISSY ELLIOTT A ■xEGOLOMiND.ftiKTRAanr'Uaiiittiiat 


Under Construction 
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DAVID BANNER sHCu^ivmAiinoarriUMRsiiiatiasii 






Mississippi: The Album 


1 
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EARTH, WIND & FIRE KALiMeAtragtoinMCD^ Promise 
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LUMIDEE STHAKiX7fACE.'UMVfnSAL0M»l1.\JMRGi1IMCDI 






Almost Famous 






65 
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JAY-Z HOC-A-FELLA'QEF JAM SUDN.'njMG )IS « CD) 


BlueprimZI 
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R. KELLY A' jivEtiiu'ZOMftAiimaii 






Choeelale Factory 
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NAS A ILLWllta)LUMBUNB3r>'S0PnMUSIClliaEa'U» 


God's Son 


1 
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UL JON & THE EAST SIDE BOYZ • ome zm-mn 


HI 




KiBfls Of Cnmk 
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VARIOUS ARTISTS OMHinEnn»juEiii»CM 


Church: Songs Df Soul & hupinrtion 


41 
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THE ISLEY BROTHERS FEATURING RONALD tSLEY • wAjmws«miM^0PE<imn» Body Kiss 


1 




45 
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LES NUBIANS owrovmtsmHiGHEitociAvf tuacsi 


One Step Forward 
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SEAN PAUL A ■•■^:*JUihiizt3(M-xtn\3'»nmi 






Dutty Rock 
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ROY HARGROVE PRESENTS THE RH FACTOR 


am Mi»-.vG iiin coi im Hard Groove 


32 
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GINUWINE • [PiCBHGO'SOWrMUSICIIINEattMt 






The Senior 






71 
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VARIOUS ARTISTS A EMtuNiviRSAusovii^owBA uwca^oi 


iiis'ii* Now 12 


10 
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11 
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BONE CRUSHER eheax emgf.'50S009MWS'i'anistai>incoi 






AnenCHUN! 






73 
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SYLEE N A JOHNSON jtvE t histomsa d i m i; tv |h| 


Chapter 2: The Voice 
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LIL' KIM • l>JE[l«HtjATlA<ilIlCDin-'AGl)lW'lt«i 






U Bella Mafta 


4 
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DOTTIE PEOPLES *nANT*iSTLio!rti»wtjwi 


Churchin'WithDotlie 


65 
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VARIOUS ARTISTS vpATLANiicnKi- AGiirncm 






Renae Gold 2003 
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KENNY LATTIMORE & CHANTE MOORE AHisrAtinMiiwuw Things That Lovers Do 


3 
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KEM WDIOViN Mmti-UMnS 4 9tl [HI 






Kflmistry 
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LUTH ER VANDROSS liucy epicrhison* music (»wed co 


The Essential Luther Vaitdrass 


49 
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HEATHER HEADLEY • RCAwmitMGiiiwiiw 






This b Who 1 Am 






46 
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THE ROOTS • MCAMn»-ni3ici)» 


Phrenology 


11 
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FABOLOUS • DESERisiaRMfiEKiRAsirqc.mnzn'iiMi 






Street Dreams 
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70 
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B.G. OiOflk DTY'IN TME PAjNI MHitCKM 1 11 M COl 


Livtn' LBgend 


4 








BLACK EYED PEAS AAMuntn'mTERScoPf iuhcoi 






Bephunk 


23 




62 
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2PAC A' AMARU'DEATN ROW «>nT3-.WTERSC0PE IllSa^ Ml 


Better Dayz 


1 
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JAHEIM • DffiMEwuicK'WAnNEnaROs 






Still Ghetto 


3 
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AALIYAH A BiAcicHouKaimiviHSALiiKaiuMflGoiwiiai 


ICare4U 


1 


1 


21 
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FLOETRY [»tAMWIKUe«3l»1NTEA$COPEII79ICDI 






Roetic 






64 


50 




JEFFREY OSBORNE ouozmukochiiisicdi 


Musk b Life 


50 




20 
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CAM'RON PRESENTS THE DIPLOMATS • kic a FmADEEjuioistrnDjMGnuicoi Diplomatic imnynity 






67 


73 




CLIPSE • S1AniRAAtOJS-<IUti5TAI1!»IB9ai 


Lord Willin' 


1 
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KELLY PRICE DEFSouLi«nn[}jMG.i2W'iiwj 






Priceless 






74 


67 




WHITNEY HOUSTON A arista m)».fi»is»i J«st Whtlney... 


3 




23 


24 




TYRESE • jnMi.'RMGiiin.iiw 






1 Wanna Go There 


2 




92 
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SMILEZ & SOUTHSTAR ARrisTMwatiaaetii m)>«) (N) 


Crash The Party 


24 






25 




EMINEM A' w£a.AnEPrMAiM«i3iKr'iNititsconiu»njn 






The Eminent Show 






82 


88 




VARIOUS ARTISTS vAu^inrRiiafrwtKiiaEicp \\T"'[ '-|7iir' irnifriiirTnnnJTtilliiliu tliiiii tmai 


35 








KRS-ONE fHONTPACLMIKPAINItWHOCHOinCCII 






Kristylas 


30 




78 


66 




DRU HILL • [)EFSOULHXirr-.'iDJMGiiiM,iiKi 


Dm World Order 


2 








MICHAEL MCDONALD MoiowMDaMBvuMnsMincot 






Motown 






83 


69 




JENNIFER LOPEZ A- epiCKSi soNYMusiciianEocoi 


This Is Me.„Then 


5 




24 


21 




BROTHA LYNCH HUNG s.ccMAi>EDni]ii7iico< 






Lynch By lach: Suicide Note 


21 




58 


71 




T. NAIJA NOcauTiisMCOi 


Rhythm 01 Love 


58 




1° 


26 




BUSTA RHYMES* jmtrmmnimtfmi 






hAintSafe No More... 






63 


59 




AMANDA PEREZ poweiwqwse»i3i<viuiniii.«coi |H] 


Angel 


36 




27 
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ROSCOE pRiomrv3sni-<tAPrTai iia»i>ni |h| 






Young Roscoe Philaphomia 


22 




75 






YOUNG HUSTLAZ <>(MtnH0u;eiE3stiisecoi 


Where's My Money? 


75 




26 
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DJ KAYSLAY Columbia iKur.'SDNvuira>ciii3i[<LntMi 






The Stieelsweeper: Vol. 1 






VO 


82 




JAY-Z a' flOCAfEliAOEFJAMDBJMOMDjMGdSW'llW 


The Blueprint 2: The Gift And The Curse 


1 








BRIAN CUL8ERTSON wahnershos amniNCO) [Hi 






Come On Up 


36 




76 


80 




LIL' FUP A SUCKAfflELlOUOKUf'-VlNYMUSICIlMEIkllNt 


Undaground Legend 


4 




34 


37 




VIVIAN GREEN • cDLUMoiAicisT.'soNVMjsiciiiaiEaissii 






Love Story 






34 


70 




SOUNDTRACK A* SMAiKiajwi-miEMsconiiiM'iiMi 


8 Mile 


1 




22 






UGK jivi titwzOMBA 1)1 Miami 






Best 01 


22 




SI 






A TRIBE CALLED QUEST jivcdcrzoMBA iiMiaMi 


Hits, Rarities ft Remixes 


51 




39 




SNOOP DOGG A ooGGYsrviLfmoNirTwu-'CAfttoLttmitni 






Paid Tha Cost To Be Da Bo$$ 


3 




/2 


65 




HBEKlAHWAlJCERtMl^FEllOWSHPCRUSAKCHOM .■r<c<uw> 


r-iM fa«l|UHlMiKAilbdeCit)lilacM 


37 




29 


23 




UL' MO ftEiaRAUtK'EEGillSICOl 






MevtThe Girl Next Door 




91 








STICKY FINGAZ [Mmcfi^'.EMiiincoi 


Decade 


37 




25 


47 




MO THUGS DivDiHuesist»iuv<iu(ii.)iCDi 






Tin McvomeM 


25 




69 
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VARIOUS ARTISTS wE5icaASTUAfu«mit7acsi 


C-Bo Preseets West Side Ryders 


46 




40 


30 




SCARFACE ixciup a lot iiZK'tiw 






Balls And My Word 


3 




97 


75 




SOUNDTRACK • BiaoDLUcoEFJUiauBii'njuGiUM'itw 


CrMlle2T1»eGrave 


3 




39 


33 




KINDRED THE FAMILY SOUL rnxn Buciifnc wii^dny 


MUSIC n3» EQ coi CN| Surrender To Love 


33 




37 
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KIRK FRANKLIN A GOSPOCENTRicianrzoueAiiiM'rrw 


The Rebirth Df Kirfc Franklin 


1 




35 


32 




TALIS KWELI uawusiijm'mcaiiincci 






Quality 










ASHANTt vtuaoLioNC'DEF jMiiggt«a*ii[MMoiiiw<(Mi 


Chapter II 


95 
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35 




JUSTIN TIMBERLAKE A' jive.ir3-.;dw«aii]%iimi 






Justilied 


2 




31 
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LOU MOSLEY jENSTuimniHCOi 


Finally 


72 




31 


27 




50 CENT sxADY.'ViERUAmaatioiiiMEiiscon nanovncoi 






The New Breed 


1 




89 


77 




LIONEL RICHIE • Maiow(.urY«iia>uMni«coi 


TIm Definitive Collection 


31 


38 


38 




FRANKIE J COLUMBIA nns'saNV MUSIC 112 MEQCoi 






What's A Mm To Do? 


33 
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LIL' WYTE K«rwTinMiNos»9«.siREnLrv£L ijucoi im 


Hypnotize Minds Presents: Doubt Me Now 


44 




45 




DWELE viHGiNnair isncoi IH) 






Subject 


28 




86 


79 




KILLER MIKE Aoufi^M.'aJiuMB'Afuu-.'saNVMusiciiinEa'iiiii Monster 


4 


¥ 


31 




DONNIE auNisnpjMoiowxDoaiM'UMriQiifMcoi im 






The Colored Section 


31 




50 
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INSPECTAH DECK (nthi p . j .c. , • r _ 


TIm Movement 


29 
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B2K A "1" TPii:»i5«-i'ii!i*Mj5ii:n?»Ea'f»i» 






Pandemonium! 
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Legend 
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EMINEM 
2PAC * 



The Marshall Mathers LP 
Greatest Hits 



THE NOTORIOUS B.I.G. 



Lrie After Death 



THE NOTORIOUS B.I.G. a' i 



Ready To Die 



_ JAY-Z A ^■iFf.-T 
' EMINEM A' 



H9C«?'iTMIRSCI)^|l?»l8»l 



Reasonable Doubt 
The Slim Shaily LP 



23 I PROJECT PAT » 
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DR. DRE A 
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F^WM «10W;lWFHK3Pt[lHt 



Dr Drc -2001 
Me AqainsI The World 



JAHEIM A u 



The Don Killuminali: The 7 Day Theory 



mj«7*WAWiEitaTOS II 



IGheno Lovel 



\ S '■ N AS * __ 

19 : MARY J. BLIGE a 

■7 ' LUTHER VANDROSS • 

- " R. KELLYV*__; ^ 

INDIA.ARIE A 
— \UTHER VANDROSS 4^ 
2c 'aL GREEN * 



Mista Don't Play Everythanos Workin 



What's The 411? 



12 Play 



:7,w.'(i|i?9a'^6 5ei 



1 5 SNOOP DOGGY DOGG 4* 
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»g Music 

Prommer's Startup Helps Labels Get Music Heard 



Michael Prommer Is activating 
his new label management firm, 
Prommer Inc.. despite the music 
industry's current challenges. 

Based in New York, the compa- 
ny helps foreign and domestic 
record labels and artists navigate 
the U.S. market. 

"Many European labels should 
have offices or better representation 
in the States, but they don't," Prom- 
mer sa>'s. "And domestic labels are 
great on the creatiw side of things, 
but not always on top of things on 
the business side." 

Prommer, formerly with lifestyle 
magazines XLR8R and Flyer, says his 
company handles all facets of getting 
the music heard — distribution, mar- 
keting and promotion. 

"We work with a variety of distrib- 
utors, PR agencies and radio pro- 
moters to ensure that we have the 
best people for each project," Prom- 
mer explains. 

"Since our work is not on the cre- 
ative side, " he continues, "we 
emphasize the research and data 
aspects to achieve the best results 
for our clients." 

Prommer currently works with a 
handful of German labels: Compost. 



Jazzanova Compost Records, Sonar 
Kollektiv and Groove Attack. 

ITS OVER NOW: Fans of Deborah 
Cox's club fare have long been wait- 




ing for a remixed full-length from 
the artist. The artist's former label, J 
Records, will quench such needs 
July 22 when it releases "Remixed." 
Beat-mixed b\' Al B. Rich (ak;i Rkh 



Pangilinan & Albert Castillo), the set 

includes all of the singer's No. 1 
uptempo remixes, including "Things 
Just.'\in't the Same," "Nobody's Sup- 
posed to Be Here," ".Absolutely Not," 
"It's Over Now" and "I Never Knew." 

The hard-to-find David Morales 

and Junior Vasquez 

remixes — albeit edits — 
of the classic "Who Do U 
l^ve" are also included. 

Cox's forthcoming 
swan song single from J, 
a potent cover of Phil 
Collins' top five hit 
"Something Happened 
on the Way to Heaven," 
kicks off the proceed- 
ings. Initial radio reac- 
tion is strong, which 
could result in the 
artist's strongest single to date. 
Wouldn't that be Ironic? 

MAKING NOISE: Speaking of J 
Records, its VP of A&R, Hosh Gureli, 
has opened a label on the side: Siren 
Entertainment. And it's off to a 
promising start. 

Siren's first single is an energetic 
cover of Def Leppard's No. 1 smash 
"low Bites" by Q.E.D. Produced by 



Valentin, the track has been 
embraced by such radio stations as 
WPYM Miami and WXKS Boston. 

Gureli says the act is putting the 
finishing touches on its debut 
album, which should be in stores by 
the end of summer. 



Beat 
Box 



By Michael Paoletta 

mpaoletta@blllboard.com 



MONSTCR MIX: Club kid/promoter 
Michael Alig was a mainstay of New 
York's club scene in the late '80s and 
'90s. At the time, he, along with a 
gaggle of friends. Introduced the 
club kid concept to mainstream 
America by way of appearances on 
syndicated daytime talk shows. 

A forthcoming feature film, 
"Party Monster," explores Alig's 
rise and eventual fall. It stars 



Macaulay Culkin, Marilyn Manson. 
Chloe Sevigny and Wilson Cruz, 

among others. 

Beat Box hears that TVT Records 
will release the accompanying 
soundtrack, which promises to be an 
eclectic treasure. 

In addition to spotlighting music 
from the era (Nina Hagen, Shannon, 
Stacey Ql, the soundtrack will 
include new tracks by Ladytron, 
Arthur Baker and the ultra-hot Scis- 
sor Sisters, among other.s. 

Howard Paarwore the music 
supervisor hat, while Bill Coleman 
was the creative music adviser for 
the soundtrack. 

THE SINGLE UFE: The following sin- 
gles are worthy of j-our immediate 
attention: Deepswing Featuring 
Chance's guspel-soaked "Freedom" 
(Generate Music). Francois K. & 
Eric Kupper's Cla.ssic Vocal mix of 
Vivian Green's "Fanatic " (Colum- 
bia), the Love to Infinity and ATFC 
remixes of Simply Red's "Sunrise" 
(slmplyred.com), Jay-J's restructur- 
ing of Echo's "Secret Self (New 
Line/Syntax) and Felix da House- 
cat's Heavenly House rerubs of Nina 
Simone's "Sinnerman " (Verve). 



Fannypack 

Continued from page 6 



The song was getting 675 spins at 
mainstream top 40 radio for the week 
ended June 29, according to Nielsen 
Broadcast Data Systems. 

Silverman says the single's success 
surprised him. "I didn't expect It to 
blow that fast, but it was actually a 
marching plan that I had hoped 
would happen. The idea was to first 
go to the morning shows and see if 
they responded." 

Morning radio did play a large 
role In the success of "Cameltoe." 
Top 40 VVHTZ (ZIOO) New York 
music director Paul "Cubby" Bryant 
credits the station's "Z Morning 
Zoo" show for helping to break the 
single at the station. 

Sister dance station "WKTU was 
spiking it, and we started to feel the 
phones," Bryant says. "About a week 
later, the morning show just started 
talking about the song . . . It's >"our typ- 
ical novelt\' story. You spike It once and 
the phones blow up. It went from a 
morning show song to Ireceiving] 
countdown spins. For a week or two, 
we had it in every countdmvn: noon, 
Carson Daly's, 9 p.m., and a few spikes 
outside of those, fit was] No. 1 phones 
by a landslide for a week or two." 

It was a hit across the country. For 
Steve King, operations manager for 
Clear ChannelTucson, Ariz., and PD 
of top 40 KRQQ, the single was an 
instant hit as well. 

"We knew this would be a phone 
record before we started playing It." 



King says. "We already have No. 1 
phones for a couple of reasons: It is an 
unexpected subject to touch on with a 
|top 40 audience], it's taboo to .some 
people and it is relatable to the audi- 
ence. I know my girlfriend asks me if 
her pants make her 
have a cameltoe. " 

While the sin- 
gle had a success- 
ful run at ZIOO, It 
has been brief. In 
recent weeks, ZIOO 
backed down on the 
record. 

"As soon as the 
"American Idol" 
(results were] an- 
rwunced, the phones 
quickly turned to 
Ruben Studdard and 
Clay Aiken, and 
'Cameltoe' became 
younger and younger," 
Br>'ant says. 

"At first, it appealed 
to 22-year-old fe- 
males. We'd get calls 
saying, 'Oh, my 
girlfriends were 
just talking about 
this.' Then, it got 
younger as it 
went on and hit a 
wall after 91 
spins. But It 
did Its 
job." 

If its 
job was to add 
Fannypack into the pop 
lexicon, the single certainly has sue 
ceeded. 



While Silverman regards "Camel- 
toe" as a hip-hop record. R&B/hip-hop 
radio has not been particularly sup- 
portive, with the exception of some 
mainstream R&B 
stations, like 
WQHT (Hot 
97)Ne\vYork. 




Fannypack 



"It's not something I'm even con- 
sidering," says W;\JZ (96.3 Jamzl 
Albany, N.V., PD Ron "Sugarbear" 
Williams, whose top 40 sister sta- 
tion, WFLY, is playing the song. "It's 
a pop record. There's no doubt about 
it. lJust] because it has some rhyme 
scheme in it doesn't make it a hip- 
hop record. There's the texture of it 
and the feel of it and everything that 
doesn't really work for a hip-hop 
station. That's not to say rhyth- 
mic stations may not see It as a 
hip-hop record, but it's not 
going to fly on a straight hip- 
hop station. " 

While "Cameltoe" was a 
successful radio single, the sin- 
gle's novelty has some pro- 
grammers questioning Fanny- 
pack's staying power. 

"This is nothing more than 
LTrlmm, DF Dub and a handful of 
other novelty artists that came 
before," King notes. 

The novelty factor was not 
lost on Silverman, either. 
"It wasn't just a con- 
cern about the single 
pigeonholing them as 
a novelty act," Silver- 
man says. "Because 
e so young, 
' might also 
e perceived 
as a kiddie 
act The 
group 
isn't 
just the three girls. 
It's also Matt and Fancy, the producers 
and tlie brains behind the group. These 
guys have been on the scene. They're 




both DJs, and they're totally aware. 

"That's why we had a two-point 
plan," Silverman adds. "We also 
worked press. We had Interviews 
with The New York Times. The Daily 
News, Blender, Urb, etc. We were 
always concerned with underground 
cool credibility. We're also working 
with that mentality worldwide." 

That said, the group was recently 
featured on MTV's "The Wrap" and 
"Total Request Live," debuting the 
video for "Cameltoe" on the latter. 
Directed by Kurt St. Thomas and db 
animation, the video Is half animat- 
ed and half live action. 

"' "Cameltoe' was a door opener," 
Sllvemian notes. "It might not last 
as long as other singles, because the 
faster they go up the faster they 
come down." 

But Silverman's strategy is to 
penetrate radio formats that might 
not have Initially been Interested in 
the band and "at least give us a shot 
at a second single, which Is a better 
record. When you have a group that 
doesn't fit Into a stereotypical radio 
format, you have to have some way 
to get people's attention." 

The group also understands 
the pitfall of being a one-hit won- 
der but is confident it will avoid 
that fate. 

"We'll have more hits." Belinda 
says. "We have a lot of tricks up our 
sleeves with this album. " 

"1 hope It's our only hit," Fancy 
jokingly disagrees, "becau.se I'm get- 
ting tired." 

Additional reporting by Sean Ross 
in New York. 
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Club Play 
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Reality/Talent Shows Ignite Argentine Music Biz 



ing artists April 19. 

While the aim of "Popstars" was to 
form a group, the "Escalera" format 
consisted of a four-month process of 

weekly eliminations [BUI- 

board. May 10) that was 
supposed to end with two 
winners — one male, one 
female — signing record 
deals through a joint ven- 
ture with Sony Music, BMG 
and EMI. 

But after a few shows, 
the jury de- 
clared that 
the amount 
of talent was 
so over\vhel- 
ming that 
they needed 
to broaden 
their pool of 
winners. A 



folk/pop band Madryn. 

The group immediately released the 
single "Sola Por la .Vena," 

On May 3, finalists Carlos and Pato 




On June 7 and June 14, two 20- 
year-olds, Luli and Pablo, were cho- 
sen as the solo winners. 
All "Escalera" winners recorded 
three songs, featured on a 
compilation album released 
June 19. The album is cur- 
rently No. 1 on Argentina's 
sales chart. 

Live shows took place 
June 28 and 29 at the 3,200- 
seat Gran Rex Theater, and 
individual debut albums are 
slated for 2004. 
Though the 
winning acts 
haiebeensigied 
to the Sony/ 
BMG/EMI joint 
venture, it has 
not yet been 
determined 
which acts will 




Two TV Shows, Nhw New Acts, From the top, "Opcracion Triunfo" winners Andrea and Emanuel. Second row, additional "Operacion 
Triunfo" winners Claudio, Fernando and Pablo. Bottom, from left, "Escalera" winners Gamberro, Luli, Pablo and Madryn. 



BY MARCELO FERNANDEZ BITAR 

BlIENOS AIRES— The Argentine rec- 
ord industry has witnessed the simul- 
taneous signing of nine new artists — 
all of them discox'ered through popular 
T\' reality shows/contests "Escalera a 
la Fama" and "Operacion Triunfo." 

Although the two shows ostensibly 
competed against each other, they 
never had to vie for the same time 
slot, and both enjoyed phenomenal 
ratings success. 

Soon, however, the winners from 
both shows will have to compete 
against each other for attention in 
record stores and on the radio. 

In addition, these acts will face stiff 
competition from last year's winners of 
"Popstars": girl band Bandana and boy 
band Mambru. This month, the two 
groups will ship to retail their third and 
second albums. respecti\'ely. 

"There might indeed be a concen- 
tration of TV-originated artists this year, 
but the key is how to develop each proj- 
ect," Sony Music CM Jorge Ferradas 
told Billboard in April, 

Industry analysts speculate that the 
top 10 charts may soon be dominated 
solely by these TV-originated acts. 

"It is possible," says Gustavo 
Yankelevich, co-founder of enter- 
tainment group RGB, which pro- 
duced "Escalera a la Fama" and 
"Popstars. " "And I would love to take 
the top slots. " 

The first winners of the recent 
shows were announced by "Escalera," 
which ended June 14 but began sign- 



band and a duo were added to the 
search, and the first winners were 
Romina, Fede. Shelly and Nico (all go 
by their first namesi, who became 



Viae grouped together as male rock/pop 
duo Gamberro, whose song "Conocerte" 
went straight to the top of the FM radio 
airplay chart in Buenos .Aires. 



belong to which label. 

The first Argentine edition of 
Spanish-born reality show "Oper- 
acion Triunfo" (Billboard. June 7) 



ended June 8, when four of the last 
six finalists were chosen as winners 
by the TV audience. 

The show was a smash. TV ratings 
peaked at 38 points (4 million viewers). 

The overall winner of "Operacion 
Triunfo" was Claudio Basso, a bashful 
25-year-old construction worker with 
a gift for romantic ballads. 

Three runners-up also received cash 
prizes and record contracts; 19-year- 
old Pablo Tamagnini (who excelled at 
both love songs and Latin rhythms), 
21-year-old pop/rock fan Emanuel 
Arias Frezzi and 25-year-old Andrea 
Del Valle Bela (with a great voice for 
European-style romantic songs). Uni- 
versal signed Basso and Tamagnini, 
while Warner inked Arias Frezzi and 
Del Valle Bela. 

One week later. Warner offered an 
unexpected fifth contract to 19-year-old 
folk singer Fernando Bergagno. 

"Operacion Triunfo" finalists will 
perform live July 11-12 at the 7,200- 
seal Luna Park Arena, with a reper- 
toire of cover songs that have been 
featured on the show and included 
in the five tie-in compilations 
released to date. 

A total of 500,000 CDs— covering 
the five "Operacion Triunfo: La Musica 
de Operaci6n Triunfo" titles — have 
been sold through a special promotion 
with Coca-Cola. 

While the compilations feature 
the finalists performing only cov- 
ers, they will sing original compo- 
sitions on their yet-to-be-recorded 
debut albums. 



Aline's No Stranger To The Latm Music Scene 



Because Mexican singer Aline has 
just released her debut solo album. 
"Infiel" (Mock & Roll), she may be 
considered a newcomer to music. 

Not so. 

Aline (who goes by her first name), 
may be remembered as Aline Hernan- 
dez, the first to publicly accuse Mexi- 
can pop singer Gloria TVwi and her 
manager, Sergio Andrade, of corrup- 




ALINE: RESHAPING HER LIFE 



tion of minors in 1998, (Trevi was 
subsequently jailed in Brazil for seN'er- 
al years awaiting extradition and is 
nwv awaiting trial in Mexico.) 

Mine began her musical career as 
a backup singer for Trevi. At 15. she 
married Andrade, then 34. 



In 1992, she divorced 
Andrade. Sbi years later, 
she made her accusations 
in Mexican courts and in 
her tell-all book, "La Glo- 
ria Por el Infiemo" (Hell 
for Glory), which has 
been widely cited in the 
notorious case. 

Now, Aline is reshaping 
her life. Her appearance in 
a Los Tucanes de Tijuana 
video brought her to the 
attention of her current manager. 
Mock & Roll's Rogelio Madn. 

Aline's new album, a collection of 
Mexican cumhias, "has nothing to do 
with the TVevi issue," Maci'n says. 

Aline is currently featured in the 
TV .Azteca soap opera "Como en el 
Cine " (playing a villain) and is writ- 
ing a self-help book. 

EXCniNC 20TH: No one can say the 

Spanish Broadcasting System (SBS) 
20th anniversary concert, held June 
28 at New York's Madison Square 
Garden, wasn't full of excitement, 
"Drama" v\'as the word frequently 
heard backstage, with the order of 
the performers not being deter- 
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mined until the last minute. 

The obvious choices for opening 
acts — Sin Bandera and Soraya — took 
a back seaL 

Instead, Carlos Vives opened with 
a full, high-energy 45-minute set. 
Then, as singer/.songwriter Soraya 
was setting foot onstage, another 
change came: Ricky Martin took 
hold of the microphone. Apparently, 
he had a plane to catch to Brazil 
immediately following the show. 

Forty minutes of Martin is always 
an exciting thing, especially when 
he's perfomiing live with a 15-piece 
band. .Audiences, whipped to a frenzy 
by VTves and even fijrther excited by 
Martin, were then graced with a low- 



key, acoustic set from Soraya. 

That the singer pulled it off and 
got the audience on its feet armed 
with just a guitar speaks volumes 
about her stage presence and per- 
formance skills. 

It is also a powerful reminder of the 
importance of actually singing live and 
not lip-synching to track, an under- 
handed practice labels and artists con- 
tinue to foster and condone. 

Sin Bandera closed the shmv, play- 
ing valiantly on a comer of the stage 
to a reduced audience. 

Discussions about Martin's and 
Vms,' placement in the show had 
reportedly been going on for weeks. 

Instead of "drama," the best word 
to de.scribe the controversy might be 
"unnecessary": It was a great show. 

KOLM-INGS AND GOINGS: Universal 
.Music Latino has been restructured 
under new senior VP Walter Kolm. 
Miguel Vazquez, previously East 
Coast promotions director for Fono- 
visa, has been hired as national direc- 
tor of promotions. He is based in 
Miami and reports directly to Kolm. 

Also in Miami, the label's press and 
publicity team has been split in three. 



Now, Maria Ines Sanchez, former jun- 
ior label manager, has been appointed 
new-media and international exploita- 
tion manager Christina CastriDon, 
former publicist, is now naUonal press 
manager Monica Escobar has been 
brought in from the office and 
appointed naUonal TV manager. 

Ana Luisa Sosa, former label man- 
ager in Venezuela, has been appoint- 
ed marketing coordinator. /Ml report 
to Kolm. who in turn reports to presi- 
dent John Echevarria. 

In LA. Patricia Flores has been 
appointed associate label manager, 
reporting directly to senior label 
Manager Elena Rodrigo. 

CRUZ IS FINE: On a more serious note. 
Celia Cruz's family and management 
team are supremely unhappy about 
radio .statiore; in .Miami falsely report- 
ing the singer's death on July 1. 

In a statement Cruz's publicist 
Blanca LaSaOe, wrote: "Just as births 
are announced, deaths are announced, 
and you may be certain that should 
this moment occur, God forbid, the 
family will be the first to announce if 

Cruz recently underwent brain can- 
cer .surgery and is recovering at home. 
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4 1 


5 


4 Pj 


JUANES ' 

SMKQ airU2\JMVERSAl tATfftO lit H :0l IHJ 






Un Difl Noimii 


2 






LOS CADETES DE LINARES 

UMViSiOMlDin.UGlunCD' IHI 






MlnohiMles 


7 




6 




A.B. QUINTANILLA III PRESENTS KUMBIA KINGS 

iwi|J6riMifi!in6«cni 




4 


1 


9 


17 




BANDA EL RECODO 

:C'Muis*.iK«is,u:; ,u[fi :.n, (H] 






NuKtra Historii 


9 








t$i GREATEST GAINER iSi 




25 


28 PI 


THAUA 

!■-■;, "-sditipnaCD IHI 






Tkalil's Hhi Remixed 


7 


12 


9 




MANA 

wxnni^ LATiNA «w ii«s»ia w 






RevQiucion Oe Anor 


1 


10 




M 


LOS ANGELES AZULESaOS ANGELES DE CHARIY 

l: 5.il;;70uni»:u: (H] 




EnciieRtro De Anfleles Vol. 1 


10 






P 


LOS TEMERARIOS/LOS BUKIS 






20 Inotvidibin 


1 


w 






GRUPO BRYNDIS 

t St^aHHIlBSBlUO.'!;. IM] 






MMMfilS 


4 


1 5 


18 




BRONCO 

fONiiw-ji3io:aiij[MuaBailIlll 






30 iMhridatalK 


3 


14 


55 




JOAN SEBASTIAN 

mijsar; ijffl'RiuBnA^mjaii 






CotacciM 0« Oro 


14 


19 


3 




PEPE AGUILAR 

usvisios ;iai 13 JG 1 II « CDilHI 






YTamitoOlnVn 


1 


13 


15 




CONJUNTO PRIMAVERA Nuailra Hiitorii 

(aMa'iisAnonbUGiutta)) IH| 


4 1 


18 


12 




AKWID 

L'svlSlo^ iiO'yvTjGimicoilllI 






Provscto Akwill 


12 


17 


16 




INTOCABLE ^ 






IjHiiMia 


3 






VARIOUS ARTISTS 

DIU 77ra» 1 1391 GDI 






Historia Mutical Grupafa 


18 










29 


30 




SELENA 

[Ml LATD^CMeiligiCDl 






Oaes 


4 


21 


22 




SHAKIRA A 

SOMr DISGOS mii'SGMV Musici isn 10 CGI 






GFBndis Exitm 


1 


35 


19 




HECTOR & Trro 

t1«««]i;!MCD! INI 






Lb Historia Uve 


4 


16 


13 




MOJAOO 

UMU1SI0M IIOI l^UG l>l W GOI IMI 






30 Inolvidablas 


6 


20 


26 




PALOMO/CONJUNTO PRIMAVERA 

UISA friWIIUHCOl 






EiKiMfltro Do Titoaas 


20 


31 


24 




LA LEY 

Wt A ROCK MSMVAHNDI lATINA 1 1 3 91 CD) 






Libaitad 


12 


24 


39 




CUISILLOS DE ARTURO MACIAS 

uuSART ;lm'BAlll{lAi6HCOI 






Ijt RoNMNticai Oe Cuiitllos 


24 


22 


21 




LOS TUCANES DE TUUANA 

JNl'rtRSAl lAlivD CBmiuaiCDtllll 






Imfiario 


11 


36 


31 




EROS RAMAZZOTTI 






SISpaaisliVaniaiil 


30 


26 


27 




VARIOUS AfmSTS 




Lm M CMnhias Mu Psgadas Vol. 2 


21 


27 






ROGELIO MARTINEZ 

'OvoviSA jKUAUG nincsi 






Amandolfl Otra Vez 


27 


23 


14 




IBRAHIM FERRER BlMnMHamaos 

nxJniocnciAi HOWSUGH ivwAS nasi cot M 


6 


34 


11 




JOSE FELICIANO 






Saaor Bolero 2 


2 


37 


32 




PANCHO BARRAZA 




Las RomwiliciS De PbrcIm Barrsza 


12 


28 


33 




INDUSTRIA DEL AMOR 

uNi^fDiniDiif.iGiim :i! |H| 






30lnoliiidableaVol.2 


11 


30 


23 




LOS ANGELES^DE CHARLY 






Recuerdos 


15 


33 


29 




VARIOUS ARTISTS 

lO'.iVliA JUBIMJCIdSBGOl 






JOOeSaxEnSaxVoLI 


14 


32 






PEPE AGUILAR 

Ul/SART 2ftll BAIBGA i1!9t GQI 






Caloccion Da Oro 


32 


39 


23 




RYCOODER MANUEL GALBAN 

"IRHG vim:( MJSi3UCHmi.AGllSn GDI 






Mamlio Sinuendo 


1 


40 


54 




LOS PLAYER'S 

ViLiiHI J.'ll BAlB^AiIlM CD: 






Rancharo De 


40 


38 


35 




MNDA EL RECODO/BANDA MACHOS 






laaDoaGnindaa 


20 


45 


37 




CELIA CRUZ 

scv 3isl:]s jiw jsowr music 1M» FOGG 






Hits Mix 


31 


42 


53 




VARIOUS ARTISTS 

• GSOviSA 3»r9i.tjG niMCCI 






joz 30 Conidos Mas Prohibidos 


27 


47 


38 




VARIOUS ARTISTS 

jNlu)SiOl*3iOl*UClU«Cai 






Pairanda Tequilera: 25 Exitos 


38 






LOS ACOSTA 

JlSA--J.lt« 1«I3M1 IHI 






HHIaria Musical: 30 Pe^adius 


8 






CARLOS Y JOSE 

EMI lAriKJIUJIiiHCOl 






30 Exitos liisupetables 


47 






FITO OUVARES 

EMI IATINS3IH :IJ)BG0I 






30 ExHos InsNperaUea 


48 


51 


51 




JACI VELASQUEZ 

SGftY uiscosan&zSGvt MGSiG ntii Ell Cl» 






Milagro 


24 



£ 

3 


a 

i 


f 




ARTIST 

IMPRINT & NUMBER/DISTRIBUTING LABEL 


TitU 


PEAK 
POSITION 


43 






LOS REHENES 

□ i:iAnJ[M '41SC0I (H) 


Histana Mitsicak 30 Pafawtas 


10 








los bukis 

fdm:ivisaw«si'UGiiiiicdi|h) 


30 laohridablas 


1 






1 




m PACESETTER l« 






72 










ColeccEon Oe Oro 


52 
















48 


45 






EL COYOTE Y SU BANDA TIERRA SANTA 

vfrte M^iwi LATIN inncQi 


Graitdes Exitos Originales 


36 


50 


49 




ALEXANDRE PIRES 

KA M£3;iBMn 1 ATIN ■ It tt CDl (H| 


Estrella Guia 


12 


55 






RICARDO ARJONA . . 

%my a\ico% Niusimv uu»Cii rn to COt |H) 


SaatoPacado 


3 








LOS RAZOS HiarkalMMn 

•i[:iiSiK!i.&MiiiAlirj'ijMCDlCH| 


12 


52 


43 




ENRIQUE IGLESIA5 • Quizas 

UNNtRSAl LATINO 0M»i(l1 WttMD 


1 








VARIOUS ARTISTS Billboard Latin Mnic Awards 2003 (Poo/Tropical) 

IJM'|1S.-DN ■ -■ - ' Dl 


58 


64 


7-1 




KUMBIA KINGS j 

SViLt'rfnan 17JHIMI 


All Mixed Up: Los Ranixas 


3 


fa 


^' 




LA OREJA DE VAN GOGH U Qua Ta Coi 

■iwi DISCOS sc^Y uwic iim Eocol 


ila MieMias Te Hacias La Denaida 


60 


44 


46 




VARIOUS ARTISTS 

llM'/.5-:iNl'C»«»MCI1J«C0t 


30 Gruparss De Caloccion 


6 








VARIOUS ARTISTS 

lEM'..;-3r( HUlItUCIHMCOl 


20 Noftanas Romanticas 


62 




54 


52 




CHAYANNE . . 

SI>Sr Dtj^^SMMVSnVi MLiSIC'IOWEdlSMI (Ml 


Grandes Exitos 


1 








RfCARDO MONTANER 

IVAH^JEB lAIIMA 60117 1 17 98 cm 


Prohibido Ohrtdar 


34 


56 


48 




LOS RIELEROS DEL NORTE 

F0MDV1SA aSOntiUG lit » CO) |H| 


En Vim 


16 








INTOCABLE 


la Historia 


1 


60 


63 




LOS HURACANES DEL NORTE 

LMv ^lOf* iiuiauu 111 w coi |H| 


28 Huracanaios 


10 


58 






VARIOUS ARTISTS Billboard Latii Music Awards 2003 (RagiOMi Mwdcaa) 

U%iV SlOP* JiaittUGIUMCOh 


S8 


57 


50 




THALIA . 

iMi^''M37S3naa<i)ni pt| 


Hialia 


1 






SAMUEL HERNANDEZ 

iiLT.'i vsat I'sncDi 


Jesiis Siampre Uega A Tieaipe 


70 


63 


57 




LOS TIGRE5 DEL NORTE 

(ONDv iAijv»Bfciir, luwcol 


Lb Raina Del Sur 


1 


69 


59 




ANTONIO AGUILAR 


CenTaaibora 


40 






GRUPO EXTERMINADOR 

rONDViU KZ]kl>S n 11.11 911 


ACabonQuitado 


38 






CUISILLOS DE ARTURO MACIAS 

■.' i::.-.--- .: v.i f..v cm 


Coleccion De Oro 


74 






LOS TERRIBLES DEL NORTE 

FKDDIE 7mi<7UEl3«1 


20 CoFTida20s 


39 



LATIN POP ALBUMS 



TROPICAUSALSA ALBUMS ■ REGIONAL MEXICAN ALBUMS 



I IHtlASIDDN m 



I UNOWkOBMAL lSUBCWJM^tBSAl.lAIflOl 



IMSQNOeiRCUIAlMAiCflAAZON tSOMYmSCOSI 



, liStSDSYDiECOS'SONYMUSlD 



I » INC^'ilDABltS iF0NDVISa.U3l 



I hinci'.ioabie; iFO>jnvisAjuci 



ISCNVCsSCOaSONYMi 



I ISWrWSCOS'SOWML'SlC! 
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THIS WEEK 


1 LAST WEEK 1 


1 2 WIS AGO 1 


i 

i 


*"•!■» ""»"«■'«"' M Nielsen 

TITLE 

PRODUCER (SONGWRITER) 


Artist 

IMPRINT/PROMOTION LA8EL 


rasmoN 1 










tSf NUMBER 1 tat 


1 WffBk At Nurnbs'" 1 




o 


3 


7 


12 


TU AMOR O TU OESPRECIO 


Marco Antonio Solit *s 


1 


o 


2 


1 


14 


TAL VEZ 


flickv Martin v 

saw [>iscos 


1 


3 


1 


2 


15 


MARIPOSA TRAICIONERA 


Mana 

WARN V LATIMA 


1 


o 


4 


8 


8 


FOTOGRAFIA 


Juanes Featuring Nelty Fwtado ■? 

SunCD FUtJtVERUL LATINO 


4 


o 


5 


11 


14 


SI TE DUERON 


Gilbarto Saitta Roaa 

SOVt DtSCDS 


5 


o 


15 


30 


4 


LLORARE LASPEN 


David Bisbai 

VA1£ lUStVtRSAl LATINO 


6 


7 


9 


9 


14 


ME FALTA VALOR 


Papa Aguilar v 


5 


8 


10 


10 


10 


CASI 

soiuTttsnuTu 


Soraya v 

EUI LATIN 


8 


9 


8 


4 




AMAME 

f RirriNEWOlCNILSONDMOSaiELUI 


Alexandre Pires 9 

RCA i-BMG LATIN 


2 










tot GREATEST GAINER tOt 




& 


18 


25 




OUEGANAS 


Ricardo Montaner 

. ,■ ■ ,4'ISA 


10 


11 


7 






UNA EMOCION PARA SIEMPRE 

; cHUinETTl IE PAMASOniA CDGUATlCGUIDCmM FASRIZID.M ORTIZ KUHTINl 


Eros Ramaziotti *S 

W.DIA, BMC- LATIN 


5 


12 


6 


12 


1 


EL SINVERGUENZA 

MQlliNI[«3 lAn« iMatJlsreBOlAHAl 


Los TucanesOe Tijuana v 

LM'.IFSAL.ATI*.J 


6 


13 


14 


16 




SUELTALO 

=. EESFr-BGT .M i=! PEBEZ-BOTUAl 


Millie 

AAOLAilMG LATIN 


13 


CD 


24 


32 




QUEDATE CALLADA 

^WeBiHAI&FLCFSS! 


Jorge Lais Cabrera ? 

Dim 


14 


O 


17 


14 


8 


NO PODRAS 

R IM-MOIKB OSSA IK SAMANMM 


Oloa Tanon 

WAWiSH lATlSA 


14 


i« 


11 


3 


16 


PARAOUELAVIDA 

F i^lil:).^ ffiHl i! .t IlkESUSX GAfKlAAlDFU0i.WNM2l 


Enrique Iglestas 'S 


1 


17 


16 


15 


24 


UNA VEZ MAS 

J GUnlf N U GABBlEU 


Conjunto Primavera v 

FONIM&A 


1 


(D 


22 


— 


■ 


JALEO 

TTOHWS tARArO J » VEIASQUEJJ MAMll 


HMTBttCOS 


18 


19 


79 






MUY A TU MANERA 

P MUS3ZP rJA^T s-;;.:;F/.i'jn;j ECONIKRASI 


liilecafela 

EM LATIN 


8 


20 


12 


20 




ACA ENTRE NOS ^ 


Banda El Recodo 

KINO VISA 


12 




35 


- 




PUEDES CONTAR CONMIGO 

'( rtA-FFBLi JPFJi Lt .AFI jDJP >A F/ J>| T^HO fbEFIFUAS A FUCNTtSFtOAHIEF 


La Oreja De Van Gogh 9 

SOKV DISCOS 


21 




39 






ACTOS DE UN TONTO 

J .UFJ IP. GBFlZAliZ MOBAI 


ConjaniD Primavera 


22 




32 


42 




ASI TE OUIERO 

JSFBP5TlASiJS!fiA5TIA)«i 


Joan Sabaatian 

WJSARI 'BALBOA 


23 




29 


28 




TE VAS AMOR El CcyMa V Su Bamla Tiaira Sanu 

El CDVCFE r SL BAFICA DEHRASAFFTAIA WliAl E'.li LATIFj 


16 




33 


36 




VETEYA ^ 


Valentin Ellzalde 

UNIVtHSAt LATINO 


25 


26 


20 


'3 


1 


LO QUE YO TUVE CONTIGO 

B PEREZ IR'.lviRPtPEZi 


Jose Feliciano 

UNfUERSAL LATINO 


13 


€3 


37 


41 




YA NO ES IGUAL 


Fraitkie J 

SnNV DISCOS 


27 


28 


13 


6 




NO HACE FALTA UN HOMBRE 

M GFPRABll A jPFF. J V! .P^ULiZ ueERnARDJSEWFUIE.AJAf E«J BARRIOSI 


Jaci Velasquez ■? 

SnNVDfSCCS 


5 


29 


23 


23 




KILOMETROS ^ 


Sin Bandera v 

SDN* olsr.cs 


16 


G> 


38 l40 




PEQUENA Y FRAGIL 

•i Uht JlLAt F . 1} LICIJLJlDt H IIOVAIEZIS&BUI 


Conlrol « 

EMI lATIN 


30 


31 


36 


29 




HERIDA MORTAL 

JPSrEilESlEFAFjn JBIYESI 


Jerry Rivera "9 

ADIQUl ^3 lATIS 


7 


C9 


40 


26 




TRAICION 

EESTEFAIUR S TOVAFtTMARDFFtl.JUZIiirFIFtOUEIEESTEMPJJH JtTOVAHTMAROIMI 


India 

SONVOlSCOS 


26 


33 


27 


27 


7 


SOY ASI 

AB (1UIF4UF1IILII IP C'CIC' UARIME2.G PAOILEA (Afl EUJIFEIAmAA RI.CMRRTINEZASAUF1AS> 


Limite 

UNruERSAl LADNO 


27 


34 


21 


21 


18 


CLAVAME TU AMOR 

J GAVIRIA ij UARI*3VAiT,0 SASCHEZi 


Noelia V 

FDWVISA 


5 


35 


26 


22 


21 


ENTRE EL DELIRIO Y LA LOCURA 

K SAZtFAFFQER J E.AVIBIAlF.liASFAF4G<R.G SAHFAFtOW 


JmiitarPefM 

UNWSION 


6 


36 


30 


19 




ALUCINAOO 

» l:AhOt'AASAt.EAFtOMFAAJOF4CFFIlTFtRflOl BAliiSTLRQS> 


TiBino Ferro 9 

EMI LAIIM 


4 








^1 HOT SHOT DEBUT 












MINUTOS 


Ricardo Arjona ■<? 

SON' D s:i)3 


37 


38 


34 


39 




LOS DEMAS 

PMflSiFFr. F -.ir.HIUJ ir.LESIAS JR lE TBRBESJ I&USIAS Xl> 


Julio 9 

WARNER LATINA 


19 


39 


25 






MARIA CHUCHENA (MARIA SUSENA) 


Los Razos 

flU 'BMG lAT;S 


25 


40 


41 


n 




SERAN SUS OJOS 


AdoHo Unas Y Su Lobo Norteno 

PUIIVO .•^CSOUISA 


30 


G> 


47 






EN QUE FALLE? 

IDS riGBES DEL none IE riEBFIIE BluCOli 


Los Figres Del Norte 

tC^0^'l5A 


41 


€9 






HOY EMPIEZA Ml TRISTEZA 


Gnipo Montaz De Durante 


41 








JLTERBAZASUSESASTIAFJl 




C9 


42 


35 




ENTREGA TOTAL 

M CA24REJ lAPUllOQ; 


Pablo Montero 

RCA iBWS lAHN 


20 




49 






LA PILA DE AGUA 

A^PLSS.'I.FIA n .'PIEH.'.IEIPII G'JERRBIBI 


Geiman UnrTa||a 


44 


45 


31 


18 




A OUIEN LE IMPORTA? 

ESIEFA'.J J BiPlAFJUA. EAFJUII 


Thalie 9 

EMI LATIN 


9 


o 


t. ■ 

'i- 




ANTES 

S FHlSJiQF/fcl[iAFElDMB«UDIZl 


Obie Berraudez 9 

EMI LATIN 


4« 


47 


28 


2i 




DAME 

BAPJCSA'RABJDFEAi 


Ricardo Ariona v 

SONY DISCOS 


8 


o 


46 


34 




SE ME OLVIDO TU NOMBRE 

E ESTEF6II JR A PESAiE ESIEFAVJR.ARtNAi 


Shalim V 

CHSCnTMQOX 


34 


49 


48 


43 




Y COMO OUIERES QUE TE QUIERA 


Fabian Gomez 

SONY DISCOS 


7 


6> 






PAPADIO 

E ESTEFAFF JR S AF^S IE VIVESA CASTRQ.C 1 MEDIFMl 


Carlos Vives 

EMI LATIN 


50 



Compiled trom a naMiral sampfe of airplay suppltad bv Nialisn Broidcsit Dita Sriiarns' nad« Track itrvic* A pinil o' 98 nations I3S Lailn Pop, IS Ttopical'Silia, 
S3ftaaiDnsl MeK<canl are eiecTronicBty monitarsd 24hrs a day- ^ days a wsek Songs ranked by Audi«nc( Imprvssiofit. • Raconli showuig anincrsasa inaud'enct 
over mo orwious week. leaardless of ctiarl m[>vBminl A racord wluch has bnn on tha chart fo) mote than 70 wtaM will gtotraily not rtcaivg a bullfl. avtn if It rig- 
isters an KicTeasa in audience Gtaaiest Ca'nar indicalet song with largatt audisncs growtfi. If two ivcotds aio dad m audianct ua. Iha (tcord bving playad on 
mo'B stations it placed fi'il Records b«iow the top 19 art r«mov«d f'om iha chart after n week] « Vidaodip avaliibiMy. VJOOi. VNU Businass Mfd>a, Inc. All 
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TITLE 

iMCfflNT.'PfiOIWTlON LAB 


ARTIST 


THIS 
WEEK 




TITLE 

IMPRINT. PROMOTION LAE 


ARTIST 


O 


















TAIWD 








MINUTOS 




2 




UAniPOSA TRAICiaNOtA ktA\A 


22 




AlUOMAOO -iZlUiQ tmij 


o 




fOTOGRAriA 


AiANES fEATWNC NSUV aWtACO 


23 


— 


ClAVAMETUAMOH M'-iiA 


o 




TUAIiMMOTUDESnfCM 


huflco ATiTovo sais 


24 


— 


OAAIE I'.iim-jA'dc.'a 


o 




aOMAELASPfWS 

.J..! .INM^'iiilA'M) 


WVID BISH*^ 


25 




A OUIEN Li IMPORTA' 


■hwia 


6 




CASI 




26 




SimOlVTOOTU NOMBRE 


SttALM 


o 




CUE lUNAS ItCAflOi: MCMV.Efl 
/,AH'.i(l,AT|'*4 


27 




LOS DEMAS JJUD 


8 




AMAW 


ALEXATtQfS RRES 


O 




ENTDEGA TOTU 


''ABLC' MC^TlRlD 


9 




UNA EMOOCm PAHA SIEMPRt 


EWswuAzmni 


O 




MALOiTA ICNORANCIA miHi 


10 




SUELTALO MUlIF 


30 


— 


MOVES AOIDS 


A>,TA)ia lUniRINQ ALEJASDRi) iSffit^ 


n 




PAHA QUE lAVIDA 

■, .i-'-^.^l M, 


(NRiaLE iGiESJAS 


31 




ENTHE el DtUHID Y LA LOCURA 


jSTiNiff H Pira 


o 




MEfALTAVAlOn 


PE i'lUILAfl 


O 




BAFimO UIEJD 


jaAA SfMSTiAH 


o 




FUEOtS COMTAR CDMMIGO 

■ ■■^:/)'; 




33 




MERIDA MORTAL 


Jtmt Rf.tRA 


o 




SinOUEHON 

C'^KDS 


OIBE^TD SANTA 


O 




AMARGOAIDWS 

■i-.-.tRSALLATWD 




o 




JAUO 


RICK' MUFTIS 


O 




ENazoa 

;..-.oiacDS 


UATMIA LAFauRODE 


16 




lOQUEVOnMCOMnCO 


JME FSUClfl/iO 


o 




VIUtLAnOA 

t-i U\ '.ISILA 


ARfAJCe 


IJ 




NIIOMETROS 




37 




TRAICMm IM:>iA 


ta 




NU HACI FALTA UN HOMHt 


JACI vela&:l€i 


O 




on BUSY 


HAIt PALI 


o 




NO NORAS 

i-iiH-,^« Ai.'.; 


01 G A TASOS 


o 




AMAn Y KALVAn 

',Vb6lli.C" V, W,t1Wl V 


lALFI 


o 




TANOfSIGtlAL -RANtlF . 




33 


BAHA CASANOVA 

UViSHSALLATINC 


fiu;i«iAMBiO 



TROPICAUSALSA AIRPLAY 



II 


^5 


TlUE ARTIST 
iMPfilNT/PROMOnON LABEL 


THIS 
WEEK 


<5 


TITLE 

IMPRirfT.fPROMOnON LABEL 


ARTIST 


o 




SI U OUERON CiLofPTj is-KTC 
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Green Seeks Major Sales Lift With Republic 



BY PHYLLIS STARK 

NASHVILLE — At a time when many 
artists are leaving the major-label sys- 
tem to put out their albums inde- 
pendently, Pat Green has gone the 
opposite route. 

After releasing six successful inde- 
pendent albums, Green signed with 
New York-based RepublicAJniversal 
Records for his album "Three Days" 
in 2001. 

The partnership worked, "Three 
Days ' debuted at No, 7 on the Bill- 
boardTop Country Albums chart — its 
peak position — and stayed on the chart 
for 56 weeks. 

Now, not only does Green have a 
new album due out on Republic, but 
the company also has bought the dis- 
tribution rights to five of his indie 
efforts and will rerelease all of them 
this summer. The albums were pre\M- 
oasly issued on the artist's Greenhorse 
label and distributed by the now-bank- 
rupt Southwest Wholesale, 

Green is pleased with the exp(»ure 
his Republic/Universal affiliation has 
afforded him, "We weren't required to 
be the big hat act." he says. "We just 
did our thing. It was so good to be in- 
volwd with a record label that under- 
stood us as a band. " 

"We're focused on breaking Pat," 
saj« Republic president Avery Lipman, 
who adds that he enjoys working with 
the free-spirited artist 

"There's a certain amount of the 
spirit of Texas that's alive and well in 
Pat, both in his music and the way 
he conducts himself. We try to cre- 
ate an environment here where he 



can be himself." 

The rereleases will be out some- 
time this summer: a firm release 
date has not yet been set. The rere- 
leased titles are "Dancehall Dream- 
er," "George's Bar," "Here We Go, " 
"Carry On" and Green's duets album 
with Cory Morrow. "Songs We Wish 
We'd Written," which peaked at No. 
26 on the Top Country Albums chart 
in 2001. His "Live at Billy Bob's 
Texas" album is not part of the 
Republic deal. 

Lipman says he was interested in 
Green's catalog when he was first 
signed to the label, but Green had an 
existing distribution deal in place 
with Southwest. 

When that deal ended, "I didn't 
have the interest in starting up 
IGreenhorsel on a full scale like it was 
a few years ago, " says Green of his 
decision to assign diiitribution for his 
previous albums to Universal. "I 
didn't want to mess with the idea of 
having to come back into being a dis- 
tributor So we forfeit a small per- 
centage of the take to the record label, 
but I can sleep at night." 

Lipman says of the catalog deal, "At 
least it is records we know are going to 
sell. " With access to the full catalog, 
he says, "we can be more coordinated 
in terms of doing pricing, deals and 
positioning. We will do a comprehen- 
sive catalog campaign in conjunction 
with the release of the new record." 

That new record, "Wave on Wave," 
hits stores July 15. 

VENTURING OUT 

Green has long worked with pro- 



ducer Lloyd Maines. For "Wave on 
Wave." however, he decided to try 
something different and chose pro- 
ducer Don Gehman, best-known for 
his work with John Mellencamp and 




R.E.M. They recorded the album in 
Texas and California. 

" I love Lloyd, but 1 wanted to go 
without my safety net, " Green says. He 
affectionately describes Gehman as "a 
friggin' ball breaker, " noting that a 
typical recording session would last 
"all day and into the night. " 



But the outcome. Green says, is 
"the best record I've ever done" and "a 
quantum leap" ahead of his previous 
efforts. "It felt like ever>'body in the 
band. Including me, stepped up to the 
plate on this record." 

While "Three Da^s" 
contained both new 
songs and material 
from Green's previ- 
ous indie albums, 
"Wave on Waw " con- 
tains 13 brand-new 
songs, all but one of 
which were written 
or co-written by 
Green, an EMI writer 
Like '"Three Days," 
"Wave on Wave" 
contains a duet with 
Willie Nelson. The 
new album also fea- 
tures the vocal tal- 
ents of Ray Wylie 
Hubbard and Ray 
Benson. 

To promote the 
album. Green has 
made an appearance 
on CMT"s "Most 
Wanted Live," and 
his "Austin City 
Limits" perform- 
ance will air on PBS 
stations Aug. 30. 

He'll perform a free show at Sunset 
Station in San Antonio on the evening 
of the album's release. It will be spon- 
sored by Green's longtime tour spon- 
sor. Miller Lite. 

Green launched his latest tour 
July 3 with dates scheduled through 



Sept. 20. He is booked by the Wil- 
liam Morris Agency. 

BIG IN TEXAS 

The relentlessly touring Green, 
who is typically on the road 150-200 
dates per year, is a huge star in his 
home state of Texas, 

"Pat Green has been an "A' artist 
here at the Wolf for a few years. But 
very few artists ever achieve the vibe 
that Pat has right now," says 
Smokey Rivers, assistant PD at 
KPLX (the Wolf) Dallas. "He domi- 
nates the phones, his music re- 
searches through the roof and he 
puts butts in seats. Younger coun- 
try fans dig this guy a lot."" 

Lipman says, "The challenge 
here is to take (someone who is] a 
superstar in one part of the coun- 
try and spread it around to the rest 
of the country.'" 

Universal VP of marketing Jill 
Capone says Green will be doing retail 
in-stores in each of Texas' biggest 
cities to promote the new album. 
Each day during the album's release 
week, he'll be in a different city doing 
local radio and TV interviews, in addi- 
tion to the in-stores. 

Capone says the marketing team 
will also look at appearances for 
Green in "breakout markets where 
we're getting some good love at 
radio." That includes Los Angeles, 
where Green will be routed during 
the album's debut week. 

Republic/Universal is also airing 30- 
second TV spots for Green's album on 
CMT. GAC and local sports programs 
in Texas, according to Capone. 



Country Radio Pays Tribute To McEntire 



Reba McEntire is usually a model 
of composure. But when she was pre- 
sented with a career achievement 
award by producer and former MCA 
Nashville president Tbny Brown June 
26 in Nashville, she couldn't fight 
back the tears. 

It was Broxvn's first public appear- 
ance since the life-threatening head 
injury that he sustained April 1 1. 

A fit-looking Brovvn presented 
McEntire with the award on behalf of 
trade group Country Radio Broadcast- 
ers (CRB) at the group's annual Coun- 
try Music DJ Hall of Fame dinner. 

Brown, now a senior partner in 
Universal South Records, remarked 
that McEntire has ""not only inspired 
[other] artists but executives too." 

The first time he heard her voice on 
the radio, singing "(You Lift Me) Up to 
Heaven," Brown said he wanted to 
meet McEntire. "I eventually got to 
not only meet her but work with her, 
and it was the thrill of my life.'" 

McEntire called Brown " a walking 
miracle " and said of his injury, "I 
thought we'd lost him. I'm so proud 



of everyone who prayed and con- 
vinced God to let us keep him longer." 

AccepUng her award, McEntire said, 
"Country radio has been so very good 




McENTIRE: WE ALWAYS MADE A GOOD TEAM 



to me. You've entertained me and 
played my music, but you've also 
drawn out of me lin interviews] stories 
about my raising and shared them 
with the world. I think we always made 
a good team, and I'm proud of that. " 



Saia Evans and IVisha Yearwood 

paid tribute to McEntire by singing 
some of her hit songs. Yearwood con- 
fessed to being nervwus about ""singing 
Reba McEntire's biggest hits in fi-ont of 
Reba McEntire " and talked about how 
supportive McEntire has always been 
of other female country artists. 

"I don't think there has ever been a 
better ftiend to arrother female artist," 
Year\vood said. 

McEntire said she is set to begin 
work on her new album June 30. "It's 
from my heart" she said of the proj- 
ect "Every song I chose touched me, 
and I hope it touches you." 

Also at the ceremony, country radio 
personalities Bob Cole, Duke Hamil- 
ton. W. Steven Martin and the late 
Dick Haynes were inducted into the 
Countiy Music DJ Hall of Pame IBill- 
boord, March 1). Former station 
owner and one-time Country Music 
Assn. president Dan McKinnon was 
inducted into the Country Radio Hall 
of Fame, reserved for broadcasters 
who were not air personalities. Frank 
Mull, the CRB's first executive director. 



received the group's President's Award. 

ON THE ROW: Paul Bamabee has been 
promoted to senior VP of finance and 
administration at RCA Label Group in 
Nashville. He was RLG's VP of finance. 

Following the 
recent departure 
of Oh Boy Rec- 
ords VP/GM Dan 
Einstein, 10-year 
company veteran 
Ric Titylor has 
been promoted to 
VP of operations 
and CFG of the 
Nashville-based 
label. Karen 

McWhorter, a 

four-year company staffer is upped to 
director of label operations. Upcom- 
ing releases h-om Oh Boy include live 
sets fi-om Kris Kiistofferson and 
Janls Ian and studio albums from Ian 
and John Prine. 

SICNINCS: K(x;h/Audium Records has 
added three acts to its artist roster 



Robert Earl Keen. David Lee Murphy 
and the Kerosene Brothers. Keen's 
new album is due in October He pre- 
viously recorded for Sugar Hill, Arista 
Austin and Lost Highway The 
Kerosene Brothers, better-kno\vn for 



Nashville 
Scene 



By Phyllis stark 

pstarkebiltboard.com 




their alter egos Hayseed Dixie, will 
have an album out in late September, 
They recorded two albums for Dual- 
tone Records as Hayseed Dixie. 

Murphy, a former MCA Nashville 
artist best-known for his 1995 No. 1 
hit "Dust on the Bottle, " is complet- 
ing an album for Audium that has not 
yet been scheduled for release. 
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Blue Collar Comedy Tour The Movie 
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Rise And Shine 
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My Town 
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Drive 
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ReruBtiouNvERMioiBcia.'vMneiaMKai 


Three Days 
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JEFF BATES 
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Pain To Kill 
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RODNEY CARRINGTON 

CAPirc,ii4>t -■■ 


Nut Sack 
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ONLY GOD (COULD STOP ME LOVING YOU) 

J KINCJ STnOUO HMAHK 1 ^ J LASGl 


Emerson Drive 
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31 
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BEER FOR MY HORSES 
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YOU'RE STILL HERE 

SGAlUMQRErWLLlAUMOUSEWI 


Farth Hilt « 

9 O WARNER BROS )BI7'W>m 


32 
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MY FRONT PORCH LOOKING IN 

OMUMilMCOO'WLOJMVWSO WBIMMEHI 




Lonetlar 9 

BSA ALBUM CUT 
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WALK A LITTLE STRAIGHTER 


Billy Curringlon 

O utncuRT mtf 
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STAY GONE 

C UNDSETJ U WATNt^*IHSCHi 




Jimmy Wiynt 
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1 CANT BE YOUR FRIEND 

JBUOING C CINAPCU THUSHlItlV IHClAWSMBOkSlEltl 


RusMow 

LvniC S'i^-CfTALejMCuT 


34 
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RED OIRT ROAD 

K.BJMinS.^DlMN.M.'MIIGKT IK 1 HOOKS. R.DUMNI 




Brooks & Dann 9 

ARISTA NASHI/llLf ALBLIU CUT 
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I'M JUST A GIRL 

D UFmRD mf 10 CARTmSMHNNt 


Deana Carter 

ARIST* NASHVUIE AlBLIM CUT 


35 
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SPEED 

B-CHAMCEV U-STECL^CVWlUlilf 




MontgoinerY Gentry s? 


5 


35 


42 


45 




TOUGH LITTLE BOYS 

M MWGHTGAlLArjlO SAMnCNJIAUfN) 


Gary Alia* 

MCA tlASKVILLI AISUM CUT 


36 
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CELEBRITY 

F JOGOIS li IWSICVI 




Brod Pauloy 9 

AUSTA NASHVILLE ALBUM CUT 
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37 


41 


42 




WAVE ON WAVE 

OMORRJS TBReAT* lP^RE^^ O^EUHAUSEIlJ PDUARDI 


PatGraanV 

REPUBUC ALBUM CUTpVNrVfRSAt SOl/IH 


37 
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IT'S FIVE O'CLOCK SOMEWHERE 
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Ih Jackson & Jbnmy Buffet! 

UlSTA nASM\JlUi ALBUM CUT 
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40 
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DAYS UKE THIS 

CUWKIULnOCnMlJUCUHM 


Rachel Procter 

BNA ALBUM CUT 
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THE LOVE SONG 




Jaff Batai 

rcaalsum cin 
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LOVC CHANGCS EVERYTHINO 

CMinei IALMS.CMItMNI 


Aaroa Lines 

RCA ALBUM CUT 
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FOREVER AND FOR ALWAYS 




Stianla TWaln 

MOICURY album Cl/T 
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LOVIN' ALL NKiHT 

EGOHD^JR iRCRCrrttlL. 


Patty Loveless «? 

EPIC ALBUM CUT,«M 


40 
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XMMyClwsnayv 
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41 
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ALMOST HOME 

C M(WG'M,P(y DO^NELL IC MOWAA.K.K PHILLIPS^ 




Craig Morgaa 

BMKEN BOW ALBUM CUT 
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IT DOESN'T MEAN 1 DONT LOVE YOU 

B Kcvmn IB P'usm iivximo". jspiumani 


McHayes 

<k O UftlVfRSAL SOUTH (ona 
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TELL ME SOMETHING BAD ABOUT TULSA 

T BAClA'S.G STRAIT IR.ULVt- 




Georpt Strait 

O MCA WISHVIIU OCOSK 
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THREE MISSISSIPPI 

BGAUlMORf <MUNDSE>TVER>3ESAWGEL0( 


Terri Dark v 

m O MFRCL4' mtt} 


30 
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THREE WOODEN CROSSES 

1 LE)*VACiD,K)M'*S0N'(WIH.WM3i 


Raidy Travis 

WMO-CUWWUNER HOS. CHlllSTUM AtBUM CUTiW^M 
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EVERY LITTLE THING 

K STEGAU IJ 0 NEALR OtAS S UUSi 


Jamie O'Neal 

O MERCUR> aWM 
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99.9% SURE (I'VE NEVER BEEN HERE BEFORE) 

I RtVJDlOS' B JHJSTIH C eA«»*HILl.l 




Brian McComas 'S 

L«« STREET *iJUM cut 


14 
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LOVE'S GOT AN ATTITUDE (IT IS VlfHAT IT IS) 

LMIUXHIAOAUEf LTMlLURBBAAERi 


AmyDallay 

CUM WJUMCUT 


27 
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THE TRUTH ABOUT MEN 




Tracy Byrd 

RCA ALBUM CUT 


14 
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HONESTY (WRITE ME A LIST) 

it*wm,BjaitMiDWNi.p:uu(Nisi 


Rodney Alkins 

CURB ALBUM Cut 


46 
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LOVE YOU OUT LOUD 




Rascal Ratts -9 

UmiCSTKET ALBUM CUT 
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SOMEDAY 

veiUlVGIlLRMAfn 


VinceGill-? 

O HCANASHVUtEOniS 


31 
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WHAT THE WORLD NEEDS 

0 HU^f W^'^iONWt IKLAMAUJAMESI 




Wymnaa 

ASVLUM-DJRB ALBUM CUT 
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55 
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CHICKS DIG IT 

ECAGLE.BVIIUGMT XCAGIEC CHDWl 


Chris Cagle 

CAPITOL ALBUM Orr 


48 
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THEN THEY DO 

£ HE WRICKS, t SHUCE iJ COUINS.SMISS) 




Trace Adkins 9 

CAPITCL ALBUM Cl/T 
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CAN YOU HEAR ME WHEN 1 TALK TO YOUT 

CDBWKSu] HARNEVRMASWILllR) 


Ashley Geeriag 

Lmc sTwn ALAJM on 


49 
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REAL GOOD MAN 

fl SMITH JHJWTWWO TO.fi .TtflENj 




Tim McGraw 

CURB ALBUM cur 
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50 


52 


49 




LONG BLACK TRAIN 

M VIHIGMTF ROGERS U TURNERI 


Josh Tamer 

MCA NAStnUE ALBUM CVT 


49 
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1 BEUEVE 

us ClUn IS EWIMG.DKEESI 




Diamond Rto <? 

ARISTA >aSliVlLL£ ALBUM CUT 
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48 
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GODSPEED (SWEET DREAMS) 

GIVE CMiCXSLMAlHESmFOETER 


Dixie Chicks 

UONUMENT ALBUM CUTiCMN 


48 
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WHAT WAS ITHINKIN' 




DIartcs BaMlay=? 

9 CAFI)DLTTK3 
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HOT S ^^T DEBUT iS^t 
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BACKSEAT OF A GREYHOUND BUS 




Sara Evans 

RCA ALB W CUT 
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PLAYBOYS OF THE SOUTHWESTERN WORLD 

B SIADD OCi: 1 S CO-^, R VAN WAnMER< 


Blake Sheltoa 

WARMRBHCS AtSUM CUTWVi 


52 
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HAVE YOU FORGOTTEN? 




Darryl Wdrtey 

O MEAMWDRKSrosn 


1 




39 


32 




HEAVY LIFTIN' 

B BHADQOCK (R HUTHEHFORO.B H ROSERtS TfHfNI 


Blake Sheltoa 

MARNEReROS MBUM CUT./WWn 


32 
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A FEW QUESTIONS 

J RfTCHEV.CV(*iIfH IP MOOHtR SCOTT,* WHEElERt 




CrayWaHtar 

KA ALBUM CUT 
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1 MELT 

M BAaHTM WUIAMSMSCAL EUTTJ IGLEVOHN TMUSHERWPilOBlEVI 


Raacal Ralbv 

LtWCSTNEr ALBUM CUT 


54 
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HELP POUR OUT THE RAIN (LACEY'5 SONG) 

C BLACK iBJfWEUI 




Baddy Jawell-v 

IB COLUMBIA 7MB 


25 
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53 
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THE BACK OF YOUR HAND 

PASOERSOMELWNRVI 


DwifMVbakan-? 

AUOIUM MMJMCUT 
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SHE ONLY SMOKES WHEN SHE DRINKS 

a Hf.'ji'i \L lUHflir.G'LlVTMAft- S TN ImOlS' 




Joa Nichols 's 

O UPJiuERSAi SOUTH oni;? 


26 
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1 CAN ONLY IMAGINE 

OJOhNSOS W UJvl; M i H MdlAROl 


Jeff Careen 

ASVLIM'CLJ'IB A15UM CUT 


51 
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THIS ONE'S FOR THE GIRLS 

M MCBR-Df PlvnaifY'C ilHOSfYH liriOStY AMA»Qi 




Martina McBrida s> 

nCAALftUMCur 


27 


57 






TENNESSEE RIVER RUN 

FRCCERS J srttauo lO W0RL£V.S lesud 


DanylWorley 

OAEAMWDMlS ALBUM CUT 


57 
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WHO WOULDN'T WANNA BE ME 

t-Unui IM POWEUK UHBiNI 




Kaith Urban 

:>PITCI. AlftUMCLT 


28 


58 






IF THERE AIN'T THERE OUOHTA' BE 

VSTLULflTj NieBANKlt.nH£aN,1SllllC0 


Marty Stuart 

cnuMeiA ALBUM cur 


58 
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ONE LAST TIME 

8C«*IN,CSCHL£ICMtR.PVrtlfilfVlPJI>UrTHEWSKKPl«,llPS:- 




Dusty Drake 

O WAALER BROS IBtil.ViftH 
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WHEN YOU COME AROUND 

SBCeAK >0 nuTTANS BOGAROl 


DerkiRutiaa V 

LYRIC STWEl ALBUM CUT 


56 
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WHEN YOU THINK OF ME 

C lINOSnu tVULS ITVtKESe JAMESi 




NIark Wills 

O MERCURY njHJ 


28 


60 








IN MY DREAMS 

n fMLQ 1 R TREVItjQ.R MALOAMiUERi 


Rick Trevino 

IVARNIRBROS »LBL«CUT,WU» 
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POP 



► GUSTIR 
Keep It Together 

PRODUCERS: Roger Moutenot. Ron Aniello 
Reprise 48306 
RELEASE DATE: June 24 

Kour years have passed since rooLsy 
pop band Custer released its last 
album. But "Keep It Together" picks up 
where "Lost and Cone Forever" left off. 
delivering cozy melodies often punctu- 
ated with a hon^o beat. Normally, big 
work gaps are deiidly for under-the- 
radar bands like Custer. Yet the break 
will likely work in its favor. "Keep 11 
Together." laid down by Ryan Miller. 
Adam Gardner and Brian Rosenworcel. 
enters a world increasingly embracing 
sensitive guy rock. Like John Mayer. 
Jack Johnson or Jason Mraz. Custer 
makes it OK for boyfriends to enjoy 
their girlfriends' music. There's 
dreamy instrumentation, along with 
bitter, testosterone-charged lyrics, on 
"lltimecoming King. " With not a lot of 
mystery, however, the slew of simple 
hooks does threaten to wear thin. 
(X'erall. though, the album should 
have wide appeal for both sexes. — 54 

★ DARYL HAU 
Can't Stop Dreaming 

PRODUCERS: various 

UquM 8 Records & Entertainment UQ 12109 

RELEASE DATE: June 10 

Folli)wing the dramatic revival of Dar>'l 
Hall & John Dates' career on AC radio. 
Mall's long-lost fourth solo album at 
last sees the light of day in the U.S. 
Can't Stop Dreaming'" was recorded in 
1999 and released only in /Xsia — but 
one would never guess that these songs 
are nearly five years old. As always, 
Hall's loose, soulful voice is front and 
center and as comfortable and familiar 
as a bedside photograph of your mama. 
Leading the set is the title track, which 
packs a midtempo punch as good as 
anything from the singer s overflowing 
songbook. "Cab Driver" and "Let Me Be 
the One" lend a smooth jazz tenor: 
"Never Let Me Co"' and "Justify" are 
ideal interstate driving thumpers: and 
"What's in Your World" is stunning in 
its sad beauty. For fun. there's also a 
cool, acoustic rerub of classic "She's 
Cone." Not only will "Can't Stop 
Dreaming" thrill fans of the enduring 
artist, but it's also likely to stir a new 
generation of aficionados of pure, 
heaven-sent singing. — CT 

DRIVE-BY TRUCKERS 
Decoration Day 

PRODUCER: David Barbe 
New West 6047 
RELEASE DATE: June 17 

Afttr a short-lived association with 
Lost Highway. Southern rockers Drive- 
By Truckers make their move to West 
Coast roots indie New West. Their label 
debut, cut for the major, is a potent 
mix of diverse styles. At limes reminis- 
cent of such progenitors as Lynyrd 
Skynyrd (subject of their "Southern 
Kock Opera"! and the Allman Brothers. 
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ASHANTI 
Chapter II 

PRODUCERS: various 

Murder Inc./Def Jam B0O00143 

RELEASE DATE: July 1 

Ashanti turns another page in 
her career with this, her sopho- 
more set. The follow-up to the 
artist's muUi-pIalinum self-titled 
debut, "Chapter M" doesn't stray 
too far from its predecessor. Lead 
single "Rock Wit U I.Awu-w 
Baby)." with its lightweight R&B 
vibe, follows a similar formula 
that turned previous singles like 
"Baby" and "Happy" into 
crossover hits. Ashanti gets per- 
sonal on the midtempo "Living 
My Life." The autobiographical 
song gives listeners a look inside 
the heart and soul of this rising 
starlet. While these tracks prove 
to be Ashantl's strong suit, the 
songstress falters on a cover of 
the Falback Band classic "I 
Found Lovin'." While she makes 
an admirable attempt, her take 
lacks the flavor and sparkle of 
the original. Aptly named. "Chap- 
ter 11" is definitely from the .same 
songbook. — RH 



LOS TIGRES DEL NORTE 
20 Corrtdos Inolvldables 

PRODUCERS: various 
Fonovi&a 0883 50880 
RELEASE DATE: July 1 
Konovisa kicks off its new Herencia 
Musical iMusical Heritage) series 
with a collection oi corridas by 
norieno icons Ix)S Tigres del Norte. 
Although corridos — narrative ballads 
that chronicle heroes, anti-heroes 
and local happenings — are only a 
portion of Los Tigres' output, Ihey 
are widely considered the group's 
signature. This collection, spanning 
several decades and including one 





new track, aptly shows why. The 
musical accompaniments may be 
repetitive, but these tales of drug 
dealing and love triangles are unfor- 
gettable. "In Chihuahua they 
grabbed him with no reason/ And 
then they tortured him without 
compassion," begins "El Avion de la 
Muerte." Kqually compelling is 
"Ticmpos de Mayo." wherein a jeal- 
ous lover stalks his ex as she walks 
down the aisle. Interested in what 
happens next? That's the idea. — iC 



BLU CANTRELL 

Bittersweet 

PRODUCERS: various 
Arista 51132 
RELEASE DATE: June 24 

After the success of hit single "Hit 
"Em Up Style (OopsI)," many were 
ready to peg Blu Cantrell as a 
one-hit wonder. But Cantrell 
proves the nonbelievers wrong 
with her much-delayed sopho- 
more set. "Bittersweet." The 
album, which features production 
from She'kspere. Soulshock & 
Karlin and Mike City, is a perfect 
showcase for Cantrell's honey- 
dipped vocals. Lead single 
"Breathe." originally delivered to 
radio last year, now features red- 
hot reggae toaster Sean Paul. With 
Paul at Cantrell's side, the track is 
being embraced by many who 
ignored it the first time around. 
The lush. Shep Crawford-produced 
"Sleep in the Middle" is a classic- 
sounding si>ul record filled with 
angst and sincerity. Other high- 
lights include "Make Me Wanna 
Scream" featuring Inner Circle s 
Ian Lewis, and LiT Kim and Fat 
Joe on "Impatient." — RH 



the Truckers just as frequently conjure 
comparisons to Bruce Springsteen (in 
anthem mode) and Paul Weslerberg (in 
sensitive mode). A few of the rockers 
here veer perilously close to the gener- 
ic; it's the lower-key material — "My 
Sweet .Annette," "Heathens." "Sounds 
Belter in the Song" — that stands out 
from the pack. Ultimately, principal 
songwriter Patterson Hood's daring 
this "The Deeper In" concerns consen- 
sual incest) and biting point of view lift 
the Truckers high above their chicken- 
fried boogie brethren.— OW 

2003 BROADWAY UST 
Nine 

PRODUCER: Tommy Krasker. Maury Yeston 
PS Qassics PS-312 
RELEASE DATE: June 17 

"Nine" is about an Italian film direc- 
tor who is struggling to satisfy the 
many women in his life. It requires a 
leading man who starts off full of 
braggadocio but slowly falls apart. 
Antonio Banderas, in the Tony 
Award-winning revival, seems to have 
it backwards. After a shaky start with 
the one-man duet in "Guido's Song." 
he slowly finds his footing. He's 
never near as confident as William 
rilrich. who plays the lothario as a 



lad. Grazie for the self-assurance of 
Broadway vet Chita Rivera, whose 
"Folies Hergeres" reminds us that 
this is composer Maury Yeston 's most 
scintillating score. Hers is the only 
number that bests the original cast 
albumof 1982.— MS 

R&B/HIP-HOP 

► BLACK EYED PEAS 
Elephunk 

PRODUCERS: will.l.am, apl.de.ap, Ron Fair 

A&MB0000699 

RELEASE DATE: June 24 

Traversing territor\' that falls some- 
where between Jurassic 5 and the 
Roots, ait-rappers Black Eyed Peas 
make a bid for crossover appeal on the 
follow-up to the 2000 set "Bridging the 
Cap. " The lead single is the slick 
peacenik track "Where Is the Love " fea- 
turing Justin Timberlake. Meanwhile. 
"Anxiety." with Papa Roach, is tailor- 
made for modem rock play. And thus, 
the Los .\nge!es-based quartet is tough 
to pin down. Between pop and rock 
turns, the Peas dabble in ever>'thing 
from Latin-rhythms I 'Sexy") to Sean 
Paul-style dancehall ("Hey Mama"). 
Though diversity is the calling card on 



"Elephunk." it works best as a laid-back 
party album, blending live instrumen- 
tation and old-school hip-hop beats. 
Standout tracks include the feel-good 
anthem "Let's Get Retarded ' and the 
swinging opener "Hands I'p."— 

DANCE/ELECTRONIC 

► DELERIUM 
Chimera 

PRODUCERS: Bill Leeb, Rhys Fuller. 
Carmen Rlzzo 
Nettwerk America 30306 
RELEASE DATE: June 24 
Opening with the Abbess Hildegard 
Von Bingen chant that has been sam- 
pled ad infinitum is an inauspicious 
start for Delerium. the group that 
broke out in 1997 with "Silence" fea- 
turing singer Sarah McLachlan. The 
original Delerium team of Bill Leeb 
and Rhys Fuller, which parted ways for 
the 2001 album "Poem." reunite for 
"Chimera." Bui while they uncover lit- 
tle new ground, their formula of 
sophisticated electro beats and ambient 
moods surrounding a hew of female 
singers (including Julee Cruise and 
Krist>' Thirsk) is still potent. Leigh 
Nash of Sixpence None the Richer is a 



sultr>' standout in "Run for It," as is 
Rachel Fuller, who lends a folk air to 
"Touched." Idyllic and romantic, waft- 
ing on trip-hop grooves and gothic 
synthesizer arrangements. Delerium 
bathe their singers in glistening light 
and cool sweat on an album of deeply 
chilled torch songs. — JD 

•k BECKY BAELING 
Beutasy 

PRODUCER: Tony Moran 
Universal B0000468 
RELEASE DATE: June 24 

Unlike too many others, newcomer 
Beck>- Baeling is not afraid of the 
words "dance music." In fact, she rev- 
els in them. Skeptical? Look no fur- 
ther than her debut album, the appro- 
priately titled "Becstasy." This is the 
type of album that rarely gets made 
today: a full-on. no-holds-barred dance 
album by a real artist. Baeling is not 
some featured singer for a producer's 
pet project. Make no mistake. Baeling 
is the star here. .And she means busi- 
ness. Her powerful vocals — which can 
be raspy, soulful or smooth — sit some- 
where among the singing styles of 
Donna Summer. Tina Cousins and 
Anastacia. The album has already 
spawned two club hits, with " Getaway" 
recently topping the liiUboard Hot 
Dance Music/Club Play chart. A festive 
cover of Belinda Carlisle's "Heaven is a 
Place on Earth" is poised to soon take 
over radios and clubs. As for the 
trance-laced "Without Love," it has 
"classic" written all over it This is one 
promising debut. — MP 



COUNTRY 



► WILLIE NELSON & FRrENDS 
Live and KIckIn' 

PRODUCER: James Stroud 

Lost Highway 60O00453-O2IN04 

RELEASE DATE: June 24 

The latest and seemingly umpteenth 
Willie Nelson live album is the sound- 
track from the recent US.-\ Ne^vork spe- 
cial, recorded in April at New York's 
Beacon Theatre, which commemorated 
Nelson's 70th birthday. Some of the 
gue.its are improbable: Paul Simon. 
Norah Jones and Wyclef Jean are among 
the non-countr>' performers. But there 
are pleasing, if not definitive, tracks 
here, including the hit Nelson/Toby 
Keith duet "Beer for My Horses." 
"Crazy" with assist from Diana Krall and 
Elvis Costello. Shelby Lynne's tumul- 
tuous "Angel Flying Too Close to the 
Ground" and Ray Charles and Leon 
Russell's "A Song for Vou." Eric Clapton, 
Shania T\vain. ZZ Top. John Mellen- 
camp. Kenny Chesney, Ray Price and 
Steven Tyler round out the cast. It's a 
non-essential entry for Nelson fans but 
one with plenty of marquee power. — 04 

JIMMY WAYNE 
Jimmy Wayne 

PRODUCERS: Chris Lindsey, James Stroud 
DreamWorks 50355 
RELEASE DATE: June 24 

Amid a seemingly endless parade of 
promising countn,- male vocalist break- 
throughs this year. Jimmy Wayne 
slakes his own claim to star potential 
with his self-titled debut. "After Vou" 
percolates in a nicely .syncopated fash- 
(Coniinued on paQe 36) 
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BOW wow FEATURING BABY Let's Get 

Down (4:21) 

PRODUCER: Jazze Pha 

WRHfERS: S. Moss, R Alexander, R. Griffin, 

C. Harris 

PUBLISHERS: various 
Columbia 79928 (CD pronw) 

Bow Wow — the artist formerly known 
as Lil' Bow Wow — is all grown-up now 
and barking like a big dog on his 
newest single. "Let's Get Down," which 
serves as the lead single to forthcoming 
set "Unleashed," showcases a markedly 
more mature MC with an e>'e for the 
ladies. With Jermaine Dupri no longer 
behind the boards. Bow Wow turned to 
Cash Money Records' in-house beat- 
smith Jazze Pha for a synthed-up. 
Southern-fried party track. At the ripe 
old age of 16, Bow Wow is beginning to 
sound like a seasoned MC. spinning 
tales of attracting women with his gift 
of gab. Baby also shows up to play 
h>'pe-man/mentor to the man-child 
MC. While Bow Wow s more mature 
stance suits him well, it will be inter- 
esting to see how his younger fans and 
mainstream R&B radio react to the 
teenage MC's new image. Either way. 
Bow Wow has proved that his act is no 
child's play. — RN 



T I A L S 




JESSICA SMPSON Sweetest Sbi (3:04) 
PRODUCERS: Ric Wake, Richie Jones 
WRITER: D. Warren 
PUBLISHER: ReatSongs, ASCAP 
Columbia (CD promo) 
On the heels of husband Nick Lachey's 
return (with "Shut Up" on Universal). 
Columbia songbird Jessica Simpson 
puts in a strong bid for career resusci- 
tation with "Sweetest Sin." a simmer- 
ing midtempo sway from the Diane 
Warren songbook. Within the pop 
princess brigade of the late '90s, Simp- 
son was arguably the one with the 
fewest imaging gimmicks — and the 
most raw talent — ^so she ushers in this 
new chapter with little baggage to 
shed. It doesn't hurt that along with 
third album "In This Skin" hitting 
racks Aug. 19. she has a wedding book, 
"I Do," in stores; an MTV reality series 
with Lachey, "Newlywed — Nick & Jes- 
sica," launching Aug. 4; and support 
from the network's "TRL" already in 
the bag. Of course, the real proof is in 
the musical pudding, and this is 
indeed a tasty concoction; it's sensu- 
ous yet refined, grown-up but not vul- 
gar to prove so — much like the talent- 
ed singer herself. A welcome return 
from one of the great ones. — CT 



(Continued from paoe 35) 

ion. and Wayne creates sweaty atmos- 
phere in the ode to backwoods 
romance on "Trespassin'." He makes a 
bid for a holiday staple in "Paper 
Angels" and shows a way with a ballad 
in the redemptive 'Stay Gone" and 
powerful "You Are." Indeed, the collec- 
tion weighs a little baltad-heavy, but 
midtempos like the friendship anthem 
■'Blue and Brown" and stronger materi- 
al like the confessional "You're the One 
I'm Talking To" give the album heft. 
The record's most powerful cut is "The 
Rabbit," a tough-minded, tables-turned 
take on domestic violence. Wayne's 
troubled upbringing makes for a good 
story, and he has plenty strong enough 
chops to stick around awhile. — RW 

JAZZ 

► SHIRLEY HORN 

May the Musk Never End 

PRODUCER: Shirley Horn 
Verve 440 076 028 
RELEASE DATE: June 24 

"May the Music Never End" is a fitting 
title for this new collection: Jazz vocal 
legend Shirley Horn is fighting cancer 
and the diabetes that recently claimed 
her right foot. Since customary piano 
self-accompaniment is out, George 
Mesterhazy steps in ably, making his 
mark early with an insistent solo on 
lead blues track "Forget Me." Ahmad 
Jamal substitutes on a couple of cuts, 
with fluegeler Roy Hargrove guesting 
on two others, including the lightheart- 
ed Duke Ellington/John LaTouche gem 
"Take Love Easy." Otherwise, Horn 
retains her typical trio format with 
bassist Ed Howard (taking over for 
longtime Horn Trio member Charles 
Abies, who died last year) and veteran 
Horn drummer Steve Williams. As ever, 
Horn's precisely measured, self- 
produced vocal subtlety is the center, 
with other standout performances 
including a confessional-st>'led 
Lennon/McCartney "Yesterday." — JB 

CLASSICAL 

► MARCELO ALVAREZ/SAIVATORE 
UCITRA 

Duetto 

PRODUCER: Steve Wood 
Sony Classical SK 87957 
RELEASE DATE: June 24 

The fact that this is such a calculated 
project, one obviously designed to tap 
into the fan base of crossover tenor 
superstar Andrea Bocelli, wouldn't 
necessarily have doomed it to dispos- 
able kitsch status. But the album's 
generic, "lite FM" production and 
grossly saccharine material do just 
that. Argentine Marcelo Alvarez and 
Italian Salvatore Licitra — two of the 
opera world's up-and-coming tenors — 
are hampered by new Italian-language 
pop ballads and tasteless takeoffs on 
famous classical tunes, outfitted with 
mawkish lyrics; the worst is "V'iaggio." 
a mugging of Faure s lovely "Pavane. * 
complete with a "contemporar>'" 
rhythm track ideal and a grafted-on, 
Celine Dion-type fortissimo ending. 
The singers have the true, Italianate 
voices loved the world over, and the 
recent PBS showing of their Roman 
Colosseum concert no doubt turned 
some heads. Too bad that they couldn't 
have been given something more wor- 
thy to sing.— SB 



VITAL REISSUES 



SAM COOKE 

Fortran oi a Legend 1951-1964 

REISSUE PRODUCERS: Jody H. Klein, 
Terl Landi 
ABKCO 92642 
RELEASE DATE: lune 24 

Sam Cooke's catalog seems easily 
divided into lialves: There's the some- 
what campy, mainstream-aimed side, 
and then there's the no-frills Southern 
soul and gospel. It's the latter batch of 
songs that makes him so absolutely 
deserving of the "legend" title carried 
by this new, 30-track collection of his 
best work. It's remarkable how such 
tracks as "Bring It on Home" and 
"Nothing Can Change This Love" re- 
main completely timeless and always 
affecting. The sound is so rich on 
these Impeccably restored tracks that 
the rejuvenated version of "A Change 
Is Gonna Come" has the goods to 
make many a devoted Cooke follower 
well up. A CD/Super Audio CD hybrid, 
"Portrait" is being issued alongside fel- 
low hybrid reissues of "Ain't That 
New," "At the Copa" and "Keep Movin' 
On." as well as the new "Legend" DVD, 
a large portion of which consists of 
previously unseen footage. Together, 
the four discs — most come with deep 
liner notes, and each is issued in Digi- 
paks — inflate the soul icon's myth and 
carry his legacy into the 21st century 
with class.— WO 

DVD 



JONI MITCHEU 
Shadows and LIgM 

Shout! 30161 
RaEASE DATE: June 24 

Mitchell, a 1995 Billboard Century 
Award honoree and multi-Grammy 
Award winner, has influenced many 
artists. And her 1979 concert at the 
Santa Barbara County Bowl. Shadows 
and Light, shows why. Originally 
released in 1980 on vinyl and as a 
video in the late '80s. "Shadows and 
Light" spotlights an artist who is in 
total control of the live setting. 
Mitchell and her musical mates — late 
bassist Jaco Pastorius. drummer Don 
Alias, keyboardist Lyie Mays, saxo- 
phonist Michael Brecker, guitarist Pat 
Metheny and a cappella group the Per- 
suasions — treated enthusiasts to such 
classic material as "Free Man in Paris" 
and "Raised on Robber)'," as well as a 
stunning take on the top 10 doo-wop 
hit "Why Do Fools Fall in Uve." 
Unlike the video, the bursting-with- 
color DVD is in PCM Stereo with a 5.1 
Dolby Digital surround option. Fans 
will devour the special feature. Tour 
Photo Diarv'. which showcases 48 
images hand-picked by the artist her- 
self. "Shadows and Light" is essential 
viewing for fans and for those in need 
of a refresher course on what it means 
to be an artist. — MP 
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Also reviewed online this week: 

• Mogwai. "Happy Songs for Happy 
People" (Matador) 

• The Clientele. "The Violet Hour" 
(Merge! 

• SupersilenL "6" (Rune Crammofon) 
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CHRISTINA ACUILIRA FEATliRING UL' KIM 
Can't Hold Us Down (3:43) 
PRODUCERS: Scott Storch. Christina 
Agullera 

WRITERS: C. Agullera, S. Storch, M. 
Morris 

PUBLISHERS: various 
RCAS3911 (CO promo) 

Uh-oh. After a testy start with the 
tasteless "Dirrty." then redemption via 
'Beautiful ' and "Fighter. " Christina 
Aguilera takes another downward 
slide with the fourth single from cur- 
rent album "Stripped." Once again, 
the Hustler- imaged singer illustrates 
that when she works too hard to be a 
homegirl. the results are tough to 
endure. "Can't Hold Us Down," featur- 
ing Lil' Kim, is one of those R&B 
female-empowerment anthems that 
puts men down to lift women up — a 
hopelessly dated theme. Match that 
with a grating nursery-rhyme melody 
and faux-R&B vocals that more 
resemble shouting than singing, and 
we're served full evidence of what hap- 
pens when an artist tries with all her 
might to be something she's not. A 
real waste of time and talent. — CT 

USA MARIE PRESLEY Sinking In (3:30) 
PRODUCER: Eric Rosse 
WRITERS: L. Presley. G. Ballard, C. 
Magness, D. Keough 
PUBLISHER: not listed 
CapHo) 17916 (CD promo) 
Few acts have mustered the level of 
media intrigue that Lisa Marie Pres- 
ley kicked up with the release of 
debut album "To Whom It May Con- 
cern." which hit gold in two months. 
That makes it all the more surprising 
that butt-kicking debut single 
"Lights Out" never cracked The Bill- 
board Hot 100 and peaked at No. 40 
on Top 40 Tracks. If that hitworthy 
release failed to convince radio pro- 
grammers that the curiosity factor 
for Elvis' offspring is ferocious, the 
forecast for follow-up "Sinking In" 
seems cloudy at best. The midtempo 
rocker is more representative of the 
album as a whole, with its grimy, 
dark, downtown feel. Thai's not a bad 
thing, but in terms of mesmerizing 
the masses, the spell may be broken. 
Perhaps a summer tour with Chris 
Isaak will punch things up for the 
budding talent. — CT 

COUNTRY 



^ PATTY LOVELESS Lovin' All Night 

(3:41) 

PRODUCER: Emory Cordy Jr. 
WRITER: R. Crowell 
PUBLISHERS: Sony /ATV Tunes, ASCAP 
Epic 59711 (CD promo) 

Patt>' Ij)veless previews her forthcom- 
ing Epic set with a remake of Rodney 
Crowell's 1992 top 10 hit that is almost 
too good for words. With Emor>f 
Gordy's skilled production setting the 
framework, Ujvtiess transforms the 
song from a male country rocker to a 
funk>' counto' expression of female 
sexual abandon. Loveless rips through 
the lyric with one of her best vocal per- 
formances ever — truly. Always adept at 



wringing emotion from ballads, this 
single serves as a reminder of what 
Miss Patty can do to a song when she 
gets revved up. The melody is infec- 
tious, and the earthy, organic treat- 
ment works extremely well. This 
record combines the best of countr>''s 
traditional and contemporary elements 
into one tasty little package. Country 
radio should lap it up. — DEP 

ROCK 

► SALIVA Rest In Pieces (3:46) 
PRODUCER: Bob Marlete 
WRITERS: N. Sixx. J. Michael 
PUBLISHERS: ASCAP/BMI 
ISRL 15791 (CO promo) 
Saliva gained mainstream notoriet>' 
thanks to lead singer Josey Scott's 
appearance on last year's mega-hit 
"iiero" with Nickelback's Chad 
Kroeger. Now the Nashville quintet is 
ready to achieve commercial success 
on its own with the tender "Rest in 
Pieces" from its third album "Back Into 
Your System." Although classified as a 
metal band. Saliva proves it can show- 
case a sensitive side, which is largely 
due to Scott's impressive vocal range. 
As a result, the song does not come off 
as a cheesy and calculated attempt to 
create a chart-topper — like so many 
other rock power ballads. The music 
may not be revolutionao'. but that 
doesn't stop "Rest in Pieces " from 
being a compelling listen. Co-written 



by Motley Criie's Nikki Sixx. the release 
cements Saliva's place as one of metal's 
more versatile acts. — MCP 

AC 

^PHOEBE SNOW Sahara (4:14) 
PRODUCERS: lim Chapedelalne, Phoebe 
Snow 

WRITERS: R Snow, S. Fox 

PUBLISHER: not listed 

Eagle Records 20016 (CO promo) 

She may have scored only one major 
hit— 1975's "Poetr)' Man"— but 
singer/songwriter Phoebe Snow con- 
tinues to serve as an inspiration for 
many, particularly given her gracious 
presence at numerous fundraising 
events throughout her native New 
York. New album "Natural Wonder." 
on indie Eagle Records, leads with a 
sumptuous new composition, 
"Sahara." which showcases both a 
cradling, introspective side of Snow, 
as well as the bounty of her rafter- 
tickling earth-mama vocal persona. 
(An inspired acoustic version of the 
track is available through 
phoebesnow.com, with proceeds going 
to Waterkeeper Alliance.) This one's 
got all of its musical charms aligned: a 
masterful lyric, vast emotional range, 
a glue gun chorus and a trustworthy 
dignity that comes only from a life- 
time of lessons learned. This "Won- 
der" could be the brunch collection of 
the year. A pure pleasure. — CT 
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BERNIE WILLIAMS: SWINGING FOR A CHART HIT 



GRP's New All-Star 

MLB's Williams Releases Latin Jazz CD 

BY BLANE BACHELOR 

NEW YORK — Although GRP Records — which specializes in jazz — doesn't 
tvpicall)' use such national sporting e\^ents as the Major League Baseball (MLB) 
/\1I-Star Canie as a platl'omi for launching new albums, it's hoping tlie alliance 
will hit a home run with the forthcoming release of I Jtin jazz guitarist Bemie 
Williams' CU "The Journey Within." 

Williams is better-known for his high-profile career as All-Slar center field- 
er for the New York Yankees. And GRP will be looking to take ad\OTlage of 
his e.\isting fan base in the sports world by aggressively marketing the album 
to baseball fans. 

ATYPICAL SOUND 

Though Williams is not the first sportsman to release an album — well- 
known professional basketball players like Shaquille O'Neal and Allen Iwrson 
have cut pop^ip-hop albums — Willianrts' is not the t\'pical crossover sound. 

GRP is using mass-market vehicles to promote the music, as "The Journey 
Within " is largely an instrumental album, showcasing Williams" guitar skills. 

Nate l lerr. senior VP of marketing and production for the Verve Music 
Group, home to GRP, says. "We just try to constantly make as many impres- 
sions as w« can." 

The album comes out July 1 5, the .same day as the MLB 20(),3 .All-Star Game. 

Williams, a six-time All-Slar, will be in Chicago for the game, and the 
plan is to piggyback promotional efforts for the album on top of the exist- 
ing media blitz. 

Williams will perform during the album prerelease part>' held at the Chica- 
go House of Blues. He will also open the MLB Gala event the night before the 
actual launch. 

In addition. Williams will serve as the host of the July 12 edition of Pox Tele- 
vision's '"This Week in Baseball." The appearance will include studio per- 
formance footage and a discussion widi Williams about the album. 

Kraft FaxLs is spoasoring a Bemie Williams CD Night July 18 at Yankee 

ICiinlimicd on page 39) 



Sprint Picks Up Warner, 
SonyActs For PCS Service 



BY BRIAN GARRITY 

NEW YORK— Want to hear the new 
Michelle Branch single? Now it's only 
a phone call away. 

The cell phone may not be replac- 
ing the iPod or Walkman anytime 
soon, but music geared for playback 
on wireless handseLs is on the rise. 

There is also increasing focus 
on the sound quality of music on 
cell phones. 

Wireless carrier Sprint PCS is 
leading the way through deals with 
Warner Music Group and Sony 
Music Entertainment. 

Sprint PCS has announced that 
its customers will be able to access 
full songs from WMG artists 
through a .streaming music service. 

In a separate deal, owners of 
Sprint phones can begin pur- 
chasing next-generation 
ring tones from Sony 
that are actual clips 
from songs. 

The "song ringers" 
from Sony mark the first 
time a U.S. cell-phone car- 
rier has offered licensed 
clips from actual record- 
ings. Topical "polyphonic" 
ring tones are instrumental 
rerecordings of songs. 

Sony will also be offering 
"animated ringers " — poly- 
phonic ring tones synchro- 
nized with animated graphics — 
as well as other artist-related 
applications. 

WMG s venture into full-song 
streaming is an expansion of an 
existing subscription service the 
major currently offers to Sprint 
customers — access to 30-second 
sound clips from WMG acts for 
$3.99 per month. 

Michael Nash, WMG senior VP of 
Internet strategy and business devel- 
opment, says that the addition of full- 
song streams indicates that the major 
sees a revenue opportunity in wireless 
beyond ring tones, 

SWECTSPOT 

"It plays into the sweet spot of data 
services." he says, noting that mobile 
phone customers are looking for such 
quick entertainment programming features 
as music and games. 




Sprint says both the clips and full songs are 
geared toward material that has not yet 
been released in stores. 

WMG will make dozens of songs 
available for full streams from artists 
including Jaci Velasquez, Jason 
Mraz. Matchbox Twenty, Michelle 
Branch. Third Eye Blind and Staind. 

Nash says the goal is to line up the 
mobile music experience against the 
traditional marketing promotion 
c\'cle for new^ albums. 

DRIVING ALBUM SALES 

"I'art of this formulation is to 
drive the purchase of albums," 
Nash says. 'The thinking is: While 
we have a single at radio, we make 
a ring tone of the same track avail- 
able to mobile subscribers and on 
the streaming music service." 

Tlie moves come as music com- 
merce on cell phones is growing. 

Sprint reports that since the 
launch last year of its "PCS Vision" 
w"ireless network, the company has 
sold more than 10 million ring- 
tones and screen savers, at a cost 
of$l,.';0-$2.50each. 

The hope is that the intro- 
duction of song ringers, which 
are of better sound quality than 
p(jlyphonic ring tones, will help 
the ring tone business grow 
even further, 

Thomas Gewecke, senior VP of 
Sony Music Digital Services, calls 
song ringers "an entirely new 
dimension of the mobile music 
experience." 

He believes that song ringers 
will be a popular feature among 
wireless users in the U.S. look- 
ing to further personalize 
their phones. 

Music will soon be avail- 
able on Sprint phones 
though a newly launched 
music channel: PCS Music 
Vision Channel. 

The channel features 
several hundred music- 
oriented ringers for sale, 
as well as recommenda- 
tions and information on 
artists and new releases. 
Sprint reports 1.3 mil- 
lion subscribers to its PCS 
Vision network as of the end 
of the first quarter. 
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Amoeba Supports Home Grown Music With Live Shows 



Retailers can talk all they want 
about supporting unsigned independ- 
ent acts, but mega-retailer Amoeba 
Music in Los Angeles is putting its 
money where its mouth is. 

i\s an outgrowth of its Home 
Grown program — which affords free 
positioning and ad\'ertising to local 
performers who haw released their 
own records — ^Amoeba is teaming 
with House of Blues in LA to mount 
two summer shows featuring eight 
indie artists. 

Amoeba's San Francisco store will 
follow suit in the coming months 
Mth shows at the Bottom of the Hill. 

The LA program is the dominion 
of Maiy Patton, who handles advertis- 



ing and marketing for the enormous 
Sunset Boulevard store. 

Home Grown acts are nominated 
b>' members of Amoeba's staff, 
because they "are the ones with their 
fingers on the pulse of what's going 
on in LA, " Patton sa)^. 

Acts selected for the program are 
featured on Amoeba's Music We Like 
endcap — a coveted position next to 
the main checkout line in the store. 
Patton sa>'s the retailer buys a mini- 
mum of 10 units, though the store 
may initialb' purchase as many as 60 
units from a well-known local band. 

Participating bands also receive 
their own dedicated quarter-page ads 
in LA Weekly and the bi-weekly 




PATON: SUPPORTS INDEPENDENT SPIRIT' 
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Come and enjoy a great evening featuring 

LLEYTOIN HEWITT 
GUSTAVO KUERTEN 
KELSEY GRAMMER 
DUSTllVJ HOFFMAN 
and other celebrity guests 
Special Presentation to 
MICHAEL CHANG 



ill Mercedes-Benz Cup 

opening Night Charity Gala 
benefitting 



MiisiCares 



Monday, July 28, 2003 

Los Angeles Tennis Center, 
Straus Stadium at UCLA 

MASTER OF CEREMONIES TOM ARNOLD 
CHAIR UMPIRE \'^\^ SHRIVER 

SPECIAL MUSICAL PERFORMANCES BY 
MELISSA ERRICO • DANIEL RODRIGUEZ 
DIANE SrHDllR 

VIP Buffet Reception hosted by »«J,2ii 6:00 pm 
Pro-Celebrity Tennis Match 7:30 pm 

First Round Tournament Match 9:00 pm 



^ GRAMMY' online charity auction on eBay to benefit MusiCaresI Visit us from 

July 14-3! at grammy.com/auction for some great sports and music memorabilia. 



Campus Life magazine. They are 
also featured in the Home Grown 
section of the Amoeba Web site 
(amoebamusic.com). 

.Amoeba supplies everything free 
to the acts. "Amoeba's all about sup- 
porting the independent spirit. " 
Patton says. 

The store has frequently provided 
further support to its Home Grown 
artists widi in-store performance 
exposure: Amoeba boasts a stage and 
sound system that some clubs might 
envy. But the HOB shows will supply 
some rarefied attention to the acts. 

Patton brought her idea for a series 
of shows at the tiigh-profile Sunset 
Strip venue to talent buyer Tina Suca. 

"ISuca] was doing independent 
artist shoVN-cases at IHOB's private] 
Foundation Room," Patton says. 

"She's expanded that into 

the club. We thought we 
could team up." 

The first of the Home 
Grown Summer Show- 
case Series at HOB is a 
rock evening on July 20, 
featuring the Action Cats. 
Sean Dailey & Desolation 
Sound, the 88 and the 
Slow Signal Fade. 

K r(K)ts-music night 

follows on Aug. 11, with 

Carlos Guitarios, Loma Hunt, I See 
Hawks in LA and Mike Stinson. 

Tickets for the events will be priced 
at $10, but Patton adds, "We're going 
to have a lot of giveaways. We're hop- 
ing to fill the room. We're giving tick- 
ets away to people in the industry." 

Amoeba in San Francisco has 
picked up the Home Grown ball with 
its own in-store program and comple- 
mentarj' live periformances. 

"The program was developed in 
Hollywood," Patton says. "It was very 
successful, and the San Francisco 



store has adopted it " 

So why would a retailer — especially 
one of the size and clout of Amoeba — 
give free space and exposure to indie 
acts? It's simple, Patton says: "If they 
succeed, we succeed." 

QUICK HnS: Alternative Distribution 
Alliance has promoted Michael Black, 

East Coast VP of sales, to senior VP of 
sales, and national director of market- 
ing David Orleans to VP of marketing. 
Black is based in New York and 
Orleans is based in Los Angeles: they 
both report to ADA president Andy 
Allen ... Oh Boy Records in Nashville 
has announced staff promotions and 
additions in the wake of VP/GM Dan 
Einstein's departure {Billboard, June 
28), Label CFO Ric Tiylorhas been 
promoted to VP of operations/CFO, 



The 
Indies 



By Chris Morris 

cmorris@billboard.coni 



and former office manager Karen 
McWhorter has been promoted to 
director of label relations. Both report 
to president Al Bunetta. Mary Lean- 
derts has joined the company as exec- 
utive assi-stant reporting to McWhort- 
er .. . Koch Entertainment 
Distribution in Port Washington, N.Y., 
has signed an exclusive distribution 
deal with Decatur, Ga.-based Daenxin 
Records. The label, founded in 1990 
bi' Aiay Ray of the Indigo Girls, 
includes Michelle Makme, Cordero 
and the Butdiies on its roster 



GRP's New 
All-Star 

Continued from page 37 



Stadium. The company is also distrib- 
uting free sampler CDs with the pur- 
chase of three Kraft items. 

The marketing challenge is taking 
advantage of the sports connection 
without sacrificing artistic credibility. 

Those involved with the project say 
Williams' musical background puts 
him in a different league from other 
athlete/celebrity types who try to make 
the leap into music. 

At age 13, Williaras attended Puerto 
Rico's Escuela Libre de Musica on a 
scholarship. His abilities are apparent 
on the album: he wrote seven of the 
album's 1 1 songs. 

The CD's first single, "Just Because, " 



which hit the airwaves June 9, features 
pianist David BenoiL 

"One of our goals was to ally Bemie 
with a known artist for credibility," says 
Loren Harriet, producer of the CD. "I've 
been doing these projects for about 10 
years, and nobody has come |clo.se| to 
the level of Bemie. " 

Although terms were not disclosed, 
MPL Communications, the publishing 
company of Paul McCartney, has 
signed Williams to a deal. 

Even though radio already has the 
single, the real marketing thrust begins 
with this month's All-Star tie-ins. Upon 
release, the album will also be heavily 
promoted in the New York/tri-state 
area and Puerto Rico. 

"A lot of people would kill to have 
these kinds of factors in place, which 
seem to be such positive indicators," 
says Peter Caparis, executive VP of sales 
and marketing at Impact Sports Mar- 
keting, a specialist that is helping pro- 
mote the album. "We'll keep our fin- 
gers crossed that sales reflect that " 



38 



www.blllboard.com 



BILUOARD JULY 12, 2003 



iRetail 



And Now . . . Music Network Prepares To File Chapter 1 1 



Masic Network's aTOidance of filing 
Ibr bankruptcy' protection lias made it 
one of the industry's longest-lasting 
Chapter 1 1 holdouts among its fellow 
chains. But now word comes that will 
no longer be the case. 

Music Net\vork — ^which ha.s. in 
effect, spent the last year tr>'ing to 
reorganize outside the courtroom — 
will succumb to a Chapter 1 1 filing, 
sources say. jVid sadly, this filing 
could turn into a liquidation. 

According to sources. Music Net- 
work owners Michael Parkinson 
and Michael Coldwasscr realized 
atxjut two months ago that they 
would have to file Chapter 11. But 
each week since then, the filing has 
been pu.shed back. Now, the target 
date is July 7. 

The chain became a force in 
R&B retailing through a series of 
acquisitions — Willie's. Kemp Mill, 
PepperminLs and about 64 Where- 
house stores — to reach 125 stores 
at its peak. 

But its last deal in August 2001 
cost the chain some S25 million — 
$19 million in cash, borrowed from 
its bank Wells Fargo, and S6 million 
in notes payable to then-Wherehouse 
owner Cerberus Partners. The deal 
was made just before the music 



industry downturn. 

The combination of that debt and 
a declining sales environment proved 
to be too much, and in May 2002 
.Music Nehvork mi.s.sed making pay- 
ments to product suppliers. Last fall, 
it tried to reduce debt by liquidating 
its one-stop business. It also has been 
closing stores and is said to now have 
ab<iut 40. 

Now that the chain will file, it like- 
ly will close the remaining unprof- 
itable stores and put the rest up for 
.sale, sources say. 

SAME ENDING: Universal One-Stop, 
which filed for Chapter 1 1 protec- 
tion .April 10. has won a motion lo 
have its liquidation removed from 
bankruptcy court's supervision, 
according to sources. When it origi- 
nally filed, the company hoped lo 
reorganize, but now that circum- 
stances dictate a liquidation, it will 
be less costly to do so outside the 
courtroom, sources .say. 

NEW DEAL In an attempt to stimu- 
late sales and ensure that its catalog 
continues to get exposure as .space 
for music shrinks at retail. Sony 
Music Distribution has launched an 
aggre-ssive promotional program that 



Kmart Wants Cash Back 



BY MATTHEW BENZ 

NEW YORK— A $49 million pay- 
ment Kmart made to Handleman 
Co. as part of its bankruptcy pro- 
ceedings last year may not have 
been necessary, according to a 
recent court ruling. 

Now the cash-strapped retailer 
wants the money back. 

Handleman received the funds 




DAY: POSITIVE OUTLOOK 



after being designated a critical ven- 
dor to Kmart in the mass mer- 
chant's Chapter 1 1 reorganization 
last January. 

However, a group of Kmart's 
unsecured creditors — an entity 
affiliated with Kmart apparel sup- 
pliers — complained that Handle- 
man was not owed the money 

In April, a U.S. district court 
judge ruled that the bankruptcy 
court's order of payment wasn't 
authorized by the bankruptcy code. 



Although it did not order the 
immediate return of the money, 
the district court said, ' It is not 
too late to order that the monies 
be returned." 

Handleman is appealing that rul- 
ing. However, Kmart is looking to 
the precedent of that ruling to col- 
lect on the money. 

The company has filed a com- 
plaint in U.S. Bankruptcy Court for 
the Northern District of Illinois 
requesting that its payment to Han- 
dleman be "immediately returned." 

Kmart says "equity demands" 
that it gets the money back. 

Handleman thinks otherwise. In 
a statement. Handleman says that 
"economic concessions" it made as 
a critical vendor "were substantial- 
ly equivalent to the $49 million pay- 
ment received." 

While the two companies are at 
odds over the money, both sides 
have pledged to keep their relation- 
ship intact. 

Handleman chairman/CKO Ste- 
phen Strome says that the rack- 
jobber maintains "a strong and 
continuing business relationship 
with Kmart." 

Kmart president/CEO Julian C. 
Day replied in a statement. "Not- 
withstanding the legal outcome of 
the critical vendor payment issue. 
Kmart and our vendors seek to 
maintain positive and profitable 
relationships going fonvard." 



provides for buy-in discounts and 
rebates on the back end. 

The promotion requires merchants 
to hold a minimum of three month- 
long Sony catalog sales through .'\pril 
2004. Each sale must feature at least 
15 titles, positioned in an endcap or 
other prominent fixtures. 
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per month-long sale, one at buy-in 
and one for replenishment. They also 
get a one-time 10% discount from 
September lo November on titles in 
the four lines. 

On the back end, the program 
grants a $225 rebate on Frontline 
Bestsellers titles sold: a $1 rebate on 

featured Hitsavers titles; a 

$2 rebate on featured two- 
CD Essential titles: and a 
$3 rebate on boxed sets. On 
lop of that, if an account 
commits lo fiw .sale.s. it 
gets an additional 2% cred- 
it on purchases made to 
support the promotions. 

GOOD DEAL In an appar- 
ent attempt to capitalize 
on the Justin Timberlake/ 




One of the events during the 
Christmas season mast be for 
Sony's Frontline Bestsellers line, 
which features titles by Bruce 
Springsteen, Celine Dion, Michael 
Jackson, Dixie Chicks and others. 
For the other .sales, retailers choose 
which of four Sony catalog lines 
they want to feature. 

The program allows merchants to 
obtain a 15% discount on the fea- 
tured titles, witli two purchase orders 



Christina Aguilera tour this summer. 
Target is offering an exclusive CD fea- 
turing new and remixed songs from 
both artists. The CD contains sbi 
songs: new .Aguilera track "That's 
What Love Can Do " and remixes of 
"Beautiful" and "Fighter," and new 
Timberlake title "Why, When, How" 
and remixes of "Rock Your Body" and 
"Cry Me a River." 

While most music retailers com- 
plain when exclusives are made 



available lo the large discounters, 
such specially made licensed pack- 
ages as the Target CD are not viewed 
negatively. Retailers find it more 
troublesome when labels give cer- 
tain accounts either an exclusive 
window — as the Eagles are current- 
ly doing for Best Buy — or a superior 
product, such as a bonus track on a 
new album that is not made avail- 
able lo others. 

OOPS: In describing EMI Music Mar- 
keting's early payment discount for 
60 days in the June 14 column, I 
inadvertently left out that its 1.75% 
discount applies if payment is made 
by wire transfer: it is a 1 .5% discount 
if payment is by check. .And as cor- 
rectly reported, customers can still 
gel a 2% discount if they pay for 
product within 30 days. 

MAKING TRACKS: Jim Kelly, former 
COO for Zia Record Exchange in Ari- 
zona, is .seeking opportunities. He 
may be reached at 602-622-2189 or 
kellygang6Ka'cox.nel . . . Paul 
Jarosik. former Epic director of .sales 
covering the Northeast and Min- 
neapolis, is seeking opportunities. He 
may be reached at 617-641-9077 or 
gjotr^ aol.com. 
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U.K. Video Industry At Odds Over DVD Price Cutting 



BY SAM ANDREWS 

LONDON — Rampant price cutting of 
DVDs by U.K. retailers has created a 
storm of controversy among con- 
cerned distributors and retailers. 

The price of catalog DVD product 
has plummeted to around £5-ffi ($7- 
$8). while new releases are beginning 
to edge down to £10 ($14), as stores 
battle to drive volume. 

In addition, the use of the BOGOF 
campaign — buy one, get one free — has 
become the default weapon in the 
armory of specialist entertainment re- 
tailers as they counter supermarkets 
ttiat increasingly see DVT) and VHS as a 
loss leader to attract grocery' shoppers. 

Blame for the price decline is being 
bandied equally between retailers and 
distributors. 

"I think it's fair to say that some of 
the studios have gotten a bit carried 
away in terms of trj'ing to drive the 
switch to DVD," says Steve Gallant, 
video product director at HMV. 
"They've successfully achieved that, 
but at the price of huge deflation in 
the market." 

Gallant says that the price gouging 
has reached a point where a budget title 
that was £4.99 on VHS three years ago 
is £4.99 on DVD now. "So that whole 
premium has been flittered away in the 
space of just three years. The CD mar- 
ket has taken 20 years to reach what is 
probably maturity. With DVD, we seem 



determined to get there faster. " 

Andy Randall, exiting managing 
director of the Virgin Megastore chain, 
agrees: "Before Christmas, we were 
advertising new DVD products on TV 
at maybe £18.99, and then the next 
night somebody would be advertising 
it at £1 1 .99. For God's sake, what is 
the point in that? It's silly! People's 
perception now is that a chart CD 
should be £10." 

Distributors say that retailers and 
the rest of the industry have to think of 
new ways to market DVD and VHS. 

Columbia THStar Home Entertain- 
ment U.K. managing director Marek 
Antoniak thinks the price war on video 
marks a nadir in creative marketing. 

"We are selling assets that cost 
many millions of dollars at silly prices 
— to a market which is actually pre- 
pared to pay more, in a market where 
the consumer is a real collector," he 
says. "How stupid are we? Have we lost 
our creativity to such an extent that 
the only way we can excite the con- 
sumer is to reduce the price? Is this 
the only tool we have in our tool box? 
Surely not. " 

Randall admits that retailers should 
shoulder part of the blame. "I know 
that my team — and I'm sure the HMV 
team and the supermarket teams — say 
to the DVD companies, 'Come on, give 
it to us at half price, we've got to get it 
into the BOGOF campaign.' 

"We are almost fighting to fall into 



this trap. It needs two or three people 
to step out of that and say, 'No, actual- 
ly, let's hold firm.' " Randall says. 

But while many distributors hold up 
their hands in horror at the raging 
price war among retailers, others also 




blame the distributors themselves for 
fueling the tactic. 

The widespread use of sale or return 
(SoR) has fostered the growth of a 
clever means of alleviating the need to 
actually take unsold product back. 

Instead of returning, say, 50,000 
VHS tapes and DVDs and getting a 
credit note for £400.000-£500,000, 
retailers are given an extra 50,000 
units, at a replication cost to the dis- 
tributor of around £50,000-£60,000, to 



use in a BOGOF promotion. The retail- 
er can sell off the 100,000 units of 
product at £5-£8 and make a major 
statement to its customers about its 
value proposition. 

Distributors are clearly determined 
to try and find a way out of the down- 
ward price spiral. Speaking at Warn- 
er Home Video U.K.'s recent fourth- 
quarter product presentations, 
managing director Neil McEwan said 
that one of Warner's key objectives for 
the year is "to try to halt the price ero- 
sion we are currently experiencing for 
DVD catalog. If we continue down the 
path of offering progressively cheap- 
er price deals, it seems unlikely there 
will be a catalog business at all in two 
years' time." 

Echoing the comments made by 
Randall, McEwan further warned that 
" if the current offer is three for £20, in 
the fifth year of DVD — where will it go 
in two years' time? Five for £10?" 

While much of the price cutting 
affecting the U.K.'s video business is 
the result of turf wars among retail 
groups, there is a wider belief that DVD 
prices will have to fall further if the 
business is to withstand pressures 
from piracy and other entertainment 
or leisure industries. 

"The reality is that legal action — the 
traditional weapon against piracy — 
can't reach every company and every 
user," says Julian Dickens, a former 
film industry lawyer who is now a Lon- 



don-based VP of global business con- 
sultant Mercer Management Consult- 
ing. ""The more practical answer is to 
make it unattractive or uneconomic to 
pirate, particularly for the home user." 

He adds, "To convince consumers to 
buy a legitimate copy, they must be 
given more and pay less — a model that 
is being forced on other media markets. 

"In 1996, access to the single HBO 
channel in the U.S. cost $10 on average 
per month. Today, with the addition of 
five discrete HBO channels, the price 
for the package is a mere $14." 

Stephen Moore, president of 20th 
Century Fox International, says that 
outside of the BOGOF offers and cata- 
log promotions, new-release prices in 
the U.K. are still too high to take the 
format to a mass-market audience. 

"If you look at the average price of 
new releases, the U.K. is still quite 
expensive, and I think maybe we are 
missing an opportunity there," he says. 

Gallant is not so sure. "What we'll 
actually end up doing is making the 
catalog look really expensive," he says. 
"And from our sales, we're seeing the 
development of a catalog market in 
DVD, where there never was on VHS. 

"VHS was always very new-release- 
or fashion-driven, and I think there is 
the potential for us to develop a col- 
lectors' market on DVD similar to the 
music market, where there is real 
back-catalog business to be done at full 
margin for us all." 



Netflix Patent May Inhibit Competition's Plans 



How will Netflix's just-granted 
patent impact its online and brick- 
and-mortar competitors? The 
answer is unclear, although the 
patent may put a damper on wal- 
mart.com's online DVD rental 
expansion and may affect Block- 
buster's in-store subscription plans. 

The Los Gatos, Calif.-based Net- 
flix, which introduced consumers to 
online DVD rentals in 1998, was 
issued a patent June 24 that covers 
its subscription rental service. 

The timing of the patent is inter- 
esting, because walmartcom 
recently announced its own sub- 
scription plan, which offers unlimit- 
ed monthly rentals for S15.54 per 
month, compared \rith Netflix's 
$19.95 monthly fee (Rehire This, 
Billboard. June 28). The patent, 
however, was originally filed in 2000. 

Netflix and walmart.com's rental 
models are virtually the same. Both 
allow consumers to make DVD 
rental choices online — after which 
the discs are sent directly through 
the mail — and the DVDs must be 
returned by mail before another 
choice is sent out Netflix's plan, 
though, allovN's consumers to rent 
three DVDs at a time. 

Walmartcom offers three differ- 
ent options. Depending on which 



subscription plan consumers 
choose— $15.54. $18.76, or $21.94 
per month — they can rent two, 
three or four discs at one time. 

The patent also covers subscrip- 
tion rental plans that are not con- 
nected to a Web site. Rental giant 
Blockbuster has numerous DVD . 
and game subscription plans at 
its store locations, and it is also 
invested in the online service 
dvdrentalcentral.com. 

Netflix is now considering 
what steps to take in its future 
interaction with competitors. 
""We haven't set out what they 
might be," company spokes- 
woman Lynn Brinton says. 

Walmart.com spokeswoman 

Cynthia Lin declined to com- 

ment on the patent's potential 
impact on its rental service. 

Blockbuster .spokesman Randy 
Hargrove sa>'s, "We can't imagine that 
there is a patent out there that will 
keep us from serving our customers. 
We are continuing to work on a fully 
integrated store and online plan." 



STATS SPEAK S-nWUGiy: Though 
the challenges a.<i.sociated with intro- 
ducing high-definition DVD were 
the hot topic at the recent DVD in 
50 event {Billboard, July 5), the 



industry has a number of reasons to 
pat itself on the back. A statistics 
presentation given by Buena Vista 
and DVD Entertainment Group 
president Bob Chapek pointed out 
many industry strengths in the U.S. 
market. .Among the highlights: 



• T\vo or more DVD players can 
be found in 29% of households. 

• A majority of game system own- 
ers— 69%— watch DVDs on their 
game consoles. 

• A majority of DVD-enabled com- 
puter owners — 59% — watch movies 

on their DVD-ROM drives. 
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• DVD may account for more 
than 70% of the video industry's 
retail re\'enue by year's end. 

•By the end of 2007, 78% of 
households are expected to own a 
set-top DVD player. 

• The majority of consumers — 
57% — are buying more DVDs now 
than when they first got their 
DVT) players. 

• Alx)ut 60 million DVD players 
are projected to be .sold by the end of 
this year. 



BUmVINKU AND BUMPIE: The 

adventures of a moose, a flying 
squirrel and a pair of Pottsylva- 
nia spies will come to DVD Aug. 
12 with the release of ""Rocky & 
Bullwinkle & Friends: Com- 
plete Season 1" ($39.98). 

The package is being 
released by Bullwinkle Stu- 
dios, a joint venture between 

Classic Media and Jay Ward 

Productions. Featured on the 
set are all 26 episodes from the car- 
toon's debut season and such extra 
content as Bullwinkle puppet seg- 
ments and the new ""Many Faces of 
Boris Badenov" short. 

Retailers are already expressing 
interest in the set ""A lot of people 
who watched "Rocky' as kids will be 
really excited," says Ste&n Pepe, 
group merchandising manager for 
amazon.com's DVDAJideo store. 

Fans will also find out about the 
release at Blimpie locations nation- 



wide. "In stores, they are doing a lot 
of thcming with 'Rocky' items — 
such as window clings and dan- 
glers — that will promote the DVD 
release" throughout the entire 
month of September, Classic head of 
home video Robert Mayo says. 

"They were celebrating their 
39th anniversary and making a big 
deal about it. They are a very irrev- 
erent company. VVc figured out it 
was the 39th year of the cartoon 
going into reruns." 




BulKvinkle Studios is also offering 
a coupon for $3.90 off the purchase 
of the DVD set when customers buy 
a Blimpie sandwich. 
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VIdeoScan 



VD SALES 



Trae 

lABEl/DlSTftlBUTING LABEL & NUMBER 



Principal 
Performers 



^ NUMBER 1 



JUST MARRIED 



1 Week At Number I 



Ashton Kutcher 
Brittany Murphy 



PG-13 127.98 



Bruce Willis 
Monica Beducci 



OLD SCHOOL: UNRATED AND OUT OF CONTROL (WTOESCREEN) 

DfdUAVDRKS HOMf E^TIRTAl^MP>T.'J^^THSAI. UUSIC & 'i'BlO OST WaX 



Luke Wilson 
Will Ferrell 



fl 1 27,98 

hR 26 98 



UCoolJ 
Gabrielle Union 



fl 26, 



UCoolJ 
Gabrlelle Union 



OLD SCHOOL UNRATED AND OUT OF CONTROL (PAN & SCAN) Luke Wilson 

CffAMrtWki hcw£ E'jrtmAitAifrn.'j'jr.tBsw. music s vtoto osr toss Will Ferrell 



Pierce Brosnan 
Halle Berry 



Ray Uotta 
Jason Palric 



DtE ANOTHER DAY (SPECIAL EDTTION) 

MOM HOW ENIFftTAIhWCNI WMW 



Pierce Bnnnan 
Halle Beny 



Al Pacino 
Colin Farrell 



BIKER BOYZ (WIDESCREEN) 

CRfOMVVnHKSHDKK (MiHTajNMtM UNMISdl STUDIOSMDM MIMOWB 



Laurence Fishbyme 



Luke Wilson 
Will Ferrell 



Laurence Rshbume 



Richard Dean Anderson 



HARRY POTTER AND THE CHAMBER OF SECRETS (WIDESCREEN) Daniel Radclifte 
wAmtflMiMiVDEuiaK EmmaWatson 



Arnold Schwanenegoer 
Linda Hamilton 



JacK Nicholson 
Katliy Bales 



Martin Lawrence 
Steve Zahn 



Salma Hayek J^ 



Sarah Michelle Gellar 



Keanu Reeves 
Laurence Fishbume 



Robert De Nlro 
James Woods 



Laura Regan 
Marc Blucas 



Adrien Brody 



Leonardo DiCaprio 
Tom Hanks 



IAHOvcE^TEnTaJNME^Tslu 



Paul Walker 
Vin Diesel 



PG-13' 2698 



HARRY POTTER AND THE CHAMBER OF SECRETS (PAN & SCAN) 



Patrick Stewart 
Jonattian Frakes 



Daniel Radclitfe 
Emma Walson 



Raese Wlherspoon 



Sarah Jessica Parker 
Kim Cattrall 



THE INCREDIBLE HULK (ORKjINAL TV PREMIERE) 



Bill BiKby 
Lou Ferrigno 



Paul Walker 

Vin Diesel 



PG-13 2938 
PG 29 96 



P6-13 26.9 



Si Billboard' TOP VHS SALES 
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< 




Sales data compiled by Ik* ... , 

• « Nielsen 

TITLE VIdeoScan Pr(nc>f>al 
LABEL/DISTRIBUTING LABEL & NUMBER Per^ormsfs 


YEAR OF 
RELEASE 


IS 

z 


°- 








ta 1^ W IVI DCn 1 










1 




JUNGLE BOOK 2 Artmated 


2003 


G 


24,98 






INCREDIBLE HULK 

BiJtMfl Y. SIA hOW ENTBHAIMUiNT HOW 


2003 


NR 


14.98 








ATLANTIS: MILO'S RETURN AnirmilRri 
wii.1 L'SNti H'Mi [NnfnaiNMtNTi^ufa VIST* »o»« tNTEHTWMMtur mss wwnaiBa 


2003 


NR 


19.98 


4 




TREASURE PLANET n^yrM 


2002 


PG 


24.9S 


5 




HARRY POTTER AND THE CHAMBER OF SECRETS Owiel RadClltfe 

A4flntK iti>* 'iictc 23Vii EfTima WatsoH 




PG 


24.98 




2 




ABOUT SCHM(DT Jack NidlDlsai 

wwLiw H[iM£esniriA.M«\T>>ewuNtHOMsviD€ODn Kattiy Bfites 


2002 


R 


22.98 


6 








NR 


12.98 


8 




Rl 1 IP'C r~l MFC CHAPffC AMn mi OKI 

P*«l*Mi;i.iST HDMf [.MfRTilJfiUEM (^Wf) WHIiaUHl 


200Z 


NR 


998 


7 




THE RECRUIT Al Pacino 

rO;lCh3TnNE - . ". ViStA MQMF t«TEIITA.-NM»II Bill Colir) FaTTell 


2003 


PG-13 


24.98 




11 




TWO WEEKS NOTICE SanSra Bullock 
■vaHMfit.i».*'.iKC23»i HuqhGfanl 


2002 


PG-13 


22.98 


14 




THE WILD THORNBERRYS MOVIE ininatol 


2002 


PG 


19,98 






12 




ROUE POLIE CUE: THE BABY BOTCHASe 


2003 


NR 


19.98 




16 




LILO & STITCH trimMI 

Will CiatJfv Mjvit [%Tf «Tiir*M[MfluES* VIST* HCME EWEHDUMMfNT ZM8 WMTMHW 


2002 


PG 


24.98 


s 


10 




THE INCREDIBLE HULK: ORIGINAL TELEVISKm PREMIERE AnlmaMd 


1978 


NR 


14.98 


13 




POWER RANGERS NINJA STORM VOL 1: PRELUDE TO A STORM fumngii 




NR 


14.98 


18 




SCOOBY-DOO MEETS THE HARLEM GLOBETROTTERS - 


2003 


NR 


14.98 


15 




DRUMLINE NKk Cannoi 
fD«vicED .wi'dj Zot; Saloaiia 




PG-13 


19.98 


21 




THE METHOD PILATES: TARGET SPECIHCS «i„,im~i 


1999 


NR 


12.98 


19 




PILATES FOR DUMMIES 




NR 


9.98 




SPY KIDS 2: THE ISLAND OF LOST DREAMS Antonio Bmlaas 

3lWtr,SlCNH0MEvl[;EaBi^HA'.-SUWMf £MERT»lNMfMnK5 AlaEl CumminC) 


2002 


PG 


22.98 




MIYAZAKI'S SPIRITED AWAY Animated 

ViAl' OlS'liY K)M! ENTEH'AIM,IEMifluEi\AVlSUHOUENTEnrAINMtKTINII 


2002 


PG 


19.98 


17 




MEET THE FV^RENTS Ben Stitlef 

j>jr,'(RSAi.s:LciasM3ME'.iD(a8fijjJ RobCfl De Niro 


2000 


PG-13 


22.98 




MONSTERS, INC BHIy Cnstal 

'AAH 3IK^EV hOMc f^TCH:AI?JUE^1>BUE^A VISTA HOWE EweRTAIWMNI ZHET JohO WWdrnan 


2001 


G 


24.98 




MOUUN ROUGE Nnole Kidman 

■uMci: aiw;; Ewan McGreQor 


2001 


PG 13 


14.98 




Animated 


2002 


PG 


24.98 



• RIAAyofd ctfi (01 ule^Ql 50,000 unn^ orS) mii>ait fi &ales Bt Suggested retail A RIAA Dlanniyn ce'T lor sales </ 1O0.DO0 umts (yQ rr^iilian ir^ utes at suggei^ea retail 
^ IRMA gotd ceftfKeXion lar a rrii^fnum & IS.OCDu^fis nr a dotar vD<urn« atSS rrillon at retail try nBatri:al^ reieaseo proflrairis, or & al least 2UXKI unts and St mil Inn x 
xjuseUfltireuilIwixinirieaEricaiinles IRMA piaDnum ceiuticacirio Ic a mmintLjm sale d250.KD units Dr a dollar vDluir«of STB million a; reiai for ifNaatnca'v released pro- 
yrams. andot att»uLS0XDDur<saAdS2>TUIiDnaisuggei:ed retail '«rnoneiietfricaliillei.'£iZOOXVNUBusioeEt Media. Iik. and Nialsen VideoScaa Ml rtghti resaned. 









Title •:: r 'rBa<>wirtTWiap<mrc*W*ra»<i«nl^'.' ■ t-- - [ni .-^ - ■ 

LABEL DISTRIBUT1MG LABEL& NUMBER 


IWIHfffH P«rform«rs 










/ NUMBER 1 i^i 


1 Week At Number 1 










JUST MARRIED 


Asbton Kutcber 
Brittanv Murohv 


PG 13 








OLD SCHOOL 


Ltike Wilson 
Will Ferrell 


R 




2 




TEARS OF THE SUN 


Bruce Willis 
Monica Bellucci 


R 




3 




DIE ANOTHER DAY 


Pierce Brosnan 
Halle Berry 


PG-13 




4 




THE RECRUIT 

■ ■i.i'^,isiiMry/((wiEftrtiw«r.'ni;i 


Al Pacino 
Colin Farrell 


PG 13 




5 




ABOUT SCHMIDT 

■■■.■'.■.'fNT-iFv/(.^E MOW veto u« 


Jack NIcbolson 
Kathy Bates 


R 




6 




BIKER BOYZ 

:, I.. ', ■': : .itH-WfiMETit.UM-.EHSAlSnOOSKIWtVIDEOBW? 


Laurence Fisbburne 


PG 13 




7 




NATIONAL SECURITY 


Martin Lawrence 
Steve Zalin 


PG-13 






NARC 


Jason Palric 
Ray Liotta 


R 


■1 


□ 




CATCH ME IF YOU CAN 


Leonardo DiCaprio 
Tom Hanks 


PG 13 
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LABEI7DISTRIBUTING IABEL& NUMBER 


<ir»,r^TrK«MTi.:- mggiggH Principal 
Performers 


} 








IS'f number 1 1 Week At Number 1 








JUST MARRIED 


Ashton Kutcher 
Brittanv Murohv 


PG-13 








OLD SCHOOL 

,ih:j',-,m;h.,:, HiiWEs\r(^rAi\WWrw» 


Like Wilson 
Will Ferrell 


R 




2 




TEARS OF THE SUN 

Cu.jMB.i iri«M]Mf ENTfRltlNMEMPM 


Bruce Willis 
Montca Bellucci 


R 




5 




THE RECRUrr 

TDUCHStOS£HUMEvlDEa,mj(NAV1SUMM[Er«TEHtUNUtNT]9IJ( 


Al Padrw 
Colin Farretl 


PG-13 




3 




DIE ANOTHER DAY 

Ui- '.^ HTM! r-iTfRTJifiUfST WW 


Pierce Brosnan 
Halle Berry 


PG-t3 








ABOUT SCHMIDT 

M ,', '.I i :m F-,'FHUM.ifsr vm' iiv home video eit' 


Jack Nicholson 
Kattiy Bates 


R 








NATIONAL SECURITY 

,j.,..iML J '.. .li.i .,',1; .■.'-.HM wfinTtma 


Martin Lawrence 
Steve Zahn 


PG-13 




8 




CATCH ME IF YOU CAN 


Leonardo OiCaprio 
Tom Hanks 


PG-13 




7 




BIKER BOYZ 

C««Avn«^s 4ni.lF FSTiPU ..WF-.T FlFFF^fRSAL SIUOFDS HQF* VFKD9WJ 


Laurence Fishbume 


PG-13 






DEUVER US FROM EVA 


LLCool J 
Gabrielle Union 


R 
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Analog's Decline Claims Another \lctim 



In a stark illustration of the 
near-total migration from tape- to 
hard-disk-based recording, 
EMTEC Multimedia— the Valen- 
cia, Calif.-based subsidiary of Lud- 
wigshafen, Germany-based 
EMTEC International Holdings- 
is going out of business. With 
EMTEC's 
demise, Quante- 
gy remains the 
sole provider of 
professional 
analog tape 
products. 

In January, 
another EMTEC 
International 
Holdings subsidiary, EMTEC Mag- 
netics (EMTEC Multimedia's sup- 
plier), filed for bankruptcy protec- 
tion. EMTEC Magnetics was 
declared insolvent in March. Pi 
number of companies are vying to 
purchase EMTEC Magnetics, with 




the result expected to be 
announced early this month. 

EMTEC Magnetics' insolvency 
had no immediate impact on the 
separate U.S. subsidiary. "Espe- 
cially over the last six weeks, our 
difficulty has been that we've got- 
ten no product," EMTEC Multi- 
media president Joe Ryan says. "A 
subsidiary without product to sell 
(will] fail. At that time, I started a 
massive downsizing campaign, 
cutting all the employees except a 
few to sell off inventory. We're 
pretty much out of product. We 
have a little bit to sell off, and 
then we're done. " 

Among the employees affected 
are VP of sales Jean T^rdibuono 
and marketing manager Natalie 
Stocker. "We're down to probably 
16 employees now, and in another 
30 days, we'll probably be at five," 
Ryan says. 

A skeleton crew will remain 



through September, by Ryan's 
estimate, to collect all remaining 
receivables. "A lot of customers 
think they can get away with not 
paying," Ryan says, "but we'll be 
here as long as it takes to collect 
all the remaining cash. Inventory 
is just about gone." 

The dramatic decline of tape as 
a recording medium was signifi- 
cant in EMTEC Multimedia's 
demise, Ryan says, but, surpris- 
ingly, audio recording tape was 
not the primary culprit. 

"We had pretty good sales of 
audio studio products," Ryan 
states. "Some other things 
declined, like video pancake, the 
bulk tape used in the manufacture 
of VHS cassettes. That market is 
declining, but that wasn't even 
the biggest problem. 

"The biggest problem was the 
price decline, which was below 
cost. It really hurt us a lot. and 



we lost a lot of money in that 
market. We stepped out of that 
market at the end of last year, 
becau.se we had to shut down the 
equipment. We couldn't afford to 



Studio 
Monitor 



By Christopher Walsh 

cwalsh@billboard.com 



run them anymore." 

While Quantegy is poised to 
benefit from the cessation of man- 
ufacturing at EMTEC, the scarcity 
of open-reel analog recording 
tape — not to mention analog tape 



recorders and parts — is a sobering 
thought for those partial to the 
format, which has been in decline 
for 10 years. The sonic character- 
istics of tape, many audio profes- 

sionals agree, 

are more pleas- 
r^^^^H^^ ing than even 
I^PVV^^ the highest-res- 

olution digital 
^p*> V format. And as a 
T known entity, 
analog is con- 
sidered a stable 
Sy_,_ ^ and safe, if 

finite, archiving 
format. 

"1 still believe 

there is going 
to be a demand for analog for a 
long time," Ryan says. "Even 
some of the younger guys say the 
analog sound is nice. And for 
archiving, I wouldn't do anything 
but analog. " 



Virginia Studio Aims To Attract Music Lovers 



BY DAN DALEY and his three partners are betting four-room tracking, post-production, 

that the state is a good place for 5.1 mixing and mastering facility to 

CHARLOTTESVILLE, Va.— Virginia music as well. Charlottesville, a bucolic outpost of 

may be for lovers, but Kevin McNoldy It's a $5 million bet that brings a affluence in the state's horse country. 



Billboard PRODUCTION CREDITS 



BILLBOARD'S NO. 1 SINGLES (JULY 5, 2003) 



CATEGORY 


HOT 100 


RAB 


COUNTRY 


MODERN ROCK 


MAINSTREAM ROCK 


TITIE 

Anisi; 

PtodUCBf 

(LjtacI) 


THIS IS THE MIGHT 

Clay Aikfln; 
S Mac 
(RCA) 


SO GONE 

Mum,.-,,' 

M { unn Spike S Jsmani 
IJ/IIMG) 


SEER FOR MV HORSES 

Toby Keith DusiWilfi 
Willie Nelson/ 
J Stroud. T Keith 
(DreamWorks) 


SEND THE PAIN BELOW 

Chev«lle^ 
GGGarth 
lEpic) 


UKE A STONE 

AuDiDslavB,' 
R Rubin 

llMerKOiw/EpicI 


RECORDING STUOWS) 

ILoi: alien) 
EngiBHifs) 


WESTUKE AUDIO 
{Los AngelesI 
Chris Laws 


HIT FACTORY CRITERIA 

(Mi,ini| 

Deitiacw Caslcllon 


HIT FACTORY CRITERIA 

iMiam.,FLI 
0' HENRY 
(Biirtiank, CAl 
Julian King 


WAREHOUSE 

IVbucouvc, British 
Columbial 

MtchMl 'Elvis' BaskflOi 


CELLO 

iLus A'ljuiav. C»l 
David SchiHinan 


CONSOLE(SV 
DAWIS) 


SSL 9000 J 


Neve 8078 


SSL 9000 J 


NevB lAirl 


Neve B078 


REOIRDERISI 


Pro Tools HO 


Pro Tools 


Sony JM KR. Pro Tools 


Sony 3348. Pro Tools 


ATR 124, Vintage API 


RECORDING 
MEDIUM 


Pro Tools HO 


Pro Tools 


Ouafliegy 467, Pro Tools 


Quatitegy 467. Pro Tools 


EMTEC 900 


MIX DOWN STUDIOISI 

iLocationl 
EnginMrls) 


MIX THIS 

ILos Afigetcsl 
Bob Clearmountain 


KIT FACTORY CRITERIA 

INtmtriil 
Scott Kieklsh 


LOUD 

(Nasliviilif, TNI 
Julion Xing 


SOUNDTRACK 

INewYarti 
Andy Wallace 


CELLO 

iLos Angeles, CM 
Rich Costey 


console<si;daw(S) 


SSL 4O0O G> 


SSL 9000 J 


Sony Oilord 0XF-R3 


SSL 9000 J 


SSL 9000 J 


RECORDERlS) 


Sony 3348 HR 


Sluder AS20. Pro Tools 


Pro Tools 


Sony 3348 


ATR 1/2'. Pro Tools 


MIX DOWN 
MEDIUM 


Quantegy 467 


Quantegy 499. Pro Tools 


Pro Tools 


EMTEC SM 900 


Quontegy GP9 


MASTERING 

iLocaltonl 
Englnsir 


HIT FACTORY 

Joe Yannece 


STERLING SOUND 

INei-v Vc'ki 
Chiis Gehnnger 


MASTERMIX 

(Nashv. le.TNl 
Hank Williams 


MASnRDISX 
INew YoiL) 
Howie Weuibtrg 


SONY 
(New Voiki 
Wad* Heller 


CO/CASSETTE 
MANUFACTURER 


BMG 


BMG 


UMVD 


SONY 


SONY 



McNoldy, an engineer/producer 
who moved here after stints in Nash- 
ville and Ix)S Angeles, along with part- 
ners Amy and Daw Spcnce (who man- 
age the basiness side of the studio) and 
engineer Matt Jagger, are betting their 
success on a number of factors. Those 
factors include the music industry 
evolving away from its traditional 
power centers into a more diffuse geo- 
graphical hierarchy and the need for a 
high-tech facility that can complement 
the personal studios of the many inde- 
pendent artists drawn to a town that 
many have dubbed the "Woodstock of 
the South." 

It doesn't hurt that the Char- 
lottesville area is home to a growing 
number of established acts, too, 
including the Dave Matthews Band, 
which has a studio in Charlottesville: 
and Cracker, which has its own stu- 
dio in Richmond. Bruce Homsby and 
Mary Chapin Carpenter also live in 
the region. 

Crystalphonic Studios, which was 
designed by London-based studio 
designer Roger D'Arcy, can track in its 
largest studio, which is fitted with a 64- 
input SSL G-Plus console. 

Preproduction, programming and 
postproduction work can be done in a 
MIDI-based suite. A dedicated control 
room handles 5.1 mbies, featuring ATC 
speakers, and an upstairs mastering 
suite rounds out the 5,500-square-foot 
facility. A 96-channel Pro Tools HD sys- 
tem is in a central machine room, 
feeding the entire facility. 

"We wanted a studio that brought 
a sense of worldliness, that conveyed 
the idea that this is a studio that 
artists from outside the area would 



be comfortable in from a technology 
and design perspective, too, and who 
also would want to be in a very quiet 
yet hip area like Charlottesville," 
McNoldy explains. 

McNoldy deliberately chose a mix of 
contemporary and vintage gear. But 
the facility's business plan was as much 
a priority as its technology. The part- 
nership is primarily self-funded. 




McNoldy points out and the console 
was purchased through online pre- 
owned equipment Web site DigiBid, 

"It's a high initial investment," 
McNoldy concedes, "but because we 
have kept ongoing overhead costs 
low, we think the plan is sound. Peo- 
ple right now are very concerned 
about the state of the music business. 
But the time to invest is when things 
are down." 
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MKC'sJohn 
Northcoie 
acquires 
former 
Marquee club 
in London 




Live Biz Thrives In Spain 

SGAE Report Shows Revenue Up 23% From 2001 



BY HOWELL LLEWaLYN 

MADRID— The Spanish recorded 
music martcet may be struggling, hut 
the liw music scene here is Ixximing. 

According to Uie liftli annual report 
on Spain's arts, music and audi(i\'i.su- 
al sectors from Spanish authors and 
publishers societ>^ SC..AK. 26 million 
people attended non-classical music 
concerts here during 2002. That w;is 



a rise of \A.6% from 2001. when the 
figure was 22.7 million. 

Revenue from concerts was up 
23% to KB million euros (S121.8 mil- 
lion), compared with 84.9 million 
(S98.5 million! in 2001. 

SGAE says the results were 
achieved without an incrca.sc in the 
actual number of shows played in 
Spain, which was 72..500 — the same 
as in 2001. 



The live figures contrast with the 
gloomy picture painted by record 
labels earlier this year. {Billboard. 
.viarch 8). Then, AFW'K, the local 
International Federation of the 
I'honographic industry affiliate, 
reported that Spain's music market 
had fallen m, in ralue during 2002 
to f)26.9 million euros ($5(i7.2 mil- 
lion); (>0.2 million units were shipped. 

(CimlimieJ on page 4lil 



Staff Buy French 
Indie Wagram 



BY lAMES MARTIN 

PARIS — France's leading Independent 
distributor, Wagram Music, has been 
bought by a group of the company's 
management and employees for an 
undisclosed sum. 

The deal, which insiders say took 
nine months to seal, was concluded in 
March but has only just been made pub- 
lic. As a distributor. 
Wagram Music claims a 
domestic market share 
of3.5%. Before the buy- 
out, 89% of the compa- 
ny belonged to a group 
of venture capitalists 
under the name 
Wagram Equity Part- 
ners, with the remain- 
ing 11% held by three 
members of the compa- 
ny's management. 

A majority stake of — ; 
51% is now owned by tlic same man- 
agers — CEO Stephan Bourdoi-seau, CM 
Francis Jullien and CFO Martin de 
Chambost — and 20 of Wagram Music's 
100 employees, supported by a bank 
loan. The remaining 49%) is held by 
Dutch financial company Chris van 
Leeuwen BV, an investor found by 
Bourdoiseau. These parts form new 
company Wagtam Holding. 



BourdoLseau remains CEO of Wag- 
ram Music and becomes president of 
Wagram Holding. He explains that the 
new deal means "we can do what we 
want now, as long as we're good at what 
we do. I'm convinced that the idea of 
employees tjcing financially involved in 
the success of our artists and catalog is a 
sound one. 

'We're not into selling millions of 
records." Bourdoiseau 
adds. "We prefer artists 
who start small and 
become big, like Vin- 
cent Delerm and Caria 
^K-: Wf; Bruni |relea.sed through 
W\ TotouTiirdAVamerand 
Naive, respectively]. And 
this type of collective 

J) structure is interesting 
I in a world where so 
I many employees feel 
I they're just another 
I 'tt ii i ii ' i MI M number on a list" 




Bourdoiseau says 70%>-75% of 
Wagram's sales are in France. 

Founded in 1998, Wagtam Music had 
revenue of 56 million euros ($64 million) 
in 2002. The compan>' experts sales for 
the first six months of 2(X)3 to be 28 mil- 
lion euros ($32 million). In addition to 
its own Wagram Music imprint, the 
company's main distributed labels 
include ftchent. Catalogue and TVicateL 



File Sharing Still On 
The Rise In Japan 



BY STEVE McaURE 

TOKYO — The number of Internet 
users in Japan using file-sharing soft- 
ware rose by nearly 31% last year, 
according to novly published reports. 

File sharing is becoming steadily 
more popular in Japan — the world's 
second-largest market for recorded 
music — as Internet use increases, 
along with the number of broad- 
band connections. 

But despite that rise, the percent- 
age of Internet users in Japan that arc 
file sharing remains well below other 
developed markets. 

A nationwide online survey by 
computer software manufacturers' 



trade group the Assn. of Copyright for 
Computer Software (ACCS) estimates 
that in January 2003. there were 
some 986,000 current users of file- 
sharing software in Japan. In January 
2002. the figure was 684.000. 

The ACCS says that new figure 
represents 3.4% of all Internet users 
in Japan. 

London-based analj'st Mark Mulligan 
at Jupiter Research says that the com- 
parable rates for the U.S. and Europe 
are 12% and 20%, respectively. 

Mulligan .sugge.sLs that one reason 
for the relati\^ly low use of file sharing 
in Japan is that there arc still only a few 
Japanese-language file-sharing servic- 
(Continued on page 47) 



BlUBOARD JUyi2.2003 



www.blllboard.ceB 



Billboad HITS OF THE WORLD ^ 



UNITED KINGDOM 
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KOKORONI YUME O KIMINIWA Al O 
awnDS jmwrrsEMTarTAMBn 

SEPPUN 

HKAWMUSMHA SdMV MUSIC ASSOCIAICll KCOHDS 



WE JUST BE DREAMIN' 
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Eurocharts are compiled by Music 
& Media from the national singles 
and album sales charts of 18 Euro- 
pean countries. 
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.Maverick Welsh rockers Super 
Funy Animals are releasing their 
sixth album. "Phantom Pow-er." 
simultaneously with a DVD on Jul>' 
21 via Epic Records in the U.K. Mix- 
ing countr\'-tinged progressiw rock 
vwth shimmering melodic pov^-cr pop 
and electronica, Super Furr\' .Animals 
have created a mellifluous and engag- 
ing album that is rife with references 
to war and loss of life. " 'Phantom 
Power' .sounds like a sinister power 
source that controls the world from 
be^-ond people's comprehension. A lot 
of the things that go on today seem 
completely illogical, and we watch 
the world go by v\nth disbelief," says 
frontman Gruff Rhys. Released in 5.1 
stereo surround sound, "Phantom 
Power" will be preceded by the single 
"G^ilden Retriexw" July 7. Prior to a 
summer festi\al tour, the group will 
headline a special gig in Bcthesda in 
North Wales as part of a year-long fes- 
tival to commemorate the centenary 
of the end of the Great Bethesda 
Quarry strike 1900-1903. 

CHRISTOPHER BARRETT 

BRIGHT FUTURE: Having e.\haustively 
trawled the U.K. club circuit for three 
years before getting signed, rock 

quartet the Daik- 

ness is finally set to 
release its highly 
anticipated debut 
album. "Permission 
to Land" comes out 
July 7 on Must 
Destroy Music/ 
Atlantic Records. 
The album show- 
cases the band's 
pomp-rock aesthet- 
ic, with the soaring 

falsetto of frontman 
Justin Hawkins and the heaving gui- 
tar of younger brother Dan. The 
Darkness has a penchant for h>'pe- 
generating shrnvmanship and will 
demonstrate this at a string of sum- 
mer festivals in the U.K. The band 
will support Robbie Ullliams at his 
three sold-out performances Aug. 1-3 
at Knebworth Park. An audience of 
325.000 is expected for that three-day 
run. "For many moons, we have been 
bracing ourselves for a shift in the 
public's perception of the Darkness 
from underdogs to world-beaters," 
Hawkins says. CHRISTOPHER BARRETT 

EVORA ElfCIRONICA; Some of the 
finest recordings of world music 
come from Cesaria Evora, the "bare- 
foot diva" from Cape Verde. Those 
songs have been reivorked by some of 
electronic music's biggest talents on 
"Club Sodade: Cesaria Ewra By . . . " 
(Lusafrica/BMG France), which was 
overseen by French electronic maes- 
tro Gilbert Cohen. Other remixers 
include Cari Ciaig. Senor Coconut. 
Pepe Bradocl( and Francois K. The 
album was made with ETOra's full 
backing, according to manager Jose 
Da Silva. "She's not a fan of electron- 
ic music, but she knew this album 



EVORA: NO ELEaRONICA FAN 



was a way to broaden her fan base," 
Da Silva sajfs. Cohen sought "people 
who knew her work and could trans- 
late her vibe into something more 
electronic, while keeping its soul." 
"Club Scxiade" is released by B.MG 
France this month. JAMES hWRTIN 

FOR THE GIRLS: fimito and hip-hop in 
South Africa are dominated by male 
artists, so the release of IWasa's 
"Kwaito Soul" (CCP/EMll is a wel- 
come breath of ft'esh air T\\'asa is a 
hugely popular female musical per- 
sonalit>^ in South Africa as a DJ on 
Lesedi FM radio, a presenter of "Jam 
Alley" (SABC I's longstanding enter- 
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tainment show) and a regular DJ on 
the club scene. "Kwaito Soul " was co- 
produced by T\vasa, who is responsible 
for much of the songv\Titing— blend- 
ing kwaito, hip-hop and township pop 
v«th politically aware lyrics. T\\'asa 
saw, "There are so few young politi- 
cians speaking out on issues, musi- 
cians and DJs need to raise the con- 
science of the >>OUth."' DIANE C0ET7ER 

BELCRADE OlD STARS: Vlada Divljan 

burst onto the Belgrade music scene 
in the late "705 with new-wa^-e band 
Idoli. That band presented him with a 
springboard to a highly successful 
career in the former Yugoslavia. In 
the eariy "90s. he nvowd to Australia, 
where he worked on film soundtracks 
and formed the Aparatchiks with 
Macedonian musician Kiril 
Dz^jkovski. .After he returned to Bel- 
grade. Divljan formed the OU Stars 
Band. On "Die Tonzentrale,'" on the 
B92 label, he is joined by classical 
pianist Sasa Sandorw, multimedia 
artist Paul Weihs, percussionist Boris 
Bunjac and saxophonist Dusan 
Petrovic, The group artfully amalga- 
mates electronic and acoustic sounds 
with nostalgia for 1960s East Euro- 
pean jazz, PCTARIANJATOMC 
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Specialists Lose Out 

Mass Merchants Take Growing Share Of Canadian Music Marliet 




Heavy Medal. Tilt Krtnch fjovemmtnl presented Ig^Jv- P(»p wHlh 
the nudal nUm officer in Lhc order of Arts ct UHlres. oncof Uie 
hiiihcsl honors iWiX (he stale bestows on creiiliw ;irtist.s. Veter- 
an rock vvtcalist Po|> — horn James Newel! Osterherff in 1W7 — 
receiwd the award June 21 from French minister of ciilliire 
Jeiin-Jacijues Ailkigon during a ceremony at the Ministn,' of 
Culture in Paris. Other acLs honored on the same day included 
three domestic artists: Naiw-signed model-tumed-sinfler Carta 
linini. Ti)t ou Tard-signed artist Thomiis Kersen and Mercun* 
France act Zazie. In previous years, singer/songwriters Bob 
IX'Ian and Uhi Heed received similar honors. 



BY LARRY LeBLANC 

TORONTO— Mass merchants in 
Canada are taking an increasing share 
of that country's music marlset, 
adding to the woes of traditional 
record retailers. 

Canada's music specialists have 
been dealing with the realities of a 
declining music market for the past 
four years. During that time, they 
have also been contending with 
increased competition from a grow- 
ing array of mass merchants. 

Many traditional retailers were 
especially angered by the recent 
heavy discounting of Metallica's "St. 
Anger " (Elektra) and Radiohead's 
"Hail to the Thief (EMI), spearhead- 
ed by mass merchants. Both titles 
sold at between $12.79 and $12.99 
Canadian ($9.43-$9.58) at certain 
Best Buy, Future Shop, A&B Sound 
and Wal-Mart stores. 

"They sold them at $2 [Canadian] 
below cost, " claims HMV Canada VP 
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of product Jonathan Rees. "Radiohead 
has a $14.99 [Canadian] dealer cost; 
Metallica a $15.05 ]Canadian] dealer 
cost. Obviously, they need to get peo- 
ple into their stores to sell wide-screen 
T\'s, DVD players and PCs." 

"We couldn't match Best Buy and 
Future Shop selling Metallica for 
S12.99 ICanadian]." says Malcolm 
Perlman, president of Sunrise 
Records, which has 32 stores in 
Ontario. "The lowest we went was 
$16.99 ]Canadianl. Ibut] we still 
moved quite a number of units." 

SOARING SHARE 

Mass-merchandisers' share of the 
music market in Canada has soared 
over the past decade. Industry sources 
say that national supermarket chains 
like Wal-Mart Canada, Zellers. Costco 
and Price Club, plus such consumer 
electronics chains as A&B Sound, 
Future Shop and Best Buy, account 
for 26%-27% of music purchases in 
Canada. Ten years ago, sources say, 
that figure was closer to 10%. 



The major traditional music retail- 
ers in Canada still account for an esti- 
mated 60% of overall music sales. 
These include such chains as HMV 
Canada, CDPlus, Archambault 
Musique, Music World and Sunrise 
Records. Small . > music retailers, non- 
traditional outlets, record clubs and 
online sales represent the remaining 
13%-14%. Universal Music Canada 
president/CEO Randy Lennox 
acknowledges that "mass-merchants' 
market share is growing. " He insists, 
however, that the sector can co-exist 
with traditional music retail. 

"TVaditional retail still sells our CDs 
from zero to 50,000 units," Lennox 
says. "Beyond 50,000 units, mass- 
merchants' market share grows expo- 
nentially. That is unlikely to change." 

HMVs Rees disagrees. "The market 
has moved more toward commercial 
best-sellers, and that element of the 
market is being eaten away more and 
more by mass merchants," he says. 

"Wal-Mart and Costco have become 
very aggressive in carrying new releas- 
es," notes Koch Entertainment (Cana- 
da) president Dominique Zgarka. 
"They now react to certain new 
records faster than traditional retail." 

"We skew high on top new titles, 
and we are starting to grab more mar- 
ket share in all genres, " acknowledges 
Ken Kozey, VP of purchasing for U.S.- 
owned Handleman Co. "We're taking 
on product we wouldn't have a few 
years ago." Handleman services 213 
Wal-Mart Canada stores and 310 
Zellers stores nationally. 

The increase in mass marketers' 
share can be traced partly to the 
emergence of mainstream pop as a 
major seller in Canada during the 
past decade. 

Also driving the expansion was the 
entry of U.S.-owned Wal-Mart into 
Canada in 1994, and the purchase of 
British Columbia electronic chain 
Future Shop by U.S. electronics giant 
Best Buy in 2001 . Today, Future Shop 
has 95 stores nationally, and Be,st Buy 
has 10 stores. 

UNITED INVENTORY 

Traditional retailers concede that 
mass merchants and specialty outlets 
attract consumers who arc unlikely 
to shop in their stores. However, they 
say that mass merchants "cherry- 
pick" the hits and carry a limited 
inventory. Wal-Mart and Zellers, for 
example, say they carry 2,000-3,000 
music titles per store; Costco outlets 
have only 50-60 titles. 

" Wal-Mart has done a good job with 
music in the big box" retail reality, but 
Costco has no vested interest in the 
music business," says Lane Orr, VP of 
purchasing for the A&B Sound chain, 
which has 22 stores in Western Cana- 
da. "Music only meets their margin 
requirements. lt"s no different to them 
than selling a tube of toothpaste. " 



Label executives argue that there 
are opportunities for music specialists 
to expand their business by promot- 
ing and marketing new titles in such 
genres as urban, altemative and adult 
contemporary. They also point out 
that mass merchandisers do not carry 
an in-depth catalog. "The one edge the 
traditional retailer has over mass mer- 
chandisers is catalog,"' Warner Music 
Canada president Garry Newman says. 

Stephen Simon, BMC Music Cana- 
da VP of sales and distribution, sug- 
gests that music specialists have yet 
to fully exploit certain demographics. 
"The more mature consumer is still 
being mostly ignored by traditional 
retail," he says. "However, those 
retailers are going to have to under- 
stand mature consumer buying 
habits I in order to take advantage of 
that market]." 

Music sales have dwindled in the 
past four years in Canada. Volumes at 
retail fell 11% in 1999, 13% in 2000, 
9.6% in 2001 and 6.3% in 2002, 
according to the International Feder- 
ation of the Phonographic Industry. 
To compensate, traditional retailers 
have increasingly looked to sell other 
forms of entertainment, notably DVD 
and videogames. 

Rees says, "We're now trying prod- 
ucts we wouldn't have a couple of 
years ago. At the moment, the movie 
industry is sexier than the music 
industry to the average 15-30 year 
old. We can also sell related products 
like posters. 

Live Biz 
Thrives 

Continued from page 43 

down 18% from 200L 

" The increase in concert-goers is 
good news, " says Sandra Rotondo, CM 
of leading concert promoter and book- 
ing agent Planet Events, part of the 
Gran Via Musical conglomerate. "The 
market is bigger than we thought, and 
if we can keep up the (quality and vari- 
ety of] artists we offer, these new fans 
should become regular." 

Rotondo adds that Spanish promot- 
ers have high hopes for 2003. "This 
year," she says, '\ve will have had more 
big artists touring than last year, such 
as the Rolling Stones. Bruce Spring- 
steen. Bon Jovi, Mana and Shakira. " 

The 570-page report is jointly com- 
piled b>' SGAE. its activities arm Fun- 
dacion Autor and the Cultural Market 
Research Center. If confirms that the 
effect of reality TV talent show "Oper- 
acion Triunfo"' on the Spanish enter- 
tainment market in 2002 was not con- 



fined to the recorded music sector {Bill- 
board. May 10). 

The biggest single concert in Spain 
during 2002 was a one-day summer 
show at Seville s Olympic stadium, 
which drew 62,500 fans. The show fea- 
tured several acts that emerged from 
"Operaci'on Triunfo." 

A total of 84,000 fans collectively 
paid nearly 3 million euros ($3.5 mil- 




lion) to attend two other shows by 
"Operacion Triunfo " artists at Real 
Madrid's soccer stadium. According to 
SGAE executive president Teddy 
Bautista, those shows accounted for 
20% of Madrid's total concert-going 
public for the year 

The SGAE report says that eight of 
the 10 top-shipping albums of 2002 
were connected to the televised talent 
show. Those were either released by 
Barcelona indie label Vale Music alone 
or in joint wnture with a major label. 
The top-seller was David Bisbal's 
" Corazdn Latino, " which Vale says has 
shipped more than 1.2 million units in 
Spain. 

/Xccording to SGAE. 18 of the 20 top- 
>liipping albums of 2002 were by Span- 
ish artists: the other two were Spanish- 
language titles by Chayanne and 
Shakira. 

Bautista says a pirac)' rate of 22.9% 
in 2002 was partly to blame for the 
overall decline in record sales for the 
year. He notes that annual per capita 
sales fell from the 2001 rate of two CDs 
per capita to 1.6. 

"A country like Spain," Bautista says, 
"should be able to sell four CDs per 
capita, which would mean |a total of) 
160 million legal copies a year." 
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THE INTERNATIONAL WEEK IN BRIEF 

London-based vgnut owner McKeniig Croup (MKC) has taken over the North 
I^ndon venue that formtrly traded as the Marquee. The Marquee, which 
operated at other London locations from 1958 until 1996, was a key music 
venue in the 1960s and 1970s. It opened on its most recent site in August 
2002 at the Nl Ctntrt- in Islington, with a total capacity of 1 ,200. The club 
was owned by musician Dave Stewart (ex-Eurythmics) and London club- 
owner Mark Rii.^sl-11. who acquired the name from the previous owner, for- 
mer Rod Stewart manager Billy Gaff. But the venture was not a commercial 
success, and in .lanuaiy 2003, administrators BDO Stoy Haywood were 
called in. MKG has agrtcd to terms on the site for an undisclosed sum with 
the administrators and the venue's landlords. MKG owns and operates six 
other U.K. venues, .''IKt', managing director John Northcote saj-s, "The first 
venue 1 opened w;is [London club] the Borderline back in 1988, and it's 
great to be i ipening a small venue again." No details are available about the 
venue reopening date, although a spokesperson for MKG confirms that it 
will not operate as the Marquee, because rights to that name are currently 
heldbytheadniinislratiirs. TOM FERGUSON 

German authors' rwhts sodetv CEMA has reported better-than-expected rev- 
enue for 2002, up ( 1.24% from the previous year to 812.5 million euros ($942 
million). Total distributions were up 0.17% to 693.8 million euros ($805 mil- 
lion). Costs amounted to 14.6% of revenue, a slight increase over last year. 
Revenue from reproduction rights fell to 254 million euros ($294.7 million) 
from 274 million euro.s ($317.9 million) last year. Income from performing 
and broadcasting rights rose to 357 million euros ($414 million) from 351.5 
million euros (S-)07..S million) in 2001. WWfCANC SMHR 

Edel Italy has launched a new alternative rock imprint. Volume, with the 
June 27 release of the album "Dcntro" by Tuscan act Malfunk. The label's 
second album relea.se will be by Brescia group Matmata. No release date 
is set. Edel Italy president Paolo Franchini says, "The label was founded 
for two reasons: W e were receiving a lot of demos from quality Italian 
rock bands, and ne^e rock is growing internationally, thanks to acts like 
Linkin Park and Limp Bizkit. But it's also happening in Italy, a country 
where rock has traditionally had a bit of an inferiority' complex. That is 
no longer the case. " MARKWOROEN 

Windswept U.K. managing director Bob Grace exited the music publisher June 
26 in a surprise m ive. Grace was unavailable for comment a Windswept 
spokesman says the exec is "considering a number of options." Grace set up 
the company as a division of Los Angeles-based Windswept Pacific Enter- 
tainment 10 years ago {Billboard, April 10, 1993). He joined from independ- 
ent U.K. publisher Empire Music. In the wake of Grace's exit, creative direc- 
tor Peter .^k C'amley and head of finance Paul Flynn will jointly manage the 
London firm, reporting to Evan Medow, LA-based CEO of parent 
Windswept Holdings. LARSBOANIXE 

Aton HcCee . CEO and founder of U.K. indie 
Poptones, says it will be business as usual at 
the label following a deal allowing him to buy 
back the company for the nominal sum of£l 
($1.67). Informed sources say a July 8 
extraordinary general meeting of parent Pop- 
tones Group is expected to approve McGee's 
purchase of the U.K. indie label he founded in 
May 2000. He had previously enjoyed success 
with U.K. acts Oasis and Primal Scream on 
Creation Records, which he founded in 1983 
and eventually sold to Sony Music in 1999. 
Poptones Group floated on London's Alterna- 
tive Investment Market in August 2000. The 
decision to sell the label back to McGee fol- 
lows two full years of losses; interim results 
for the six months ended Dec. 31, 2002, show further losses of £186,000 
($310,150). The Poptones Group board of directors is expected to recom- 
mend to .shareholders that disposal of the subsidiary is the best option to 
secure the group's remaining cash resources. In return, McGee will 
resign from the Group's board and waive a £50,000 ($83,220) termina- 
tion fee. McGee declines to comment on the deal but confirms "the label 
will continue." If the disposal is approved, Poptones Group will become 
Hawthorn 1 loldings. a non-music company. As part of the disposal, 
McCee would ha\'e to pay override royalties to Hawthorn for up to two 
years after the disposal. Poptones currently has seven acts on its roster. 

TDM FERGUSON 




McGEE: BUYS BACK LABEL 



Arrests Highlight Problems 
With Sanremo Festival 



BY MARK WORDEN 

MILAN — Angelo Esposito, a key organ- 
izer of the youth talent competition 
that provides artists for the annual San- 
remo Festival of the Italian Song, was 
arrested June 13 on corruption 
charges. 

The incident has focused industry 
and public attention on the problems 
surrounding the festival, which is 
considered the key event on Italy's 
music calendar. 

One leading industry player suggests 
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that the festival — which serves as a 
week-long televised showcase for acts 
from around the world — has been a 
"failure" in recent years and that the 
scheduled 2004 event could be scrap- 
ped while the festival is revamped. 

Esposito, director of the Sanremo 
Song Academy, was arrested by officers 
of the Fiscal Police (which focuses on 
financial crime, including tax evasion), 
along with his wife, l^ola Marini, and an 
artist manager, Francesco Andreoli. All 
three have been charged with corrup- 
tion and abuse of office, with a case 
based on information gained from tele- 
phone wire taps. 

Each December, the Sanremo 
Song Academy, founded in 1995, 
organizes a talent competition for 



unsigned young performers. The top 
four winners automatically qualify for 
the Youngsters segment of the San- 
remo Festival, which is held in late 
February/early March. 

In addition to heading the Academy, 
Esposito runs Publimod, an entertain- 
ment and fashion events agency. 

According to public prosecutors, 
Esposito, Marini and Andreoli oper- 
ated a kickback system under which 
they charged artists' managers 
50,000 euros ($57,115) for a top 
four placing. 

The arrests come as part of a wider 
investigation into corruption and 
financial irregularities in Sanremo. 
Some 20 people have been named by 
the Fiscal Police as being under inves- 
tigation. They include head of tourism 
Antonio Bissolotti and the local mayor, 
Giovenale Bottini. Bissolotti resigned 
fi'om his position June 17. 

Enzo Mazza, director-general of 
labels body FIMI, declared his support 
for the investigation. 

"We hope that this will help produce 
a more transparent mechanism for 
access to the festival," Mazza says. "It 
should be (noted] that the artists who 
reach the festival via the Academy are 
the only ones who aren't signed to 
record labels." 

Piero La Falce, president/CEO of 
Universal Music Italy, says, "I and oth- 
ers have tended to see the Academy as 
an unnecessary interference in our 
work, and we wouldn't be too sorry to 
see the [end] of it. Record labels work 
all year to discover new artists, but the 
academy, which promotes unsigned 
acts, tries to usurp that role," 

Looking beyond the current probe, La 
Falce says, "The real issue here is tlie fail- 
ure of the festival, an event at which new 
artists perform and, after which, noth- 
ing happens for them. The competition 



has to be ciianged and the record indus- 
by has got to have a greater say 

"If the festival could take a sabbatical 
in 2004, so that we could start over the 
following year, then that could be pos- 
itive, " La Falce says. He suggests that 
such a move is "highly likely. Right 
now, I'd say there's about a 20'K) chance 
that the festival will go ahead in 2004." 

In terms of record sales, labels tra- 
ditionally viewed Sanremo as a more 
important event than Christmas. But 
the music industry's returns have 
diminished significantly in recent 




years. According to FIMI, festival-linked 
releases now account for only 3% of 
annual sales in the Italian market 

Although industry insiders concede 
that the Sanremo Festival has lost much 
of its influence on sales in recent years, 
it remains a huge attraction for the 
national TV audience. The festival was 
first broadcast on radio in the early 
1 950s. It moved to TV later in the decade 
and gre\v alongside the medium. 

Today, broadcasts fi'om the five-night 
event can attract a nightly TV audience 
in excess of 10 million viewers on state- 
owned channel RAI Uno. It represents 
a key showcase opportunity for inter- 
national acts looking to establish them- 
selves in Italy — the world's seventh- 
largest music market 



File Sharing 

Continued from page 43 



es available. He also notes, "Among the 
key demographic — kids — leisure time 
is taken up more with mobile phone 
technology, rather than the Internet" 

According to Internet research firm 
eurotechnology.com, the number of 
individuals in Japan with broadband 
access to the Internet rose to more 
than 10 million as of the end of May 
2003, compared with almost zero at 
the beginning of 2001. 

Labels body the Recording Indus- 
tr>' Assn. of Japan has expressed con- 
cerns about the increase of broadband 
penetration and a related rise in illegal 
file sharing. 

In particular, the RIAJ is worried that 



local universities with broadband access 
will become hotbeds of file sharing. 

"Some illegal music file-!>haring 
activities are being found on university 
(local area networks]," says RIAJ public 
relations director Jiro Imamura. 

RIAJ chairman Tom Yoda adds: 
"Unauthorized use of music, as opposed 
to fair use, on a network cannot be 
accepted by any means. We have to deal 
with this problem in cooperation with 
other copyright-related organizations, 
and also do a better job of educating 
people, especially young people, about 
copyright [laws]." 

The RIAJ recently contacted the 
administration of Hokkaido University 
in northern Japan asking administra- 
tors to prevent students ft-om using the 
school's computer networks to store 
and access illegally obtained music files. 

The body is considering sending sim- 
ilar letters to all Japanese universities. 



That activity mirrors the initial 
approach of industry bodies in other 
markets where file sharing is more 
prevalent and where legal action is 
now being taken against education- 
al institutions. 

According to the ACCS survey, 
Japanese versions of file-sharing pro- 
grams such as Win MX and Winny arc 
widely used in Japan. .Since those pro- 
grams are dovvnloaded firom Web sites 
based outside Japan, the RIAJ is unable 
to take legal action against those mak- 
ing such software available. 

However, in January, the RL\J won a 
landmark legal victory against Tokyo- 
based company MMO Japan, which had 
been distributing a Japane.se-language 
version of the File Rogue file-sharing 
program {Billboard. Feb. 15, 2003). 

Additional reporting by Tom Ferguson 
in Ixmdon. 
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Shapiro Bernstein's Stability Based 
On Tradition, Grassroots i^proach 



BY JIM BESSMAN 

NEW YORK— In a sea of change, 
Shapiro Bernstein & Co. is an island 
of stabilit>'. 

Incorporated in 1913. the company 
is now celebrating its 90th year in 
music publishing. Currently headed 
by Michael Brettler. the midtown 
Manhattan-based firm has remained 
in the family since even before its offi- 
cial inception. 

Brettler intends to keep it that 
way. "Other publishing companies 
have been bought out." he says, "but 
we plan on keeping Shapiro Bern- 
stein in the family for a long time to 
come by aggressively acquiring new 
songs and catalogs." 

To this end. the company has just 
signed to administer the Leon Rene 
Family Partnership and Otis Rene 
Publications catalogs for s>'nchroniza- 
tion licensing. Included are such clas- 
sic rock'n'roll tunes as "Rockin Robin" 
and "Little Bitty Pretty One." as well as 
such classic pop as "When the Swal- 
lows Come Back to Capistrano." The 
deal is in keeping with a company 
whose diverse holdings have been 
recorded by everyone from Ella 
Fitzgerald to the Sex Pistols. 

But Brettler stresses that Shapiro 
Bernstein remains equally commit- 



ted to finding and developing young 
writers. He cites nevi signing Devon 
Copley — currently a member of rock 
group the Animators and the grand- 
prize winner of the 2001 Great Amer- 
ican Song Contest for the Pasties' 
"The Wreck of You and Me " — as well 
as contemporary folk singer/song- 
writer Laura Love, whose latest 
album, "Welcome to Pagan Place," is 
just out on Koch. 

In attracting new writers and main- 
taining long-term relationships, 
Shapiro Bernstein relies on its '\vriter 
orientation. " Brettler says, and com- 
plementary "service orientation." 

"When people call, we respond 
right away." he says, "and we have an 
outstanding record for paying royal- 
ties correctly and on time, going 
back to 1913." 

But Shapiro Bernstein's roots actu- 
ally date back to 1897 and Maurice 
Shapiro, who headed the pre-Tin Pan 
Alley-era Shapiro Music Publisher, 
with assets including "Come Josephine 
in My Flying Machine" — an Alfred 
Ban-Fred Fischer composition recent- 
ly reviwd in the Titanic movie sound- 
track. When Shapiro died suddenly in 
1911. his brother-in-law, Louis Bern- 
stein — who had been a successful real 
estate agent in New York — took over. 

"The first modern-day Shapiro 
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SHAPIRO BERNSTEIN 
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Bernstein hit was 'The Trail of the 
Lonesome Pine' by Ballard MacDonald 
and Harry Carroll," Brettler says of a 
song that shared its title with several 



silent films and the 1936 talkie that 
was Henry Fonda's first star turn. "But 
the history of the development of all 
types of American musical styles can 
be traced through our catalog of ap- 
proximately 50,000 titles, including 
most notably 'In the Mood' by Joe Gar- 
land, 'Ring of Fire' by Merle Kilgore 
and June Carter and 'Beer Barrel 
Polka' by Jaromir Vejvoda, Lew Brxjwn, 
Vladimir Timm and Vasek Zeman." 

Louis Bernstein was Brettler's great- 
grandfather. "He was the first VP of 
ASCAP in 1914 and former president 
of the Music Publishers Protective 
Assn. — which preceded the National 
Music Publishers Assn. jNMPA]," con- 
tinues Brettler, whose late father, Leon 
Brettler, succeeded Bernstein's son-in- 
law, Richard Voltter, as Shapiro Bern- 
stein president in 1956. 

"Leon served on the ASCAP and 
NMPA boards, and the Harry Fox 
Agency boardroom is named after 
him," Brettler notes. "He married 
my mother — who was Louis Bern- 
stein's granddaughter. I started here 
in 1979 and became president in 
2000 — one year before Leon, who 
was then CEO, died. " 

The younger Brettler helped the 
venerable company stay current "I was 
involved in forming and co-publishing 
Blessid Union of Souls, and we had a 
top 10 hit in 1995 with 'I Believe' by 
the band's Eliot Sloan and Jeff Pence 
and producer Emosia." Earlier, he co- 
published Shannon's 1983 dance 
smash "Let the Music Play," which was 
written by Chris Barbosa and Ed 



Chisolm. "I heard the track and found 
the lyric writer and originally signed 
the lyric share for $250. 1 felt like I won 
the lottery!" 

Shapiro Bernstein, then, "gets in at 
the grassroots level and starts people 
from the beginning," Brettler says, also 
noting that the company strives to 
hold on. "One of the things I keep 
preaching to heirs is how it makes 
sense to keep |the rights to| songs 
together as much as possible. In this 
era of split copyrights, you can do 
harm by splitting songs: Just from a 
licensing perspective, if users can go 
to one source, it really helps." 

Brettler notes the case of Dorothy 
Fields, who co-wrote the standard "On 
the Sunny Side of the Street" with 
Jimmy McHugh in 1930 and who had 
been published by Shapiro Bernstein 
until 1985; the company re-acquired 
her copyrights in 2000. 

""Sometimes writers get their rights 
back after contracts expire and move 
their catalogs around," Brettler con- 
tinues. "But it makes sense to keep 
them together with one publisher 
because they're easier to license that 
way. On the Sunny Side of the Street' 
is still split, but we've got it down from 
four to two publishers, which has 
helped immensely in licensing." 

The current state of "uncertainty 
in the business, with all the mergers 
and acquisitions, " Brettler concludes, 
only makes Shapiro Bernstein more 
appealing to writers: " We provide a 
sense of stability in all the big insta- 
bility out there." 



JVC Jazz Fest Pays Tribute To Peggy Lee's Songs 



Fociising on the song\vriting 
aspect of Peggy Lee's career. 
" There'll Be Another Spring: A 
Tribute to Miss Peggy Lee" — the 
star-studded June 23 flagship show 
for this year's A'C Jazz Festival in 
New York (Billboard. May 3)— 
included 14 songs co-written by the 




LEE: PROUD OF SUCCESS 



late pop diva with collaborators 
including her first husband Dave 
Barbour. Sonny Burke. Cy Cole- 
man, Johnny Mandel. Quincy 
Jones and Marian McPartland. 



Indeed, Lee's daughter Nicid Lee 
Foster recalled her mother s great 
pride in her success as a song- 
writer. "Dinner might not be 
ready — but a song would be" when 
Foster's father Barbour, who was 
also Benny Goodman's guitarist, 
came home from work. 

When Capitol Records asked Lee 
to record some originals, "she had 
such a feeling of happiness," Foster 
said. Two of the Lee/Barbour tunes, 
"It's a Good Day " and "Manana." 
were performed at Carnegie Hall by 
Ann Hampton Calloway. 

Foster said her mother wrote 
"Manana " after a trip to Mexico to 
recuperate ft-om a serious illness. 
While some objected to the song's 
apparent ridicule of the locals, Fos- 
ter said that the lyrics actually 
extolled their lives' simple pleasures. 

Otherwise, Lee "enjoyed cook- 
ing and cleaning and taking care 
of me," Foster continued. "Obvi- 
ously, she got over that not too 
long afterl" 

Among the evening's highlights 
were the feline duet by Nancy Sina- 
tra and Deborah Hany on "The 
Siamese Cat Song," which Lee and 
Burke wrote for the movie "Lady 
and the Tramp, " and Petula Clark's 
version of " Things Are Swingin ," 



which Lee wrote with Jack Mar- 
shall. 

The show ended with the entire 
ensemble — also including Cole- 
man, McPartland, Shirley Horn 
and Rita Moreno — on the melan- 
choly Leiber & StoUer classic "Is 
That All There Is?" 

It was a strange song for a sin- 
gle, Mike Stoller admitted while 
introducing it. But he remembered 
that when he played it for Lee, she 
said, "I'll break all your pencils if 
you give it to anyone else!" 

NO CHICKENING OUT: Say what you 
want about the Dixie Chicks' poli- 
tics, but as they proved June 21 at 
Madison Square Garden, you can't 
ask for more from a live act. And 
take what you want from their pre- 
concert intermission music: Elvis 
Costello's "(What's So Funny 
'Bout) Peace. Love and Under- 
standing, " Tears for Fears' "Every- 
body Wants to Rule the World." the 
Go-Go's' "Our Lips Are Sealed, " 
Paul McCartney & Wings' "Band 
on the Run." Tammy Wynette's 
" Your Good Girl's Gonna Go Bad," 
R.E.M.'s "It's the End of the World 
as We Know It (and I Feel Fine)" 
and, of course, Bruce Spring- 
steen's "Born in the U.S.A." 



CHEVY'S INDY WIN: Chevrolet's best 
showing at the recent Indianapolis 
500 was 11th place (Toyota engines 
powered winner Gil de Ferran and 
second-place finisher Helio Cas- 
troneves). But it won hands-down 
in the commercials contest. 

Using vintage performance 
footage, the carmaker and eternal 
commercial exploiter of Bob 
Seger's "Like a 



the point that their cars are 
beloved cultural icons, just like 
the songs and the stars that 
recorded them," Fried says. 
Two other TV spots have also 

piqued interest. San Diego rock 
band Convoy's tongue-in-cheek 
Sheraton commercial using the 
Rolling Stones' "Let's Spend the 
Night Together" brings back mem- 



Rock" strung 
together the 
Beach Boys' 
■"409," Don 
McLean's 
"American Pie," 
Elton John's 
'Crocodile 
Rock" and 
Prince's "Little 
Red Corvette." 

"Obviously, 

this campaign was born because 
someone at Chevrolet realized that 
several iconic rock songs from the 
'60s, '70s and '80s prominently fea- 
tured Chevy models in their lyrics," 
says Spirit Music Group president 
Mark Fried, publisher of the Beach 
Boys' Brian Wilson. 

"By letting these songs and 
their evocative videoclips be the 
spot, the company was making 



Word&S( 
Music 



ByJimBessman 

Jt>«»man9billt>ocird.com 




ories of when the Stones weren't 
allowed to enunciate the then- 
risque words in the title when per- 
forming the song on "The Ed Sulli- 
van Show." And after rightfully 
bestowing so much praise of late 
on Burt Bacharach and Hal David. 
I must take to task their catalog 
keepers for allowing International 
Delight coffee to woefully misuse "I 
Say a Little Prayer for You. " 
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DUPLICATION/ 
REPUCATION 



46 PRODUCTIONS 

25 CDRi • $45.00 / 50 CDRs ■ $88.00 
100 CDRs - $150.00 / 200 CDRi - $290.00 
ASK ABOUT OUR DISCOUNT 
FOR ASCAP MEMBERS! 

From CD or CDH master 
Includes CDRjewci box 
w/text printing on CD label 
Add $35 f<ir other (iijjiUil master, 
S.'if) for iiniiloK master 

42 W 557 Hawk Circle, St. Charles, IL 60175 
Tel (800) 850-5423 Email: ijiro^46p.com 

Visit our Web Pac« at t>tl|i; »'ww.46p.eom 



CDs • COnOM • CM > 9UPS1 CSi • WOlO CASSETliS 

NEED CDs? 

the choice is 

'SmCLEARkk 

.-J I 5 C r. TAPE ^^^^ 

ence for over 30 years. 

-880-0073 

www.crystalclearcds.com 

DeiTAl NUSISnC • ADT DESCN • mmd • PACXAGHC 



FOR SALE 



HEAVY DUTY POSTER TUBES 

• Ini Muss a. UPS Included ^.J^ 

• Foclory Dind •maMtt 

• it Sim In Slodc 




PROMOTION 
& MARKETING 



DUPLICATION/REPLICATION 



WITH OVER 60 YEARS OF EXPERIENCE & IN-HOUSE fACILITIES, WE'LL PRODUCE 
YOUR CD, VINYL & CASSETTE PROJECT WITH THE EXCELLENCE IT DESERVES! 



REAL ESTATE 




1000 NEW PRICE! 



'i^SS! 1109? 



IHCIUOIS: MICINJIIIOK • I (OlOI I P»C! SOOHEt 
UIO TU< UtD' • I (OlOt CD IAB[1 IMtlHTIKC 
• JEWa BOI S SHtlllK WMP • QUKt TUMUOIIIU 



IHCIUDCS: OIIGIMIIOK • lUll COIOH 4 »GE BOOKIH' 
IINSIDi BtWI onj 4 (OtOI IU« CAKD' • 
|^ \ 2 (01011 lAISl IMMiHIlNC- • 

U J Jtwsi SOX I mm nur • ouick iuiihaioliko 

' harf yoor piif' rio^, /.I'm ;.m *?.i!ni : -UKs/ 

tSK FOR Oue It!! tRtKKURK 



Rainbo Records and Cassettes !E 

1738 BerU«lry St.* Santa Monica, CA 90404 • (310) 829-3476 



REAL ESTATE 



* IStistic 2 lK;ilr<»tiiil utiiiii 

* 1'car-ri»ffii<l lHt;i( 'akwsh 
lloi-ilcrcai Ity .Vullitnai Forcktf 

* S;t Million . ^^R^ f 



A North Idaho spectacular year-round 
paradijc with spectacular vtewi and 
unlimried recreational opportunities. 
Th« estate tnctudes 1 70+ acres. 
3/4 mtlci of private jhorelme. « lovely 
; beach, and 16 x 120 ft dock. 

5 bedrooms plus sleeping loft. 2 S baths 

"i^ and a spackMs Irvinj room with none 

^ firepbce 

Peace and serenity are abundant, with 
oiprey and eagles soaring overhead and 

^fe brttKhcaking sunsets to the west. 

■ Perfect for a wnter or artists studio. 



www.waterfrontretreats.com 

.lull I'lkstroni. Hrokcr 
a()8/7.=>.=v.=5S,=>a • .=>(H)/44,=v(m}) • ciiiail:jcc«s.iri l.«>i 



Ail the reasons to move to Agua Dulce! 

3818 sq ft with rustic western style living, dining room, country l<itchen,3 bedrooms, 
tiuge media&garre room,BBQ, massive patio. sport pool, 3 stall barn & arena on 3 acres of 
QUIET BLISS. Minutes from freeway .„light years from stress. 
www.HOMESBYHOLLY.net - Realty Executives...Holly @ 661 424 0954 




I A Stunning estate sits upon 1 2.5 Ac. of a 
I iwrliing raoch. fireaSitaking views and dear l)lue 
I sites. 4 horse slatiles & worl(iig pastures 
1 are top notdiTtie (tan ttouse overiooks the onliard, 
I pastures & is sunounded by tteauittul tower gardens, 
j The Cabana adds luxuiy of ttie indoors txil ttie marvelous 
I 'ragrances S tireezes of ttie outdoors. 
There is a Main house & a guesthouse, coinplete wikitchen & bih. Spanish decor 
w/custom painted ceramic ties int. S ext. At an elevation of 4900, evef>' w captures 
the beauty of the land. Just 60mi. from LA BRV \l 
This is a stunning honie.;t .200,000. BbMH II 

Foe an appointment please call ^^^^^^B 
Kathleen Ottinger-Realtor (661) 540-6625pager/voice mail 
Office (600)376-5995 





FASHION 

Worldwide Distributors of Licensed: 
ROCK & NOVELTY T-SHIRTS, 
STICKERS, PATCHES, FLAGS & MORE! 

Checlc out our website catalog: 

www.bieksiije-Mion.eom 

or call for a free price list/flyer (dealers only): 

800-644-ROCK 

(outside Ihc U.S. - 520-443.0100) 



TELEVISION PROMOTIONS 

TV Shows / TV News Interviews 



DVD IMAILINGS 



SET-FIRE RECORDS » 

Call For Rates (225) 294.6445 



HELP WANTED 



STORE 
SUPPUES 



PLASTICZ 

DIVIDER CARDS 

BLANK OR PRINTED 

800-883-9104 



AUMAJCWOttOTt 



Fabulous Laurel Canyon Retreat. 

Gorgeous large tiome, pool, spa and entertainment garden, 6 beds. 5 battis 
including a separate entrance Guest or Office. 2 fireplaces, waterfalls, used 
brick. Off of the road, nestled in tfie trees, $899,100, 

Kathryn Bishop, Prudential Ca. Realty 213-400-1600 
KathrynBishop.com 



BILLBOARD CLASSFIED'S 

"REAL ESTATE TO THE STARS" 

REACHES THE HK>«WVERED WORLD OF MUSIC & ENTDTTAINrMENr 



Ptesent your luxury leal estate property tot sale, rent or commercial lease call 
M^rk Wood Real EslalB Manager al (661) 270- 0798 or 1-(800) 223-7523 
you can also fax (646) 654-4612 
or eniail Billboard'arriLisician org 

Reach all the niDvers & shakers every week through the pages of Blllboart) 
- A force in the miisic/enlertainment industry lor over 10D year^ 



High Profile Latin Music Label seeks... 

a Mectianical Licensing Manager, Responsibilities include: Request mechanical licenses at ap- 
propriate rates, including coniroiled composition reductions and rtegotiating with publishers to secure 
required rate reductiors. submitting all necessary royalty information for account processing 
Supervise subordinate staff Manage special projects as assigned 

MIn. Requirements: 2 years experience in mechanical licensing with a detailed knowledge o( 
mechanical licensing administration. Must be assertive and have strong ved»l and wrillen com- 
munications skills. Strong computer skills including MS word. Excel arKJ Oultook required Fully 
bilingual EnglistVSpanish preferred 

Send resume along with salary history to: FAX: 816-577-4706 or 
highprotllelatinmusiccompany@yahoo.com 



Looking for the perfect job? 
BILLBOARD CLASSIFIED 



BILLBOARD JULY 12. 2003 



www.blllboard.com 
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The Ultimate Resource for 
Touring Bands & Musicians 



PUBLICATIONS 




hollywood hills 
beachwood village 

serene cyn vu, new Spanish 
home 3 bdrms + 2.5 baths 
2100 sq ft • view of the 
Hollywood sign, 
hardwood firs thru 
out granite tops 
travertine tile, 
video cam security - 
wired for dsl and cable through 

intercom music. 
995k sale or 4800 mo lease 
2975 holly ridge dr 
pp/prty -323 857 7462 




NOTICES/ 
ANNOUNCEMENTS 



Nonprofit 

Vinyl Record Day 

To Preserve and Promote 
the Vinyl Record 



August 12th 

Details: 

www.VinvIRecordDav.orp 

888-644-456/ 



Quad Recording Studios 
New York 
Our tape library is full. II you b«llev« 
you have tapes at Quad, (hen please 
contact us at 212-730-1035. To arrange 
for pickup. Any tapes not removed by 
August 1, 2003 may be destroyed. 



WANTED TO BUY 



TOP $ PAID 

For: Cds. Lps Cassettes. 
Videos & DVDs 

Call (201) 986-0909 
Fax (201) 986-7755 




BILLBOARD'S 20TH EDITION OF THE -J^tjlf^ 

Musician's Guide to^fjjfft 
Touring and Promotion 

Includes: 

' City by city club directory 
' Tape/disc services 
' A&R directory 

• Music services directory 
' Music industry websites 

• PLUS-£xclusive: 
Why you need management 

• And much more 
Only $15.95 - $18.95 overseas, 
(includes shipping) 

Order by phone 800-745-8922 or on our website 
wvwv.musicjansguide.com 

Mention code TGBB when ordering! 




LISTENING STATIONS 



CD & DVD Sampling Stations 



Nakamichi - WO rid -renowned for 
its high-end sound quality, state-of-the- 
art design and product dependability in 
the music industry. 

Standard features for all Nakamichi 
Sampling Stations: 

• programmable first track 

• informative play counter 
• auto standby function 

■ dbi pro 705 headphones 
• Other advanced features 




Visit our web site to view our wide 
range of CD & DVD Sampling 
Stations and merchandising fixtures. 



dbi in'terna'tianal 

Tel. (807) 468-8494 
Email us at: info@dbiint.com 

Worldwide Distributor of 

rikNakamichi" 

CD & DVD Sannplit>g Stations 



www.dbiint.com 



r^Nakamichi 





HELP WANTED 



C ALL BILLBOARD AT M6-4M-4497 



Looking for a 
record deal ?? 

Getting bigiieU i^ very n.iid lo dc- But ivu wilt 
gel Ihe tecon) deal ywi are looking lof! Guar- 
anteed Service Call now to nxeive your 
FREE inkHmation 



Tatant 2000 
800-493-G33& 



The nations leading wholesaler ... 
is seeking mid-level merchandising canditJates. 
Previous retail management experience with 
strong customer service skills, promotional program 
planning and implementation a must. Extstii^ rela- 
tionship witti key vendors a plus. Candidates must 
be ejccepitonally well organi;ed and 
meticulous. Must be willing to relocate. Only en- 
ergetic, ambitious and team oriented irtdividuals 
need appty. 

Fax or e-mall resume to: 

954-2SS-4992 or nangol@aentcom 



FREE Guide to 
Master Tape Preparation 
Saves You Time and Money! 

1-800-468-9353 

www.discmakers.com/bb 
lnfoSdlscmakers.com 



DISC MAKERS 



MUSIC MERCHANDISE 



BUY DIRECT AND SAVEI 

While other people are rajsma their prices. w» 
are »lftshir>g our« Mtpt label CD's. cass«tt»s 
and LFt is low a% SOf. Youf choice from the 
most flidenslvfl listings evailable. 

For frse caMoa cal (009) WhWOO. 
Fh (609) N<MI247 or writ* 
tterpkt Music, Inc. 
P.O.Box A Trsnton, N.J. 08W1-0020 



HELP WANTED 



Full Sail Reil Workl Education, a dyr\amic 
multi-media educational facility in Orlando, 
Florida IS seeking instructors. Candidates 
must possess a minimum ot a Bachelor's De- 
gree in one ol the following areas: Accounting, 
Business. Communication, Computer 
Soence. Digrtal Media. Finance. Law. Man- 
agement. Marketing. Math. Media Arts, or 
Psychology. Preference will be given to ap- 
plicants witti Master's Degrees and expenence 
in the entertainment industry. 

Please e-mail your resume (o 
educators@f u I) sa i I .com. 

NO PHONE CALLS PLEASE! 
www.fullsall.com 



Sponsorship Sales Executive 
for Music Industry 
Conferences & Events 

At least 5 years expenence m corporate sponsorship 
sales. Highly focused on business to 
business with some consumer opportunity Ideal 
person would have marketing background and 
music industry knowledge Must have experience 
in development, sale and execution of integrated 
packages that irKiude radioilv/medta. logo nghls. 
branding, and promotion 

No calls. Please send resume to 
646.654.4674 fax or 
bbevent9@blllboard.com 



VOLUNTEER NEEDED 

If you will be in the Miami area from Aug 
4th-9th and would like to volunteer for the 
Billboard AURN/RSB Hip-Hop 
Conference & awards. Please contact: 

Margaret O'Shea 
bbeven1s9billboard.com or 646.654.4660 



VOLUNTEERS NEEDED 

If you will be in the New York City area 
from September 22-24 and would like to 
volunteer for the Billboard Dance Music 
Summit, please contact Margaret O'Shea 
at: bbevents@blllboard.com or call 
646.654.4660 



FAX BILLBOARD AT 646-654-4798 99 



Deregulation 

CarHnuedimpageS 

for a change of ownership, Ofcom 
can look at how that might affect 
the music content of a radio sta- 
tion's programming. 

"Secondly," he continues, "the 
government has included language 
allowing Ofcom to approach inter- 
ested parties, such as the record 
industry, for its views on any pro- 
posed changes. And thirdly, the draft 
bill now recognizes that music is a 
meaningful part of local radio — it 
did not do that before." 

Paul Brown, chief executive of the 
Commercial Radio Companies' 
Assn., thinks the record companies 
are misguided. "If the music indus- 
try really thinks the problems they 
face in terms of current U.K. music 
production are going to be cured by 
throwing yet another piece of regu- 
lation into commercial radio's reg- 
ulatory skip, they must be either 
barking mad or, more sadly, misled." 

But Sarah Faulder, chief executive 
of U.K. trade body the Music Pub- 
lishers' Assn., argues that one of the 
key issues was local music tastes. 
"We were concerned about the pos- 
sibility of local radio stations having 
centralized, standard playlists, but 
these amendments give Ofcom the 
freedom to ensure that does not 
happen," she says. 

The amendments also require 
Ofcom to run public inquiries in 
cases of ownership change. "Poten- 
tial acquirers of |British) media will 
now think twice about making those 
investments," says Alison Wenham, 
chief executive of independent labels 
organization AIM. 

Central to the lobbying process 
was the Music Business Forum, 
(MBF) — a cross-industry body rep- 
resenting the entire music commu- 
nity from authors and composers to 
record labels and retailers. 

When the first draft of the bill was 
released earlier this year, there was 
serious concern that an excess in 
deregulation, leading to increasing 
consolidation, would affect music 
diversity on British airwaves. There 
was also fear that the arrival of U.S. 
companies such as Clear Channel 
Communications would have an 
adverse effect on U.K. radio. 

Subsequently, the MBF coordi- 
nated a campaign and made a series 
of proposals to the Department for 
Culture, Media and Sport and to 
members of parliament to readdress 
the situation. 

"It's something for the [music] 
industry to be proud of having 
achieved." Faulder says. "There has 
been a fantastic level of cooperation 
across the industry on this issue." 

EMI's Wadsworth adds: "We did- 
n't get into the music business to sit 
in big meetings in various min- 
istries, but unfortunately it is a 
necessity sometimes." 

The bill will now receive a third 
reading, penciled in for July 8. Once 
the bill has completed these stages, 
it will return to the House of Com- 
mons for consideration. Any further 
amendments made by the Commons 
are in turn considered by the Lords. 
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Behind the Bullels 



THE LATEST TRENDS FROM BILLBOARD'S CHARTS 



Destiny Finds Beyonce Atop The Chiart 



Gel ready for deja vu on The Bill- 
board 200. where an attractive R&B 
singer with a unique three-syllable 
name leads the list with a 300.000- 
plus sum. That will be the case 
again next issue — ^although the 
name will change. 

The predestined queen of this 
week's charts is Beyonce. the central 
member of Destiny's Child, who not 
onlv captures the flag on The Bill- 
board 200 but also Top R&B/Hip- 
1 lop jUbums and The Billboard Hot 
100 (see Singles Minded, belowl. 

Her "Dangerously in U>ve" album 
sells 317.000 copies in its first week. 
Aside from her group's 2001 "Sur- 




vivor " set. which sold 
6«!.000 in its first week 
and 359.000 the follow- 
ing, this is the largest 
sales week for any album 
that has featured Beyonce. 

On cour.se to reach first 
place next issue with her 
own 300.000-plus start is 
"Chapter 11" by Ashanti. 
who was music's nxikie of 
the year in 2002. Her first 
album turned heads last 
year, when it bowed at No. 1 with 
,';02..";00 copies sold in the Billboard 
dated April 20. 

ON THE ONE: The amount sold by 
the No. 1 album in this, the 26th 
week of calendar year 2003. is totally 
appropriate. It falls right in line with 
the average weekly sum logged by 
Billboard 200 chart-toppers during 
the first six months: 319.103 copies. 

When last w-e checked, in the 
May 17 issue, this year's No. Is were 
outselling those from the same 
span of 2002 by a score of 349.221 
to 245,625. Since then, though, we 
have had five weeks when the top 
seller moved fewer than 200.000 



Over the 
Counter 



By Geoff Moyfield 

gmayfield@blllboard.com 




units, plus we have now motored 
past the 2002 week that Eminem's 
"The Kminem Show" sold 1.3 mil- 
lion. Thus, last year's No. 1 albums 
now have a higher average, 
.345.247. than the ones we've seen 
to date in '03. 

The average by a No. 1 in the first 
half of 2001 was even higher — 
371.524 — but nothing compares to 
the first six months of 2000. which 
was the industry's biggest sales year 
in Nielsen SoundScan's 12-year his- 
tory. With three chart-toppers 
enjoying million-plus weeks in the 
first half of that year, including the 
astounding 2.4 million opener by '\ 
Sync's "No Strings Attached." that 



year's first-half average stood 
at 554.151. 

CHECKING IN: In the same 
week that she turns 20. her 
sophomore album's chart 
bow suggests that Michelle 
Branch is not a kid any- 
more. "Hotel Paper" enters 
at No. 2 with 1 .57.000 copies 
sold, more than doubling 
the best sales week of her 

first .set (68.0001. 

Her debut. "The Spirit Room." 
has sold 1.8 million copies since its 
2001 release. She was also guest 
vocalist on "The Game of Love." 
radio's most-played track from 
Santana's 2002 album "Shaman. " 
That song was No. I for 13 weeks 
on Adult Top 40. In its biggest 
week, it fetched 83.2 million listen- 
er impressions from all Billboard- 
tracked formats, according to 
Nielsen Broadcast Data Systems. 

We have barely entered July, and 
this is already Maverick's fourth top 
10 album bow this year, following 
Madonna, Deftones and the 
"Matrix Reloaded" soundtrack. It 
has never had more than two top 



10 debuts in any prior year. 

Country giant Willie Nelson, 
rock's Guster and hip-hop's Black 
Eyed Peas each follow suit with 
their best Nielsen SoundScan weeks. 

Nelson hits The Billboard 200 at 
No. 41 with 27,000 copies, beating 
the launch of his 2002 album by 
4.000. This is also his highest rank 
on the big chart since 1983. 

The Peas' figure of 31,0(X) copies 
(No. 331 beats their prior best Sound- 
Scan frame by 10.000. and Guster's 
29.000 (No. 35) more than triples it 
previous best (8.000). Best Billboard 
200 peak for the former had been No. 
67: it was No. 169 for the latter. 




Beyonce's Solo Debut Does 'Craz/ Business 



"Craz>' in Love " by Beyonce Featur- 
ing Jay-Z climbs to the top of The Bill- 
board Hot 1 (K). ending Clay Aiken's 
t\ro-week nm at No. 1 with "This Is 
the Niglit. " which dips to No. 3. 

"Crazy" posts 118.3 million lis- 
tener impre.ssions and is the first 
Hot 100 No. 1 without a retail sin- 
gle since Jennifer Lopez Featuring 
LL Cool J's " All I Have " topped the 
chart in March. Since that time, 
each No. 1 has had at least a 12- 
inch vinyl retail component. In 
back-to-back weeks, we've seen 
.Aiken's ""Night" occupy the No. 1 
slot based almost entirely on sales 
points, and now " Crazy" makes it 



to the top solely on air- 
play points. 

Let's hope we are not 
so far off from having the 
top of the airplay and 
.sales chart match more 
often, as was the norm in 
years gone by. The suc- 
cess of the ""/\merican 
Idol" singles by the RCA 
Music Croup could pro- 
vide the impetus for other 
labels to release retail singles as 
songs hit radio, and the tracking of 
digital singles by Niel.sen SoundScan 
(see ston'. page 5) should boost the 
diita u.sed for Hot 100 Singles .Sales 
and The Billboard Hot UXI. 

Sales of digital singles with UPC 
codes are counted toward the sales 
chart and. therefore, the I lot 100. 
Digital tracks not coded with a 
LFPC are counted separately and 
are not yet part of the Hot 100 
equation. But starting next i.ssue. 
Billhoanl v,'i\[ begin printing a 
weekly chart of top digital tracks. 

The No. 1 digital track for the 
week was Beyonce's "Crazy." 
which had 1.500 downloads, prov- 
ing that with the availability of 



SinglesMinded 



Silvio Pietroluongo 

sllvio@billboard.com 

IVIinal Potel 

mpatet@blllboard.com 

Wade Jessen 

wJessen@billboard.com 





respectively). Of the 31 prior 
songs that have reached the 
top 10 in four or less weeks 
since 1990, 26 of them (84%) 
have gone on to reach No. I. 



product, consumers' tastes closely 
match what is being played at radio. 

HAPPY HOUR: Alan Jackson & 
Jimmy Buffett's "It's Five O'Clock 
Somewhere" climbs 14-7 in its 
fourth week on Hot Country Sin- 
gles & Tracks, the second song this 
year to ascend into the top 10 of 
that chart in less than a month. 
Danyl Worlcy's "Have You Forgot- 
ten?" took only three w-eeks to 
reach the top 10 in March. 

This is Jackson's fifth song to 
climb into the top 10 svithin four 
weeks in the Nielsen Broadcast Data 
Systems era. In that time, only Garth 
Brooks and George Strait have had 
more fa.st-rising hits (eight and six. 



EARNINCTHEIR STRIPES: For 

the past 18 months, modern 
rock stations have cautiously 
embraced the neo-garage 
movement — lest, they said, it 

follow electronica as the " next 

big thing" that never materializes. 
This week, the White Stripes' "Seven 
Nation Army " gives the genre its first 
No. 1 record. 

It's a personal best for the group 
(which peaked at No. 12 with "Fell in 
Ijnve With a Girl " in May 2002) and 
for V2 Record.s, which got to No. 3 
with Moby's "'South Side" in March 
2001. Electronica. meanwhile, has 
never yielded a No. 1 song. 

HEY.THIRR: Chingy slides into the top 
five on the I lot R&B/I lip-I lop Singles 
& Tracks chart (7-51 with his first 
effort "Right Thurr. " With an increa.se 
of 8.5 million in audience at K&B 
radio, it nabs Greatest Gainer/Airplay 
honors on that chart, as well as the 



Sales and .Airplay Gainer designations 
on The Billboard Hot 100. 

Until three weeks ago. no artist 
had placed a debut song within the 
R(£B chart s top five this year. Now, 
two male artists have done so: Ruben 
Studdard with "Superstar" (formerly 
No. 2) and Chingy While Studdard s 
chart placement was driven primarily 
by sales. Chingy is the first new artist 
to be embraced to such an extent by 
R&B radio in 2003. 

In the same period a year ago, 
three new artists broke into the 
top five, all females: TVuth Hurts' 
" Addictive. " Ashanti's " Foolish " 
and Tweet's "Oops (Oh My)."" 
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LoveSlefy 


51 


178 


188 




ASHANTI 

MuHccn iNcvAjM mKMflOMG astcfil 


Ashanti; The 7 Series (EP) 


142 


193 




PI MICHELLE BRANCH A 


The Spirit Room 


28 


188 


187 


tyj JAY-Z 

H ROC'A-flUAOEF JM aa«n<l[UMO IIIM CD) 


BluapriM Z1 


17 


167 


168 


Q VARIOUS ARTISTS 


Penh -0- Rome 8 


79 


181 


200 


HI SEETHER 


Oisclaimer 


92 


155 


84 


ft GRANDADDY 

V]l?l»MitMCCii 


Sumday 


84 


169 


183 


' \ CHICAGO A 

j£i£g| RMIND7(I»|»MCCI 


The Very Best Of Chicago: Only The Beginning 


38 


192 




Q SYSTEM OF A DOWN A ' 


TenloHy 


1 


184 


172 




FAITH HILL A' 

MARKER BROS INAWVILii) tntiWRN 1 1 : » 14 »|i 


Ciy 


1 






BRIAN CULBERTSON 

WAASfRBAGS AaXOilBM COlfM] 


Come On Up 


197 


167 






MUDVAYNE • 

EPii: . . 


Hm End Of All Things To Come 




163 


167 




BRIAN MCKNIGHT • 


UTum 


7 


,75 


146 


ELVIS PRESLEY A ' 


Ehrts: 30*1 Hits 


1 



3 BtJj lb/ - 
~^^Jl75 146 



I ♦ HIAA c^fli^calic-i for W ihipnBrl gf 10 m 



■lit iilei garni tliii M*ek # ReciKdinq inJustiv Attn. Of Am«rica fRIAA) certrficitKir for n«t thipmrm of 500.000 *lbum unn (Goldl A flIAA cntification lot r>0t ihicimfinT of 1 million un'is iPlatmum I ^ RIAA ccl'f'CaiiC'i for n«i ihipngni of 10 million units lOiarnondl. Numtril tQniw)a Plitinum or Di*rnond 
Tijm-piiuiijm level For boied »tt. and double albums wth t runriing time of 100 minutes or mars, (tie RIAAniullip4i«ssfiiDments bvttie number ol discs snd^'or taoes RIAA La bn avis rds: - Ceriifitgtion for net shipmeritof lOO.Onunns lOrol L Ca rtrfic a bon of 200.000 units (PI bIitio) ^'ttrtuficatxin of 400.000 
-ntt iit{|icatos IP It •vailibit Most l>pe prices, ana CO prices lot BMG and WIA labels, are suggested hsis Tape prices merked EQ. and aII ottier CO prices, are equ'valefrt pr^es, vitiicl are prc^cied from wholesBie prices Greatest Gatner shOM chari's largest unit increase. Pac 
.18001 Hpact jhowt albums rnrnaved From HtatMelitfs mis «v«*k |H] indicates past or present HiaUveker tule '£ 2003. VNU eusinaii Mnijiii. Inc . and Nieiutf SoundScan. he All rigfiU reserved 
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JULY 12 
2003 


Billbood TOP JAZZ ALBUMS. 




LAST WEEK 




Sains data compdid by • 

Nielsen 
SoundScan 

ARTIST [MPRINT 4 NUMBER DISTRIBUTING UBEL Title 




1 




i-t NUMBER 1 3 WeeksAirjunber 1 
DAVID SANBORN timeigain 


2 


2 




PETER CINCOTTI Pvter CilKORi 


3 


4 




DIANA KRALL* Live In Paris 


4 


3 




PAT METHENY One Quiet Night 


S 


5 




TONY BENNETT ft K.D. LANG* A Wonderful World 




9 




SUZY BOGGUSS Swing 










7 


B 




BOZ SCAGGS But Bsautilul: Standards Voluim 1 


8 


7 




DIANA KRALL A The Look 01 Love 


9 


6 




REGINA CARTER PBganini: Alter A Dream 


(D 




SHIRLEY HORN May The Music Never End 


<o 


1 1 




ARTURO SANDOVAL Trumpet Evolution 


12 


12 




VARIOUS ARTISTS Lady Sings The Blues 


13 


10 




GLENN MILLER Platinum Glenn Miller 


14 


14 




NATALIE COLE Ask A Woman Who Knows 


<B 


24 




YELLOWJACKETS Tmie Squared 


<D 




SHERIK'S SYNCOPATED TAINT SEPTET Skerik's Syncopated Taint Septet 


17 


13 




VARIOUS ARTISTS Jlzi After Dark 


It 


16 




NAT KING COLE Love Songs 


19 


17 




VARIOUS ARTISTS The Diva Series: The Ultimate Diva Collection 


20 


19 




Kcl In J Anne 1 1 . UAnI rcALULH/JALK LiEJUnnci IE UprOIX LnB In JHMIn rliil, nSitCr JUIffUU 


21 


15 




MILES DAVIS In Person Friday And Saturday Nigbu At The Blackhawk: Complete 


22 


20 




BILL FRISELL The Intarconlinentals 


23 


TT 




THE BAD PLUS These Are The Vistas 


24 


22 




EDDIE PALMIERI Ritmo Calienle 


(B 




RAY BENSON BeyondTime 



DHL _i TOP CONTEMPORARY 

Billboad ALBUMS, 





S 
t 

3 




Salei dsn compilai] fry • • 

Nielsen 
SoundScan 

ARTIST IMP«1NT & NUMBER DISTmBUTING LABEL 


Title 




1 




V NUMBER 1 

NORAH JONES * ' 

IHI 


70 WeehsAl NuTbH' 1 
Come Away With Me 




2 


j KENNY G 


Ultimate Keimy G 






BRIAN CULBERTSON 

IHI 


Come On Up 






ROY HARGROVE PRESENTS THE RH FACTOR 

.- IHI 


Hard Groove 




4 




UZZ WRIGHT 

■.•r,rv„v:i IHI 


Sail 








THE RIPPINGTONS FEATURINQ RUSS FREEMAN 


Let It Ripp 


i 






MINDIA8AIR lljiisl Happins Thai Way 








URBAN KNIGHTS 


Urban Knights V 








THE CRUSADERS 


Rural Renewal 






ACOUSTIC ALCHEMY 


Radio Contact 








RICHARD ELLIOT 


Ricochet 








IHI 






11 




PAUL TAYLOR 


Steppln' Out 




12 




KENNY G* 


Paradise 




6 




VARIOUS ARTISTS Goldin Slumliere: A Falhai's Lullaby 




14 




STREETWIZE 


Work III 


1 


,3 




THE JOHN SCOPIELD BAND 

i(=. i ■■■ 


UpAIINighl 




22 




KIRK WHALUM The Goapel Accofdiiig ID Jazz - Chapter II 














'5 




KEIKO MATSUI 


The Piano 


.4 


17 




SPYRO GYRA 


Original Cinema 




18 




STANLEY CLARKE 


1,2. To The Bass 






BWB 

IHI 


Groovin' 




20 




RONNY JORDAN 


At Last 




19 




VARIOUS ARTISTS Hidden Beach Recoidings Prasents: Unwiappgd VoL 2 






BONEY JAMES 


Ride 






PAUL JACKSON, JR. 


Still Smill Voice 



Billboard TOP CLASSICAL ALBUMS,. 



1 


1 




ARTIST IMPRINT & NUMBE^/DISTSieuTlNG LABEL Title 


11 






;", NUMBER 1 :5 iV!s->a--i:,rs,j-i 
ANDREA BOCELLI A Sentimento 


■ 


2 






[3. 




MARCELO ALVAREZ/SALVATORE LICITRA Duetto 








4 


3 




YO-YO MA Classic Yo-Yo 

III, -11 KMIiSONrMunC 


S 


4 




YO-YO MA La Belle Epoque 

"„ MUSIC 


1 


~5~ 




VARIOUS ARTISTS The Most Relaxing Classical Album...Ever< II 


I 






GLENN COULD State Ot Wonder 

. ■■■MUSIC 


I 






VARIOUS ARTISTS Pure Cinema Classics 


I 


~ 




CARRERAS-DOMINGO-PAVAROTTl The Best Ot The 3 Tenors 




9 




SHARON ISBIN Baroque Favorites For Guitar 




11 




MURRAY PERAHIA Schubert: Piano Sonatas D 958, 959, 960 


W 


10 




CHANTICLEER A Portrait 


13 


12 




JUAN DIEGO FLOREZ Una Furtive Lagrima 














LEON BOTSTEIN ( AMERICAN SYMPHONY ORCHESTRA Sbiiiss: The Egiplian Htlei 


m 


15 




VLADIMIR HOROWITZ Horowitz Rediscovered 



JULY 12 
2003 


Bilibcxad TOP CLASSICAL CROSSOVER™ 


THIS WEEK 


1 UST WEEK 




ARTIST IMf^NT » NUMBER.WSTRIBUnNO LABEL Title 


1 


1 




NUMBER 1 3 Weeks Al N-imner 1 
SARAH BRIGHTMAN Harem 


2 


2 




JOSH GROBAN A Josh Groban 

■1 . 1 .1 ..■.!■ .11 , IHI 


3 


4 




JOSH GROBAN Josh Groban In Concert 


4 


3 




BOND Shine 

, ■ A. :■ HI. , IHI 


M 


6 




CHARLOTTE CHURCH Prelude: The Best Of Charlone Church 


1 


5 




CHRISTOPHER O'RILEY True love Waits: O'RIley Plays Radiohead 


1 


7 




OPERA BABES Beyond Imagination 


1 


S 




SARAH BRIGHTMAN* Classics 


1 


9 




ANDREA BOCELLI A Cieli Oi Toscana 


10 


10 




MORELENBAUM2/SAKAM0TO A Day In New York 


11 


13 




RUSSELL WATSON Encore 


12 


14 




MARIO FRANGOULIS Sometimes 1 Dream 

IHI 


13 


12 




YO YO MA & THE SILK ROAD ENSEMBLE Silk Road Joonieys: When Strangers Meet 


14 


15 




CHARLOTTE CHURCH* Enchantment 






VARIOUS ARTISTS Classics For A Now Century 



Billboard TOPNE 



g«:ici:,:»;|.l,'ikll 



ARTIST IVPB-INT & WMBERO S' 



MANNHEIM STEAM ROLLER/C.W. MCCALL 



Weeks At Nij-ncH- 1 
American Spirit 



DELERIUM 



Chimera 
Ettinicity 



MANNHEIM STEAMROLLER 

LISA LYNNE 



Ultimate Yanni 

Melodies 



STEVEN ANDERSON 



100 Church Classics 



DANNY WRIGHT 



Healer 01 Heans 



VARIOUS ARTISTS 



Pure Moods IV 



AMETHYSTIUM 



Aphelion 



JIM BRICKMAN 



Lova Songs & Lullabies 



KEVIN KERN 



Tbe Winding Path 



Windham Hill Chill 



OTTMAR LIE8ERT + LUNA NEGRA 



Sales data for Classical. ^# 
New Age. and Kid Audio Miolcan 
cnifls compiled By iNtci3CII 

SoundScan 



Billboard 



ITOP CLASSICAL BUDGETl 



UUKWSIUnSTS 



PIANO CLASSICS 



RELAXMG CLASSICS 



VMOUSMTIsn 



VlNOUtUmSTI 



vumtuenm 



■CUSSIOLhUSTWC<:ES:SNMISMGumUt WMlfiUrsn 



■ MOZAKT: SYMPHONY f40S. 40 4 41 V 



■GERSHWIN: AN AMCmCAN IN MtlnS VMIOUSW 







TOP ClASSICALMIDUNE^I 




BABY MOZART wmoutMTUtI 
WWII OtSMY 




OlSNf BMY BECTHOVCN MUWUt umrs 

WUUr OIEMY 


■(■SMMPlYTHEBESrCLASSICALnUSION tUMUSUnsn 


■ 


SO GREATEST CLASSICS «N«W14«nfTl 
ST CUM 


■ 


MIDNIGHT ADAGIOS VUnuSMmSTI 


1 


EIABY EINSTEIN BABY NEPTUNE VUMMtAmnt 

VIVAIDI S GREATEST HITS VUMUSMtTISTS 
BC* VICTM BMC ClASHCS 


I 


TME«1 WEDDINOALBUM VUUDUt MmSTt 

MCcA "jNH'iRSAi ciASiKs aiour 


m 

10 


fOK Guilty puasures vMuwa wmsTS 

pICDKlOEirilJItrilXSH CLAliiCS GBffJP 

BRIDE S GUIDE TO WEDCMNG MUSIC VkNOUSUmsn 
ANUU 


11 


THE *1 OPERA ALBUM MMDUS UTISIS 
OtCCA UWnilMi ClASUCS OUKIP 


12 


BABY BACH VAIB0U5 Mtisn 
WUtOtSMtV 


13 


COAANDAPMUCMMSHIK mnamMNMC BMIBt 

mn aAtSKJU/SONT MUtK 


14 


BABYvrvAUM wwauiMmn 

wu.r Dunn 




STARS « STRIPES BDSTOIIKneRaiBIMlKHai 

•tA /inOR AAl 



.1 !■ -i'.ii-r ijuci havt • wholiul* eoW 
beiwtfln B9e and t!3a COt with wholHall price lowti tfian 
B.S Appear on CIbuicbI Budget 



Billboard 



TOP KID AUDIO 




MBirrSGIIUIUTVDL 



•oeuiD uMm tuMuv scmmi 



THEWtGGlfS 



IMNFrSCftJPftimil 



UNCMOMCMITH OltMV-SfMNCfJSH 



VECGIFTALES 



ON TMf MW IMTH aOS k LAMIV 



VDJUNCirMTV 



0 vncif. vmm UTTMOuf 



OlSNrrs MHcnscouiCDoii 



18 s lAHRv^ BACKYan nvnv 



ItOa IITTai ISUND FWOIiTES 



VAlbums wilh ma giialeti Mlei gains IMS tve«l.. • fteciKdinn IndustrvAMi. 04 Am»r>c« IRlAAIcBli^ition for rxt Khipmint of 500.000 album uR'IsIGdM) A flIAA cemticaticin lor n«t iMpmem of I million units iPletmij'Ti) #niAA certification tor net stMpmflnl of ID Tutlion units (Diamondl Numeral (Dllowng Platmumor Diamond 
svnbol indicalei album*! inulti-pl«urtum level. For boxed sets, end doubte aMMns with a runnln{| one of lOOminuteior more, the RIAA muliiplitt shipmantt bv ttie number ot dues ancfoi iap«. RIAA Uun ewardi. : CertilicaODnfDr neishipmant ol 100,000 unils lOrol A Conification of 200.000 uiuislPi4t»ol U Certificitian o! 400.000 
uiuts IMufil-PlaiiPK)) 'Asiensk indicalK LP » availabl«. HeBtte«k» Impact thowi albumi removed from Heslseekeri !tii$ week. [H] indiotet p>tt or preignt Heatsenlicr title 'C^DOJ. VSU Butineti Media. Inc., and Nieli»n SoundScan. Inc All lights reserved 
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TOP POP, CATALOG. 



Sales data comprlod by 



M Nielsen 

SoundScan 



ARTIST 

IMPRINT & NUMBER/DISTRI8UTING LABEL 



NUMBER 1 85 Weots Al Numbor 1 

BOB MARLEY AND THE WAILERS ♦ legend 



! METALLICA 



TIM MCGRAW i 



KENNY CHESNEY A' 
JACK JOHNSON A 



GrMtMt H>t> 



Brushfir* Fairytales 



BOB SEGER & THE SILVER BULLET BAND A' GnatHt Hits 



The Marshall Mathers LP 



UNKIN PARK A' 



IHybrki Theory] 



RASCAL FLATTS A 



Rascal Flatts 



METALLICA A 



Master Of Puppets 



GOOD CHARLOTTE • 



Good Charlotte 



DIXIE CHICKS ♦ 



Wide Open Spaces 



MICHAEL JACKSON 



Thriller 



THE BEATLES a' 



S GREATEST GAINER S 



A Day Without Rain 



The Sickness 



SHANIA TWAIN ^ 



Come On Over 



METALLICA a' 



..And Justice For All 



ORIGINAL BDOADWAY CAST RECORDING • Mamma Mial 



CELINE DION A Al| The Way..A Decade Of Song 



SOUNDTRACK . 



BEE GEES A 



One Night Only 



PHIL COLLINS i 
EMINEM A' 



..Hits 



The Slim Shady LP 



DEF LEPPARD A Vault - Greatest Hits 1980-1995 



SIMON & GARFUNKEL 



Gold - Greatest Hits 



Ride The Lightning 



Appetite For Destruction 



Moulin Rouge 



PINK FLOYD> ' Darii Side 04 The Moon (SACD) 



Drops Of Jupiter 



AC/DC 

lECACv t^i; (iTjU? SCSI 



Back In Black 



JOHNNY CASH A 



16 Biggest Hits 



VAN MORRISON A 



The Best Of Van Morrison 



infflDlmnSA lltiMiyifiirdSlnrtittCamilbwilliK 



EAGLES 



Their Greatest Hits 1971-1975 



MADONNA 4 



The Immaculate Collection 



Greatest Hits 



Greatest Hits 



KID ROCK 



Devil Without A Cause 



SUBLIME A' 



JOURNEY*' 



Journey's Greatest Hits 



BEASTIE BOYS A ' 



Licensed To III 



Break The Cycle 



ZZTOP a' 



Greatest Hits 



B„;£:,.HEATSEEKERS. 


i 


i 


s 

< 

V) 

1 




Sales data compiled by fL* 

Nielsen 
SoundScan 

ARTIST Title 
IMPRINT a NUr^BER/DISTRIBUTING LABEL 






- NUMBER 1; HOT SHOT DEBUT ■ w.ek»l^■lrl,eH 








VENDETTA RED Between The Never And The Now 


3 


6 




ROONEY Rooney 


3 


2 


1 




CRAIG MORGAN 1 Love It 


4 


1 


2 




KEM Kemistry 

..■.i>i.",Hi.*.*'»i1 P<SH3«i 


o 


5 


10 




MAROON 5 Songt About Jan« 


o 


10 


4 




FOUNTAINS OF WAYNE W«lcom« InttntM* Managers 


o 


7 


8 




REVIS Places For Breathing 

i/-'|. Et'i'tS'^W MUSIC lEItttQCDi 


o 


11 


5 




VICKIE WINANS^^ Bringing It All Together 


o 


13 


20 




SMILE EMPTY SOUL Smile Empty Soul 


m 






BRIAN CULBERTSON Come On Up 


I 

® 


17 


47 




DON OMAR The Last Don 






TOBYMAC Re:Mix Momentum 

- .Tr"''ii. ST l"l,J} (5 91 CIli 








OELERIUM Chimera 




19 


30 




HOT HOT HEAT Make Up The Breakdown 


16 






JAY FARRAR^ Terreir Blues 


12 


7 




GILLIAN WELCH Soul Journey 


irj 


: 


3 




ROSCOE Young Roscoe Philaphornia 




18 




BOWLING FOR SOUP Drunk Enough To Dance 


14 
22 


14 




1 11 1 IK Fallinn tinhlll 
railing kjpniii 


20 


28 




SMOKIE NORFUL 1 Need You Now 


21 


24 


45 




DAMIEN RICE O 


22 


27 


25 




KINDRED THE FAMILY SOUL Surrender To Love 




" 


13 








NICHOLE NORDEMAN Woven & Spun 






LpS HURACANES DEL NORTE En El Tiempo 


21 


1/ 




ROY HARGROVE PRESENTS THE RH FAaOR Hard Groove 




30 


34 




JUANES UnDiaNomial 




18 


9 




PETER CINCOm Peter Cincotti 




26 


24 




LIZZ WRIGHT SaK 




25 


31 




TAKING BACK SUNDAY Tell All Your Friends 




33 


38 




12 STONES 12 Stones 




39 


26 




GEORGE LOPEZ Team Leader 




9 






MOGWAI ^ Happy Songs For Happy People 




23 


16 




DIE TffJ^ING ^ Die Trying 




28 


43 




SHEKINAH GLORY MINISTRY Praise Is Mffiat 1 Do 


® 


48 






THE STARrriNG UNE Say It Uke You Mean It 


36 

MiM 


45 


12 




PILLAR Fireproof 




38 






LOS CADETES DE LINARES 30 Inolvidables 


38 


34 


39 




SENSES FAIL ^ From The Depths Of Dreams (EP) 


39 


36 


27 




JEFF BATES ^ ^ Rainbow Man 


40 

O) 

42 
43 


6 — 




RUFIO ^ MCMLXXXV 






JEREMY CAMP Stay 


35 


37 




DWELE Subject 


40 


36 




LEE WILLIAMS AND THE SPIRITUAL QC'S Right On Time 


44 
® 

47 


4 






FINGER ELEVEN Finger Eleven 






JOSH KELLEY For The Ride Home 






LiL IRpCC WILLIAMS Ul IROCC Williams 








INTERPOL Turn On The Bright Lights 


48 

Q 

m 


43 






BANDA EL RECODO Nuestra Historia 






THE POSTAL SERVICE Give Up 


20 






DJ KUT Sequence Hip Hop Vol. 1 



® I Billboard' 



1 




i 




Sates data compiled by 


Nielsen 








ARTIST 


SoundScan ^j,^ 








IMPRINT & NUM8ER/DISTRIBUTING LABEL 




I 


I ^ 


m NUMBER 1 


n V/sei!AlNi;mtie(! 


1 


1 


M 


LIL JON a THE EAST SIDE BOYZ • Kings Of Crunk 










S GREATEST GAINER S 




P 


2 




VARIOUS ARTISTS Vans Warped Tour 2003 Compilation 










'!> HOT SHOT DEBUT V7= 










DVyiGHT YOAKAM 


Population: Me 






MANNHEIM STEAMROLLER/C.W. MCCALL American Spirit 






5 




CRAIG MORGAN 


1 Love It 


■ 


6 




1 


5 






LOUIE DEVIT9 Uuie DeVHo's Dance Factory Level 2 


1 


7 


3 




DROPKICK MURPHYS 


Blackout 


1 


B 


8 




ALKALINE TRIO 


Good Mourning 


■ 


4 






STEVE WINWOOD 


About Time 








KRSONE 


Kristyles 


11 


10 


10 




VARIOUS ARTISTS 


Punk -O- Rama 8 


ii 


9 


6 




BROTHA LYNCH HUNG Lynch By Inch: Suicide Note 


<D 


20 


22 




HOT HOT HEAT Make Up The Breakdown 

i.iri.jiw ii!..;u |»| 


14 


15 


15 




NOFX 

I'-^i • ' iii«CO 


The War On Errorism 


(D 






JAY FARRAR 

ilHl 


Terrolr Blues 


16 


14 


9 




GILLIAN WELCH 

|B| 


Soul Journey 


17 


12 


14 




M086 DEEP ^ Free Agents; The Murda Mix Tape 


18 


17 


18 




MO THUGS 


The Movement 


19 


22 


17 




BLACK LABEL SOCIETY 


The Blessed Hellride 


20 


18 


11 




PETER CINCOTTI 

[HI 


Peter Cincotti 






12 




EARTH. WIND & FIRE 


Promise 




» 


23 




TAKING BACK SUNDAY 

[HI 


Tell All Your Friends 




28 


19 




GEORGE LOPEZ 
II : [HI 


Team Leader 


24 


13 






MOGWAI Happy Songs For Happy People 


25 


26 


26 




SHEKINAH GLORY MINISTRY 


Praise Is What 1 Do 


26 


16 


7 




INSPECTAH DECK 

■ 1. . -,- 1 :h 11)11 E[. 


The Movement 


27 


11 






RUFIO 

' 'IHCDIIHI 


MCMLXXXV 


28 


25" 


21 


1 


NICKEL CREEK 


This Side 


29 


29 


24 




LEE WILLIAMS AND THE SPIRITUAL QC'S Riglit On Time 

[HI 


30 


24 


16 




JOHN HIATT & THE GONERS Beneatli This Gruff Exterior 


31 


30 


25 




INTERPOL Turn On The Bright LIghU 


m 


32 


46 




THE POSTAL SERVICE 

■If ■ IMI 


Give Up 


33 


21 






DJ KUT Sequence Hip Hop Vol. 1 

-.,P,iiF'.-I>fl.,M'.,-R |«| 


34 


27 






DRIVE BY TRUCKERS 


Decoration Day 


1» 


35 


31 




DARYL HALJ. JOHN GATES 


DoKForLov* 


36 


37 


29 




SOUNDTRACK Queer As Folk: The Third Season 


™ 


34 


28 




VARIOUS ARTISTS Atticus: Dragging The Lake II 




Ji.: 




THE RIPPINGTONS FEATURING RUSS FREEMAN Let II RIpp 




31 






THE NEW BROADWAY CAST RECORDING Nine 

PS aA.s5ics ji; III «CQ 




44 


34 




B.a 


Livin' Legend 




33 


13 




jm BELUSHI, DAN AYKROYD 

[HI 


Have Love Will Travel 








MOTION CITY SOUNDTRACK 


1 Am The Movie 




33 






JOAN SEBASTIAN 

■ - A l.*t;i* 


Coleccion De Oro 




47 


37 




VARIOUS ARTISTS 3CMi Aiuiiversary Collectkin: Ultimate DIko 




42 


39 




ANI DIFRANCO 


Evolve 








SLJZY BOGGUSS 


Swing 




45 


27 




BOZ SCAGGS But Beautiful: Standards Volume 1 




39 


33 




DAVID WAXMAN 
[HI 


UKra.Trance:2 










SUSAN TEDESCHI 

■.i.iri .!J«Ct.iH| 


Walt For Me 




50 


41 


_ 


DARYL HALL 


Can't Stop Dreaming 



HOT SHOT DEBUT ^J^^ 

SOUNDTRACK A Shrek 
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Ketip H Together 
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CoHW Away With Mc 
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LizPhair 
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Dance WHh My FMhar 
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Dangerously In Love 
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From The Depths Of Dreams (EP) 
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Everylhiiig Must Go 
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Live And Kickin' 
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E.Trov.WI:W/Z003 


- 


1 




PEARL JAM EPIC lea^soNr MUSIC 




St Paul. MN: 6/16/2003 


- 






MICHELLE BRANCH wvuioiMWWAitwjiBmt. 




Hotel Paper 


2 




'1 
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Hew The West Wu Won 
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For All Of This (EP) 
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Elephant 
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The Very Best Of Cher 
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On And On 
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THE MATRIX RELOADED: THE ALBUM 
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CHICAGO i 
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6 




8 MILE * 




SHAOT *S3Wi lNT(aSC0Pt 




7 




LIZZIE MCGUIRE* 




euEFvA VISTA metii i-aait disnE) 




8 




HOLES 




wftnoistJEv seem 




10 




O BROTHER, WHERE ART THOU? A 




lOSr HiGMWAV.'MEHCURv lW06SiitUMa 
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A WALK TO REMEMBER* 




EPIC SUMi'SONT MUSIC 
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MOULIN ROUGE A 




IKTERSCOK 49303$ 
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DISNEY'S LILO & STITCH A 




AUU.T DISNrrnOTM 


MR 


9 




RUGRATS GO WILDI 




NiCKElODCOh lenwHOilVWOOC 
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FRIDA 




Ofl 47115aUNIVEtlSAl CLASSICS GROUP 
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DAREDEVIL: THE ALBUM* 
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FINDING NEMO 




WALT DiSHf want 
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SHREK A 
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CRADLE 2 THE GRAVE* 
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SPIRIT: STALLION OF THE CIMARRON 
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QUEER AS FOLK: THE THIRD SEASON 




TOMMY aOI lUt 
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H.P 0C0(U31iTJME 
















COYOTE UGLY i' 




CURB 



Top IntsmetMbum SbIos rs«iecu physical albums ordered Ih rough Inttrnvt rntrchgnts. bBseiJondOiacoHecied byNifflsen SoundScan. Unlike most B>«:!0o8rd album cherts, caialog titles are included on the Internet and Soundtrack charts. •Albums with Itie gteatBst sales gam Itiis week. •Recording Industrv Assn. 
01 Amarica {FUAAI certilicalion for- net shipm^t of SOCXOOO album units (GoMI. A RIAA certrticalion for net shipment ol 1 miAion unrls IPlaimuml. ^ RIAA cenitication lor nei shioment of 10 million umts (Diantondt. Numeral lollomng Ptacimim or Domorxl tymbol iridicaiet album's multi-piatir>um level. For l>oxed seu, 
and double albim with a running lime ol lOOmmutasormote.tha RIAA multwiies shiDm^nts by tn« number of discs ancL'or tapes. RIAA Latin awards. Certrficsiion tor net shipment of 100^000 units IQro.) :^ Cartrfication of 2001000 units (Rabno). CertifKatxin of 400.000 units IMub-Platno). 'Asterisk indicates viny* 
available. [H] indicates past u present Heatseeker irOe C 20Q3. VNU Busiress Media. Inc. and Nielsen SoundScan. Inc. All ngtns resented. 



Billboard ARTIST INDEX 



Chorr Codes: 
-ALBUMS- 

Bioo (The 8iUboa/<S lOO) 
BO (Bluegmsf) 
BL (Biues) 



CA (Country) 

CCA (Country Coialog) 
Q (Conttmporaiy tojT) 
a (OttSskaO 



or (Oosskal Crossovrr) 
£A (€lt<trort!<} 
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IZ(/Qa) 

LA (Latin Aibumt) 
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NA (New AM) 
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HIU (Istvt Stgiorxii HtiKon) 
rSA (latin: Impkol/SdK) 
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HA (Hot 100 Airplay) 
HSS (Hot too Siagfes Sates) 
LPS (Latin: Latin Pop) 
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MO (Modem flock) 
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PBH(RA8 Hip-Hop) 
VK flafin.' ittglenel Mwiianf 
TO (Mainstream Rock) 
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T$5(lot,fli Tmpkol.'Soise) unputMiOted week. 



iPlC PCA43;RBA74;RBC j,6,i0.il;Hi0O94;ftA4i: 

RBH 43;RPl9 
3 Doors OoMm: B20080-. A40 y. Hioo 19; HA 17: RO 17; 

T40 14 
13 Stomt: CC 21; HS ^0 

SoCenti B200 6, 112: RBA 6. 461 Hioo 3. 16. jv. HA 3. 4. 

16, 28; HSS 47; RA J, 7, 8. 35. 38, 43. 66; RBH 3, 7. 

8, 38, 40, 44. 66; RP 1, 3. 4. 1^ 30: I}; T40 6, 7. 

23. 35 
Mth Platoon: RBA 59 
311: MO 38 
702; RA 64; RBH 6s 
3003: NAi3 

flKCHtChkChh): HSS;ro 

-A- 

Aaltyah: RBA jy. Hioo $0: HA 4%; HSS 11; RA 11. 50; RBH 

11, 45: RS B 
MMIAbrir:Cl7 
Abba:PCA30 
Ab-IJi«:RBH8i;f{Ssi 
AC/DC: PCA 36 
LosAcosta:LA46 
Acoustk Mcheny: C| 10 
Votanda Adams: OA 21. 36 
Tr«;eAdhms:CA33;CSi8 
AFI: B200 90; MO }8, 40 
AntofrioAfuilan LA 72 

Pepe Agullar LA 17. 39; RUA ii; LPS 12; LT 7: RMS 25 
Christina AguHera: Bjoc 47; A40 28; AC 6; Hioo 38; HA 

40; HS5 49;T40 19 
aayAiken: AC 20; Hioo 3; HSS i, 7. 14 
A]:RS64 

Akwid: LA 19; RMA 131 RMS 36 
Alabama: CA 40 
ALCGAm 

AlkaUneTrio: 6200174; IN08 

The AU-Amerkan Rejects: 6200 ^4; Hioo 66; HA 68; MO 

J9; 3J 
Gary Allan: CA^i: CS 16 
Mirrelo Aharei; CL 3 
Amethystlum: NA 10 
American Symphony Orchetira: C L 14 
Tori Amos: DC 22 
Slewi Anderson: NA 7 
Sunshine Andenon: DC s 
lestka Andrews; CA 28 
Los Angples Aiules: LA ij; RMA 6 
U» Aflge4es D« Charty: LA 12. 37: RMA 6; RMS 38 
Allen Anthony: RS 67 
Marc Anthony: TSA8;TSSi5 
The Appalxhian Pickers: BG 7 
Area 305: LPS 36; TSS3I 
Tina Arena: tX ;. DS 8; HSS 68 
Ricardo Aijona: LA IPA 16; LPS 3i, 341 IT 37. 47 
Aroma: RMS 39 

AshartI: BlOO 186; RBA 9S; Hioo 4. 22: HA 3. iB; HSS 43; 

RA 5. 23; RBH 6. 25; RP 6; RS 13; T40 12. 28 
The AtMiS: SlQo 100; A4a 34; MO 9 
ATB; IK 28 
Rodney Atkins: CS 46 
Hatacha Atlas: WMiA 
Audio Adrenaline: CC 34 

s: B2D0 38; A40 24; Hioo 5i; HA s y. MO 5, 17; 



Shente Austin: CS41 



1: TSA 10 
RBH 93; RS 33 



DanAytaoyd:fii.s;IND4i 



B2K: B200 179; RBA SO; RA 71: RBH 76 

Baby: Hioo 83; HSS 6; RA4t; R8H 32; RP24; RS3. 73 

BabyAmw: EA21 

BabyDtra:RS43 

The Bad Plus: 12 23 

ErykahBadu:HSS6i;RSs2 

Becky BaeUnp DC 11 

Baha Men:lVAti3 

Anita Baker: RBA S7 

Marda Ball:SL9 

Altx Band: A40 16 

Sandl Et IteCOdO: HS 4B; U 9. 42: RMA LT 30; RMS S 
Banda Machos: LA 42 
Banda Tlerra Stanca: RMS 22 

Oavld Banner: B2DO so; RBA 10; HioO 49; HA 46; HSS 60; 

RA 18; RBH i6; RP 13; RS 29 
BuhJ Banlon:fff9 
Pancho Barraza: LA 3s, S2; RMS 34 
Jeff Bates: CA 34; HS 39: CS8; Hioo 62; HA 56 
The Beach Boys: B200 2S 
BeastleBoys:PCA47 
The Beatles: PCA 16 

Daniel BcdIngffHd: Bzoo 671 A40 33; AC 3; DC 30; DS 3; 

Hioo 33; HA 33; HSS 37;T40 30 
Bee Gees: PCA 2s 
B«*nieMar):ffCi2 
|im Belushi: BL s: IND 41 
Tony Bennett: 12 s 
TabBanoit:Sli4 
Ray Bmson: )2 35 

(Mcrla BanUey: CS 31; CSS 3; Hioo 69; HSS 13 
ObltBMmwd«z:LT46:TSS6 
e.G.:IND40: RBA 73 
aig"C": RS63 

lames BIpion B The Dallvtraiice Mau Qtolr: CA 20 
Bi8T:RA72: RBH 73 

BigTlgser: Hioo 41; HA 39; HSS 41: RA 2S; RBH 24; RS 22 

OavW BIsbal: LPS s; LT 6; TSS 30 

Black Eyed Peas: Bzoo 33; RBA 33; Hioo 2^: HA 23; RBH 

9t; RP22:T40ii 
Black Label Society: INO 19; R0 12 
Mary |. Blife: R6C 19; Hioo 48; HA 44; RA 19; RBH 19 
Blue Highway: BG 10 
Andrea BocelU:CLi;CX9 
Swy BosBuss: I ND 46; JZ 6 
Bond: CX 4 

BoneOushcf: B200 65: RBA 17; Hioo 42; HA 38; HSS 42: 

RA13: RBHi2:RP9: RS 30 
BoneThm^N-Hannony: RSC 13 
Boomkat: HSS 61 
leoflBotslein:CL]4 
Bowrfing for Soup: HS 18 

Bow Wsw: Hioo 83; HSS 6; RA41; RBH 32; RP 24; RS 2 
Boy Big: RS s8 

MkheUe Branch: B200 2. 189: INT 13: A40 7; AC 4; Hioo 

28; HA 26; TjiO 13 
Brand New: 6200 152 
TonI Braxton: RS 73 
JtmBrickman: HAn 
Sarah Brightman: B200 69: CX 1, B 
Bronco: LA is; RMA 9 
Garth Brooks: CA 70; CCA is 
Brooks a Dunn: CCA 9, 2S; CS 4: Hioo 39; HA 34 
Brotha Lynch Hung: INO 12; RBA 33 
Kathy Brawn: DC 42 
BT: DC 9 



joe Budden: 8200 31; RBA 7; Hioo 59; HA sB; HSS 3S^ RA 

28, S4; RBH 28, 55; RP15; RS 14 
)immy Budett: B200 48; CS 7; Hioo 45; HA 41 
Los BukiS; LA 13. 51; RI«A 7 

Busta Rhymes: B200 iS4: RBA 33; Hioo ti: HA 9; RA 22, 
S4. 66, 67; RBH 23. SS. 67. 68; RP il: RS 34; T40 B 

luanlta Bynum: OA 29 
Tracy ByrdrCS 15; Hioo 80 

-c- 

lorgc Luis Cabrera: LT 14; RMS 2 

Los Cadeles De Unms: HS 37; LA 7; RMA 4 

Byron Cage: 6A 15 

Chris Cagle: 8200 178; CA 22; CS 4^; Hioo 92 
Tefo Calderon; TSS 26 
nmbefty CaldweU: HSS 7. 14 
lererny Camp: CC 26; HS 4 1 
Cam'hMi: B2oa 146; RBA 26; RS 62 
Nkk Cannon: HSS 75; RA71; RBH 76 
Blu Cantrell: B200 37: RBA 8: Hioo 84; HSS 16; RS 17; T40 
37 

Cardoiules Oe Nuevo Leon: RMS 30 

Marlah Carey: DS 2; Hioo 11; HA 9; HSS 23; RA 33; RBH 

23; RPii; RS49iT40 8 
Carlos Y lose: LA 47 

^tewisa Cartlon: A409; AC 11. 13; Hioo si; HA 47: T40 33 

lose Carreras: CL 9 

Rodney Canington: CA 37 

lelT Carson: CS s6 

Deana Carten CA 60; CS 3s 

Regfna Carter: |2 9 

lolinny Cash: B200 16B; CA 30; CCA 7; PCA 37 

Rosanne Cash: CA 44 

Kevin Ceballo: TSSs 

Chanticleef: CL 13 

Steven Curtis Chapnuft: CC 34 

Oiayanne: LA 63 

Cher: B20016; INT 33 

Cherish: Hioo 86; HSS 17: RBH 72; RS 6 

Kenny Chesney: B200 62; CA 6; CCA 2; PCA 5: CS 10; Hioo 

Qwvctle: B3oo 9S: Hioo 74: HA 69: MO 2; R0 1 

Chkago: B300 194 

TheCNcftalRS:(VAfis 

Chincy: Hioo 9; HA 10; HSS 3; RA6: RBH 5; RP 2; RS 3: 

T40 29 
Charlotte Church; CK s. u 
Peter Oncotti: HS 27: IND 20; {2 2 
Orque Du Sotdh WM 2 
Corey Gartc HSS 7. 14 
Terriaark:CA35;CS43 
Stanley Carke: CI 20 

Kelly Oarkson: B200 12: INT 25; A4021; Hioo 12: HA 11; 

T401 

WIlie Clayton: SI is 

Patsy Olne: CCA^ 

CUpM: RBA 77; RBH 81: RS Si 

Cold: B200 66; Hloo 87; HSS S3: MO 7: RO ; 

Roswe P. Cotddialn: RBH 81; RS si 

Cotdplay: B200 26: INT 16; PCA 3; A40 10, 40; DC 33^ HSS 

18; MO 37; T40 34 
HalalieCale:l2i4 
Hal King Cole: 12 18 
Phil Collins: PCA 26: ACS 
Colourful Karma: DC 2 s 
Common: HSS 61; RS S2 

Conjunlo Primavera: LA iS. 26; RMA 12. 17; LT 17. 13; RMS 

3.6 



Control: LT 30; RMS 12 

Ry Cooden LA 40; LPA 13; WM s 

Cooler Kids: HSS 72 

OoborahCooper.DCB 

Costumbrv: RMS 21 

Counting Crows: A409: AC i3:Hioosi; flA47:T40 33 
Deborah Coit DC I 

El Coyote Y Su Banda Tlerra Santa: LA S3i LT 24: RMS 8 

EWtsCrespO:TSA]i 

Sheryl Crow: AC 19; CSS 2; Hioo 44; HA sS: HSS S 

The Cnisaders: CI 9 

Cella Cruz: LA 43; TSA 2. is: TSS 21 

0) Mike Cruz: DC 39 

Culsillos D« Arturo Haclas: LA 26. 74; RMA iB 
Brian Culbertsofi: B200 197: C| 3; HS 10; RBA 36 
Bltl¥CurTtngton:CS33 
Billy Ray Cyrus: CAs8 

-D- 

DaBrab Hi0D86i HSS 17; RBH 7a; RS6 

Amy Delley: CS 4S 

MBac Davis: 12 21 

Defareca: RBH 9s 

BMP Dish: EA9 

DefLeppard:PCA3B 

Deftones: B200 72; MO 11; RO 19 

M(De)ohnene:]2 2a 

Ddariun): (A 2; HS 13: NA 2; DC is 

)uUa Demate HSS 7. 14 

Mm Denver: CCA 12 

"^rra Deva: DC 3s 

touie DeVRo: B200 158; EA 1. 12, 3$; IND 6 

Diamond Rio: B200 171: CA 21: CS 20; Hioo 76; HA 71 

DleTrykig: HS 33: MO 19: RO 35 

AnI DiFranco: IND4S 

Celirw Dion: B200 51: PCA 23; AC 2, 25 

The Diplomats: 6200 146: RBA 26: RS 62 

Dtsturt>e<l: 6200 183; PCA 19; MO 30; RO 18. 31 

Dixie Chicks: B200 89: CA 9: CCA4. 8; PCA13: CS 51: CSS 

S: HSS 28 
Dj Irene: CA 19 

Dj Kayslay: B2oa 143; RBA 3s 

DjKut: HSso; INO 33 

DJ Sammy: EA 34 

DJSkriM)le:EAi4 

DJ TIesto: EA ii 

Oscar D'LeoA: TSS 2S 

Ptacldo Domlngo: CL 9 

Dominic: TSS 34 

Donnie: RSA 49 

Andrea Dorta: DC 41; DS 23 

doubteOrfwe: RO 22 

Dusty Drake: CA 47; CS 39 

Df. Dnt RBC 9. 15 

DrtveByTrudcers: iND 34 

Oropkkk Murphys: Bzoo 172; IND 7 

Dni Hill: RBA Bl; DC 3S; HlOO B9: HSS SS: U yOi RBH 31; 

RS 39 
Dueto:RMS3i 

Dwele: HS 43; RBA 48: RBH 83 
-I- 

E^es: PCA 40; AC 10 

The Eariy Movember: INT 21 

Earth. Wind a Fire: IND 21: RBA61; RBH 77 

E*cyStarAll-Slani:Af 13 

Electric Six: EA 10 

ELephanI Man: RA 6s; RBH 64 

Vrienlin Dizaldt: LT 2$: RMS 9 



Missy -Misdemeanor- Elllotb B200 162; RBA 60; RA 68; 

RBH 69 
Richard ElUot: CI u 
Emerson Drive: CAs4;CS 31 

Eminem: 6200 63: PCA 8, 27: RBA 29; RBC 2. 8: Hioo 93; 

RA66; RBH 68; T4038 
Enya:PCAi7. 18 
Erasure: OS 3S 

Evanescence: 6200 8; INT 17; A40 4: Hioo 8; HA 7; MO 1^ 

23; RO 24: T40 2 
Fakh Evans: RS 60 
SaraEvartt:CS22 
Eve 6: MO iB 

-F- 

Fabolous: 6200 S2: RBA 22: Hioo 16, 22. 71: HA 14. 18. 67; 

RA 12, 33, 26: RBH 13, 2S, 26; RP6. 7; RS 44. SS; 

T40 20. 38 
RalphFalain:DC6 
Fannypack: HSS 63; RS 7s 
JiyFarrar: HS 15: IND 1$ 
Fat )oe: Hioo 40; HA 37; RA 6l; RBH 611 T40 32 
Jose felkiarw: LA 34; LPA 13; LPS 16; LT 36 
Ibrahim Fetrer: LA 33; TSA i; WM 4 
Tlzlano Ferra: LPS 22: LT 36 
Fm:CC23 
Finch: Bzoo i6s 
Finger Seven: HS 44 
Flacherspooner: DC 47 
FiveForFtgh»iii3ACi4 

Fleetwood Mac Bzoo 70, tss> A40 32; AC 23, 28 

The FUpMode Squad: Hioo 11; HA 9: RA 33; RBH 33: RP 

11; T40 8 

Floeliy: B200 113: RBA 2$: Hioo 61; HA S7: RA 30: RBH 3i 
FlorDeTabaco:TSAi6 
|uan Diego Florez: CL 13 
joscph FoRseca:TSS8 

Foo Fighters: B200 121; Hioo 88; »0 lO; RO 33 
Fountains 0( Wayne: Bzoo 1631 HS6 
Fogey Brgwn: RS 69 
Mark>FrangouUs:Ui3 

Frarriue J: B200 104. RBA 47; AC 24; Hioo 23: HA 2%: HSS 

15; LPS 20; LT 27; RBH 90; RS 5; T4D 18; TSS 23 
Khk Frantdln: CC 31; GA 8; RBA 94 
Free: RBH 82 

Russ Freeman: CJ 6; IND 38 

Freeway: RBA S2: RA s6; RBH S3; RS 59 

Fribum a Urik: DC 37 

BUI Frisell: 12 22 

jacUe Ray Frost: HSS 38; RS 16 

Nelly Furtado: LPS 3:LT4 

-a- 

Kanny G: Bioo 79: C| 2. 13 

juan Gabriel: RMS 29 

DawGahan: DCn:DS 12 

Manuel Galban: LA 40; LM 13; WM S 

Benny Galloway: BG 8 

Gang Stan^ B200 iS; RBA s; RS sB 

Ashley Gearing: CS 49 

Georgia Mass Cboin GA 16 

Lisa Gerrard: WM 12 

VlnceGill:CA39;CS47 

Billy Gilman: CAss 

Ginuwine: Bzoo 43: RBA 16: Hioo 17; HA is: RA4; RBH 4 
Dana Glwcr: A40 3s 
Goapeta: RBH 89 

Godsmadu B200 77; MO 36; RO 7. 29 
FaUan Gomez: IT 49 
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Good Ouriotte Bzoo 41; PCA 13; MO 35 

Geo Goo Oolls: A40 13 

Gl«nn Gould: CL 7 

lothui Grftcin: HS$ 7. 14 

Grafk International: HS5 38; RS j6 

El Gnn Ombe Dt Puerto Rko: TSS 4 

Grandaddy: B200 193 

BGranSilerKio: RMS 19 

Dobit Gray: A40 1; AC i; KlOO 14; HA U; T40 9 

M Gmm: RBC 24 

PHGraen:CA66;CS 37 

VMan Gnm: B200 187: RBA 37: DS 13; HSS 40; ftA 51: 

RBH S2: RS 42 
LMGnefiwood: CCA 231 CSS 10 
iosh Gmbwi: B200 108: CX 2, 3 
Groov* Armada: OC s 
Gnipo Bryndis: lA 1^; RMA 8; RMS 32 
Grupo Extermirudor: LA 73 
Gnipo Montei De Durango: LT 43; RMS 19 
luslln Guartnl: B200S8 
GwnN'R(MCS:PCA33 
Gustw:B300 35;IMTa 
Buddy Guy. 91 3 
Nm-Nn Gwynii; RS 43 

-H- 

Dcitrick Haddon: CC 38; GA to 

El Hakon Dt La Siefra: RMS 37 

Daryl Hall:lNO ^0 

Daryl Hail john Gates: IND 3s; AC 16 

fred Hammood: OA 14 

The Happy Boys: EA 17 

ftoy Harsrovr CI 4: HS3S:RBA66 

B«n Harper: 8200135 

Barry Harris: OS 20 

HXW.1C:RA72;RBH 73 

Heather Headteyr B20081: RBA 21; DC 34: Hioo ^7: HA 

S2; RA 16; RBH 18 
Hector * Tho: LA 34; LPA 9; TSS 16 
Hemstock & Jennings; DC 17: DS lO: HSS 74 
Samuel Hemandei: LA 70 
Eddy Herrera: TSS 11, 33 
John Hlan a The Goners: IND 30 
Faith Hill: B200 196: CA 24: CCA 32; AC 7. 12; CS 32: CSS 

6; HSS 29 

Hitman Sammy Sam: HSS 24; RBH 92: RS 9 
LolNtta HoUoway: DC 31 
Hope: DC lb 
ShMev Horn: 12 10 
Vladimir Horowitz: CL 15 
Hot Hot Heat: HS 14; iND 13; MO 14 
Whitney Houston: RBA 781 AC 22i DC 14; Hioo 9$: HSS 
uy. RBH 80 

Los Huracanes Del Norte: HS 24; LA 4. 67; RMA 2 
-I- 

Enrlque Iglesias: LA 57; xn LPS 11: LT 16 

India: T5A 3; DS 24; LPS 37; U J2: TSS a. 10 

IndlaArie: RBA 5.4: RBC 33 

lndustrla[)e(Ainor:LA36 

Inspectah Ottk: IHD 16; RBA 100 

Inspector: LPS 34 

Interpol: HS47; 'NO 31 

Inlocabte: LA 20. 66. RMA 14; LT 19; RMS 4. tO 

Los (nvasores de Nuevo Leon: RMS 40 

Sharon IfUn: CLio 

Ronald Isley; B200 55: RBA 14: Hioo jy, HA 70; RA 271 
RBH 29 

The ttley Brothers: B200 RBA 14; Htoo 7S; HA 70: RA 
27; R8H39 

-J- 

Alan Jackson: CA 26: CCA 13: CS 7: Hioo 4S: HA 41 
Mkhad(«jc9on:PCAi4;RBC 14 
Paul |aclW)n.lr.:a3S 
jael: DC 15 

iahelm: Bjoo 98; RBA 24: RBC 12; Hioo 54; HA 50; RA 15; 

RBH IS 
Bishop T.D. lakes: 6A 22 
Boney|amet:CI 24 
EtUtanies:5U 
Holly lames: DS 16 
tane^ Addiction: MO 41 RO 8 
Keith lairett: |Z lo 
tarsOraay:CC33 
|av{er:RAs7: RBH 56 
lay-el: HSS 71; RS 18 

lay-Z: B2O0 190; RBA 63. 86; RBC 7i Hioo 1. 561 HA 1. ;4; 

HSS 20. 32. 46: RA 3. 24. 39; RBH 3. 23. 41. 70. 100: 

RP2]:RSn.3i, 35; T404 
lewel: 8200 20; A40 8; DC 3; OS 4; HlOO 36; HA 39; HSS 

8.T40 17 

Buddy tewell: CS 25: CSS 1; Hioo rv. HSS 4 

(imerwLPS 29 

roe: RBH 96 

Etton >o4m: 8200 128 

tack lohnson: B200 34; I HT 24: PCA 6; A40 29: MO 33 

Syleena fohnson: RBA 68; HSS 64: RA 73; RBH 78; RS 38 

Geor^ fones: CA 48, CC 39; CCA 19 

Norah Jones: B200 9; Q i; INT 4: A40 23; AC 8 

Roy}ontS.Jr.:HSS S9. RS 3S 

Ronny Jordan: C| 22 

Kwmey: PCA46 

|S:RA69; R8H66 

fuanes: HS 16; U 6; LPA 3; LPS 3; LT 4 
CMusTludd: CA63 
JuUo: LPS 27: LT 38 
fung: DC 16 

-K- 

Israel Kamakawhra'Ote: WMb 
John P. Kee: G4 28 

Toby Keith: B200 24; CA 3. 29. 43; CCA 24: C5 1: Hioo 27; 
HAJI 

Kelis: HSS 6s; RA ;2; RBH Jl; RS 32 
K>sh Kelley: HS 45: A40 is 

R. Kelly: B200 31; RBA 13; RBC 16. 21; Htoo 21, 41; HA 19. 

39; HSS 41. 64; RA 3S. 33. 44. 46; RBH 24. 36, 46, 

48, 84: RS 12. 28. 38; T40 15 
Kern: B200 145; HS 4; RBA 30; RA 40; RBH 42 
Kevin Kem: NA 12 

KkJ Rock: B200 60; PCA 44; AC 19; CSS 3; HlOO 44; HA 5;; 

HSSs 

KIdz Bop Kids: B2D0 120 

Killer Mike: RBA 99; Hioo 43; HA 38: HSS 43; RA 13; RBH 

i3.93;RP9;RS30.33 
Kinane: DC 27 

Undrtd The Family Soul: HS 23; RBA 43; RA S3; RBH 54 
B.B. Kinr BL 2 
K-Klass: DC 27 
Knoc-Tum'AI: RA 70; RBH 71 

Beyorace Knowles: B200 1: INT r. RBA t; Hioo t; KA 1; RA 

2. S9; RBH 2.59;T40 4 
Kom: MO 31; RO30 
Diana Kralt: IZ 3. 8 

AUson Knuss * Union Stabeii: BG t. 4; CA 37, S6 

Krista:DC 26 

Chad Kroeger: A40 16 



KItSOne: 8200 186; IND 10; RBA 30 

Kumbia Kinss: EA 30; LA 8, 59: 1^ 4. 19; RMS 29 

-L- 

Darrell Labrado: DS 7; HSS so 
Natalia ufourcade: LPS 39 
CristyLane:CA64 
iLd. lanrJZs 

Lxnry The Cable Guy: CA 65 
LasgthDS 19 
Latlf:RS65 

Kenny LattiriKtre: RBA 70 

Awll Lavljne: Bjoo 6i; A40 ii; AC 26; HSS 31. 39 

Donald Lawrence ft The Tri-Oty Singers: GA 19 

Raphy LeavM Y U Selecta: TSA 20 

Led Zeppelin: Bioo 36. 177; >NT 14 

Jainle Lee: RS 64 

Mufphy Lar. Hioo 3;: HA 32: RA 29; RBH 30: RP 14: T40 
31 

Staa*LeKHSS25;RS24 

Annie Lennox: B200 10; INT t: DC 24 

Aleiandro Lerrter: LPS 30 

less Than Jake: 8200 161 

The Letter M.: RS69 

La Ley: LA 27: LM lo; LPS 39 

Salvaiort Lkhra: CL 3 
OttmarllebertHAis 
Ufehouse: A40 37 

Ur ntp: RBA87; Htoo 49; HA 46; HSS 60; RA 18. 63; RBH 

16,62;RPJ3; RS29 
UI)on: RA SS; RBHs7 

Lil Jon ft The East Side Boyz: 6200 58; IND i: R8A 13; 

Htoo 30; HA 37; HSS S9: RA 10; RBH lo; RP 8; RS 

35. MB 

Ur Klnu B200 40; RBA tfi; Hioo 2; HA 2; RA 3.49. 60: 

RBH 3. 50. 60; RP 1. 25; RS 46; T40 7 
Ulltx: HS 19 

Ul' Ho: B200 173; RBA 40: HiOO 16. 71; HA 14. 67; RA 12. 

26; RBH 1 J, 36. 82; RP 7; RS 44. 55; T40 20 
Lil'Wyte:RBA98 
Limit 21: TSS 14 
L{niite:LT33; RMS 14 
Aaron Unes: CS 39 

UnUn Park B200 17; PCA 9; Hioo 82: MO 6. 12; RO 6, 15 

Live:B200i3B;A40 18 

German Uzanafa: LT 44; RMS 30 

UCooll: RBH 88 

Klmbertey Locke: HSS 7.14 

lonestar: B200 3i; CA i; CS 2; Hioo 39: HA 24 

Loon: HSS 65; RA 52; RBH 51: RS 32 

lieorn Lopez: HS 31; INO 33 

Icnnliter Loper B3oo 126; RBA 82; DC 4; DS 23; Hioo 91; 

T4040 
Kandice Love; RBH 88 
Patty Loveless: CS 40 

Ludaols: HlOO 32; HA 30; HSS 51; RA 31; RBH 30; RP 10; 
RS 27: T40 36 

LumUee: B300 32; RBA lu Hioo 1$: HA 13; HSS 30; RA 9: 

RBH 9; RS 36; T4031 
Usa Lynne: NA6 

Lynyrd Skynyrd: 8200 i3S; PCA 39; RO 33 

-M- 

Yo-YoMa:CL4.5;CXi3 
Made By Monkeys: DC 36 

Madonna: B200 103; PCA 41; A40 39; OC 43, 46; DS 6. 9: 

HSS 19. 73 
Magfcluan: TSS 11 
MagDo: RA 68; RBH 69 
Tal Mahal: BL 7 

Mana: LA ii; LPA 6; LPS 2; LT 3; TSS 27 
ManmadeGod: ftO-ib 

Mannheim Steamroller: B200 1 36; IND 4; INT 19; NA 1. 5 

Victor Manuelle: TSA 17; TSS 3. 16. 18 

MarUyn Manson: 820084; RO 25 

Bob M»1ey;PCAi;R6C i; «fn 

Bob Marley And The Wallers: fi£ 6 

Zissy Martey: Re 5 

Maroon y &100 148; HS 5; A40 17 

Mike Marshall: BGis 

Ricky Martin: B200 122; LA l; IFA 1; DC 21; HlOO 98; LPS 

i.iS;LT2. 18; TSS 28. 29 
Rogelk) Martlnei: LA 32 
Mary Mary: GA 13 
Pepper Mashsy: DS30 
Massive Attack EA 18 

matctibox twenty: B20045; A40 1: AC 15: Hioo 7; HA 6; 

T40 3 
Keau)Matsul:ai8 
Marts Matto: DC 36 
John Mayer B200 71, 151; A40 12. 14 
Martina McBrlde: B200 105; CA 14; CS 27; Hioo 99 
C.W. McCatI: B300 136; INO 4; INT 19; NA 1 
Delbert McCUnton: Bl 11 
Donnie McQurkku CC 15; 64 3; RBA 58 
Brian McComas: CS 14; Hioo 77; HA 73 
Paul McCoy; A40 4; Mioo 8; HA 7; MO 15; RO 24; T40 2 
Michael McDonald; 8200 76; RBA 31; AC 21 
Tim McGraw; 620093; CA 10; CCA 1. 17: PCA 4; CS 19; 

HlOO 78.97; HA 73 
McHayes:CS42 

Brian McKnight: B200 199: RBA55; RA63: RBH 63 

iohn HeUencamp: B200 109; Bt 1 

Memento: RO 32 

Roy D. Mercer: CA 43 

MercyMe: B200 93; CC 2. 14: AC 18 

Jo Dee Messina: Bsoo 971 CA 12 

Mest- 8200 141 

Metallka: B200 5; INT iS: PCA 3. 11, 21. 31; MO 23: RO 4 
Pal Melhcny: |Z 4 

Method Man: Hioo 48; HA 44: RA 19; RBH 19 
MU: DC 23 
Milky: DS 17 
Glenn Miller: |2 13 
Millie: LPS 10.LT13 
Mobb D««p: INO 17; RBA ^3 
Mogwal: HS 33; IND 24 
Mo^do: LA 25; RMA 16 
Monchy ft Alexandra: TSA 5. 12; TSS 32 
Monica: Bioo 7; RBA 4: OC 3; Hioo 10: HA 8: RA i; RBH i; 
RS37 

RIcardo Montanen 64; LPS 7; LT 10 
PaMo Montero: LPS 28; LT 43 
Dt Ed Montgomery OA 34 

Montgomery Gentry: B200 134; CA 18; CS 5; CSS 7: Hioo 

47; HA 4B; HSS 33 
Chante Moore: RBA 70 

Allison Moorvf : CA 49: CSS 2; Hioo 44; HA 55; HSS 5 

Morelenbauma/Sahamoto: CX 10 

Craig Morgan: 6200 140; CA 19; HS 3; INO 5: CS il; Hioo 

72; HA 66 
Van Morrison: PCA 38 
Lou Mosley: RBA 96; HSS 44t RBH 99; RS 7 
Brandy Moss-Scott: HSS 53; RS 19 
Mo Thugs: INO iB; RBA 41; RS 70 
(ason Mra2:8200 73; A4o6;Hioo53: HA51; T4025 
Mr. Cheeks: RA 49; RBH 50. 96; RP 25; RS 46. 66. 74 
Mudvaynt: B200 198. RO 28 



Aim Murray: CA 75 
IMthllilumy:RBH 7S:RSs4 
Musk): HSS 37; RS S6 

Mya: HlOO 6$; HA 74; HSS 9: RA 36: RBH 34; RS 4 

-N- 

T.Naija: RBA 83 

Nai: RBA63; RBC 18; DS 33; HiOO lOO 

Nate Don- Htoo 5: HA 4; HSS 47; RA 8; RBH 8; RP 3; RS 

23;T^o6 
Ultra Hate: DC 29 
Luna Negra: NA 15 
Frankie Negron: TSS J2.40 

Nelly: B200 86; RBA 56: Hioo 35: HA 32; RA 29; RBH 30. 
RPi4;T4o 31 

Wnile Nelson: B200 42; CA 4. 30, 451 CCA 101 INT 10; CS i; 

Hioo 27; HA 22 
Ainm Hcvflle: GA 33 
Jason Kevins: DS 16 
New Found Glory: HSS 69 
Newsboys: B200 130; CC7; DS 21 
Joe Nichols: 8200 131: CA 17; CS 26: CSS 8. 9: HSS 58 
Nkkel Creek: BG 2; CA 36: IND 38 
The Nttty Gritty Dirt Band: BG 12 
Noelia:LPSj3;LT34 
NOfX: IND 14 

NIchole Nordeman: CC to. HS 23 
Snwkie llorful: GA 4; HS 20; HSS 4S 
The Notorious BJ.G.: RBC 4. 5 
Les Nubians: RBA 65 

The Oak Ridge Boys: CA 53 

CAR.: B200 1B4 

Daniel O'Donnell: WM 7, 8 

tanusi Oleniniczak: CL 2 

nioOUvares:LA48 

Dm Omar HS 11; LA 3; LRA3 

La Onda: RMS 34 

lamie 01teal:CS44 

YokoOno:DSi5 

Opera Babes: a 7 

William 0rMt:A40 33;HtOO6o:HA63: T4027 
Lj Oreja De Van Gogh: LA 60: LRA 20; LPS 13; LT 21 
Christopher O'Riley: CX 6 

Stacie Onico: B200 it6; CC 4; DS 1; Hioo 90; HSS 13 
leffrey Osborne: RBA 76: RA 7$; RBH 79 
OsurG:DC6 

-P- 

Brad Paisley: CCA 18; CS 6; Htoo 46: HA 43 

Robert Palmer: Bt lo 

Eddie Palmiefi:|Z24:TSA6 

Los Palominos: RUS 33 

Paionw: LA 26; RMA 17; RMS 11 

Panlabi MC OS 5; HSS 20; RBH 70: RS 31 

Dolty Parton: BG 14; CA 33. 74 

Pastor Troy: HSS 59; RS 35 

Laura Pauslni: DC 31 

Luciano P«van)tU:CL 9 

P. Diddy: Hioo 35; HA 33; RA 19: RBH 30; RP I4;T40 31 

Gary Peacock: |Z 20 

Peari |am:iNTii, 11.15 

Peedi Crakk: RA 56; RBH 53. RS 59 

Jennifer Pena: LPS 31; LT 35 

Dottle Peoples: CA iS: RBA 69 

Murray Perahia: CL 11 

Amanda Perez: RBA 84: HSS 10: RS 3o; T40 39 

Franky Perei: A40 36 

Perpetuous Oreamar: OC 45 

Pesado; RMS 28 

UzPhalr: 820027; INI 5;A40 19 

Pharoahe Monch: RS 61 

Pillar: CC 25; HS 36. RO 39 

Pink: B200 153; A40 33: Hioo 60; HA 62; HSS 67; T40 27 
Pink Floyd; PCA 34 

Alexandre Hres: LA 54: LPA 15; LPS S; LT 9 

Ptay: 820096 

Li» Player^ LA41 

Itumlk A4a 30 

P.O.D.:CCjO 

Point Of Grace: CC 2 2 

ftwh And The Young Inspirations: 64 15 

The Postal Service: EA 3; HS 49; IND 32 

The Potter^ House Mass Choir: 04 32 

Powerman 5000: Bioo is;. RO 10 

Praxis; DC ft2 

Julio Preciado Y Su Banda Perta Del Padflco: RIMS 37 

Qvis Presley: 6200 200: CA 25 

Usa Marie Presley: 8200 139 

Kelly Price: 8200 156; RBA 27; RBH 97 

Charley Pride: CA 67 

Rachel Proctor: CS 38 

The Project aB:RS 31 

Project Pat RBC 17 

Prosperity: GA 33 

Puretone: DC 20 

Purple Kjtty: DC 19 

-Q- 

QFip: HSS 61: RS52 
Queen: PCA is 

Queens Of The Stone Age: Bzoo 169: MO 8; RO 34 
dare QuKty: DC 44 

A.B. QuinUnllla III: LA 8; LPA 4: RMS 29 

-R- 

RA:ft0 4O 

Racket Clty:RS 47 

Radiohead: B200 11; INT 3: MO 14 

Eios RamaztoKI: LA 30; LFA 11: LPS 9; LT 11; TSS 24 

Ramryah: GA 30 

Rascal natto: Bjoo io3; CA 13; CCA 3; PCA to; CS 16. 54; 

HlOO 68; KA 64 
Carmen Rasmusen: HSS 7. 14 
Los RuM: LA <,6. LT )9: RMS t6 
Red Hot Chili Peppers: B200 tio; MO 13 
Redman: HSS 49 
Los Reltenes: LA 50 
Relient K: B200 167; CC 10 
Revis: 8200 166: HS 7; RO 9 
The RH Facton Q 4; HS 25: RBA 66 
Damien Rice: HS 21 
Lionel Richie: B200 132; RBA97 
Los Rieleros Del Norte: LA 65; RMS 35 
LeAnn Rimes: CA 59; AC 27 
The Ripplngtons: C| 6; IND 38 
Jenni RNera: RMS 26 
Jerry Rhnra: LPS 33; LT 3»; ^SS 9 
LupHlQ Rtvera: RUS 23 
Riten: OA 11 
Chyiu Ro: DC 39 
Rockik:DC3l 

The Roc Proiact: DC 7; OS 8; HSS 68 

Kiko Rodriguez: TSS 20 

Roez Boyz: HSS 54; RS 15 

Tito Rojas: TSS 13 

The Rolling Stones: B200 176 



Unda itonstadt: CA 50 

Rooney: 6200 133; HS 2 

The Roots: B300 159; RBA 73; RS 56 

Hoscoe; HS 17; RBA 34; RA 74; RBH 74 

Paulina RubiO: LPS 40 

Rufto; HS40; IND 37 

Rushlow: CS 34 

Russell: RS 38 

Deric Ruttan: CS 59 

Kate Ryan: DS iS 

-5- 

0|CheblSabbah:ViOV(it 
David Sanborn: |Z t 
Arturo Sandoval: |Z it 
San<ty B: DC 39 

Santana: B200 139; A40 16: AC 4; HSS 37; LPS 30 
Jueti Santana: RS 63 

Gilberto SanU Rosa: TSA 7. LPS 14; LT 5; TSS 1 

Yoskar Sarante: T5S 12 

BoiScaggs: IN0 47;JZ7 

Scarface: RBA 42; RS60 

The John Sconeld Band: C| 16 

Peggy Scott-Adams: BL 13 

The Scurafrog: DC :2 

Sean Paul: B300 19; RBA 15; RE 1; Hioo 6, 34. 84; HA 5. 

31; HSS 16. 66. 67; LPS 38; RA 14, 17, 59; RBH 14. 17. 

59; RP5. II; RS 17. 41. 50;T4OS. 37 
Joan Sebastian: I N D 43; LA 16; RMA 10: LPS 33; LT 33; 

RMS 7 
Jon Secada: TSS 39 
Seethen B200 192^ MO 21; RO 13 
Bob Seger ft The Sllw Bullet Band: PCA 7 
Selena: B200 117; LA 22; LPA 7 
Senses Fail:HS 3S;INTB 
Sh^gy;'?f8 
5fukira:lA23; LPA8 
5hBlim;LPS26;LT48 
Sheek Louch:RBH 94:RS40 
Shekinah Glory Ministry: 6A6; HS 34; INO 25 
Blikc Shelton: CA 38. 72; CS 63, 53 
The Shepherds: GA 38 
Sherik's Syncopated Taint Septet: |Z 16 
Shinedown: MO 34. RO 20 

Mike Shorey: H 100 16; KA 14; RA 12; RBH 13: RP 7; RS 44; 

r4O20 

Shotgun The Representer: HSS 36: RS 10 

SlgurRos:HSS 23 

The Silk Road Ensemble; CX 13 

Simon & Garfunkel: PCA 29 

Simple Plan: Bjno jh; Hioo 58: HA6o:T40 36 

Sin Bandera: LPSi;.LT29 

Sixpence None The Richer: AC 30 

Size Queen: DC 50 

Ricky Skaggt ft Kentucky Thunder: BG 6; CA 71 
Skillz:RBH98; RS68 
Atvin Slaughter: G4 23 
Smash Mouth: A40 38 

SmQe Empty Soul: B200 1B5; HS 9; MO 16: RO 31 
SffiUez a Southstar: RBA 79 
Michael W. Smith: CC 13. 17 
Rickey Smith: HSS 7.14 

Snoop Dogg: Bioo 106; RBA 39; RBC 25; RA 37; RBH 39: 

RPiB. RS 72 
Sodalbum: MO 27; RO 26 

Marco Antonh) Soils: LA 3; RMA i; LPS 4: LT i; RMS 13; 

TSS 37 
Son De Call: TSS 36 
Soraya:lPS6;LT6 

The Spanish Harlem Orchestra: TSA 19 
Bubba Sparxxx: HSS 26; RS 36 
Renee Spearman And Prez: 64 3 3 
Spyro Gyra: CI 19 

Staind: B200 28; PCA 48: MO 19. 26; RO 14. 16 

Lisa StansHeld: OC 49 

The Starting Line: HS 35 

Steely Dan: Bjoo 49; INT 9 

Rod Stewart: B200 119 

Slici^ Fingaz: RBA 91 

Rebecca St. James: CC 18 

George Stnk: B200 33. iSo; CA 2. 33. 31.61; CS 12; Htoo 

70; HA 65 
The Streets: EA 16 
Streetwlze: Ci 15 
TadeusiStnigaU:CL3 
Marty Stuart; CS 58 

Ruben Studdard: AC 29; Hioo 13; HSS 3, 7. 14; RA48; 

RBH 37; RS I 
SuUiffle:PCA45 
Sugar Ray: 8200 115; A40 36 
Swrftchfoot: B200 1$0; CC8 
System Of A Down: B200 195 

-T- 

TaMng Back Sunday: HS 39; IND 22 

TaUb Kweli: B200 iBi; RBA 44: RBH 86; RS 71 

OawnTallman: DC 48 

Tamia: Hioo 22; HA iS; RA 23. 47; RBH 35. 49; RP6: T40 
38 

Dip 'bnoA; LPS 19; LT 15; TSS J. 17 
tATjL: B30o85:DClO 
lames Tayton B300 99; PCA 43 
Mark Taylor: G4 34 
Paul Taylor: CI 12 
SusanTedeschl:SL6;1ND49 
Los Temerarios: LA 13: RMA 7 
Los Terribles Dd Norte: LA 75 

Thalia: EA 4; LA 10. 69; LRA 5; Hioo 40; HA 37; LPS 25; LT 

45: RA 6 1; RBH 61; T40 33; TSS 35 
Chris ThHe: BG15 
Third Day: 8200 114; CC 5 
Third Eye Blind: B200 137; A40 30 
The Thoms: 6200 164 

Three 6 MafU: B200 4; RBA 3: RA 62; RBH 63 

Tl.: HlOO 42: HA 38; HSS 42; RA 13, 58; RBH 12. 58; RP 9; 

RS lo. sj 

Los Tigres Del Noite: LA 71; LT 41; RMS 17 
TImbaland: RA 68; RBH 69 

lustin Timbertake: 8200 s9; RBA 45; A40 35; OC 40; OS 

II; HlOO 30; HA 2o; RBH 87; RS 57; T40 10 
Tina Ann: DC 18 
TIC HSS 56 

lDbyMac:CCt2, 37:HSi2 

Train: B300 39; KA 35; A40 3; Hioo 43; HA 43; T40 24 
Trapt: B300 56; Hioo 64; HA 61; MO 3; RO j. 37 
Randy Travis: B200 137; CA 16; CC6; CS 13; Htoo 67; HA 

Trenyce; HSS 7. 14 

RickTrewino: CS60 

A Tribe Called Quest: RBA 89 

Trick Daddy: Htoo 94; RA 42: RBH 43; RP 19 

Trictv:EA6 

Trin-i-tee 5:7: £14 35 

Los Tucanes De Tijuana: LA 29: RMA 19: LT 12; RMS 1 

Josh Turner: CS so 

Evelyn Tunenline-Agee: GA 17 

Shania Twain: B200 46; CA 5; CCA 5; PCA 20; AC 9: CS 9; 

HlOO 36; HA 35 



TMsta:RA6o:RBH6o 

OmwiylMtly: CCA 31 

Type 0 Negithfe: B200 107 

Tyrate: B30O111: RBA 38; RA 31. 33; RBH 33. 35 

-u- 

UGK: RBA 38 

Uncle ttradiar: B300 83; A40 3; AC 1; Hioo 14; HA 12; T40 

9 

Keith Urban: Bioo iiB; CA 15; CS 28; Hioo 96 
Uit»an Knights: CI 8 

Adotfa Urias Y Su Lobo Morteno: LT 40: RMS 15. 18 
The Used: MO 25 

-V- 

lanVan Dahl:DSi4 

Luther Vandross: B200 3; INT b: RBA 3. 71; RBC 30. 23; AC 

V, HlOO 63; HA 59; RA 34; RBH 37 
Paul Van Dyk: OC 17; DS 10; HSS 74 
Slevie Ray Vaughan And Double Trouble; Bl 8 
Jad Velasquez: CC 29; LA 49; LPA 14; LPS 18: LT 38 
Velvet Revolver: MO 32; RO 17 
VendttU Red: 8200 101; HS 1; MO 30 
Johnny Ventura: TSS 38 
Johnny Vicious: EA 15 
Rhonda Vincent: BG 5; CA63 
David Visan: WM 9 
Carlos Vives: TSA 18; LT 50; TSS 19 

-w- 

The Wallers: PCA 1; RBC 1; fff 11 
Clay Walker: CS 24 

Heieklah Walker ft The Lowe Fellowship Crusade Choir. 

CC35;G49;RflA9o 
Warsaw Phllumonk National Orchestra Of Poland: CL 3 
ijiauaWMers: DC 19 
HwveyWUklns.Ir.:G4i2 
Jw»yWMIcy:OC 35 
RusseUMUsomCXti 
David Waxnian: EA 8. 14; IND 48 
JlnMity Wf/rtf. B200 64; CA 7; C5 3; C5S 4: Hioo 37; HA 

36; HSS 21 
Gillian Welch: HS t6;INDt6 
Westside Connectkin: RA 70; RBH 71 
KirkWhalum: C| i7;G4 36 

The While Stripes; B200 30: INT 33; Hioo 81; MO i; RO38 

HankWiUiams: CCA 20 

HankWiUiamsIi;:CCAii 

Lee Williamt And The Spiritual QCi: GA 7: HS 43; IND 29 

Ul iROCC Williams: CC 27: HS 46 

Lucinda Williams: Bioo 149; A40 37 

Pharrell Williams: Hioo 56; HA 54; HSS 32. 61: RA 24, 37; 

RBH 32. 39; RP 18; RS 11, 52. 72 
Mari(W)lls:CA4i;C$30 
Charlie Wilson: RA 37; RBH 39; RP 18; RS 72 
K]mWilson:8^ 13 
Mario Winans: RS 74 
Vickie Winans: Bioo 175; GA 1; HS 6 
Steve Winwood: Bioo 1B3; IHO 9 
Wayne Wonder: B200 170: R6A 51; Rl y. Hioo 24; HA 2u 

RPi7;T40 16 
Darryl WDitcy: 620094; CA ii; CS 23, 571 Hioo 8$ 
Danny Wright: NA 8 
UziWr^iC] 5; HS38 
Wynorma: CS 17: Hioo 79: HA 75 

-Y- 

WetrdAl^nkovic B20053 
ftnni: NA 3. 4 
YWlowfacket»:|2i5 

Ying Yang Twins: Hioo 30: HA 27; RA lo; RBH 10,85; RP8; 
RS4S.48 

Dwlght Yoakam: Bioo 75; CA6; IND 3; INT 30: CS 55 

Yonder Mounlam String Band: 8G 8 

PeteYom: A40 31 

YoungBlaze:RS64 

YoungBloodZ: RA 55; RBH 57 

Young Guni: RA 45. RBH 47; RP 33 

Young HustUz: RBA 85 

-z- 

Zkm: HSS 34; RS 12 

Zoeglri;EA23 

ZZTop:PCA49 



-SOUNDTRACKS- 

3 Fast 3 Furious: B2Q0 13; RBA 9; STX 1 

8 Mile; Bioo 123; RBA 88, STX 7 

Americar Dreams: 1963-1964: STX 34 

American Idol Season 3: All-Time Classic American 

Love Songs: Biw 57; SfX 4 
The Axiimatrix: The Album: EA 22 
Bend It Like Beckham: WM 3 
Blue Collar Comedy Tour: The Movie: CA 46 
Chartie's Angels: Full ThroHle: B200 14: STX i 
Chicago: 8200 91; STX 6 
Coyote tlgfy: CC* H'; STX 25 
Cradle 2 The Grave: RBA 93: STX 19 
Daredevil: The Album: STX 16 
Disney^ Lilo ft Stitch; STX 13 
Rndkig Nemo: STX 17 
Frida: LA 5; RMA 3; STX 15: IMM 1 
Holes: B300 144: STX 9 
HuUe STX 30 
I Am The Movie: IND 42 
Uzzie McGuire: B200 142: STX 8 
The Lizzie McGulre Movie: B200 15; STX 3 
Mamma Mlal: PCA 33 

The Matrix Reloaded: The Album: Bioo 67; STX 5 
Moulin Rouge: PCA 33; STX 12 
Nine: INO 39 

O Brother. Where Art Thou?: CCA 6; PCA 14; STX »a 

Queer As Folk: The Third Season: EA 5; I N D 36: STX 

RugratsGoWild!: STX 14 

Shrek; KA so; STX 18 

Spirit: SUllion Of The Clmanon: STX 33 

Sweet Home Alabama: STX 21 

AWaliiTo Remember: STX 11 

-VARIOUS ARTISTS- 

•n 11m Ml lli a u i i 200 

Now 13: 44 

Punk -O- Rama 8: 191 

Aeggae Gold 2003: 68 

Ultimate Sma^ Hits: 147 

ViRsWvped Tour 3003 CompAatton: 74 

Worship Together: Be Glorifed: 160 

Worship T(«ether: I Could Sing Of Your Love Forever: 

82 

WOW Warship (VMlow): 1 14 
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Billboard MODERN ROCK TRACKS. 



"i^^ Billboard 



THIS WEfK 


lASTWEEK 




Aitpla/ fnor.riorea hv 
TiTLE iMPBiNLPflOWOTIOMASEl 


^ Nielsen 


Ailist 


O 






NUMBER 1 
SEVEN NATION ARMY ^ -iuw-. 


The White Stripes v 


? 


1 




SEND THE PAIN BELOW ir-'. 




(Svelte V 


i 






HEADSTRONG 




Trapt V 


a 






JUST BECAUSE 




Jane's AddicUon 


5 






LIKE A STONE . HiH'tiPc 




Audioslave v 


Ci 


7 




FAINT , 




Linkin Part ■>? 


7 






STUPIDGIRL ■ P'-.Tih.vEBEca-i 






a 


10 




GO WITH THE FLOW . ' i .t 




Oufiens Ot The Stone Age 


a 






THE BOYS OF SUMMER -.h.^ 




TfiB Alaris 


10 






TIMES LIKE THESE 




Foo Fighters V 


11 






MINERVA 




Dettooes <? 


12 

cn 


■J 




SOMEWHERE 1 BELONG .-.-^v- r.^ 
DOSED 




Linkln Park v 


«D 


ifc 




THERE THERE 




Red Hot Chill Peppers 

Radlohead •? 


IK 


13 




BRING ME TO LIFE i> 


Evanescence Featuring Paul McCoy v 


ca 


■5 




BOTTOM OF A BOTTLE n-i 




Smile Empty Soul *) 


(B 


2- 




SHOW ME HOW TO LIVE viH^-tf.c 




Audioslave v 


<Q 


"? 




THINK TWICE -i 




Eve 6 


<a 






SO FAR AWAY ■ ■vw.ffi 


AIRPOWER ^ SiaiiW 








SHATTEROAV 




Vendetta Red v 


?1 






DRIVEN UNDER 




Seettier v 


O 


it 




GOING UNDER ^v^d ii<- 




Evanescence 




21 




ST ANGER E.t.-^A!£.i 




Melallica v 




25 




BANDAGES > ' ' i 




Hot Hot Heat 




;m 




BLUE AND YELLOW 




The Used v 




!S 




PRICE TO PLAY i 




Slaind <5 








EVERYONE 




Socialhurn 


Q» 






THE LEAVING SONG PT. II -.maomimw 




AFI 


?^ 


'•.} 




OXYGEN S GONE : : ' p; 




Die Trying v 


€9 




LIBERATE ^^ 




DisturDed 


ca 




DID MY TIME ■,',i. = .ii. - 




Kofn 


€9 




SET ME FREE 




Velvet Revolver 


ji 






THE HORIZON HAS BEEN DEFEATED l . , >. . . . .ui-^ 


M- Jack Johnson «? 


34 


■.u 




FLY FROM THE INSIDE . 




Shmedown 


3S 


23 




THE YOUNG AND THE HOPELESS 




Good CTiarlotte 


M 


3A 




STRAIGHT OUT OF UNE ^ii-.-i L v.^^st 




Godsmack v 


37 






THE SCIENTIST 




Coldplay V 


m 




CREATURES (FOR A WHIIEJ : 




311 


39 






THE LAST SONG - . . ■ 




The Ali-Amefican Rejects v 


40 


37 




GIRL'S NOT GREY ■. r= t«i.iv. i. 




AFI V 



Billbooid ADULT CONTEMPORARY™ 



% 




Aiiplay monitored bv Ji^ 


Nielsen 
BfOadcsat Data 










3 




TITLE IMPfllNT'PHOMOnON LABEL 


Artist 


■ 




NUMBER 1 6 Weeks At Number t 


■ 




DRIFT AWAY 


Uncle Kracke(Fe.iluringOobieG[:iy -v 


2 




HAVE YOU EVER BEEN IN LOVE ik. 


Celine Dion 


3 




IF YOU'RE NOT THE ONE sjm^djw 


Daniel Bedingfiekl ^ 






THE GAME OF LOVE msm 


Swtana Featuring Michelle Branch 'v 






CANT STOP LOVING YOU »riWTc 


PhH Collins 


5 




BEAUTIFUL 


Christina Aguilera 


7 




ONE MMM^BROS 


Failh HiR 


8 




DONT KNOW WHY eLUwTtAWM 


Horah Jones ^ 


10 




FOREVER AND FOR ALWAYS MNruM.ojua 


SltartaTWain v 


12 




HOLE IN THE WORLD e^c 


Eagles v 


9 




A THOUSAND MILES uM'nnucwi 


Vanessa Cartton v 


11 




CPIY MMhEH BROS 


FaHh Hill ^ 


13 




BIG YELLOW TAXI BtHMNrMct»i 


Counting Crows Featuring Vanessa Carlton v 


15 




SUPERMAN frS MOT CASY] mwloumu 


Five For Rghbng 


16 




UNWELL ATUNTC 


maicAbox twenty ■? 


17 




MAN ON A MISSION vmicn 


DarylHaU John Dates 


IB 




DANCt WITH MY FATHER i-mv. 


Luther Vandross 


21 




1 CAN ONLY (IMAGINE mcim 


MercyMe 'V 


20 




PICTURE L*.AvnH-.: 


lOd Rock Featuring SJwryl Crow v 


27 




THIS IS THE NIGHT 'ctou« AIRPOWER ^ Clay Aiken 


23 




1 HEARD rr THROUGH THE GRAPEVINE MDT:>At.uu«i Michael IMcOonatd 






TRY IT ON MY OWN wdu 


Whitney Houston v 


13 




PEACEKEEPER w^iwi 


Fleetwood Mac v 


26 




DON'T WANNA TRY couhpul 


FranMeJ v 


24 




1 DROVE ALL NKSHT m: 


Celne Dion -7 


25 




I'M WITH YOU u<u» 


AiirllLavlgna *i 




WE CAN fj>nstcum 


LeAnnRimes ■■^ 




SAY YOU WILLni"^ 


Fleetwood Mac 


30 




FLYING WITHOUT WINGS i-tte, 


Rut)en Studdard v 


28 




DON'T DREAM ITS OVER saLifjT^.»fl 


SiKpence Hone The Hichef 



Compiled liom s naiioniii sample ot airpley supplied t>v Nielsen Biaadcast Data Systems' Hadio Tiack sarvics. 106 msin- 
stream rack slatmrs. 90 rnDdiim lock sial-ois. 91 adult cantemporary Stations and S7 aduft Top 40 slations are elecironi- 
caily monoored 24 hours a day. 7 days a Meelc. Top 40 Tracks is compiled tram a national sample ot Mamsiream Too 40 . 
Rhyihrnic Top 40 and Adult Top 40 stations. The 254 Tup W Ttncks stBtioni aie eiectronically monitored 24 hours a day. 7 
days a tMSSk. Top 40 Tracks awards t}ii:iet$ based m increase in audience impressions On the remaining detection based 
charts, tracks with increase id detections over the pfevious week are buHeted regardless a) chart mcvi!m«ni. A leccd 
which has been on the chart lor more than 20 weeks will gitneraliy not receive a bullet, even it it registers an increase. Records below the lop 20 (icp 15 lor AC and Adutt Top 4Q) are rsmDved 'roin tl>4 chart sfter 26 weeks Aifpower sws'detl 10 tOUQS 
appearing mthttop 20on both the Nielsen BOS Airplay and Audrence charu for the first time with increases m both dolections and audiencu |Top 40 Tracks excluded I. « Videoclip availability. C2O03. VNU Business Media, Inc. All rights resen^d. 





I 
! 












TITLE MPHINT PBDVa-CiLftBEL 


Artist 








-"f NUMBER ' 

CFPjr^ TUC DAIIU DEI fWM - -. ^ 

dcriiu inc rAini bEL^w 


Cn8V6l iC ^ 


■ 


' 




1 IVC A CTi^MC 
LI^C A 9l^l>JL 


AudiosJdvfl ^ 


■ 






HEADSTRONG 


Trapt V 




■1 




ST. ANGER 


Ufiiaiiic3 


o 






STUPID GIRL 1^ 


Cold >7 


6 


5 




SOMEWHERE f BELONG .'.ia-,ti:B' . 


Linkin Park «? 


7 


7 




STRAIGHT OUT OP LINE f^L-.s. : .v--.~, .-.-n: 


Godsmack v 


O 


1 1 




JUST BECAUSE - ;, 


Jane's Addiction 


O 






CAUGHT IN THE RAIN ii-c 


Revis 


03 


12 




FREE 


PowermanSOOO 


<D 


1 7 




SHOW ME HOW TO UVE ■. Es- 't !i - 


Audioslave v 




14 




STILLBORN 


BiacK Label Society <i 


■ 


13 




DRIVEN UNDER .;<:: j= 


Seethet v 


■ 


B 




PRtCETOPLAr .,:Mif.ffcfn 


Staind 








FAINT 


Linhin Park v 


i 






SO FAR AWAY [.e.t=a;£c AIRPOWER^ Staind 


I 


m 




REMEMBER 


Disturbed v 


■ 






MINERVA ■A-..T,,.,.r-i 


Deftoncs 


30 


20 




FLY FROM THE INSIDE v,v.:. 


Shmedown 


Gl 


25 




LIBERATE . 


OistiKbed 


22 


24 




IMPRINT 


doubleDrivs 


23 


23 




TIMES LIKE THESE F.;,,t_=i:ASV(, 


Foo Fighters v 


24 


21 




BRING ME TO LIFE mwuI' 


Evanescence Featuring Paul McCoy « 


25 


21 




MOBSCENE .\'0isco« 


Marilyn Manson 


26 


26 




EVERYONE ■ 'i., 


SociallHjTn 




30 




SET ME FREE 


Velvet flevolver 




2B 




WORLD SO COLD - 


Mudvayne 




33 




SERENITY "i- .... ^- 


Godsmacii 


30 




DiD MY TIME ■ 


Kwn 


31 


O 




BOTTOM OF A BOHLE .. ^ 


Smile Empty S«il v 


32 






NOTHING SACRED ve ^ 


Memento v 


33 


El 




RED WHITE AND BLUE . -■ 


Lynyrd Skynyrd 


34 


Ea 




GO WITH THE FLOW . ' 


Queens 0( Tine Stone Age ^ 




36 




OXYGEN'S GONE .. <.■ 


Oie Trying v 




38 




SAFE PASSAGE rH L-.ii.Mi 


Manmade God 






STILL FRAME ■ 


Trapt 


1 




SEVEN NATION ARMY k Wi .i 


The White Stripes v 




39 




FIREPROOF . .1. .1 


Pillar 




35 




RECTIFIER --^ ... 


RA 
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Bilboard ADULT TOP 40 TRACKS. 


iraswHii 


mSTWEEK 




AifplaymoniiofedOr 
TITLE ir.-F-liNT PHOMOllOMAaE^ 


Nielsen 

Artist 


■ 






NUMBER 1 

UNWELL 


-.: r WatVi A:rj.. :iLer I 
malchtwK twenty 








DRIFT AWAY . - 


Uncle Kracker Featuring Dobte Gray v 




3 




CALLING ALL ANGELS : - i 


Tram v 








BRING ME TO LIFE . . 


Evanescence Featuring Paul McCoy v 


5 


4 




WHEN I'M GONE ■■■ : ■, ..-.-^..■■■^i. 


3 Doors Down ^ 


es 


6 




THE REMEDY (1 WON T WORRY) .i..,; 


Jason Mru 


ei 


9 




ARE YOU HAPPY NOW? . ."i. „.,"-.iit«if 


Michelle Branch v 




10 




INTUITION - .- 


Jewel t.- 


9 


7 




BIG YELLOW TAXI - ...f^ Counling Ctows FealuriftQ Vanessa Carlton v 


10 


8 




CLOCKS 


CoMplay '.^ 


11 


1 ' 




I M WITH YOU 


Avrit Lavigne v 


12 


IT" 




WHY GEORGIA 


John Mayer v 


13 


13 




SYMPATHY 


Goo Goo Dolls 


14 


U 




YOUR BODY IS A WONDERLAND v? 


John Mayer v 




16 




AMAZING 


Josh Kelley 




21 




WHY DON T YOU & 1 AIRPOWER ^ 


Santana featunng Alex Band Or Chad Kroegei 




15 




HARDER TO BREATHE .^:.^i ^i-- 


Maroon 5 v 


■ 


19 




HEAVEN 1 


Live •? 


■ 






WHY CAN'T 1 


biPnaif V 


■ 

22 


17 
22 




BLINDED (WHEN 1 SEE YOU) ui-mMi.; 
MISS INDEPENDENT 


Tnird Eye BlirW 
Kelly Clarkson v 


IS 




IF YOU RE NOT THE ONE .^-.n =.m-. 


Daniel Bedingfietd 


*a 


2S 




COME AWAY WITH ME [ f Mriv«:.iK 


Norah Jones 


24 


23 




LIKE A STONE ."-^..an'rt 


Audioslave ^ 


2S 


26 




ROCK YOUR BODYjm 


Justin Timberlake v 


26 


2-1 




SOMETHING CRAZY -^.^ 


FrankyPerei v 


27 


27 




TAKE ME AWAY [j.£ima. 


Lilehouse 


@ 


29 




FIGHTER " .v'v^ 


Christina Aguitera ? 




28 




THE HORIZON HAS BEEN DEFEATED iv- 


W JaCK JOhnSOH 


o 


31 




REAL 


Plumb 


«a 


33 




CRYSTAL VILLAGE □ . 


Pete Yorn 






SAY YOU WILL 


Fle«IwDOd Mac 




35 




FEELGOOD TIME i.vn.* 


Pink Featuring William Orbtl 7 




39 




THE BOYS OF SUMMER : ■- 'wbj. 


TtwAtarts 




30 




RAIN ;=i.^--,-n..- 


Dana Glover 






15 SHE REALLY GOING OlfT WITH HIM i j^t 


Sugar Ray 


3/ 


36 1 


RIGHTEOUSLY 


Lucinda Williams 






YOU ARE MY NUMBER ONE 


Smash Mouth 






HOLLYWOOD v,i^-.E^ i"- : 


Maidonna v 






THE SCIENTIST ■ . 


CoWplay V 



TOP 40 TRACKS. 



1 

r 




TITLE ' ■- ■ ■ ^-^ ;■"■*" 
ARTIST 

IMPRINTPROVOTION LABEL 


2 




MISS irMDEPENDErcr 

may cmw^soi 

KAIWG 


T 




BNrNO MC TO lIFi 

EVANESCfNCt f EATUmNG PALL WCCOl 
mto-w 


3 




UNWELL 

HULTCMBOl TWEPm 

trUNTK 


a 




CRAZY IN LOVI 

MvOllCE FEATlIMlG JAY.: 






CET BUSY 

SEAN PAa 






21 OUESTIONS 

% .."JNT »t*ILR«t. urn OOGt 

sKWf inoHurM wnascon 






HIAOICSTKK 

III ■WFEATUQMWCENT 
ouuMKf .aiuimc 


ft 




1 KNOW WHAT YOU WANT 
BUSTA AHnKS & HIMIM CMCV 






DRIFT AWAY 

UfCLf KWWEB FEAT MBIE Cf«l 

UM 


7 




(K>CK YOUR BODY 

JU5T\-iMB£RL«<E 

JVl 


B 




WHERI IS THE LOVE? 
UN amnccpf 


1 




IK>CK WIT U lAWWW BA8Y1 

J.SHANTI 


B 




ARE YOU HAPPY NOW? 

WICMEUE BflflNCH 


12 




WHEN I'M GONE 

i DUORS otm 


11 




IGNITION 

H KEU.I 


13 




NO LETTmC 00 

WATN£ WONDER 

SMI MUtim* ,«nMfTK 


■5 




iNTurrKW 

JfWEL 


16 




DON'T WANNA TRY 

FfWHUt J 


'6 




FIGHTER 

CMRISTirUAClAEU 
K» WK 


?3 




CANT LCT YOU GO 

FABniOlrS FUruRiNC WKE SHONtV & tl WO 
MHT iTDMitLfniut m 


2e 




NEVER UAVC VOU - UH OOH. UH OOOHI 

l-JMICCE 


26 




1 WANT YOU 

TMAUA FEATUWNG FAl JOE 
[M mm WMiN 


2- 




IN DA CLUB 

MCtNr 

Moi *m mtn 'mnvam 


22 




CALUNG ALL AtMELS 

Ttuun 


B 




THE REMEDY <l WON'T WORRY) 

JASm MRU 

ILHIWIIC 


B 




ADDtCTED 

siMPa F>jw 






FEEL GOOD TIME 

PtM riMnam t/tlilM DRBIT 


^ 




INTO YOU 

FUlXOUS FEATURNG TAMLft CM ASHANTI 
KiHISKMHflHUU «C 


32 




RIGHT THURR 


27 




IF YOU'RE NOT THE ONE 

DAWeL BEDWGFtdO 


ii 




SHAKE YA TAILFEATHER 

ttEu.y f aooy & wuHPHY lee 


30 




SWING. SWING 

TW AiL-AMf mCAN «JECTS 
DOMOUSE MMMORU 


33 




BtQ YCUOW TAXI 

CCil«T«G CHOWS FtAT VWESSA CAWTO*! 


31 




CLOCKS 

KtLUPUS' 




P.IM.R 

M CJNT 

Mjut uiiRMArH •pmiftCAfi 




ACT A FOOL 

lywcas 

DtlTUMM TM nutce JM MUn> WMQ 






BKEATHE 

EUJ CANinai S£AH PAUL 

nnirDWi nut* 






SING FOR THE MOMENT 

EMixew 


i* 




ANGEl 

AMUDA PEPfl 


3S 




I'M GLAD 

JfSWFEFUCIPEi 



58 
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- Billboaid SINGLES AND TRACKS SONG INDEX 



Chart Codes: CS (Hot Country Singles): Htoo (Hot loo Singles); IT (Hot Latin Tracks) and RBH (Hot R&B Hip/Hop Singles). 
TITLE (Publisher ■ Licensing Org J Sheet Music Dist., Chart, Position. 



21 ANSWERS (High On Life. ASCAP/Break NoOh, 
SOCAN/Mc-beflish, ASCAP/Uowet^l, ASCAP/so CenI, 
ASCAPyUo loving. ASCAP/EMI ApilL ASCAP). WSM. RBH 
81 

21 QUESnOftS (Histi On Ulf. ASOU>,'Brf ak Norlh, 
SOCAN I'Me-bpniih. ASCAP/ Uwwfial, A5CAP/^o CrnI, 
ASCAP). WBM. Hioo SL RBH 8 

21 QUESTtOMS (AGAIN) (High On Life, ASCAP/Break 
Moflh. SOCAN/Mp benrsh. ASCAP/Univerval. ASCAP/50 
Cent. ASCAP/I Rock. ASCAP/X Mjrc^ Tha Spot BMI). 
WBM. RBH 9S 

24'S (Ya Mdiestv\ Musk. ASCAP /Toompstow. BMI) 
RBH hS 

4 EVER (WBM. SESAC/Babvboy^ iM\t. SESAC/Noon- 
linw South. SESAC/CAmore. BMI/»o loving. ASCAP/I 
Bfa«o. ASCAP). WBM. Hiqq 71; RBH 36 

99-9% SUAE (I'VE NEVER BEEN HERE BEFORE] (WB. 

ASCAP,' Songs Of R. loM-ph. ASCAP; Frw<h H.p. 
ASCAP,' Annotation. ASCAP). WBM. CS 14; Hioo 77 

-A- 

ACA ENTRE MOS OGA. BMI) LT 20 
AaAFOOKludjCirt,, ASCAP/EMI April 

ASCAP,' Copviilhl ConlroD. HI, Hioo 32; RBH 20 
ACT05 0€ UK TONTO (Seg Son. BMI) IT 22 
ADDtCTEO (Wamef ChappelL SOCAN/Wet Whe«Iw. 

SO<.AN,'High-MaimenafKe.SOCAN/StinkvMusk. 

SOCAN ,' D(op Out. SOCAM/Stutly. SOCAN/lanni Tunes. 

SOCANI.WBM. Hioo^ 

AU IN TME WAY (Uaurvf White. ASCAP/ Sony/ AIV 

Tune^. ASCAP 'StillJ Qid, ASCAP/ Vaughn wa. 

ASCAP /Wendi Vaughn. ASCAP/Nalional Ifaguf. ASCAP). 

HL RBH 77 

ALMOST HOME fTriple Shoes. BMI/Magk Mustang. 

BMi/S*iftMin' Suctolash. ASCAP) CS 11; Hioo 72 
ALUCINAOOaMi Blackwood, BMI) LT 36 
AMAME (EMI V'l- ASCAP) LI 9 
AMAZIN' ILL Cool |, ASCAP/Sony/ATV Tunes 

ASC AP; The Waters Of Ha^arefh. BMI/EMI Blackwood. 

BMI ( h.isr ( fMd. ASCAP.'EMI Aprit. ASCAP) RBH 88 
ANTtS (( oov'ight Control) LT /,6 
ARE YOU HAPPY NCW? (I'm With The Band. 

ASCAP,'WB. ASCAP/Oillon Jackson. ASCAP). HI/W8M. 

Hioo 26 

AS! IE QUIERO (Edimusa. ASCAP) LT 2? 

-B- 

BABY 80V (Beyonce. ASCAP/Hlico Soulh. 
ASCAP^ MwsIt 0* Windswept. ASCAP/Scott StofCh, 
ASCAP,'TuH lew, ASCAP.' EMI Aptil ASCAP/CHjHv Rock. 
ASCAP,'Bla<k Owned Musik, ASCAP/Musk World. 
ASf AP,'Carte-r Bov*, ASCAP/TVT. ASCAP). HL, RBH 59 

THE BACK OF YOUR HAND (HAttks Cat. ASCAP) CS 55 

BACKSEAT Of A GREYHOUND BUS (N.Yshville Dream 
Worts SonKi, ASCAP/Monkcv Kt.-t. ASCAP/Chenv lane. 
ASCpW,' Famous. ASCAP ,'Animai Fjir. ASCAP/CareeiS' 
BMG. BMI/Silverkiss. BMI.'SongsOIUnivetial, 
BMI/Matadoo. BMI), CLM,'HL/WBM. CS 22 

BEAUTIFUL (My Own CiWt. BMI/The Waleis Of 
MaAirelh. BMl'EUI Blackoood. BMI/Chase Chad, 
ASCAP,' [ Ml A4Jnl. ASCAP). HL. RBH 39 

BEER FOR MY HORSES aoke<» Tunes. BMI/Sony/ATV 
Tree. BMI/Bin YHlow OOR, BMI). HL.CS i; Hioo I? 

BEWARE OF THE BOYS (MUNDIAN TO BACH KE] 
(Songs Of Universal BMt/EMI Blackwood, BMI). 
HL^'WBM.RBH 70 

BIG YEUOW TAXI (Siqwonb. BMI). WBM, Hioo st 

BREATHE (GodS Cryin', ASCAP/ Sony /ATV Turies. 
ASCAP,'Ghe1lo fabulous, ASCAP.VOCO, BMIi^CityHouS 
ing, BMI Haid Workin BUtk Folks. ASCAP/WB, 
ASCAP,'Metvin Bradford. ASCAP. Famous. ASCAP/Hen- 
nessy fo< Everyone. ASCAP/Eight Mite Style. BMI/Edi- 
Iwns BtHon.SACEM). HL/WBM, H10084 

BRING ME TO UFE (Zomb«es Ale My Publishmg. 
BMI/Forthefallen. BMI / Dntghl Frye. BMI). WBM. Hioo 8 

-C- 

CALUNG AUANGELS (EMI April. ASCAP/Blue Ump. 

ASCAP). HL Hioo ill 

CANDI BAR (lllwlK. ASCAP/Zomba. ASCAP/OI Khal». 
BM(;5.0.L. BMI.'Yippity Y.ppity, ASCAP), WBM, RBH 7^ 

CANT LET YOU GO (Desert Stotm. BMI H.O.B.. 
ASCAP,' N.Q.C-. ASCAP,' Mo Loving. ASCAP/EMI April, 
ASCAPlHioo It,-. fiBHij 

CANT STOP. WONT STOP (Copynghl Control/Six 
Figg,», BMIIRBH^? 

CAN YOU HEAR ME WHEN I TALK TD V0U7 (Haraen. 
ASCAP,' Low Pig, ASCAP) CS 49 

CAS) (Yam., BMI)LT8 

CEUBRITY (EMI April ASCAP/Sei Gayte.ASCAn. HU 

CSfa.Hioo4& 

CHKKS DtG IT (Mark Hybner. ASCAP/Cagle Blue. 
ASCAP,'CaseY Donovan, BMI). WBM. CS 48 

CUVAME II! AMOR (Kike Sanlander, BMI/Ensign. 
BMI/Santander M^-lodifS. ASCAP/Famows, ASCAP) IT 34 

CLOSER (Lile Is What We Music. ASCAP/Cryslal Mouse 
Music. ASCAP/Tigers Milk. ASCAP) RBH 89 

COME CVER (Naked IJndef MyCtolhes, 
ASCAP/Chrvsalis,ASCAP/Bab¥t)oy-s Little. SESAC/Noon 
lime South. 5tSAC/Wari>er-Tamerlar»e. BMl/Kewin H«fks. 
BMI/Bubba Gee. BMI/Noontirrte Tunes. BMI), WBM. Hioo 
50: RBH n 

CONCRETE ANOa (Ur»w*^-5ongs 0* PotyGram 
Internalional BMI ,' HopeChest. BMI/GlitteriKh. BMI). 
WBM. Hioo 99 

COP THAT SHii Mrgima Beach. ASCAP/Mag/00. 
ASCAP,' Mass Confusion, ASCAP/Black Founlain, 
ASCAP,' EMI A^xil. ASCAP/WB. ASCAP/Klnftslon 8. 
ASCAP). HL,'WBM, RBH6g 

CRAZY (Songs 01 Unn«rsaL BMI/Bayjun Beat, 
BMl/lavier Cake. ASCAP) RBH 56 

CRAZY IN lOVE (Beyonc e. ASCAP/ Hiico South. 
ASCAP,' Music 01 Windswept. ASCAP/EMI Blackwood. 
BMi/Nichcraft. BMI/Damrxh.eMI/CarlerBovs. 
ASCAP/EMI April. ASCAP/Musk WoiW, ASCAP/ Unichap- 
pe(l. BMTI, HL,^WBM. Hioo i; RBH 3 

-D- 

DAME (Sony/ATV Discos. ASCAP /Anona Muskal, 
ASCAP) IT 47 

DAMN! (Drugstore. ASCAP/LiI |on 00017 Music. 
BMI ' While Rhino, BMI ,'Lil' Buddy Dewberry. BMI) RBH S7 

DANCE WITH MY FATHER (Uncle Ronn«-\ ASCAP/EMI 
April ASCAP/Chi Bov: ASCAP). HL 'WBM, Hioo 63; RBH 
37 

DAYS UKE THIS (Caslle Street, ASCAP/Cal IV, ASCAP) 
CS 38 

LOS OEMAS (Warner Tamerlane. BMI/Pancho And 
Bingo. BMI) IT 38 

OONT WANNA TRY (SoulSkk Mu/ik. BMI/LogKtoiw. 
BMI lumping Be.ln. BMI) Hioo 23; RBH 90 

DREAM EYES (Anivah's. ASCAP/ Horrible. ASCAP/l»l 
Van, ASCAP'Sounds ol sevefilytwo. ASCAP) RBH 93 

DRIFT AWAY (Almo. ASCAP), HU Hioo u, 



-E- 

EN QUEFALU? ITN Edttiones, BMI) LT41 
ENTRE EL DEURIO Y LA LOCURAfKike Sanlander, 

BMI/Ensign. BMI/Clear Mind. ASCAP/Famous. ASCAP) IT 

JS 

ENTREGA TOTAL (EMI Blackwood. BMI) LT43 
EVERY UTTU THING (EMI April ASCAP /Pang Toon. 
BMI/Songs Of Unrwet%al. BMI/Turtes Of The 
BMl/Zomba Melodies. SESAC/Agatha Monroe. SESAO. 
HL/WBM. CS M 

-F- 

FAJTHRJITOYOU (Zomba. ASCAP fNikeeya. 
ASCAP/Blackflre. ASCAP/Famous. ASCAP). HL/WBM, 
RBH 78 

FANATIC (Sony/ATV Tunes. ASCAP ,'Vrvian S.G^een. 
ASCAP/Fred David Kenney, Jr., ASCAP). HL. RBH ^2 

FAR AWAY (Family Soul. ASCAP/Babies Formula. BMI) 
RBH S4 

FEEL GOOD TIME [Rondor Lor>don, PftS/Almo. 
ASCAP/Beck Harisen-s, ASCAP,'Hollenb«k. BMI). HL. 
Hioo 60 

FEEUN* FREAKY (Nickelodeon, ASCAP ,''N-Can-N, 
ASCAP/Famous. ASCAP,' Zomha. ASCAP/Zomba Songs. 
BMI/R.Kelty. BM1/Sony,'ATV Songs. BMI,'EKOP. 
BMI/ Sorry .'ATV Tunes. ASCAP/ENOT. ASCAP/F Jones. 
ASCAP/Empire, ASCAP/Troy Moel. ASCAP/MO' Lyric's. 
ASCAFI. HL/WBM, RBH 76 

A FEW QUESTIONS (Noble Vision. ASCAP/Green Dog. 
BMI)CS24 

FIGHnR (Xlina. BMI/Scoti Slorch. ASCAP,' TVT, 
ASCAP/BMG CafPtrv BMI). HI . Hioo 38 

HND A WAV (Modal. ASCAP ,'916. BMI) RBH 83 

nRE (YES. YES rALL) Ooe Bud<»efl, ASCAP ,'On Top, 
ASCAP/UftiwerSaLA5CAP/F0.B,,ASCAP/N,Q.C.. 
ASCAP/ Slarbos, BMl'Ensign, BMI/Sugar Hill. BMI/Twen- 
ty Nine Black. BMI/Fulure Sishls And Sounds, BMl/Dero, 
BMI). HL. RBH 

FUPSIDE lEIanooee. ASCAP,' F.0.8,. ASCAP/Copyrighl 
Control) RBH 53 

FlYING WITHOUT WINGS (Rokstone. PRS/Songs 0( 
Windswept Pacifk, BMI/lrwing, BMI). HL/WBM, Hioo 13 

FOREVER [R.Kelly. BMI/Zomba Songs. BMI), WBM. 
RBH 84 

FOREVER AND FOR ALWAYS (Universal' Songs Of Poty- 
Gram InlemationaL BMI/Loon Echo. BMI/Oul 01 PocVel. 
ASCAP/Zomba. ASCAP). WBM. CS9; Hioo 36 

FOTOGRAfIA (Peermusk 111, BMI I'Camaleon. BMI) LT 4 
FRONTIN' (TTie Waters 04 Nazareth. BMI ,'EMI Black- 
wood. BMt,'EMI April ASCAP/Carter Boys. ASCAP). HL 
Hioo s6:RBH22 

-G- 

GET BUSY (EMI April ASCAP,'Tafari. ASCAP). HL. Hioo 
6; RBH 14 

GET BY (Pen Skills. BMI/EMI Blackwood. BMI/Ve 
World Musk. ASCAP,'W6. ASCAP). HL/WBM, RBH 86 

GH LOW CTVT. ASCAP/Swole. ASCAP Da Cripptef. 
BMI/CoiliPark. BMl'DWC. BMII Hioo 30: RBH 10 

GODSPEED (SWEET DREAMS) (Unrv«rsal-PolyGrani 
Wemational ASCAP/Sl. Iul«n, ASCAP). WBM. CS 51 

-H- 

HAIL MARY (Songs Of Unnvrsal BMI/|oshua^ Dream. 
BMI/GimrT>e Minz. BMI/Unrversal. ASCAP/Yaki Kadali. 
BMI ,'Thug Nation. BMI 'FoibeaE. ASCAP/fioyal Safari. 
BMI ,'£i5W Mile Style, BMI .'High On Life. ASCAP/ SI arbus. 
BMI ; WB, ASCAP/Suge, ASCAP). WBM. RBH 68 

HAVE YOU FORGOTTEN? [EMI April. ASCAP /Wttsburg 
Land'ng. A S( AP ; Warner- Tameflarw, BMI). HL/WBM. CS 
23: Hioo 85 

HEAOSTROMG (WBM. SESAC ,'Traptism. SESAC). 
WBM, Hioo 64 

HEAVY UFTIN" (Universal ASCAP/Memphisto, 
ASCAP/Work Ho*se. SESAC ,' Pacifk Wind. StSAC/Zomba 
Songs. BMI/Teren It Up, BMf), WBM. CS S3 

HELP POUR OUT THE RAIN (LACCY^ SOMG) (My little 
kwell BMI)CS 2s;Hioo 73 

HE PROPOSED (ke Water. ASCAP/EMI April ASCAP), 
HL.RBH97 

HERIDA MORTAL (World Deep. BMI/Blueplalinum, 
ASCAP/Sooy/ATV Lalin, BMI/Sony/ATV Discos, ASCAP) LT 
31 

HONESTY (WRITE ME A U5T) (Sony/ATV AcuB Rose. 
eMl,'WewWort;s. BMtl.HUCS <,6 

HOT DAMN (Ge Marc. ASCAP/Ierradorrw.ASCAP/The 
Waters Of Na/jteiii. BMI/EMI Blackwood. BMl Chase 
Chad. ASCAP.'EMI April. ASCAP), HL. RBH 81 

HOW YOU GONNA KT LIKE THAT IZoveklkw, 
ASCAP BMG Soniis, ASCAP. Firs! Avenue. ASCAP/Demis 
Hot SooRs. ASCAP; E Two. ASCAP.'EMI April ASCAP/E.O. 
Du/ H. BMI}. HL. RBH 3) 

HOW YOU WANT THAT (Donceno.ASCAP/Rtiythm 
Blunt/. ASCAp.'UnivvfVJl ASCAP .'lack Knight, 
ASCAP/juslin Combs. ASCAP/EMI April. ASCAP/lssy & 
Nemo Tunes. ASCAP), HL,''WBM.RBH 51 

HOV EMPIEZA Ml TRISTEZA (Edimusa. ASCAP) LT u2 

-I- 

I BELIEVE (Sony/ATV Acuff Rose. BMI.'Writc On 
Music BMI), HL. CS 20; Hioo 76 

I CAN (Zomba, ASCAP/Ill Will ASCAP/EMI April 
ASCAP/SalaamRemi. ASCAP/SlreetTuH.ASCAP/Selma, 
BMI). HL/WBM. Hioo 100 

I CAN ONLY IMAGINE (Simpleville. ASCAP/Fun Allic. 
ASCAP) CS 56 

I CANT BE YOUR FRIEND (Wamef-Tamerlane. 
BMI ,'Wrilefs EAlreme. BMI/EMI April ASCAP/ WaltzTrme. 
ASCAP). HL/WBM.CS 34 

KE CREAM (R.Kelty. BMI.'Zor^ba Songs. BMI). WBM. 
RBH 66 

IF I CANT (High On life. ASCAP/WB. ASCAP,' Aini 
Nuthin* Coin" On But Funking, ASCAP ,'Musk Of 
Windswept. ASCAP/ Blotte*. ASCAP/Elws Mamtw. 
ASCAP/UniversalASCAP/soCenl. ASCAPl.WBM. RBH 40 

IF THERE AINT THERE OUCHTA' BE (Mosaic Music. 
BMI/Almo. ASCAP/What 11 Factor. ASCAP/Extremely B>g 
Tiaclor. ASCAP). HL.CS 58 

IF YOU in ME (Stone Agate, BMI. EMI Blackwood. 
BMI) RBH 99 

IFVOtTREMOTTHEONE (Sonv,'ATVTune5. ASCAP). 
HI, Hioo 33 

KNmON (Zomba Songs, BMI/R.Kelly, BMI). WBM. 
Hioo 21 

I KNOW WHAT YOU WANT (Siarbus. BMI/Dutty N>gga. 
ASCAP/Killa 4.ASCAP.'Rah0igga,ASCAP/Cyphercleff. 
ASCAP/EMI April ASCAP), HU Hioo 11; RBH 23 

riL NEVER LEAVE iZomba Songs. BMI/R.Kelly. BMI). 
WBM. RBH 36 

I LOVE YOU (North Avenue. ASCAP.'EMI April 
ASCAP/Mr. Yeah. ASCAP/WB. ASCAP,' Lil Black. 
ASCAP,' Royalty Network. ASCAP .The Oboogie Acct., 
ASCAP; Urban Warfare. ASCAP), HL,'W6M. Hioo 89; RBH 
V 

t MELT (Sony/ATV Cross Keys. ASCAPj Onalv, 



ASCAP/Maior Bob, ASCAP /Warner Tamerlane, BMI), 
HL/WBM. CSS4 

I'M GLAD INuyorican, BMI. Sony/ATV Songs, 
BMI ' Milk Chocolate Factory; ASCAP ,'TuneSmilh Advance' 
merits. ASCAP .JaedonChrislophef.ASCAP/Con Tiflani, 
BMI Zomba Son<{S.BMI), HL/WBM, Hioo 91 

I'M lUST A GIRL (Deanalmg, ASCAP/BP] Admintslra- 
tiO", ASCAP I'Turlle Wins The Race, AS CAP/ Annotation, 
ASCAP/WB. ASCAP). WBM, CS3S 

IN DA aUB (High On Life. ASCAP/Aini Nuthin" G«n' 
On Bui Funking, ASCAP/WB. AS CAP /Blotter, ASCAP/Elvis 
Mambo. ASCAP Un>.*fsal ASCAP/50 Cent, ASCAP/Musk 
OlWindswept, ASCAP). WBM. Hioo 31; RBH 38 

IN LOVE WIT CHL fThowin' Tartlf urns. ASCAP/ Aii Co"' 
Irol ASCAP,' EM I April, ASCAP/T Funk, BMI/Nolting Hill, 
BMI , Songs Of Universal. BMI). HL. Hioo 86; RBH 72 

IN MY DREAMS IMundo. BMf/EMI Blackwood. 
BMl Rumbalo. BMI.'Toto Tunes. ASCAP/ Winning Circle, 
ASCAP/ Bluewaler. ASC AP). HL, CS 60 

IN THOSE JEANS (Musk Of Windswept, ASCAP 'Hand 
In My Pocket. ASCAP- Harvey 'The Rock" Hester, ASCAP). 
WBM, Hioo 17; RBH 4 

INTO YOU 0 Brasco. ASCAP/Desert Storm, BMI/Mr. 
Manatti, BMI/EMI Blackwood, BMI/Duro. BMO, HI. Hioo 
22; RBH 2s 

INTUITKIN CWIggly Tooth, ASCAP/EMI AprH, 
ASCAP/Apollinaire, BMI EMI Blackwood. BMI), HL, Hioo 
26 

I STia LOVE YOU (EMI Blackwood, BMI /The Waters 
01 Nazareth. BMJ/EMI April ASCAP/Chase Chad. ASCAP). 
HL.RBH65 

IT DOESNT MEAN I DONT LOVE YOU (Mosaic Musm. 
BMI; EMI Ao*il. ASf AP/Sea Gayle. ASCAP/Unrvecsal 
ASCAP.'Songs Of The VjI'.age, ASCAP), HL/WBM, CS 43 

IT'S nVEO aOCK SOMEWHERE (EMI April 
ASCAP/SeaGavle. ASCAP WarnerTamerlane. BMI/R. 
losepfi, BMIl. HL.'WBM.CS 7. Hioo 45 

I WANT YOU /ME PONES SEXY (Cori Tiffani, 
BMI; MitKlM-ttrrS Music, BMl/Gregory Bruno's. 
BMI/JadaChris. BMl/Sony;Arv Songs, BMl/)e«}ySMms, 
ASt AP/toseph Cartagena, ASCAP/Almo. ASCAP). HI, 
Hioo40i RBH 61 

I WISH I WASNT (EMI April ASCAP,' Flyle Tyme. 
ASCAP,' Minneapolis Guys. ASCAP.'Ji Branda, ASCAP). HI. 
H100S7; RBH ]8 

-J- 

lALEO (5ony,^ATV Discos. ASCAP/Hueva Ventura. 
ASCAP/Warrwr Tamerlane. BMI) LT 18 

THEIUMPOFF (Notorious K I.M .BMI/Warner-Tamef- 
lane. BMlVirginia Beach. ASCAP,'WB.A$CAP/LB Fam, 
ASCAP/EMI April ASCAP/ Universal ASCAP/Mr. Cheeks. 
ASCAP/EMI Blackwood. BMI), HL/WBM, RBH SO 

-K- 

KIIOMETROS (Sony/ATV Discos. ASCAP/Peermusk 
III. BMI) LT 29 

-L- 

lA-lA-LA (EXCUSE ME AGAIN) (EMI April 
ASCAP/Carter Boys. ASCAP .'The Waters Of Nazareth, 
BMI/EMI Blackwood. BMl Chase Chad, ASCAP), HL RBH 
41 

lA PIU DE AGUA (Copyright Control) LT 44 
LET'S GET DOWN (Shad Moss, BMI/Wamer- Tamer- 
lane. BMI/BubbaGee, BMI,'Noontime Tunes, BMI/R,O.C„ 
BMl/JNB. BMl'-Ya Majesty's Musk, ASCAP), WBM. Hioo 
8); RBH 32 

UGHTS OUT (Hoobangin Music. ASCAP/ DreamWorks 
Songs. ASCAP/EMI Blackwood. BMI/Crypton Musk. 
BMI; Universal ASCAP/Gangsia Boogie. ASCAP/ Knoc- 
Tum-AI. ASCAP. Baby Ree Toonj, BMI), HL. RBH 71 

UGHT YOUR ASS ON FIRE (Siarbus. BMI/Ensign, 
BMI; The Waters Of Nazareth. BMI/EMI Blackwood. 
BMl Chase Chad. ASCAP, EMI April ASCAP). HL. RBH 67 

UKE A PIMP (Crump Tight, ASCAP.'Lucky, BMI/W6. 
ASCAP) Hioo 49; RBH 16 

UKE A STONE (Disappeanng Ooe. ASCAP/Me*ee 
Sawy Musk. BMI/Me 3, BMI/LBV Songs. BMI) Hioo ss 

UKE GLUE [Dulty Rock, ASCAP/EMI April, 
ASCAP/Tony Kelly. BMl/Universal Sorwts 01 PolyGiam, 
BMI/VP, BMII. HL/WBM, Hioo 34: RBH 17 

LLORARE LAS PENA5 (Nali. BMI/Ventura, ASCAP) LT 6 

LONG BLACK TItAIN (Sofiy.'ATV Cross Keys, 
ASCAP. O-vets Ed, ASCAP], HU CS 50 

10 QUE YO TUVE COHTK» (Universal Muska, 
ASCAP/Rubet. ASCAP/ 2000 Amof. ASCAP /Sony /ATV Dis- 
cos, ASCAPI LT 26 

LOVE AT 1ST SIGHT (Mary ). Blige. ASCAP/Univ*rsal- 
MCA ASCAP/Gloria's Boy. ASCAP/Iuslin Combs. 
ASCAP/EMI April ASCAP.' Wu Tang. BMI/areers-BMG, 
BMI Marsky. BMI/lamce Combs. BMI/EMI Blackwood, 
BMI/Danget Zoi»e. ASCAP;7omt>a. ASCAP/jass Merchant. 
ASCAP), HL/WBM. Hico 48; RBH 19 

LOVE CALLS (Ken. BMII RBH 42 

LOVE CHANGES EVERYTHING (Living Out Loud, 
ASCAP/Slanley t up, SOCAN / In The Fairway. 
ASCAP/Musw Of Windswept, ASt AP). WBM. CS 39 

LOVE-S GOT AN ATTITUDE (IT IS WHAT IT IS) {Mosak 
Musk, BMI/HoW lack. BMI/5o"gS Of Mosaic, 
ASCAP/Songs Of Otis Barker. ASCAP). HL CS 4S 

THE LOVE SONG (Warner Tamerlane, BMI/Smith 
Haven, BMI/Big Red Tractor. ASC AP/Think Wed 
ASCAP/ Sor*y/ ATV Acuff Rose, BMI). HL/WBM, C$8; HiOO 
62 

Um YOU OUT lOUO (Sony/ATV Cross Keys. 
ASCAP/Onatv, A5CAP), HL, CS 16; HiOO 68 

lOVIN" AU NtGHT (Sony/ATV Cross Keys. ASCAf^, HL. 
C540 

-M- 

MAGIC STKX (Notorious K.l^^ BMI/Wariter-Tamef- 
laiw. BMI/HIgh On life. ASCAP C, Evans. ASCAP/22J, 
ASCAP/Careers-BMfi. BMI / Unrversal ASCAP/50 Cent. 
ASCAP), HL/WBM. Hioo 1. RBH J 

MARIA CHUCHENA (MARIA SUSCNA} (Pe«f Int'l. BMI) 
IT 39 

MARIPOSA TRAIC10NERA avium. ASCAP/EMI April. 

ASCAP) IT 3 

ME FACTA VAiX>R (Bello Muskal BMQ LT j 

MINUTOS (Sony/ATV Discos, ASCAP/Aoona Musxal, 
ASCAP) n 37 

MISS INDEPENDENT (Rhettski. ASCAP/Xtiru. 
BMI/Careers-BMG. BMI/Copyright Control/LegRhythm. 
BMII.HL Hioo 12 

MISS YOU (Naked Under AHy Clothes. 
ASCAP/Chrysalis.ASCAP,'October Eighth, BMI/Noontime 
Tunes. BMI /Warner-Tamerlane. BMI /Musk Of Windswept. 
ASCAP/Hand I'i Pocket. ASCAP). WBM. RBH 45 

MUYATU MAN£RA<Ser Ca. BMl) LT 19 

MY FRONT PORCH LOOKING IN (Sony .'ATV Tree. 
BMI/Sixieen Stars, BMI/HoriPro. BMI,'Cosmk Muel 
ASCAP/Don Pfrimmer. ASCAP). HL CS 2; Hioo 29 

MY LOVE IS UKE.„ WO (Mass Confusion, ASCAP/ WB. 
ASCAP/C Sun, ASCAP/ Wet Ink Red, ASCAP/Black Soul 
Connection. BMI,' Wet Ink Blue. BMI). WBM. Htoo 6s; RBH 



-N- 

HAGGIN0RBH8S 

NEVER LEAVE YOU ■ UH OOH, UH OOOH! (hj j. 

ASCAP I,il.iri. ASCAP/Greensleeves. PRS) Hioo 15; RBH 9 
NEVER SCARED (Bowciushef. ASCAP) Hioo 42; RBH 

MO HAa FALTA UN HOMBRE (}iu & Broder. 
ASCAP/ION, ASCAP/WB. ASCAP/G Matt, ASCAP/Friends 
Of Seagulls. ASCAP/ Musk Of Windswept, ASCAP) LT 28 

MO LETTING GO (Greensleeves, PfiS/Singso WW. 
BMI) Hioo 24 

NO PODRAS (Kike Santander. BMI] LT 15 

HO SHOES, NO SHIRT. NO PROBLEMS (Sony/ATV 
Acuff Rose. BMI). HL. CS 10; Hioo S2 

-O- 

OFFKIAUY MISSING YOU (Autelius. ASCAP/Famous, 
ASCAP), HL. RBH 49 

OFF THE WAU. (Forever Peop*e. ASCAP/Virginla 
Beach. ASCAP/WB, ASCAP/Warrtef-Tameclane. BMI/BMG 
Songs, ASCAP/Tarpo. A5CAP/Nottii*g Dale. ASCAP/Um- 
versal-MCA. ASCAP/Enlertaining, BMI), WBM. RBH 98 

OK (Sheeklouthin, ASCAP/lustin Combs. ASCAP/EMI 
April. ASCAP.'Cocoa Ctianelle. SESAC), HL RBH 94 

ONE LAST TIME (EMI April, ASCAP/Zomba. 
ASCAP; Sufferin' Succotash. ASCAP), HL/WBM. CS 29 

ONLY GOD (COULD STOP ME UIVING YOU] (Zomba. 
ASCAP). WBM. CS 31 

-P- 

PAPADK) (EMI April ASCAP/Gaifti Bay; ASCAP) LT ^0 
PARA QUE LAV1DA (EMI April, ASCAP/Enrique Igte- 

sias, ASCAP.'Hcv Chubby, ASCAP/Apotlinaire. BMI/EMI 

Blackwood. BMII. HLLT 16 

PEQUENAY FRAGIL (SAOAIC lalln. BMI) IT 30 
PtCTDRE (Thtrty Two Mile, BMI/Warner-Tarnerlsne, 

BMI). WBM. Hioo 44 

P,I,M,R {H.gh On Life. ASCAP/EMI April ASCAP/Derty 

Works, ASCAP/Universal ASCAP). HL/WBM. Hioo 18; 

RBH? 

PLAYBOYS OF THE SOUTHWESTERN WORLD (Mur 
rah. BMIi'VanWamier, ASCAP) CS 52 

PON DE RIVER. PON D€ BANK (Greensleeves. 
PRS/Copyright Control) RBH 64 

PUEDES CONTAR COHMIGO (Sony/ATV DiMOS. 
ASCAP) LT 21 

PUMP (T UP (Copyright Control/F.O.B., ASCAP/N.Q.C -. 
ASCAP/Ensign. BMI/Zomba, SESAC). HL/WBM. Hioo 59; 
RBH 28 

PUTTHAT WOMAN RRST (Divine Mill ASCAP/WB. 
ASCAP/Dinky B. ASCAP/LJnrversal'PolyGram Inlomational 
Tunes. SESAC /lahqae Joints. SESAC/I Want My Daddy's 
Records. ASCAP/Miss Mary's, BMI/Nrtty & Capone. 
BMI /Warner-Tamerlarw. BMI/lasane Drama. ASCAP/lrv- 
ing. BMI), HL/WBM. Hioo ^4; RBH 15 

-Q- 

QUEDATE CALIADA (Edknonsa, ASCAP) LT ^ 
QUE GAHAS (Hecho A Mano, ASCAP/EMI April 

ASCAP/Clear Mind. ASCAP/Famoos. ASCAP/Clear Heart 

BMI/Ensign, BMI) LT lo 

AQUIEN L£ IMPORTA? (SGAE. ASCAP/Colgems-EMI. 

ASCAP) IT 45 

-R- 

RAINING ON SUNDAY (Almo. ASCAP ,' Original Bliss, 
ASCAP ,'Urns'e'sal- PotyGram tnlemational ASCAP/Sl. 
luhen, ASCAP). HL/WBM. Hioo 96 

REAL GOOD IMAN (Universal, ASCAP ,'MemptustD, 
ASCAP/ZomlM Songs, BMI/Teren It Up. BMI), WBM, CS 
19; Hioo 7B 

RED DIRT ROAD (Sony/ATV Tree, BMI/Buffalo Praifte. 
BMI/Showbilly. BMI). HL. CS 4; Hioo 39 

THE REMEDY (t WONT WORRY) (Goo Eyed. 
ASCAP/6SM. A5CAP/W,i"ter Tamerlane. BMI/Holtylodge, 
BMI/Scotl Spock Soriss, 8MI;BMG'CareefS.BMI/Giaham 
Edwards Sonsv. ASCAP.BMG Songs. ASCAP/Rainbow 
Fish, BMI). HL/WBM, Hioo 5} 

REST OF OUR LIVES (Oz Gol Songs. ASCAP/Dragon 
Gale. ASCAPI RBH 79 

RIDIN' SPINNERS [Tefnoise, BMI/ Bridgeport, 
BMI/Rubber Band. BMI/Univer«l Songs Of PolyGram 
International BMl/UniversaLA5CAP/MC Ren Muiik. 
ASCAP/Lucky.BMI)RBH 62 

RIGHT THURR (Irak Starz. ASCAP) Hioo 9; RBH ; 

ROCK WIT U (AWWW BABY) (Pookietools. 
ASCAP/Bae^a. ASCAP .'Uii'^e -sal ASCAP/ Sold ierz Touch. 
ASCAP/Ol Irv. BMI). WBM. Hloo 4; RBH 6 

ROCK YOUR BODY (Tennman Tunes. ASCAP/Zomba. 
ASCAP/EMI April. ASCAP/ Chase Chad. ASCAP/EMI Black 
wood. BMl'The Walers Of Nazareth. BMII. HL;WBM. HiOO 
zo;RBH87 

-S- 

SAY YES (Marshmeltow. BMI/Perfect, BMI/SPZ, 
BMI / Aboukir. BMI/Songs Of Unrwrsal. BMl/Dirty Dre, 
ASCAP/latcat, ASCAP/Universal ASCAP). WBM, Hioo 6i: 
RBH 21 

SE ME 0LV1D0 TU NOMBRE (FIPP, BMI) LT 48 
SEND THE PAIN BELOW (WB. ASCAP,' Loeffler. 

ASCAP), WBM. Hioo 74 

SERAN StS 0)0S (Forwnusk. SESAO IT 40 

SEVEN NATION ARMY (Peppermint Stripe, BMI). CLM, 

Hioo 81 

SHAKE YA TAILFEATHER OMkf Frast. ASCAP/BMG 
Songs, ASCAP/Bubo, ASCAP/Thafs What's Up. 
ASCAP/Voung Dude. ASCAP/ Unwersal, ASCAP/)ason 
Bridges. ASCAP). HL/WBM, Hioo 35; RBH 30 

SHE ONLY SMOKES WHEN SHE DRINKS (EMI April 
ASCAP/Sony/ATV Tree. BMI/MosaK Musk, BMI/EMI 
Blackwood. BMI/Ty Land. BMI), HL CS 26 

SHrS MY KIND OF RAIN ISIill Working Fur The Man. 
BMI/Tommy LeeMn^es. BMI/KG.ASCAP/Massabielle, 
BMI) Hioo 9/ 

»K)ULDA, WOULOA. COULOA IC jncelled Lur>ch, 
ASCAP/Universal P'otyG'-'m Internjlion jl. A5CAP/F iist 
Avenue. ASCAP/6MG Songs, ASCAP/Dcmis Hot Songs. 
ASCAP/Edmonds. BMI/EMI Blackwood. BMKE.O. Du/ K. 
BMI / Antonio Dixon's Muzik, ASCAP; EM I Apnl, ASCAP) 
RBH 63 

SIGNS Of LOVE MAKIN' (Zovefttion. ASCAP,'BMG 
Songs. ASCAP/Firsl Aveniw, ASCAP/Oemis Hot Songs. 
ASCAP/Edmonds. BMI/EMI April. ASCAP /E Two. ASCAP}. 
HLRBH 

SING FOR THE MOMENT (Ensign. BMI/Eight Mile 
Style, BMI /Mosak Musk, BMI), HL H10093 

EL SINVERGUENZA (Flamingo, BMI) LT 12 

St n DIJERON (VMR. ASCAP) IT 5 

SMOOTH SAIUN' (Scodie Mac. BMI/WOrd Life. 
ASCAP/Black Smoove, ASCAP/EMI April. ASCAP), HL 
RBH 74 

SNAKE (Zomba Songs. BMI/R.Kelly. BMI). WBM, Hioo 
41; RBH 24 

SO GONE (Mass Confusion. ASCAP/WB. ASCAP/Cun- 
ningham.ASCAP/RashiN'leory, ASCAP/ Portrait Solar. 
ASCAP/Sony/ ATV Tunes. ASCAP). Hl.'WBM, Hioo lO; RBH 
1 

SOMEDAY (Vinnie Mae. BMI /Chi-Bo% ASCAP), WBM. 

CS47 

SOMEWHERE I BELONG IZomba. ASCAP/ Chesterc- 



haz, ASCAP/Big Bad Mi Hahn. BMI ,' Nondisclosure Agrefr 
ment. BMI / Rob Bourdon, BMI/Kenji Kobayashl BMI/Pan- 
cakey Cakes, BMI/Zomba Songs, BMI), WBM. H100B2 
SOY ASI (Iron Tigga, BMI/C.K. (oinlz. BMI/Set-Ca. 
BMI)LT33 

SKED (Gonahav«able, BMI / Songs Of Wtrtdswept 
Pacifk, BMI ,' Songs Of Bud Dog. ASCAP ,'Musk OF 
Windswept. ASCAP), WBM, CS 5; Hioo 47 

STAY GONE (DreamWorks Songs. ASCAP/Cherry lane. 
ASCAP). CLM/WBM, CS 3; Hioo 37 

STEP DADDY (BOB, AS CAP/ Colli Park, BMl/GLO Bit. 
BMI /Zella, BMI / Unidisc. BMI Sammy Sam. 8MI/Timothy 
len. BMI/Rock, BMI/SupermarVei.BMI) RBH 92 

STEP IN THE NAME OF LOVE IZomba Songs, 
BMI/R.Kelly. BMI). WB.W, (iBH 46 

STIU BAUIN I Universai, ASCAP/Black Hipsanic 
A5CAP/Ant^.1p^ll. BMI/BMG Songs, ASCAP/PimentH, 
BMI/Trkk N'Rick, BMI/First N'Gotd, BMI/Wamer Tamer- 
Lane, BMI). HL/WBM. Hioo 94; RBH 43 

STOP (EMI April ASCAP/Carter Boys. ASCAP/ Swizz 
Beat2. ASCAP/Dead Game, ASCAP/Umversal ASCAP), HL 
RBH 100 

STREETS OF HEAVEN (Magk Mustang, BMI/Wnte Em 
Cowgirl, BMl/Annie A/id Clyde. ASCAP /Anthology. ASCAP) 
CS41 

STUCK (Starslruck Music. ASCAP/Stowguy Soogs, 
ASCAP/EMI Christian. ASCAP/WB, ASCAP). WBM, Hioo 
90 

STUPtO GIRL (WB, ASCAP,' Into Everyttiing Musk. 
ASCAP/E.O Smilh,BMI),WBM,Hioo87 

SUELTALO leUn. ASCAP) LT 13 

SUPERSTAR (Embassy. BMI/Voung Carney. ASCAP) 
RBH 27 

SWING, SWING (Smells Uke Phys Ed. ASCAP) Hioo 6t> 

-T- 

TALVEZ (MuziekuitgeveciS Artemis BV, BMI). WBM. 
Hioo98;LTz 

TELL ME SOMETHING BAD ABOUT TULSA (Sony/ATV 
Tree, BMI). HL. CS 12; Htoo 70 

TENNESSEE RIVER RUN lEMI April ASCAP/ Pills burg 
landing. ASCAP ■ Chord Boy. BMI /Bradley, BMI) CS 57 

TEVASAMOR lUnivefsalMosica.ASCAP/Ciemim^ 
Mus»<al,SA(M)ll24 

THAT GIRL OobHe. ASCAP/Bl«k Bull ASCAP/EMI 
April, ASCAP). HL <'WBM, RBH 96 

THEN THEY DO (Warner-Tamerlane, BMl/UakesNfU 
BMI). WBM, CS iS 

THIS IS THE NIGHT (Aldo Nova. SCXIAN/Deston. 
ASCAP/Brri . ASCAP/WB. ASCAP), HI,' WBM. Hioo 3 

THIS ONE'S FOR THE GIRLS (DreamWorks SonsS. 
ASCAP/Monkey Feet, ASCAP /Cherry Lane, 
ASC AP/famous, ASCAP,' Animal Fair. ASCAP/Careers- 
BMG. BMI/Silverkiss, BMI). CLM/HL, CS 27 

THOIATHOING (Zomba Songs. BMI/R.Kel^i: BMI), 
WBM, RBH 48 

THREE Mississippi (Animal Fair. ASCAP/Famous, 
ASCAP/Sonijs Of Universal BMI/Ma(a<h>0, BMI/Unrvrr- 
sal PoJyGram Inlerriaiional ASCAP/Green Wagon. 
ASCAP). HL/WBM. CS43 

THREE WOODEN CROSSES (Sweet Radical 
BMI /Sony/ATV Cross Keys. ASCAP/Mike Curb. BMO, HL 
CSi3;Hioo67 

THUG LUV (Notorious K.I.M., BMI /Warner Tamerlane, 
BMI /Scott Storch. ASCAP/TVT. ASCAP,' F«b So Good 
Mus»c. ASCAPI, WBM. RBH 60 

TIMES UKE THESE (M.]. Twelve, BMI/EMI Virgin 
Songs, BMI/ Living Under A Rock, ASCAP/ Universal MCA. 
ASCAP/Flying Earlorm. BMI/I Love The Punk Hock MuSK. 
BMI).HUHioo88 

TOUGH LITTLE BOYS (EMI April ASCAP/Sea Gayte. 
ASCAP/Coburn, SMI). HL/WBM, CS 36 

TRAKION (F I PP. BMl/Estefan. ASCAP) LT 3J 

THE TTtUTX ABOUT MEN (Warner Tamerlarte. 
BMI/Black In The Saddle. ASCAP /Giantslayer. 
ASCAP Scade; Moon. BMII.WBM.CS 15; Hioo 80 

TRY (TON MY OWN IB'UwrYville, BMIfi/E On^. 
BMI/EMI Blackwood. BMI; NSdaGRS, ASCAP/E Two, 
ASCAP/EMI April ASCAP/ECAF. BMI/Sony/AIV Songs. 
BMI/Wamer lameriane, BMI/AJI About Me. 
BMl/Andre-Siia. ASCAP). HL / WBM, Hioo 9S; RBH 80 

TU AMOR 0 TU DESPRECtO (Crisma. SESAQ IT 1 

-13- 

UNA EMOCION PARA SIEMPRE (Universal-Muska 

UnKd. BMI/EMI BIjckrtWKj. BMI) LT 11 

UNA VEZ MAS (BW.G Sorms. ASCAP) LT 17 

UNWELL (Bidnis. BM I /EMI Blackwood, BMI). HL Hioo 



-V- 

VETE YA (SACM Latin, ASCAP) IT 25 

-W- 

WALK A UTTIE STRAIGHTER (Unrve»sal, ASCAP/Ofl 
My Rocker. ASCAP/ Unrversal Songs CM f\»lyGram Interna- 
tional BMI/ Everything I love. BMI/Sony/ATV AcufI Rose. 
BMII.HL WBM. CS 33 

WAVE ON WAVE (Greenhorse. BMl EMI Blackwood, 
BMI /Cooke's Trust. SESAC / Bu&. BMl/|ustin Pollard. 
SESAC), HLCS 37 

WHAT A BEAUTIFUL DAY (Marli Hybn«, ASCAP/Uni- 
versal ASCAP/ Lanark Village lunes. ASCAP). WBM, Htoo 
9) 

WHAT THE WORLD NEEDS (WB, ASCAP/Platmum 
Plow, ASCAP/Sony/ATV Cross Keys. ASCAP). HL/WBM. CS 
17; Hioo 79 

WHAT UP 6AN6STA (High On Life, A$CAP/Te*mlnaUy 
111. BM1/Uniw.sal, ASCAP/so Cent. ASCAP) RBH 44 

WHATWASITHIHKIN'(Sony,'ATVTree. 
BMI / Sony/ATV Cross Keys. ASCAP), HL CS 21; Hioo 69 

WHAT WOULD YOU DO? iZomba Songs, BMI/ R.Kelly. 
BMII, WBM, Hioo 7S: RBH 29 

WHEN I'M GONE (Escatawpa, BMI/Songs Of Univer- 
sal BMI). WBM. Hioo 19 

WHEN YOU COME AROUND (Sony/ATV Cross Keys. 
ASCAP/W,irnH'f T,irrwfl,irM-, BMI). HL;WBM. CS $9 

WHEN YOU THINK OF ME (Songs Of Universal, 
BMI. Macadoo. BMI. Sony/ATVCross Keys. ASCAP/Onaly, 
ASCAP), ML/WBM.CS 30 

WHERE IS THE LOVE? (wlU.i.am. BMI /Nawasha Net- 
works. BMI/)eepnev. BMI/Tcnman Tunes. BMI/Zomba 
Songs, BMI/PrmU Polof, BMl/Tuono, BMI/EI Cubano, 
BMI). WBM. Hioo 2S; RBH 91 

WHO WOULDNT WANNA 8E ME (Unrversal 
ASCAP/Unark Village Tunes. ASCAP/Cobum. BMI). WBM. 
CSjS 

-Y- 

YA MO ES IGUAL (SoulSkk Muzik. BMI/Logktone, 
BMI/)umping Bean, BMI) LT 27 

Y COMO QLIIERES QUE TE QUIERA (Sony /ATV Discos. 
ASCAP). WBM. LT 49 

YOU ALREADY KNOW (Fat Pat Lives. BMI/ Uvtsh Hitz, 
BMl Flysongs. BMI) RBH 73 

YOU'RE Snu HERE (Careers BfAG. BM I ,'SitvefkisS, 
BMI/Songs 01 Universal BMI/Hannaberg, 8MI). 
HL,'WBM.CS33 
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14 Million Paid Plays a Month and Climbing. 



SONG NAME j\pf_WM-: 


ARTIST 






s ° 

rNi-3: 












PICTURE (FEAT SHERVL CROW AiLmllC 


KID ROCK 


i 


1 


1 


14 


COV/BOY ATLWITiC 


KID ROCK 




2 


2 


160 


JANE SAYS (LIVE) WARNER BROS 


JANE'S ADDICTION 


3 


3 


4 


6 


HOW YOU REMIND ME ROiTOJNNER 


NICKELBACK 


4 


4 


3 


49 


HOTEL CALIFORNIA (I'VE) Gf TON RECORDS 


EAGLES 


5 


5 


6 


65 


SWEET HOME ALABA\tt MCA 


LYNYRD SKYNYRD 


6 


6 


5 


45 


YOU SHOOK ME ALL NIGHT LONG ATCO 


ACCC 


7 


7 


7 


76 


IN THE END WARNER BROS 


UNKIN PARK 


8 


g 


9 


38 


ONLY GOD KNOWS WHY ATLANTIC 


KID ROCK 


9 


8 


8 


132 


SMOOTH (FEAT ROB THOMAS) ARISTA 


SANTANA 


10 


10 


10 


161 












GET THE RARTY STARTED ARISTA 


PINK 


_ 1 


1 


1 


44 


LANDSLIO€ REPOSE 


REETWOOD MAC 


2 


2 


2 


152 


MUSIC MAltRCK 


MADONNA 


3 


3 


3 


103 


BELIEVE WARNER BROS 


CHER 


A 

t 


4 


4 


212 


JUST LIKE A PILL ARISTA 


PINK 


5 


5 


5 


14 


DON'T SPEAK TRALIMA 


NO DOUBT 


6 


6 


6 


132 


DANCING QUEEN POtYDOR 


ABBA 


7 


7 


7 


206 


HELLAGOOD INTEIBCOPE 


NO DOUBT 


8 


g 


3 


]y 


IF 1 HAD SI 000000 RtFWSE 


3ARENAKED IMiS 


9 


9 


9 


64 


INTO THE MYSTB WARNER BROS 


VAN MORRISON 


10 


10 


10 


5 


R&B/Rap^- 










LETS GET IT ON MoiO'M 


MARVIN GAYE 


1 


1 


I 


236 


IT WASNT WE (FEAT RICARDO DUCENT) MCA 


SHAGGY 


2 


2 


2 


74 


SUPERMAN (FEAT DINA RAE) SHERMWH RECORDS EMINEM 


3 


3 


3 


7 


THE DOCK OF THE BAY ATLANTIC 


OTIS REDDING 


4 


4 


4 


147 


ANGEL (FEAT RAYVON) MCA 


SHAGGY 


5 


5 


5 


56 


NO WOMAN NO CRY ISLAND 


B06MARLEY 


6 


6 


7 


7 


V/HAT S GOING ON MOTOWN 


MARVIN GAYE 


7 


7 


6 


224 


LOSE YOURSELF INTtRSCOPE 


EMINEM 


8 


g 


g 


g 


CLEANIN OUT MY CLOSET Aflf RMAIH RECORDS 


EMINEM 


9 


8 


8 


12 


BECAUSE 1 GOT HIGH UNWERSAl. RECORDS 


AFROMAN 


10 


10 


10 


9 


Country 










MARGARITAVILLE MCA 


JIMMY BUFFEn 


1 


1 


I 


53 


FRIENDS IN LOW PUCES CAPITa NASHVILLE 


GARTH BROOKS 


2 


2 


3 


59 


RING Of FIRE MERCURY 


JOHNNY CASH 


3 


3 


4 


6 


COPPERHEAD ROAD MCA 


STEVE EARIE 


4 


4 


2 


236 


LUCKENBACH, TEXAS 8MG RECORDS 


WAYLON JENNINGS 


5 


6 


6 


1 10 


NEON MOON ARISTA 


BROOKS & DUNN 


6 


5 


6 


198 


CRAZY MCA 


FWTSY CLINE 


7 


8 


7 


244 


POUR ME WARNER BROS 


TRICK PONY 


8 


-J 


10 


■a 
•5 


AMARiaO BY MORNING MCA 


GEORGE STRAFF 


9 


g 


g 


44 


MY MARIA ARKTS 


BROOKS & DUNN 


10 


10 


8 


236 












CORAZON ESPINADO (FEAT MANA) AliSIA 


SANTANA 


1 


1 


1 


129 


BAILAMOS WTERSCOPE 


ENRIQUE IGLESIAS 


2 


2 


2 


190 


LABAMBA WARNER BROS 


LOSLOBOS 


3 


3 


3 


208 


COMOLAFLOR EMI LATIN 


SELENA 


4 


4 


5 


148 


MARIPOSA TRAICCNERA WARNER MEXICO S.A DEC V SELENA 


5 


8 


10 


3 


DON T SAY GOODBYE UNIVERSAL RECORDS 


PAULINA RUBO 


6 


6 


6 


6 


BIDI BlOt BOM BOM EMI LATIN 


SELENA 


7 


5 


4 


176 


CLAVADO EN UN BAR WARNER MUSIC WTINA WC 


MANA 


8 


9 


7 




ME CAI D£ LA NUBE BMG RECORDS 


REYNACORNELIO 


9 


7 


8 


80 


HEROE INTTRSCOPE 


ENRIQUE IGLEStAS 


10 


10 


9 


6 












THE DEVIL WENT DOW TO GEORGIA BILE iW CHARUE DANIELS BAND 


1 


1 


1 


59 


FOLSOM PRISON BLUES SUN ENTERTAINMENT 


JOHNNY CASH 


2 


2 


2 


142 


BAD MOON RISING FANTASY INC 


CCR 


3 


3 


3 


80 


HAVE YOU EVER SEEMTHE RAIN? fANTASY INC 


CCR 


4 


4 


4 


85 


OH, PRETTY WOMAN ORBISON RECORDS 


ROY ORBISON 


5 


5 


5 


6 


DOWN ON THE CORNER FANTASY iNC 


CCR 


6 


6 


6 


87 


BORN ON THE BAYOU FAHIASyiNC 


CCR 


7 


B 


9 


82 


SORROW EPITAPH RECORDS 


BAD RELIGION 


8 


7 


7 


3 


THE MIDNIGHT SPECW. fANTASY iNC 


CCR 


9 


13 


13 


84 


FORTUNATE SON FANIASIINC 


CCR 


10 


10 


12 


93 



Contact. Linda Komorsky 
@ 3iaS41-2831 
ivww. touchumes. car i 

^ Tbuctilunes 



Billboatd HOT 100 AIRPLAY 



LAST WEEK | 


1 


AtMi^: I'/i'CINt PWMOlinN LJVHEL 1 1 


2 




NUMBER If; ■ 

Crazv In Love •> - 1 


I 




Magic Stick T 








5 

p 
4 




Rack WiiUIAwwwBabyl 1 


21 Questions K 

. 1'.' ' .i.TTfRUAIHINIfRSEDPti 1 


Gel Busy ■ 






Unwell W 


6 




Bnny Me To Lite W 


rr 

m 




So Gone 1 


i Know What You Want I 


Right Thutr 1 


mT 




tAisn Indupcridciit K 


[T2 
m 




DtittAway t 
Never leave Vou - Uh Ooh. Uh Oooh' 1 


10 




Can't Lei You Go 1 

f'-l >TTlfl*,t [i f ►"Tl-A*r'-| 1 


5 


In Those Jeans 1 

i.ivr/,iM ihPi.'i 1 


[23" 


7 


P.I.M.P. E 

'ILlSf iStUUTi Ji^EMAATMilNTUtSCQ'f 1 1 




When I'm Gone I 


26 




tnto You 1 


15 




Ignition K 


ie 




Rock Your Body 1 


mT 
pb 




No Lening Go K 

■ HRFSNSlFm^'jT' flIlASTICl 1 


Beer For My Horses 1 


lie 

[21 




Where Is The Love'' 1 
My Front Porch Looking In W 


\22 




Don't Wanna Try 1 



• Hecorti ««i the sreMest rrpfKiWi nntse c 2003 vNU Bij^mpM Wmu 
Brwdcxtl Dala S^lcms Ritdia TtKih unvce 957 sMiom .n Top 40. Puii, PKB Hi| 
ranKsd bf tpoa impreuiom. computed t>y cfDM-retererc^e nact Ximn ol flirplgy •> 




Billboaid' HOT 100 SINGLES SALES. 



THIS WEEK 


LAST WEEK | 






THtS WEEK 


LAST WEEK 1 


1 


TiUE 

^i-'T 1ST mpinNj/pnoMOTtou labeli | 


THIS WEEK 


LAST WEEK 1 




IMPRINT/PTOMOIlONLAeeLj 


■ 


1 




rii!ls'ltki)H:ri^O»tiTiitCdWHr .. 




29 




Jimmy Malhis 

■" >■:.;:-■".>•■ i'.|.iicii.'5i'.rfi:--rnct | 


51 


54 




Act A Fool 




2 




Flying Without Wings/Sitperstsr 


27 


H 




If You're Not The One 

.'- -1 arotv.ntin usiMciriiMK' j 


52 


52 




Starling With Ms 


O 


4 




Right Thurr 

■ Ml - ' HRiriO'w»pr*i:f.»wo«rv,c*^^ni' 


28 


Ti 




Liindslidt 

' [ 1-1- iK4mmDr<T.EMH'CniLMBMl 


53 




Stupid Girl 


4 


~r 




Help Pour Out The Rain ILacty's Soigl 

.■r ■ :.i . ^.Mtl»J»^ftl^*^>^■llii^ 


s> 


34 




You're Still Here 


54 


58 




63/64 


5 






Picture 




32 




Never Le<ive You • Uh Ooh. Uh Oooh* 


® 






I Love Vaci 


o 


7 




Let's Gel Down 




30 




Losing Gri|i 


56 


60 




Hands Up 




T 




God Bless The U.S.A. 




25 




Fronlin' 

■.. . iTA.l|T(Ui».*RlST*.' 1 




67 




Family Portrait 


■ 


8 




Intuition 




36 




Speed 

■'.iBi .raii.«euiifU5Mi'ni.' 


© 






Brokanhearlsvill* 

Ii •. ■!■ ; ■.■,(=«ismiriii 




9 




My Love Is Like... Wo 


34 


51 




Blowin'McUplCallin'Me) 








Who Run This 










3$ 
















10 


10 




Angel 


28 




Pump It Up 


60 






Like A Pimp 

■iV.T1«li,W<iCi 


11 


12 




Miss You 

.■ L .1 . i itUUHa WVCTSALUMBC 


36 


39 




Chow, Chow. Chow 


61 


55 




Come Close (Closer) 




17 




What Was 1 Thinkin' 


37 


17" 




Nothing At All 


62 


■^9 




The Wreckoning 


a> 


16 




Stuck 


CD 


57 




Respect My Pimpin' 


Q> 


73 




Camel Toe 


14 


11 




WtiBt The World Needs Now Is Love 


39 


42 




I'm With You 


64 


^7" 




Giies:i What 1 Guess AgamliTaithitalTeVeii 


IS 


13 




Don't Wanna Try 


40 


33 




Emotional HollercoaKtar 


65 


63 




How You Want That 


16 


15 




Breathe 


41 


^38 




Snake 


66 


70 




Like Glue 


17 


14 




In Love Wit Chu 


42 


31 




Never Scared 

■1 .>i.:m TMI]ff,MSOD((lU"iSIA. 


Q> 






Gel Busy 


(D 






Clocks 


43 


45 




Rock Wit UlAwww Baby) 


68 


^^m 


Never IPasi Tensel 


19 


20 




American Lite 




44 




If You Lei Me 


69 


61 K| 


Head On Collision 
























20 


T8 




Bl".% ,irL' i]{ riiv B ' M jndiH To Bach Kel 


45 


40 




Try ll On My Own 


70 


69 H 


Ue& Giuliani Down By The SthoQlyard 


21 


Tr 




Stay Gone 


*t 


48 




Stop 


71 


56 K! 


Be About Yours 


22 


23 




Through The Rdin 


47 


35 t, . 


21 Questions 


72 


59 




All Around The World (Punk DetiHtafllel 


23 






Untitled #1 

■,:.-vi«rc*[.vui 


48 


46 |7j 


1 Need You Now (Uvel 


73 


75 




Die Another Day 


24 


22 




Step Daddy 

1 ' i-< '/.'», 


49 


43 pi 


Dirrty 


CD 






Nothing But You 


25 


2/ 




Roll Wil M V P iWc Be Like' Uttiali Sonql 


€9 




IWtint My Island Girl 








i:L' h:i D:r> r [<h Mt llfallr Dn'l iki Du ()«fc< 



'■'i. VNU BusiWSS MeOia. mc »"() Niolsen SouiOScan, Inc. AH tights reMrved. The lop sel 
; frtl, compilK). And prtr^nl by Ni«lMn StxinoUan TMsoaia li used to compile trwHol 1 



ng vnglH cwntuiea from a nMonn stmpte or letdii «tor«, 



Hit Singles + Hot Artists = 
Paid Performances 



Confound the Pirates by licensing 
TouchTunes. Over 6,500 units Installed 
across ttie United StatesI 
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■^^ Billboard- HOT 1 00. 





1 LAST WEEK 


O 
o 
< 




W Mi^i^^r, Th« mow popular Single! iiid iracli*. Bccwdinfl 10 Jl* 
• • nieisen ndio «udisnc« iinprHsiDns ni«»urfd bv Nitrtm INielSCn 
Broadcasl Data Broaflcast Data Systems, sales data compiled tn <:niin(1<;rar^ 

e N>«lsii" SoondScfln, and plavVsis Item select onn juui lu^m i 
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The MuchMu.sic Video Awards 
show has established itself as Cana- 
da's more spontaneous and irrever- 
ent counterpart to the nation's Juno 
Awards. This year's 14th annual 

MMVA event— 

which MuchMu- 
sic televised live 
June 22 from its 
Toronto head- 
quarters — was 
no exception. 

With two 
awards each, 
Avril Lavigne, 
Our Lady Peace 
and TVeble 
Charger were the 
big winners. 

Before going onstage to present an 
award. Lavigne dropped her pants. 
One handler then scribbled "MMVA" 
on Lavigne's bare bottom with a ball- 
point pen. 

Once oastage, l.avigne turned 
around and pulled down her pants to 
reveal a glimpse of the MMVA graffiti. 
She later performed a raucous ver- 
sion of "Losing Grip " to close the 
awards show. 

I.avigne's "SkSer Boi" video was 
honored with prizes for best intema- 



1,800 people mingled, including 
Mya, Sum 41, Glenn Lewis, Ray 
Romano. Rascab. Swollen Members 
and Shawn E>esman. 

"Last year's show drew an audi- 
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tional video by a Canadian and the 
people's choice award for favorite 
Canadian artist. 

TVeble Charger's "Hundred Mil- 
lion" won the awards for MuchLOUD 
best rock video and best director 

Our Lady Peace's "Innocent" clip 
won best video and best cinematog- 
raphy. The group performed twice at 
the awards show, including the open- 
ing festivities. 

Other performers were Ashanti, 
Michelle Branch. Distuihed, Sean 
Paul, Sam Roberts and Simple Plan. 

About 6,000 fans gathered outside 
MuchMusic headquarters to watch 
the live performances. Inside, about 



ence on average of one-half million 
viewers per minute, " MuchMusic 
GMAT David Kines teWs, Billboard. 

At press time, MuchMusic was 
unable to prwide information on 
how many people watched the event 
this year. 

A complete list of MMVA winners 
may be found at billboard.com/awards. 

SCORSESE'S MUSIC DOCS: Acclaimed 
director Martin Scorsese is immersed 
in two high-profile music TV projects. 

"The Blues," a documentary 
miniseries on blues music, will air on 
PBS this fall (see story, page 71. 

In addition, Scorsese is directing a 
still-untitled Bob t)ylan documen- 
tary that will air in 2004 or 2005 on 
PBS's "American Masters" series and 
in the U.K. on BBC. The biography 
will cover the years 1963 to 1966, 
and it will feature the first filmed 
Dylan interview in 20 years. 

2003 MTVVMA SHOW: MTV has 

tapped Chris Rock to host the 2003 
MTV Video Music Awards, which will 
be presented Aug. 28 at New York's 
Radio Cit>' Music Hall. Rock previ- 
ously hosted the VMAs in 1997 and 
1999. The latter show remains the 
highest-rated VMA event to date, 
with an 8.0 rating/14 share, accord- 
ing to Nielsen Media Research. Nom- 
inees for the 2003 VMAs will be 
announced sometime this month. 

In related news, if you received a 
Phase 1 ballot for the 2003 VMAs and 
were wondering why the category for 
best new artist in a video was miss- 
ing, MTV says it is because this year, 
the category's nominees are being 
selected by an internal MTV commit- 
tee. The categor>' will be on the 
Phase 2 ballots. 

According to MTV. about 1,000 of 
these will be sent to industry mem- 
bers and pre-selected MTV viewers. 

Additional reporting by Larry 
I^BIanc in Toronto. 
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Springsteen 

Continued from me 1 

Springsteen sold 1.1 million tick- 
ets in 24 European stadiums this 
year, according to his handlers. This 
came on the heels of 46 worldwide 
arena dates. 

In the U.S.. he has sold nearly 1 mil- 
lion tickets for his stadium shows, 
which begin July 1.5 at Giank Stadi- 
um in East Rutherford. N.J. 

Though the 30 or so U.S. stadium 
shows will be in Springsteen's most 
loyal markets, there is no denying that 
this is an impressive run for an artist 
more than 30 years into a national 
touring career 

Since last August, Springsteen has 
sold about 3 million tickets on his tour 
with the E Street Band (.see related 
story, page 661 in support of his 2002 
Columbia release "The Rising." 1 lis 41 
North Ainerican arena dates gro.ssed 
$47 million and drew close to 650.000, 
according to Billboard Boxscore data. 

With the European shows com- 
pleted, the tour is about to shift into 
another gear, 'Right now, we have 23 
|U,S.| stadium shows on sale, and 
around 20 of them are virtually sold 
out; the other three are close to it, 
with plenty of time before the shows 
come up," says Jon Landau, Spring- 
steen's longtime manager. 

The final European show — ^June 28 
at Stadio Meazza in Milan — drew 
61 ,000 ecstatic fans. Landau describes 
it as "one of the four or five best Bruce 
shows of all time." 

That triumph followed other win- 
ning dates, including two shows in 
Gothenburg, Sweden, that drew 
57,000 each, and two shows in Helsin- 
ki that drew a combined 1 10,000, 



'AVe were on fire over there," Lan- 
dau says. 

In terms of numbers. Springsteen's 
upcoming run at Giants Stadium is 
unequaled (Billboard, March 22). By 
the time he wraps his 10 stadium 
dates, Springsteen will have .sold a 
record 5.50,000 tickets, grossing in the 
$37,8 million range — another record. 
Tickets are priced at $55 and $75, 

The previous one-act world-record 
gross was from seven Rolling Stones 
sellouts at the Tokyodome in 1995 
that drew 285,294 people and grossed 
2,5 billion yen ($27,6 million). The 
multi-act Woodstock '99 bill grossed 
$28.8 million. 

Springsteen will also top his own 
personal and U.S. box-office record of 
$19 million from 15 shows that drew 
304.785 people in summer 1999 to the 
Continental Airlines Arena, which is 
also part of the Meadowlands Complex 
that includes Giants Stadium, 

FENWAY'S GLORY DAYS 

As impressive as the New Jersey 
numbers look, what Springsteen is 
pulling off in Boston is, in many 
respects, equally noteworthy. 

The artist had already nearly sold 
out two shows at Boston's Gillette 
Stadium for Aug. 1-2 when he an- 
nounced two shows at the legendary 
Fenway Park, home to the Boston 
Red Sox, The stadium's only other 
music event was held in 1973, when 
Fenway hosted George Wein's New- 
port Jazz Fest, with a bill that includ- 
ed Stevie Wonder 

The Springsteen camp has a 
Boston connection, "Bruce Spring- 
steen's manager, Jon Landau, and 
tour manager, George Travis, are 
both from Boston," points out Dave 
Marsden. VP/director of bookings for 
Clear Channel Entertainment (CCE). 
promoter for the Boston shows. 



"Apparently. Bruce had some [open) 
dates in early September, and some- 
body at his camp looked and saw the 
Red Sox were out of town for 10 days 
in that time frame." 

Springsteen's management asked 
CCE to check into the possibility of 
doing a show at Fenway The last time 
any promoter had pitched a show for 
Fenway was in 1991. when a proposal 
to bring in Paul .McCartney never 




SPRINGSTEEN: BOSTON BOUND 



came to fruition. 

The Springsteen situation fell into 
place. "They approached us with a 
can-do attitude, and we felt we should 
take a good, hard look at it," says Larr>' 
Cancro, senior VP of Fenway ,Affairs 
and a 19-year Red Sox veteran, "The 
1973 event was ju.st a partial use of the 
ballpark. This will really be the first 
time we've had a concert at Fenway," 

The Springsteen camp's willingness 
to include Sox season-ticket holders 



in the equation with a presale was 'a 
distinct benefit" to bringing in the 
show, Cancro says. About 80% of the 
season-ticket holders took advantage 
of the option. 

Including on-field seating, capaci- 
ty for the Sept, 6-7 shows will be 
36,298 each, bringing Springsteen's 
Boston potential total to 150,000 from 
four shows, 

Fenway will be used under a rental 
agreement, and the team will keep 
concession revenue. 

Modern, lighter staging and 
equipment, along with improved 
field-protection systems, also helped 
make the concert happen. Asked 
whether Springsteen's shows would 
open the door to more concerts at 
Fenway, Cancro stresses that this is 
an unusual situation. 

"What made this work particularly 
well for this artist is we looked at his 
demographic and compared it to our 
crowd, and we realized we would be 
doing the same thing we normally 
do," Cancro says. "We're just going to 
do it with seats on the field and with 
music instead of baseball. This is 
something we know we do well." 

The Boston market responded. 
The Fenway shows went on sale June 
27, and all tickets for both shows 
were gone in less than an hour, 
"Bruce has never played a stadium 
date in our market, and now we've 
got four," Marsden says. "Without 
question. Bruce Springsteen is at the 
very top echelon of artists here in the 
Boston market." 

HOPING FOR A HOME RUN 

When the concert is in the books. 
Cancro says, the Sox organization 
will evaluate how well it went, "Con- 
sidering this just fell into our laps, 
the prudent thing to do is see how it 
works out and whether it's a home 



run or something that needs to be 
refined before we do it again. We're 
going to try our best to make sure 
this is a great event in every way — 
not just for the people attending but 
also for the neighborhood and the 
people of Boston. 1 will .say it has cre- 
ated quite a buzz." 

Springsteen will play three other 
Major league Baseball parks on this 
trek: Chicago's U.S. Cellular Park 
(Aug. 13), Detroit's Comerica Park 
(Sept. 21) and Milwaukee's Miller 
Park (Sept, 27), 

Kenan Stadium in Chapel Hill, N,C, 
(Sept. 14). and Ralph J. Wilson Stadi- 
um in Buffalo. N.Y. (Sept. 20). have 
also been added to the itinerary, join- 
ing Denver's Invesco Field at Mile 
High Stadium (Sept. 25), Lincoln 
Financial Field in Philadelphia (Aug. 
8, 9 and 1 1 ), FedEx Field in Washing- 
ton, D.C. (Sept. 61. and the 10 Giants 
Stadium dates (July 15. 17. 18.21.24, 
26 and 27 and Aug. 28, 30 and 31). 

Additional stadium dates will be 
announced this month, with the 
tour expected to end on or around 
Sept. 30. 

The summer Springsteen run 
comes at a time when stadium tours 
are almost nonexistent on the tour- 
ing landscape. Metallica's Summer 
Sanitarium metal package and the 
Rolling Stones' scattered interna- 
tional Licks stadium dates are the 
lone tours hitting the biggest venues 
this summer 

Springsteen last toured stadiums 
in 1985 to close out his Born in the 
USA tour. He was the top-grossing act 
of that year, earning about $37 mil- 
lion and drawing more than 2,1 mil- 
lion fans. 

As for those who thought the artist 
no longer had stadium-level box- 
office clout. Landau — and the ticket 
tallies — say: 'They were wrong." 



Sesame 
Street 

Continued from page 5 

"I'm Talkin' Love." "There is a magic 
about Sesame Street' that endures 
no matter what your age. I'm hon- 
ored that I got to be a part of it." 

Cerf says, "We learned early on 
that if we [didn't] write "little kiddie' 
songs, the older kids and parents 
wouldn't mind the songs, and then 
you get a much broader audience. 
The music is crossover music: that's 
part of the mission. We've always 
tried to do things parents think [are] 
catchy and funny, but never at the 
expense of the child." 

Witness, for example, Cerfs trans- 
formation of Melissa Etheridge's 
"Like the Way I Do" into the letter- 
of-the-day salute, "Like the Way U 
Does" in 1996, 

"Once it started airing, people 
would come to my concerts with a 
big letter U on their T-shirts," 
Etheridge says, "My fans still 
request the [ Sesame Street'] ver- 
sion, and 1 say I don't know it any- 
more — so it's good that they'll now 



have a chance to have the TV ver- 
sion with this album," 

APPROVED BY PARENTS 

According to Arlene Sherman, sen- 
ior creative consultant to "Sesame 
Street" and a former longtime exec- 
utive producer, "Everj'thing we've 
done musically at 'Se.same Street' has 
been deliberate so it would be palat- 
able for parents. 

"We wanted to appeal to things 
parents might be listening to at the 
moment and expose kids to a variety 
of styles, and this CD reflects that 
breadth very well," Sherman says. 

To be consistent with this core phi- 
losophy, Sony is marketing the 
$49,98 set to adult music fans first, 
with children as a secondary target. 
The promotional fanfare kicks off 
Aug, 25 with a direct-response cam- 
paign, which will be followed by an 
aggressive retail debut, 

"In some cases, we will end up 
with traditional boxed-set placement: 
in some stores we will be located 
along with the kids product," says 
David Pierce, Sony Wonder executive 
VP/GM, " 'Sesame Street' as a brand 
commands a tremendous amount of 
retail space in a lot of categories." 

Tamra Seldin. VP of marketing for 
Sesame Workshop, notes, "The 
album is the natural cornerstone of 



the 35th anniversary campaign. 
We've used music through the years 
to educate, and that music has stayed 
with the adults. It s the emotional 
connection of the show." 

Sometimes an appearance on 
"Sesame Street" has also been 
career-defining. 

"We've had the privilege of playing 
at Woodstock ['94]. opening for the 
Rolling Stones and getting a Gram- 
my nomination, but more people 
come up to me and comment on our 
appearance on 'Sesame Street,' " says 
Chris Barron of the Spin Doctors, 
who performed "Two Princes" in 
1993. "To be included on this album 
with these musical giants, I'm 
thrilled all over again." 



BPI Faces 
Challenges 

Continued from me 7 

for the press for its constant portrayal 
of music industr>' stereotypes and its 
championing of pirates, but Jamieson 
also took a swipe at radio for its failure 



Music will also have a starring 
role in the preschool-focused 
"What's the Name of That Song," a 
commemorative VHS/DVT) slated for 
release in January' that weaves 12 
clips of musical guests and culmi- 
nates with a celebrity pastiche of the 
anthemic "Sing," 

AVI DEO COMPANION 

.additionally. Pierce says Sony is 
"trying to pull together" a video com- 
plement to "Songs From the Street." 

Although the nonprofit Sesame 
Workshop has relea.sed countless titles 
into the early-childhood market, its 
only other project with mass-market 
appeal is 1999's "Elmopalooza," 

Released in conjunction with a tel- 



to take risks, 

"10f| last week's 20 most-played 
tracks on air only three were British," 
he claimed, adding, "There are great 
records being made that never get a 
chance when radio gets too safe — ^so 
let's keep taking risks in British music 
together" 

Even the heir to the throne did not 
escape Jamieson's ire. Prince William 
reportedly admits to illegally down- 
loading music. 

"Come on. Wills," Jamieson scolded. 



evision special, "Elmopalooza" has 
sold 172,000 on audio and 229,000 
on video/DVD, according to Nielsen 
SoundScanA'ideoScan, 

The opportunity to be included in 
a "Sesame Street" tribute is sweet for 
"Elmopalooza" alumni the Fugees, 
whose 1993 performance of "Just 
Happy to Be Me" is featured on the 
new set. 

"It's funny, because kids see me 
now, and they know me from 
Sesame Street,' " former Fugee 
Wyclef Jean says. "Doing the show 
was great: it gave me a childhood 
vibe. Every' time you do something, 
you want it to be simple enough for 
a little kid to understand. Then it's 
easy to take it to the world." 



" check out the facts, and check out the 
history of jwur father's association with 
the record industry via the Prince's 
Trust As a role model you can sway a 
generation — ^so please don't steal." 

Ending on a positiw note. Jamieson 
concluded that the current woes of the 
industry are cyclical. "Every time in 
histoo' that this cycle has occurred, the 
industry has regenerated stronger." he 
said. ""With this, our biggest transition. 
I confidently expect it to emerge 
stronger than ever before." 
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Seeking 
Profits At 99< 

Continued from page 1 

whether the pricing model makes 
sense financially. 

With all parties involved angling for 
nickels and dimes in the average do\vn- 
load sale, labels, artists and service 
pro\'iders all agree on at least one thing: 
No one Ls getting rich from singles sales 
at this point. 



"Even though sales look like the>''re 
doing fairly w^;l! through the iTunes sit- 
uation, you still have to be doing an 
enormous amount of downloads for 
that to become a real income stream." 
says Whitney Broussard. an attorney 
with entertainment law firm Selveme. 
Mandelbaum & Mintz. 

Still, digital distribution advocates 
say the long-term potential is there. 

If the industo' can figure out how to 



Download 
Chart 

Contmued from pige 5 

io. Streams and other non-perma- 
nent digital-music sales will not be 
included. 

In the past, SoundScan has occa- 
sionally included sales of downloads 
in the nontraditional category, says 
Rob Sisco. president of Nielsen Music 
and COO of Nielsen Entertainment's 
East Coast operations. 

But Sisco says that in the past few 
months, the volume of download 
sales has increased enough "to be able 
to present the numbers and have 
them be meaningful in terms of 
trending and tracking information." 

Yet. while digital music may be 
growing in terms of mind-share 
among industry executives, for now 
the market share is low. 

For the week ended June 29. the 
top downloaded track was "Crazy in 
Love" by Beyonce Featuring Jay-Z. It 
generated some 1,500 for-sale dovsn- 
loads. making it the only track to top 
1,000 downloads. 

This was followed by Kelly Clark- 



sell downloads numbering in the tens 
of millions, labels can theoretically 
scale back their physical manufactur- 
ing costs and enjoy a healthy alterna- 
tive revenue stream to the CD. 

Deiipite being limited to the per- 
centage of Mac users running OSX, the 
iTunes service has sold more than 5 mil- 
lion downloads since its April 28 bow. 
It has average sales of about 500,000 
tracks per week, according to sources. 

Artist representatives say overall dig- 
ital download sales must surpass 20 
times that 500,000 weekly volume for 
the pay-per-download business to 
become economically meaningful once 
larger PC semces kick in. 



VALUES IN CSNTS 



"Most of these services are not prof- 
itable." the head of a leading digital 
music service acknowledges. "Right 
now, we re just trying to get people 
used to paying." 

Labels are doing their part by drop- 
ping the per-track wholesale price 
charged to digital services and. in 
some cases, simplifying royalty pay- 
ments to arlisLs. 

But it s all a work in progress. 



son's "Miss Independent," Coldplay's 
"Clocks, " Matchbox TU-enty's "Unwell" 
and Clay Aiken's "This Is the Night." 

But Urie says that volume, at 
least at this early stage, is not the 
point. "It's the idea that we begin to 
have analytical tools to study the 
Idigitalj market and learn what 
kind of marketing tactics move that 
market." he says. 

Speaking on the day of the Sound- 
Scan announcement. Urie said he had 
already assigned three employees to 
analyze the download data. He also 
said they were calculating market 
shares and "trying to draw some cor- 
relations between this and the physi- 
cal world and what is driving some of 
the activity on the charL" 

Urie adds that the first download 
chart is "very intriguing." 

"If I were at Epic right now, " he 
says, "I would be thinking about 
Cyndi Lauper." Her single ""Time After 
Time" — from the 1983 Epic release 
""She's So Unusual" — is No. 10. and 
the only track in the top 25 that is 
more than a few years old. 

"It sort of makes you step back and 
think about not so much the records 
that you're working — because, of 
course, you're working your current 
hits — but maybe the records that you 
weren't working that you think, 'Well, 
geez, maybe we should,' " Urie says. 



Despite encouraging signs from 
iTunes, high-ranking major-label 
sources say it is too early to speculate 
what share of the market downloads 
will eventually capture. 

In an effort to help drive volume, 
some services are trying lower prices. 
Listeacom. for instance, has dropped the 
price of its burnable tracks to 79 cents. 

"We think on an ongoing basis the 
price point would be better off being 
somewhere be^s'een 50 cents and $1, 
not necessarily a dollar," listen,com 
chief executive Sean Ryan says. 

But Listen's offer is in the context of 
a subscription service. For a la carte 
dovmNad stores, there is little room for 
price elasticity. 

Looking at the revenue split on a 
typical 99 cent download sale, it is clear 
that all parties have thin margins. 

On average, the label is taking home 
47 cents per track tiefore accounting 
for production, marketing, promotion 
and other costs: the service provider is 
grossing 34 cents per track before tech- 
nology, processing and distribution 
costs; and the artist takes 10 cents 
before paying out to producers and 
other collaborators. The publisher/ 
song\vriter share is 8 cents. 

That's a.ssuming the lal>el is selling 
tracks at a 65 cent whole.sale rate and 
that the artist is receiving an album 
royalty rate with no deductions applied. 

Those conditions can vary, de- 
pending on the label, the artist's deal 
and the .service provider. 

Apple, for instance, pays a straight 
65 cent wholesale rate for tracks, 
sources say. 

With other services, the situation is 
not as cut-and-dried. The major labels 
are wholesaling tracks to them for as 
low as 52 cents and as high as 80 cents. 

Some labels wholesale at a fixed rate; 
others have variable prices. 

In the latter case, tracks from super- 



star acts and prerelease radio singles 
can wholesale at premium rates north 
of $1. The price then slides based on 
availability at retail of a physical single 
and length of time in the market. 

There are also variables with the 
service provider in terms of distribu- 
tion model. 

For example, Yahoo and Best Buy, 
which serve as distribution affiliates, 
typically take 10-15 cents on the sale of 
each track. 

Credit card transaction processing 
fees also help determine how much 
the service provider nets from dovm- 
load sales. 

When coasumers purchase a single 
track, or even a small number of tracks, 
the service provider loses money on the 
sale because the base proces.sing fee for 
each purchase is at least 25 cents. The 
fee drops on a per-track basis as trans- 
actions get larger. 

To address this, services encourage 
bulk purchases or mandate the pur- 
chase of prepaid bundles to .spread out 
credit card transaction costs. 

The labels' profit is likewise de- 
pendent on wholesaling strategies, 
artist deals and other expenses, includ- 
ing publishing fees. 

Under copyright law. the latwls mast 
pay the full mandated per-track 
mechanical rate to publishers and 
songwriters for digital singles. 

Also, tracks longer than five minutes 
receive a larger publishing royalty. 

Additional potential expenses in- 
clude digital rights management tech- 
nology' fees, the digital equivalent of co- 
op advertising and bad debt 

"People look at downloads and say, 
'The record company is making out, 
because they don't have to manufedure 
a record.' But in feet, the margin can be 
lower for a download than a record," says 
a senior VP at one major-label group. 

As far as artist payments are con- 



cerned, some labels pay out on the 
artist's album royalty rate — typically a 
15% royalty on the wholesale price. 
Others give artists a royalty rate for sin- 
gles sales, which is 12% on average. 

It also differs from label to label 
whether deductions are taken on tech- 
nology (typically 20%), packaging 
(20%) and free goods (15%) before pay- 
ing royalties on a permanent download. 
Such deductions are standard with 
sales of physical CDs. 

Universal Music Group and Warn- 
er Music Group are considered to be 
at the forefront of progressive whole- 
sale and compensation efforts. 

Both label groups announced last 
year that they would not deduct such 
fees in digital singles sales. 

Artists al.so have to split up their lake 
mlh producers and other collaborators. 

For example, if a hip-hop .song fea- 
tures a star producer, samples and 
guest vocalists, the artist can be left 
with only a few cents. 

" It can be a veo' small amount of 
money. " Broussard says. " Even with 
respect to the artist getting the state- 
of-the-art. artist-friendly provisions, 
v\'e're still talking about a few pennies." 

To date, download economics have 
not been an area of much concern for 
artists and their handlers because of the 
limited revenue opportunity. 

But artist representatives warn that 
the jury is still out on the economic 
model for dmvnioads. as far as artists 
are concerned. 

Veteran manager Irving .Azoff 
points out that many digital distribu- 
tion deals are short-term licenses and 
that "there are going to have to be 
renegotiations later." 

He adds, "If this thing really con- 
nects, they're going to have to go back 
to artists and pay more of the 50/50 
model than the 80/20 model they're 
trying to do right now." 



Top 25 Digital Track Sales 



TW 


LW 


ARTIST 


TITLE 


LABEL 


1 


1 


Beyonce Featuring Jay-Z 


CRAZY IN LOVE 


COLUMBIA 


2 


2 


Kelly Clarkson 


MISS INDEPENDENT 


RCA 


3 


3 


Coldplay 


CLOCKS 


CAPITOL 


4 


6 


Matchbox Twenty 


UNWELL 


ATLANTIC 


5 




Clay Aiken 


THIS IS THE NIGHT 


RCA 


6 


13 


Michelle Branch 


ARE YOU HAPPY NOW? 


MAVERICKAVARNER BROS, 


7 


8 


R. Kelly 


IGNITION (REMIX) 


JIVE 


8 


5 


Jewel 


INTUITION 


ATLANTIC 


9 


9 


Train 


CALLING ALL ANGELS 


AWARE/COLUMBIA 


10 


7 


Cyndi Lauper 


TIME AFTER TIME 


EPIC 


11 


4 


Clay Aiken 


BRIDGE OVER TROUBLED WATER 


RCA 


12 


11 


Sean Paul 


GET BUSY 


VP/ATLANTIC 


13 


12 


Eminem 


LOSE YOURSELF 


SHADY/AFTERMATH/INTERSCOPE 


14 


17 


Uncle Kracker F. Dobie Gray 


DRIFT AWAY 


LAVA 


15 


14T 


Norah Jones 


DONT KNOW WHY 


BLUENOTEfl/IRGIN 


16 


45 


Ashanii 


ROCK WIT U (AWWW BABY) 


MURDER INC7DEFJAM/IDJMG 


17 


27 


Black Eyed Peas 


WHERE IS THE LOVE? (RADIO EDIT) 


A&M/INTERSCOPE 


18 


14T 


50 Cent 


IN DA CLUB 


SHADY/AFTERMATH/INTERSCOPE 


19 


16 


Audioslave 


LIKE A STONE 


EPIC 


20 


23 


Jason Mraz 


THE REMEDY (1 WONT WORRY) 


ELEKTRA/EEG 


21 


19 


Christina Aguilera 


FIGHTER 


RCA 


22 


21 


Sheryl Crow 


SOAK UP THE SUN 


A&M/INTERSCOPE 


23 


25 


Avril Lavigne 


COMPLICATED 


ARISTA 


24 


20 


Coldplay 


THE SCIENTIST 


CAPITOL 


25 


31 


3 Doors Down 


LOSER (ALBUM VERSION) 


REPUBLIC/UNIVERSAL/UMRG 



Source: Nielsen SoundScan 
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JULY 

July 18-20, Global Entertainment and 
Media Summit, the Studios at Las Coli- 
nas. [)allas/Fort Worth Metroplex, lr\'- 
ing. Texas. 973-228-4450. 

July 18-20. 2003 .National Assn. of 
Music Merchants Summer Trade Show. 
Gaylord Center. Nashville. :i2:i-9fi,'i-1990. 

July 22. 2003 Florida Heroes Awards, 
presented by LAR.\S and the Florida 
chapter of N.ARAS. Mandarin Oriental, 
Miami. .•iO.'i-fi72-4060. 

July 24-26. Southeast Music Enter- 
tainment Summit. Durham Marriott. 
Durham. N.C. 919-824-7583. 

July 25-29. 78th Annual Internation- 
al Assn. of Assembly .Managers Confer- 
ence & Trade Show. Krnest .N. .Morial 
Convention Center, New Orleans. 972- 
255-8020. 

July 2<i. A Midsummer Night's Magic 
Concert Gala, benefiting the Magic John- 
son Foundation Taylor Michaels Schol- 
arship Program. Barker Hanger. .Santa 
Monica. Calif. 310-247-2033. 

July 28. Fourth Annual WCBS-FM 
Golf Rocks Celebrity Classic, benefiting 
the Kids Foundation. Fiddler's Elbow 
Country Club. Bedminster. N.J. 201- 
.50.1-1.3.33. 

July 28-29. Eighth Annual Jupiter 
Plug.lN Conference & Expo. Crowne 
Plaza Times Square. New York. 203- 




BIRTHS 

Boy. Tobias Jay, to Sara and Troy 
Groves, May 16 in Minneapolis. 
Mother is a recording artist. 

Boy. Townsend Gray, to Liana 
and Nat Famham, June 1 1 in .\ew 
York. .Mother is VP of tour market- 
ing for Columbia Records. Father 
Is a talent agent for Evolution Tal- 
ent .Agency. 

Boy. Tiger Patrick, to Darlene 
and Michael Dulaney, June 21 in 
Nashville. Father Is a songwriter 
for Famous Music. 



662-2838. 

July 29-31. Video Software Dealers 
Assn. Home Entertainment 2003 Con- 
ference, Venetian Resort Hotel & Casi- 
no, Las Vegas. 818-385-1500. 

July 30-Aug. 2. Atlantis Music Con- 
ference Urban Symposium. Sheraton 
Hotel. Atlanta. 770-499-8600. 

AUGUST 

.Aug. 5. BMl Urban Awards. Fon- 
tainebleau Hilton Re.sort, Miami Beach 
(by invitation only). 

.Aug. 6-8. Billboard R&B/Hip-Hop 
Conference & Awards, the Roney Palace. 
Miami Beach. 646-654-4660. 

.Aug. 8-9. 10th Annual CRS-SW. pre- 
sented by the Country Radio Broadcast- 
ers, Omni Dallas Park West Hotel, Te.xas. 
615-269-71171. 

.Aug. 14-16. Fourth Annual Latin 
Alternative Music Conference. Bev- 
erly Hilton Hotel. Los Angeles. 818- 
763-1397. 

Aug. 14-16, Popkomm 2003. Kueln- 
me.sse Complex. Cologne. Germany. 49- 
221-6509-7620. 

Aug. 14-16. Sixth Australasian Music 
Business Conference, Sydney Super- 
dome Olympic Park. Ilomebush. Aus- 
tralia. immedia.com.au. 

Aug. 21-22. Sbrth Annual DVD Enter- 
tainment Conference & Showcase, 
Hilton Universal City & Towers, Los 
Angeles. 609-279-1700. 

Aug. 23. Shero Hall of Fame Dinner, 
presented by the National Assn. of Black 
Female Kxecutives in Music & Enter- 
tainment. Loews Hotel. Philadelphia. 
877-622-3363. 

Aug. 28. 2003 MTV Music Awards. 
Radio City Music Hall. New York. 212- 
258-8000. 

SEPTEMBER 

Sept. 3. Fourth Annual Latin Gram- 
my Awards, presented by LAR.AS. 
.American.Mriines Arena. Miami. 305- 
672-0047. 

Sept. 8. Man of the Year Award Din- 
ner Honoring Bruce Lundvall. present- 
ed by the Nordoff-Robbins Music Thera- 
py Foundation. Essex House. New York. 
212-707-2818. 

Sept. 1 1 . Fifth Annual Grammy Golf 
Tournament, presented by the Chicago 
chapter of NARAS, Harborside Gulf 
Course, Chicago. 312-786-1121. 

Sept. 17-19. Second Annual Ear to 
Da Streets Music Producer Conference. 
Graduate Center. City University of New 
York. 212-368-1628. 

Sept. 18-20. Fourth Annual Ameri- 
cana Music Assn. Conference. Renais- 
sance Nashville Hotel. 615-438-7500. 



Sept. 22-24. 2003 Billboard Dance 
Music Summit. Lnion Square Ballroom. 
New York. 646-654-4660. 

Sept. 25. 2003 Chicago Heroes 
Awards, presented by the Chicago chap- 
ter of NARAS. 312-786-1 121. 

Sept. 2H.0ct. 5. Annual World of 
Bluegrass Ttade Show and Fan Fest. 
presented by the International Bluegrass 
Music .A.ssn.. Gall House Hotel. Louis- 
ville. Ky. 615-256-3222. 

OaOBER 

Oct. 3-5. Second Annual Mid-Atlantic 
Music Conference. Sheraton Four PoinLs 
Hotel. Charlotte. N.C. 888-755-0036. 

Oct. 5-8. 2003 International Enter- 
tainment Buyers Assn. Conference. 
Hilton Suites. Nashville. 615-463-0161. 

Oct. 10 13, 115th Audio Engineer- 
ing Society Convention. Jacob K. Jav- 
its Convention Center. New York. 212- 
661-8528. 

Oct. 21. U.K. Music Industry Trusts' 
Award, Grosvenor House Hotel. London. 
44-207-803-1300. 

Oct. 23. 2003 MTV Video Music 
Awards Latin America. Jackie Gieason 
Theater, Miami. 305-535-3700. 

Oct. 23. Bogati Tour for a Cure 2003 
Children's Choice Awards, presented by 
the Bogart Pediatric Cancer Research 
Program, Kodak Theatre. Los Angeles. 
310-358-4970. 

Oct. 27-28. What Teens Want Con- 
ference, presented by Adweek. 
Brandweek. Mediaweek. Billboard & 
The Hollywood Reporter. Fairmont 
Miramar Hotel. Santa Monica, Calif. 
888-536-8.536. 

NOVEMBER 

Nov. 6, SESAC Country Music 
Awards, SESAC Headquarters, Nashville 
(by invitation only). 

Nov. 19-20. Second Annual Holly- 
wood Reporter/Billboard Film & TV 
Music Conference. Renaissance Holly- 
wood Hotel. Los Angeles. 646-654- 
4660. 

DECEMBER 

Dec. 10. Billboard Music Awards, 
MGM Grand Hotel. Las Vegas. 646- 
6.54-4600. 

Dec. 11. 2003 New York Heroes 
Awards, presented by the New Y'ork 
chapter of NARAS. Roo.sevelt Hotel, New 
York. 212-245-5440. 

Submit items for Lifelines and Events 
Calendar lo Maryo W/iilmire at Bill- 
board. 5055 Wilshire lili d.. /.<« Ange- 
les, Calif 90036 or at mwhitmiremm 
board.com. 
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Billboard And Mira 

Reach For Latin Stars 

Billboard has partnered with Mira! magazine to include the 
Top DVD Sales and Top Latin Albums charts from Billboard 
in the Spanish-language magazine. The top 15 titles from 
each chart will be featured alongside Mira! reviews of 

charted DVDs and 
I W_l f ^^^^^^^i Latin albums. 



LA RBVIMTA Ml OE LA FARAMDULM 



"Our partnership is a 



very exciting opportuni- 
ty because Billboard\% not only a well-known magazine, but 
it complements our editorial content and gives us guidance 
to satisfy the needs of our market. It's important for us to 
know what's selling and doing well in Latin music and 
DVDs," says Mira! managing editor Angela Gonzalez. 

Now in its third year of publication, the biweekly Mira! is dis- 
tributed throughout the U.S. 
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TALENTS 
TOURING 




The 2004 International Talent & Touring 
Guide from Billboard'is a must-have, one- 
stop reference for those who buy talent 
or touring services. 

The newly published 2004 edition con- 
tains more than 22,000 listings from 60 
countries, including updated contact 
information for artists, managers and agents, charter transportation, 
clubs and tour venues, sound and lighting services, equipment manu- 
facturers, lour merchandisers and concert promoters. 

The 2004 International Talent & Touring Guide is available for $139 
plus $7 shipping ($15 for international orders). Order online at order- 
billboard.com or mail orders and payment to: Billboard Directories, P.O. 
Box 2011, Marion, OH 43306. 

The directory also is available online in a fully searchable format with 
frequent updates. A full year of online access costs $250; our special 
online and print combination rate is $275. For more information, visit 
billboard.com/dlrectories. 

ILP COMING E V E H L!L 



BILLBOARD RftB/HIP-MOP CONFERENCE ft AWARDS 

August 6-8 • The Roney Palace • Miami Beach 
BILLBOARD DANCE MUSIC SUMMIT 

September 22-24 • Union Square Ballroom • New York City 

BiaBOARD/HOLLYWDOD REPORTER FILM & TV MUSIC CONFERENCE 

Novemtier 19-20 • Renaissance Holtywooc) Hotel • Los Angeles 

BILLBOARD MUSIC AWARDS 

December 10 • MGM Grand Hotel • Las Vegas 
(or inlo: 646.654.4600 • billboarclavrard5@vnuinc.com 
For more information: Michete Jacangelo 646.6S4.4660 • bbevents@biOboanlcom 
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Beyonce's 
Blue Horizon 

The sky is the limit for Beyonce Knowles, who 
simultaneously scores her first No. Is as a solo artist 
on The Billboard Hot 100 and The Billboard 200. 

"Crazy in Love" (Columbia! rises 3-1 on the Hot 
100, displacing Clay Aiken's This Is the Night " (RCA) 
after a two-week reign. "Crazy" features Jay-Z in his 
37th chart appearance in six years and one month. 

This is Jay-Z's second turn at the top. He last occu- 
pied pole position in October 1999. when he was the 
featured artist on Mariah Carey's "Heartbreaker." 

For Knowles, "Crazy" is the fifth single to go all the 
way. Her first chart-topper was DesUny's Child's 
"Bills, Bills. Bills" in July 1999. Next came "Say My 
Name" in March 2000. "Independent Women Part I" 
from "Charlie's Angels" went full throttle in November 
2000, and "Bootylicious" stood tall in August 2001. 

"Crazy in Love," the 93rd No. 1 title on Columbia in 
the rock era, is the label's first song to gamer top ink 
since "Bootylicious." That gap of one year and 1 1 months 
is the longest between No. 1 songs on the Columbia label 
since the two years and five months that passed between 



Chart C 
Beat 



ByFredBronson r 

fbronson@blllboard.com I ^— 



Simon & Garfunkel's "The Sounds of Silence" in January 
1966 and the duo's "Mrs. Robinson" in June 1968. 

On the album chart, "Dangerously in Love" is 
Knowles' second title to visit the summit It follows "Sur- 
vivor, " which hit No. 1 for Destiny's Child in May 2001. 

'BEER' RUNS AHEAD: Willie NeUon continues to set 
new chart records for himself, as "Beer for My Hors- 
es " (DreamWorks), his duet with Toby Keith, is No. 1 
for a fifth week on Hot Country Singles & Tracks. 
"Beer" is now Nelson's longest-running No. 1 hit. 

On The Billboard 200, Nelson has his highest- 
charting album in 20 years. " Live and Kickin' " (Lost 
Highway) by Willie Nelson & Friends is a new entry 
at No. 42. That's Nelson's best ranking since "Tougher 
Than Leather " peaked at No. 39 in March 1983. On 
Top Country Albums, " Live " is the Hot Shot Debut at 
No. 4. That's Nelson's highest position since "A Horse 
Called Music" went to No. 2 in October 1989. 

HIGH 'LOW': Six years after making their debut on 
Hot R&B/Hip-Hop Singles & Tracks, Lil Jon & the 
East Side Boyz are in the top 10 for the first time. 
"Get Low" (BME/TVT), the act's 11th chart entry, 
makes a 12-10 move this issue. 

"Get Low" is only the third title by Lil Jon & the East 
Side Boyz to earn a berth in this chart's upper half. 
" Bia' Bia' " reached No. 47 in August 2001, and "I Don't 
Give a ©■#&%" checked in at No. 50 this past April. 

PLAY CRISTY FOR ME: A greatest-hits collection 
named for her biggest hit, "One Day at a Time: 22 All 
Time Favorites: Vol. I & H" (LS), returns Cristy Lane 
to Top Country Albums for the first time in 20 years. 
The new CD enters at No. 64, which was the peak 
position of Lane's last chart album, "Footprints in the 
Sand." in September 1983. 

More Fred Bronson each week at www.binboard.com. 
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UTILE 
STEVEN'S \ 
GROUND 




A RoGk'n'Roll Spirit 



It must be strange for teen- 
agers and most 20-somelhings 
today when they stumble 
across E Street Band guitarist 
"Little" Steven Van Zandt's 
weekly show while cruising their 
radio dial. 

Not only are the tracks com- 
prising the two-hour, syndicated 
"Little Steven's Underground 
Garage" selected solely by the 
musician/actor himself — corpo- 
rate playlists be damned! — but the 
program is peppered 
with Van Zandt in his 
sometimes lispy. 
somewhat gruff Jer- 
sey accent goofing 
around, occasionally 
toying with horror 
movie dialogue and 
character voices. 

He'll supply details 
and history about the 
songs and bands he 
plays — everything 
from obscure Kinks 
and Roiling Stones to 
Ramones and Clash 
fan faves to new songs from the 
Hives and Apples in Stereo. He 
even offers his opinions on life, 
what is — and isn't — cool and the 
state of rock'n'roll. 

For most over 30, that's not all 
that unusual. Long, long ago, in 
a galaxy not so far away, rock 
radio was full of programming 
that was as diverse in personality 
as it was musically. Today, outside 
of the talk-radio and noncom- 
mercial realms, the likes of Van 
Zandt are an endangered species. 

It's an aspect of "Underground 
Garage" that Van Zandt 52, relishes 
as much as the ft"eedom to play what 
he wants. "People like personality, 
man," he says. "Without it, you miss 
that relationship with a DJ and a 
relationship with a radio station." 

Judging from his show's per- 
formance thus far. Van Zandt is on 
to something. Since launching in 
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April 2002, "Underground Garage" 
has gone from being broadcast on 
20 stations to 112. 

Why has Van Zandt, who plays 
mobster Silvio Dante on "The 
Sopranos. " decided to champion 
this mostly ignored music? 

"I have a bit of celebrity capital 
at the moment, and these things 
come and go," he says. " And you 
decide what you want to spend it 
on. To me, this was worth my time 
and my energy. 

"I looked around 
one day and realized 
there's a format for 
everything but rock- 
'n'roll." he continues. 
"There's a whole lot of 
stuff that's falling 
through the cracks 
right now. 

"So I'm trying to 
connect up all 50 
years of rock'n'roll. 
And what connects it 
is the spirit of the 
songs. The songs 
have to be great. I 
don't care what genre they're 
from, I don't care if they're 50 
years, or 50 minutes old, I'll play 
it if it's cool — if it captures the 
spirit of rock'n'roll." 

And it's especially important for 
him to expose new bands — he 
played 50 on the show last year. 
" I'm just trying to fight to the point 
where at least these new rock'n'roll 
bands can make a living." 

Van Zandt is even exploring 
growing the franchise: He'd like to 
launch a TV program based on the 
show, and a record label. He also 
hopes to join forces with a radio 
station interested in playing his 
mbt of rock, garage rock, punk and 
British Invasion 24/7. 

"We're on the verge of a rebirth 
of rock'n'roll, nothing short of 
that," he says. ""All it needs is a lit- 
tle encouragement. " 

WES ORSHOSKI 




Glastonbury Lives On 

Overcoming a dash late last year with kical residents, England's 
Glastonbury Festival nnarked its 33rd year last weekend with a 
soW-out event attended by more than 1 10,000 and headlined 
by R.E.M., Radlohead, Moby and Fatboy Slim. Initially, the 
three-day event — held at Worthy Fami in Piiton, Somerset — 
was in jeopardy, after locals suxeeded in their bid to deny 045an- 
izets the proper permits. Issues arose from the presence of "atwut 
200-300 tcket touts and general scallywags." Tickets for Glas- 
tonbury 2003, held June 27-29. sold out in 18 houis. Thorn 
Yorke (above) and Radlohead headlined the second night. 
(Photo: Matt)onson/SnappersAVIrclmage.com) 




Saluting The Master 

Four of hip-hop's most revered DIs — Kid Capri, Grand- 
master Flash. DJ Jazzy Jeff and DJ Premier (pictured, from 
left) — united recently at the BET Awards to pay tiibutc to 
Jam Master Jay. All four perfomied together in a tumtable 
tribute to the late Run-D.M.C. Di that sampled the famed 
rap ad's catalog, including portions of "TValk'niisWay." "Peter 
Piper" and "King of Rock." The awards were held June 24 at 
the KodakHieafre in Hollywood, Calif. 



by Mark Pa 



risl 




«6 



www.billboard.com 



BILLBOARD JULY 12, 2003 

:oriai 



OLD SCHDaL...NEW SCHDDL...DUR BCHDDL 

THE TIME IS NOW! 

I 




Dflnc£ music summiT 




FDR MORE INFO &. TO REGISTER: WWW.BILLBDARDEVENTS.CDM OR CALL 64-6.6 



More Outrageous 
Than The First Season! 



The Osbournes' First Season...Top W Best-Sellerf 



• National TV Media Blitx! 

ml® ^ ^ 

' Extensive Online Ad 

y li^Hoo? mtv.com 

• The Osbournes' Fame 
Skyrockets! 

- Huge Ozzy Fan Base 

- Wildly Popular 1st Season 

•TV On DVD Sales Soar!'' 

• Nationwide Publicity! 

4 

''Welcome To The : 
Lunacu..Year Two!" 

\J -Detroit Free Press 



WILD DVO -^-^^^^ 

.Uncensored And censored Unguage Tracks 

Alone With Each Episode 
• Sde commentary W-rth Sharon. Kelly. 

Om And The ElusWe Daughter Amy 

. Doolie's Revenge set-Top Game 

. DVD-ROIV\ Content 
French Subtitles 





Bonus Malcfial Not fbled 



'Source: VxlMBufitn 



.s • Inlormation lubiKl 10 change. Mirantai Home Enttrttfirrwnl dliUfbuted by Bum Vim Home 




